
125 

 

DAFTAR PUSTAKA 

 

Adams, J. S. 1965. Inequity in Social Exchange. Advances in Experimental Social 

Psychology, 2, 267-299. http://dx.doi.org/10.1016/S0065-2601(08)60108-

2 

 

Aktepe, C., Bas, M. dan Tolon, M. 2009. Customer Relations Management. 

Ankara: Detay Publishing. 

 

Anderson, R. E., & Srinivasan, S. S. 2003. E-satisfaction and E-loyalty: A 

Contingency Framework. Psychology and Marketing, 20 (2), 123–138. 

doi:10.1002/mar.10063 

 

Apriliani, L. 2015. Faktor–Faktor yang Mempengaruhi Keunggulan Bersaing 

dalam Upaya Meningkatkan Market Share (Studi Kasus pada Smartphone 

Iphone di Semarang). Other thesis. Semarang: Eprints Universitas 

Diponegoro. 

 

Arikunto, S. 2002. Metodologi Penelitian Suatu Pendekatan Proposal. Jakarta: 

PT. Rineka Cipta.   

 

Arnould, E., Price, L. and Zinkhan, G. 2004. Consumers. 2nd Edition. Boston: 

McGraw-Hill/Irwin. 

 

Ayuningtyas, R. 2016. Analisis Pengaruh Promosi, Desain Produk, dan 

Kelompok Referensi terhadap Keputusan Pembelian dengan Citra Merek 

sebagai Variabel Intervenning. Diponegoro Journal of Management, 5, 1-

12. 

 

Babin, B., Darden, W., & Griffin, M. 1994. Work and/or Fun: Measuring 

Hedonic and Utilitarian Shopping Value. Journal of Consumer Research, 

20, 644-656. 

 

Bakutyte, S., Grundey, D. 2012. Identifying the Gap in Value Creation at 

Universities : The Consumer’s Perspective. Economics and Sosiology, 5 

(1), 96-110. 

 

BBC Press Office, 2014, 18 Maret. BBC Announces Plans to Close BBC Three as 

a TV Channel in 2015. Retrieved from: 

https://www.bbc.co.uk/mediacentre/latestnews/2014/bbc-three-tv-

closure.html 

 

Bharadwaj, S. G., Varadarajan, P. R., et al. 1993. Sustainable Competitive 

Advantage in Service Industries : A Conceptual Model and Research 

Propositions.  Journal of Marketing, 57, 83-100. 



126 

 

 

 

BPS. 2013. Proyeksi Penduduk Indonesia 2010-2035. Retrieved from: bps.go.id 

 

Bramson, R. 2005. Customer Loyalty (Alih Bahasa: A.B Susanto). Edisi Pertama. 

Jakarta: Prestasi Pustaka.  

 

Brennan, R., dan Henneberg, S. 2008. Does political marketing need the concept 

of customer value?. Marketing Intelligence & Planning, 26 (6), 559-572. 

https://doi.org/10.1108/02634500810902820  

 

Bruner, J. 1986. Actual minds, possible worlds: (2nd). Cambridge, MA: Harvard 

University Press. 

 

Cangara, Hafied. 2010. Pengantar Ilmu Komunikasi. Jakarta: Rajawali Pers. 

 

Chang, H. S. 2008. Increasing Hotel Customer Value Through Service Quality 

Cues in Taiwan. The Service Industries Journal, 28 (1), 73-84. 

 

Chang, L. H. 2013. The Relationships of Perceived Value, Word-of-Mouth, and 

Purchase Intention of Kinmen Kaoliang Liquor. Journal of Tourism and 

Travel Research, 8 (2), 19 – 35.  

 

Chien, T. W. 2006. A Study of Consumers' Experiential Value in Blue Lagoon and 

Formosa Fun Coast Theme Parks. Journal of Sport and Recreation 

Research, 1 (2), 84-100. 

 

Chung, C. C. 2016. The Study of Leisure Experience, Perceived Value and 

Behavioral Intentions. Universal Journal of Management, 4 (5), 314-321. 

 

Cronin, J. J., Brady, M. K., & Hult, G. T. M. 2000. Assessing the Effects of 

Quality, Value, and Customer Satisfaction on Consumer Behavioral 

Intentions in Service Environments. Journal of Retailing, 76 (2), 193-218. 

 

Darsono, L. I., dan Dharmmesta B. S. 2005. Kontribusi Involvement dan Trust in 

a Brand dalam Membangun Loyalitas Pelanggan. Jurnal Ekonomi dan 

Bisnis Indonesia, Universitas Gajah Mada, 20 (3), 237-304. 

 

Dobni, Dawn. 2007. Entertainment Value: The Concept and Its Dimensions. 

Journal of Hospitality & Leisure Marketing, 15 (4), 5-23. doi: 

10.1300/J150v15n04_02 

 

Doyle, G. 2015. Resistance of channels: Television distribution in the 

multiplatform era. Telemat. Informat. doi: 10.1016/j.tele.2015.06.015 

 

Fadilla, Nur. 2017. Unsur Layak Berita Pada Produk Jurnalistik Rubrik 

Infotainment Di Media Online (Analisis Isi Pada JPNN.com Edisi 

Desember 2015). Other thesis, University of Muhammadiyah Malang. 

https://www.emerald.com/insight/search?q=Ross%20Brennan
https://www.emerald.com/insight/search?q=Stephan%20C.%20Henneberg
https://www.emerald.com/insight/publication/issn/0263-4503
https://doi.org/10.1108/02634500810902820
http://dx.doi.org/


127 

 

 

 

Ferdinand, Augusty. 2006. Structural Equation Modelling dalam Penelitian 

Manajemen. Semarang: Badan Penerbit Universitas Diponegoro. 

 

Ferdinand, Augusty. 2014. Metode Penelitian Manajemen. Edisi 5. Semarang: 

Badan Penerbit Universitas Diponegoro. 

 

Fianto, A.Y., Hadiwidjojo, D., Aisjah, S., Solimun. 2014. The Influence of Brand 

Image on Purchase Behaviour Through Brand Trust. Business 

Management Strategy Macrothink Institute, 5 (2). 

 

Flint, D. J. Larsson, E., Gammelgaard, B. 2008. Exploring Processes for 

Customer Value Insights, Supply Chain Learning and Innovation: An 

International Study. Journal of Business Logistics, 29 (1), 257-281. 

 

Fortuin, F.T., Omta, S. W. F. 2007. Aligning R&D to Business a Longitudinal 

Study of Customer Value In R&D. International Journal of Innovation and 

Technology Management, 4 (4), 393-413. 

 

Gazali, Effendi. 2004. Communication of Politics and Politics of Communication 

in Indonesia: A Study on Media Performance, Responsibility and 

Accountability. Doctoral thesis, Radboud University. 

 

Ghozali, Imam. 2011. Model Persamaan Struktural Konsep dan Aplikasi dengan 

Program AMOS 21.0. Semarang: Badan Penerbit Universitas Diponegoro. 

 

Gopalakrishnan, S. and Damanpour, F. 1997. A Review of Innovation Research in 

Economics, Sociology and Technology Management. Omega, 25, 15-28. 

http://dx.doi.org/10.1016/S0305-0483(96)00043-6 

 

Griffin, Jill. 2002. Customer Loyalty. Jakarta: Erlangga. 

 

Groucutt, J. 2006. The Life, Death and Resuscitation of Brands. Handbook of 

Business Strategy, 7 (1), 101-106. 

 

Ha, J., & Jang, S. 2010. Effects of Service Quality and Food Quality: The 

Moderating Role of Atmospherics in an Ethnic Restaurant Segment. 

International Journal of Hospitality Management, 29 (3), 520–529. 

doi:10.1016/j.ijhm.2009.12.005  

 

Hahn, Fred E. 2003. Do-it-Yourself Advertising and Promotion (3rd Edition). 

New Jersey: John Wiley & Sons, Inc. 

 

Hidayati, N. 2016. Analisis Pengaruh Kualitas Layanan dan Nilai Pelanggan 

terhadap Citra Merek dalam Meningkatkan Minat Mereferensikan (Studi 

Kasus pada Rawat Inap RSUD Ungaran). Jurnal Sains Pemasaran 

Indonesia, 15 (2), 83-92. 

javascript:void(0)
javascript:void(0)
javascript:void(0)
https://www.emerald.com/insight/search?q=Jonathan%20Groucutt
https://www.emerald.com/insight/publication/issn/1077-5730
https://www.emerald.com/insight/publication/issn/1077-5730


128 

 

 

 

Hjalager, A. M. 2010. A Review of Innovation Research in Tourism. Tourism 

Management, 31 (1), 1-12. 

 

Holbrook, M. B. 1999. Introduction to Consumer Value. In M. B. Holbrook (Ed.), 

Consumer Value: A Framework for Analysis and Research, 1-28. New 

York: Routledge. 

 

Hsin-Hui, Kandampully, dan Thanika Devi. 2009. Relationships and Impacts of 

Service Quality, Perceived Value, Customer Satisfaction, and Image: An 

Empirical Study. The Service Industries Journal, 29 (2), 111-125.  

 

Huber, F., Herrmann, A., & Morgan, R. E. 2001. Gaining Competitive Advantage 

Through Customer Value Oriented Management. Journal of Consumer 

Marketing, 18(1), 41-53. 

 

Idris, F. 2014. Faktor-Faktor yang Mempengaruhi Keputusan Pembelian Sepatu 

di Toko Fajar Sport Kecamatan Pedurungan Kota Semarang. Other 

thesis, Diponegoro University. 

 

Ika, Aprillia. 2018, 15 Februari. Survei Nielsen: Media Digital dan Konvensional 

Saling Melengkapi. Retrieved from:  

https://ekonomi.kompas.com/read/2018/02/15/093533926/survei-nielsen-

media-digital-dan-media-konvensional-saling-melengkapi 

 

Indo Telko. 2019, 11 Januari. Belanja iklan TV tembus Rp110,46 triliun di 2018. 

Retrieved from: https://www.indotelko.com/read/1547172949/belanja-

iklan-tv-2018 

 

Janonis, V., dan Virvilaite, R. 2007. Brand Image Formation. Engineering 

Economics. 52 (2). 78-90.  

 

Khaerudin, K. 2014. Pengaruh Nilai Pelanggan dan Kepercayaan Merek 

terhadap Keputusan Pembelian Mobil All New Honda Jazz di Pekalongan. 

Other thesis, Diponegoro University. 

 

Kline, R.B. 2011. Principles and Practice of Structural Equation Modeling. In 

Analysis (Vol. 77). https://doi.org/10.1038/156278a0 

 

Kanagal, Nagasimha B. 2015. Innovation and Product Innovation in Marketing 

Strategy. Journal of Management and Marketing Research. 

 

Kandampully, J., Zhang, T. & Bilgihan, A. 2015. Customer Loyalty: A Review 

and Future Directions with a Special Focus on the Hospitality Industry. 

International Journal of Contemporary Hospitality Management, 27, 379-

414. 

 



129 

 

 

 

Khalifa, S. A. 2004. Customer Value: A Review of Recent Literature and An 

Integrative Configuration. Management Decision, 42 (5), 645-666. 

 

Kotler, P., Keller, K. 2006. Manajemen Pemasaran. Edisi 11. Jakarta: Gramedia. 

 

Kotler, P., Armstrong, G. 2008. Prinsip-Prinsip Pemasaran. Edisi 12. Jakarta: 

Erlangga. 

 

Kotler, P., Keller, K. 2012. Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga. 

 

Kotler, P., Keller, K. L. 2013. Manajemen Pemasaran. Jilid Kedua. Jakarta: 

Erlangga. 

 

KPI, 2018. Indeks Kualitas Program Siaran Televisi Tahun 2018. Jakarta: KPI 

Pusat. 

 

Kung, L., Picard, R., dan Towse, R. 2008. The Internet and The Mass Media. 

London: Sage. 

 

Kurniasari, R. D. 2018. The Effect of Product Innovation, Product Creativity, And 

Product Quality on Competitive Advantage (A Case Study of Handicraft 

Enceng Gondok "Akar"). Jurnal Manajemen Bisnis Indonesia, 7 (5), 467-

477. 

 

Lestari, E. R., dan Ardianti, F. L. 2019. The Mediating Role of Customer Value on 

Innovation and Firm Performance: Evidence from Indonesian SMEs. IOP 

Conf. Series : Earth and Environment Science. DOI:10.1088/1755-

1315/230/1/012050 

 

Liu, W. K. 2007. The Magic Power of Style. Taipei: Common Wealth Magazine. 

 

Maslakhah, I. 2017. Pengaruh Kemasan dan Daya Tarik Iklan terhadap Citra 

Merek serta Preferensi Merek di Media Sosial terhadap Keputusan 

Pembelian. Diponegoro Journal of Management, 6 (4), 1-15. 

 

Mathuramaytha, C., Ussahawanitchakit, P. 2008. What is a Guide for Firms?: The 

Creation of Customer Value. International Journal of Business Strategy, 8 

(2), 128-136. 

 

Mathwick, C., Malhotra, N. K., & Rigdon, E. 2001. Experiential value: 

Conceptualization, Measurement and Application in the Catalog and 

Internet Shopping Environment. Journal of Retailing, 77, 39-56.  

 

Mavondo, F. T., Farrell, M. 2003. Cultural Orientation: Its Relationship with 

Market Orientation, Innovation and Organisational Performance. 

Decision Science, 241-249. 



130 

 

 

 

Meng, S. M., Liang, G. S., & Yang, S. H. 2011. The Relationships of Cruise 

Image, Perceived Value, Satisfaction, and Post-Purchase Behavioral 

Intention on Taiwanese Tourists. African Journal of Business 

Management, 5 (1), 19-29.  

 

Narasimhamurthy. 2014. Television as a Dominant Source of Infotainment among 

Youths in Bangalore City. Journal of Research & Method in Education 

(IOSR-JRME), 21-28. 

 

Nasution, H. N., Mavondo, F. T. 2008. Customer Value in the Hotel Industry: 

What Managers Believe They Deliver and What Customer Experience. 

International Journal of Hospitality Management, 27 (1), 204-213. 

 

Naufal, Reza Ahmad. 2015. Faktor-Faktor yang Mempengaruhi Daya Tarik 

Produk dalam Upaya Meningkatkan Minat Membeli Sepeda Motor Suzuki 

di Kota Semarang. Other thesis. Semarang: Eprints Universitas 

Diponegoro. 

 

Newman, Joseph W. 1977. “Consumer External Search: Amount and 

Determinants" in Consumer and Industrial Buying Behavior, A. G. 

Woodside, et al. New York: North Holland Publishing Company, 79-94. 

 

Nielsen Indonesia, PT. 2017. Audience Share RCTI Tertinggi Saat Prime Time. 

Retrieved from:  

https://databoks.katadata.co.id/datapublish/2017/05/03/audience-share-

rcti-tertinggi-saat-prime-time 

 

Novianty, E. 2017. Pengaruh Pengetahuan Produk, Kesadaran Merek, Persepsi 

Nilai dan Atribut Produk terhadap Keputusan Pembelian Online Kosmetik 

Qweena Skincare (Studi pada Mahasiswi Fisip Universitas Lampung 

Pengguna Instagram). Other thesis, University of Lampung. 

 

Olaru, D., Purchase, S., dan Peterson, N. 2008. Customer Value in Research 

Organizations. Journal of Business and Industrial Marketing, 23 (8), 554-

565.  

 

Payne, A., Holt, S. 2001. Diagnosing Customer Value: Integrating the Value 

Process and Relationship Marketing. British Journal of Management, 12, 

159-182. 

 

Pine II, B. J. & Gilmore, J. H. 1999. The Experience Economy: Work is Theatre 

and Every Business a Stage. Boston: Harvard Business School Press. 

 

Petrick, J. F. 2004. The Roles of Quality, Value, and Satisfaction in Predicting 

Cruise Passengers’ Behavioral Intentions. Journal of Travel Research, 42 

(4), 397-407.  



131 

 

 

 

Porter, M. 1998. Clusters and the New Economics of Competition. Harvard 

Business Review, 76 (6), 77-90. 

 

Rahi, Samar. 2016. Impact of Customer Perceived Value and Customer’s 

Perception of Public Relation on Customer Loyalty with Moderating Role 

of Brand Image. Journal of Internet Banking and Commerce. 21 (2). 

 

Reven, Daniel. 2017. Analisis Pengaruh Desain Produk, Kualitas Produk, Harga 

Kompetitif, Dan Citra Merek Terhadap Keputusan Pembelian (Studi Pada 

Pelanggan Nesty Collection Jakarta). Diponegoro Journal of 

Management, 6 (3), 1-13. 

 

Rubin, Alan. 1983. Television Uses and Gratifications: The Interactions of 

Viewing Patterns and Motivations. Journal of Broadcasting. 

 

Sakdiah, Halimatun. 2018. Pengaruh Nilai Pelanggan dan Pengalaman 

Pelanggan terhadap Kepuasan Pelanggan dalam Mempengaruhi 

Keputusan Pembelian Ulang (Studi pada Pelanggan Toko ATK dan 

Accessories USU Bersama). Other thesis, University of Sumatera Utara. 

 

Salavou, H., Avlonitis, G. 2008. Product Innovativeness and Performance: A 

Focus on SMEs. Management Decision Emerald Group Publishing 

Limited, 46 (7), 969-985. 

 

Sanchez-Fernandez, R., & Iniesta-Bonillo, A. M. 2007. The Concept of Perceived 

Value: A Systematic Review of the Research. Marketing Theory, 7 (4), 

427-451. 

 

Sawhney, M., Wolcott, R. C., & Arroniz, I. 2006. The 12 different ways for 

companies to innovate. MIT Sloan Management Review, 47 (3), 75-81. 

 

Schiffman, L.G., & Kanuk, L.L. 2010. Consumer Behaviour (10th Ed.). New 

Jersey: Pearson Prentice Hall. 

 

SCM Group, 2018. Laporan Tahunan PT Surya Citra Media, Tbk Tahun 2018. 

Retrieved from: sctv.co.id 

 

Sheth, J. N., Newman, B. I., & Gross, B. L. 1991. Why We Buy What We Buy: A 

Theory of Consumption Values. Journal of Business Research, 22, 159-

170. 

 

Shiau, H. 2014. The Impact of Product Innovation on Behavior Intention: The 

Measurement of the Mediating Effect of the Brand Image of Japanese 

Anime Dolls. The Anthropologist, 17 (3), 777–788. 

doi:10.1080/09720073.2014.11891492 

 



132 

 

 

 

Shimp, Terence A. 2003. Periklanan Promosi, Aspek Tambahan, Komunikasi 

Pemasaran Terpadu (Diterjemahkan oleh Deyvani Sahrial dan Arikasani). 

Jakarta: Erlangga. 

 

Sintes, F. O., Mattsson J. 2009. Innovation Behavior in the Hotel Industry. 

Omega, 37, 380-394. 

 

Solomon, M.R., Stuart, E.W. 1997. Marketing: Real People, Real Choices. Upper 

Saddle River: Prentice Hall.  

 

Sugiyono. 2004. Metode Penelitian Bisnis. Jakarta: Alfabeta. 

 

Sugiyono. 2008. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

 

Sweeney, J. C., Soutar, G. N. 2001. Consumer Perceived Value: The Development 

of a Multiple Item Scale. Journal of Retailing, 77, 203–220. 

 

Tellis, G. J., & Gaeth, G. J. 1990. Best Value, Price-Seeking, and Price Aversion: 

The Impact of Information and Learning on Consumer Choices. Journal of 

Marketing, 54 (2), 34–45. DOI:10.1177/002224299005400203 

 

Thorelli, Hans B. dan Sarah V. Thorelli. 1977. Consumer Information Systems 

and Consumer Policy. Cambridge, MA: Ballinger Publishing Company. 

 

Towler, A. J. 2003. Effects of Charismatic Influence Training on Attitudes, 

Behavior, and Performance. Personnel Psychology, 56(2), 363-381. 

doi:10.1111/j.1744-6570.2003.tb00154.x 

 

Turnbull, J. 2009. Customer Value-In-Experience: Theoretical Foundation and 

Research Agenda. Melbourne: ANZMAC 2009, 1-8. 

 

TVRI. 2018. Media Profile Televisi Republik Indonesia (TVRI). Retrieved from: 

www.tvri.co.id  

 

Varadarajan, Rajan. 2010. Strategic Marketing and Marketing Strategy: Domain, 

Definition, Fundamental Issues and Foundational Premises. Journal of the 

Academic Marketing Science, 38, 119-140. 

 

Vargo, S. L., & Lusch, R. F. 2003. Evolving to a New Dominant Logic for 

Marketing. Journal of Marketing, 68 (1), 1–17. 

https://doi.org/10.1509/jmkg.68.1.1.24036 

 

Vargo, S. L., & Lusch, R. F. 2008. Service-dominant Logic: Continuing the 

Evolution. Journal of the Academy of Marketing Science, 36(1), 1–10. 

https://doi.org/10.1007/s11747-007-0069-6 



133 

 

 

 

Vargo, S. L., & Lusch, R. F. 2014. Inversions of Service-dominant Logic. 

Marketing Theory, 14 (3), 239–248. 

https://doi.org/10.1177/1470593114534339 

 

Vargo, S. L., Maglio, P. P., & Akaka, M. A. 2008. On Value and Value Co-

Creation: A Service Systems and Service Logic Perspective. European 

Management Journal, 26 (3), 145–152. 

https://doi.org/10.1016/j.emj.2008.04.003 

 

Visi Teliti. 2019, 10 Januari. Tumbuh 12,53%, Belanja Iklan TV 2018 Tembus Rp 

109,6 Triliun. Retrieved from: https://www.validnews.id/Tumbuh-12-53---

Belanja-Iklan-TV-2018-Tembus-Rp-109-6-Triliun-ZzV 

 

Vivagrup. 2018, 26 Juni. Tingkat Kepemirsaan Stasiun Televisi, Siapa Ungul?. 

Retrieved from: 

https://databoks.katadata.co.id/datapublish/2018/06/26/tingkat-

kepemirsaan-stasiun-televisi-siapa-unggul 

 

Vladica, Florin. 2012. Understanding Entertainment Value: An Investigation into 

the Subjectivity of People Who Experience Entertainment. Dissertation, 

Ryerson University. 

 

Widiatmoko, G. 2016. Pengaruh Harga dan Citra Merek terhadap Keputusan 

Pembelian Iphone (Studi Kasus Mahasiswa FISIP UNDIP). Jurnal Ilmu 

Administrasi Bisnis, 5 (4), 181-190. 

 

Yang, Shih H., Meng, Shiang M., Liang, Gin-Shuh. 2011. The Relationships of 

Cruise Image, Perceived Value, Satisfaction, and Post-Purchase 

Behavioral Intention on Taiwanese Tourists. African Journal of Business 

Management, 5 (1), 19-29. 

 

Yaslioglu, M., Caliskan, B., dan Sap, O. 2013. The Role of Innovation and 

Perceived Service Quality in Creating Customer Value: A Study on 

Employees of a Call Center Establishment. Procedia-Social and 

Behavioral Sciences, 99, 629-635. 

 

Yeh, Y. P. 2016. Market Orientation and Service Innovation on Customer 

Perceived Value: The Case of Supermarket Retailers.  Management Res. 

Review, 39 (4), 449-467 

 

Zeithaml, V. A. 1988. Consumer Perceptions of Price, Quality and Value：A 

Means-End Model and Synthesis of Evidence. Journal of Marketing, 52 

(7), 2-22.  


