
DAFTAR PUSTAKA 

A. Kandalkar, M. N., & Wadhe, P. A. (2014). Extracting Large Data using Big 

Data Mining. International Journal of Engineering Trends and Technology, 

9(11), 576–582. https://doi.org/10.14445/22315381/ijett-v9p310 

Adi, rifqi nugroho. (2013). ANALISIS FAKTOR – FAKTOR YANG 

MEMPENGARUHI KEPUTUSAN PEMBELIAN DENGAN SISTEM PRE 

ORDER SECARA ONLINE (Studi Kasus Pada Online Shop Chopper Jersey). 

Agus, A., & Ghozali, I. (2019). Mediating effect of audit quality in relationship 

between auditor ethics and litigation: An empirical study. International 

Journal of Economics and Business Administration, 7(2), 91–100. 

Alfatah, S. R. (2013). KUALITAS PELAYANAN ANGKUTAN BUS 

SEKOLAH TERHADAP TINGKAT KEPUASAN SISWA DI 

SURABAYA. Journal of Public Administration, 53(9), 1689–1699. 

https://doi.org/10.1017/CBO9781107415324.004 

Alfian, G., Ijaz, M. F., Syafrudin, M., Syaekhoni, M. A., Fitriyani, N. L., & Rhee, 

J. (2019). Customer behavior analysis using real-time data processing: A 

case study of digital signage-based online stores. Asia Pacific Journal of 

Marketing and Logistics, 31(1), 265–290. https://doi.org/10.1108/APJML-

03-2018-0088 

Alles, M., & Gray, G. L. (2016). Incorporating big data in audits: Identifying 

inhibitors and a research agenda to address those inhibitors. International 

Journal of Accounting Information Systems, 22, 44–59. 

https://doi.org/10.1016/j.accinf.2016.07.004 

Andretti Abdillah, L., Napitupulu, D., Simarmata, J., Rahim, R., Abdullah, D., & 

Pranolo, A. (2018). The Role of Big Data and Cloud Computing for 

Technology Based Business. https://doi.org/10.2991/icedutech-17.2018.36 

Arikat, T., & Hamner, M. (2017). Utilizing Analytics to Assess the Sustainability 

of Telecommunications in Developing Nations. Procedia Computer Science, 

118(2016), 67–94. https://doi.org/10.1016/j.procs.2017.11.148 

Arikunto, S. (2002). Prosedur Penelitian Suatu Pendekatan Praktek. 

Azizah, siti tutik muntianah; endang siti astuti;devi farah. (2012). Pengaruh minat 

perilaku terhadap. Profit, 6(1), 88–113. 

108

RAGIL
Textbox

RAGIL
Textbox
108



b304f3a6a8c6c6c0f87710c94e3b942ef5f4772d @ dailysocial.id. (n.d.). Retrieved 

from https://dailysocial.id/post/11-tren-yang-akan-membentuk-e-commerce-

asia-tenggara-di-2017/ 

BSA. (2018). What ’ s the Big Deal With Data ? Executive Summary. 

https://doi.org/10.1016/j.cbpc.2012.12.003 

Charles, A., & Email, H. (2015). Big Data and Consumer Behavior : The 

Imminent Cultural Clash. 

Dharmmesta, B. S. (2000). Perilaku Mencoba Beli: Sebuah Kajian Analitis Model 

Bagozzi-Warshaw Untuk Panduan Peneliti. Journal of Indonesian Economy 

and Business, 15(4), 453–470. 

Dr. Drs. Ismail Nurdin, M.Si, Dra. Sri Hartati, M. S. (2019). METODOLOGI 

PENELITIAN SOSIAL (1st ed.; Lutfiah, Ed.). Retrieved from 

https://books.google.co.id/books?id=tretDwAAQBAJ&pg=PA95&lpg=PA95

&dq=Sampel+adalah+sebagian+dari+subyek+dalam+populasi+yang+diteliti,

+yang+sudah+tentu+mampu+secara+representative+dapat+mewakili+popula

sinya+(Sabar,2007&source=bl&ots=VG7KVullEE&sig=ACfU3U0y0IEm81

15pbVh9zGofGzWbvdbIw&hl=id&sa=X&ved=2ahUKEwjnxr_zxs_mAhUL

SX0KHSJwAg8Q6AEwAnoECAoQAQ#v=onepage&q=Sampel adalah 

sebagian dari subyek dalam populasi yang diteliti%2C yang sudah tentu 

mampu secara representative dapat mewakili populasinya 

(Sabar%2C2007&f=false 

Erica, D., & Rasyid, H. Al. (2018). Pengaruh Kualitas Layanan Dan Pemanfaatan 

Teknologi Terhadap Kepuasan Dan Loyalitas Pelanggan Jasa Transportasi 

Online di Jakarta. Jurnal Ecodemica, 19 No. 2(2), 168–176. 

Fachrurrozy, M., & Rachmawati, I. (2017). Analisis kualitas pelayanan pada 

Gojek Bandung. E-Proceeding Of Management, 4(3), 2506–2510. 

Gio, P. U. (2019). Covariance-Based Structural Equation Modeling ( CB-SEM ) 

dengan. 

Gonzalez, S., & Luna, D. (n.d.). 2006 Copyright© ASSOCIATION FOR 

CONSUMER RESEARCH. In Acrwebsite.Org. Retrieved from 

http://www3.acrwebsite.org/assets/PDFs/Proceedings/LAACRVol1.pdf 

Hayu, R. S. (2014). The Influence Of Satisfaction, Trust And Price Of Consumer 

Loyalty On Green Product (Case In Kandang Village Society Of Bengkulu 

City, Which Have Been Using Energy Saving Lighting Products). 

Managament Insight: Jurnal Ilmiah Manajemen, 9(1), 30–44. 

https://doi.org/10.33369/insight.9.1.30-44 

109



Jain, Rajnish; Jain, Sangeeta; Dhar, U. (n.d.). CUREL : A SCALE FOR 

MEASURING CUSTOMER RELATIONSHIP MANAGEMENT 

EFFECTIVENESS IN SERVICE SECTOR. Journal of Services Research, 

Vol. 7(Issue 1), p37-58. 22p. 

JATUN, R. (2015). Analisis Faktor - Faktor Yang Berpengaruh Terhadap 

Keputusan Nasabah Untuk Mengambil Pembiayaan Pada Kospin Jasa 

Layanan Syariah Pekalongan. Semarang , Universitas Diponogoro. 

Kholis, A. M., & Ferdian, A. (2019). Pengaruh Kualitas Pelayanan Transportasi 

Online Gojek Terhadap Kepuasan Pelanggan Pada Mahasiswa/I Administrasi 

Niaga Politeknik Negeri Jakarta. JIM UPB (Jurnal Ilmiah Manajemen 

Universitas Putera Batam), 7(1), 1. https://doi.org/10.33884/jimupb.v7i1.900 

Laney, D. (2002). 3D Data Management: Controlling,Data Volume,and Variety. 

Application Delivery Strategies. Retrieved from 

https://blogs.gartner.com/doug-laney/files/2012/01/ad949-3D-Data-

Management-Controlling-Data-Volume-Velocity-and-Variety.pdf 

Lee, S. Y., & Lee, K. (2018). Factors that influence an individual’s intention to 

adopt a wearable healthcare device: The case of a wearable fitness tracker. 

Technological Forecasting and Social Change, 129(December 2017), 154–

163. https://doi.org/10.1016/j.techfore.2018.01.002 

Luthfiyah, M. F. &. (2018). Metodologi penelitian: penelitian kualitatif, tindakan 

kelas & studi kasus (R. M. M. Effendi, Ed.). Retrieved from 

https://books.google.co.id/books?id=UVRtDwAAQBAJ&pg=PA128&lpg=P

A128&dq=(Sugiyono+;+2009) 

Margaretha, M. (2004). Studi Mengenai Loyalitas Pelanggan Pada Divisi 

Asuransi Kumpulan AJB Bumi Putera 1912 (Studi Kasus di Jawa Tengah). 

JURNAL SAIN PEMASARAN INDONESIA, III(289–308). 

Mishra, A. A. (2009). A Study on Customer Satisfaction in Indian Retail Banking. 

IUP Journal of Management Research, Vol. 8(Issue 11), p45-61. 17p. 

Pradana, M., & Reventiary, A. (2016). PENGARUH ATRIBUT PRODUK 

TERHADAP KEPUTUSAN PEMBELIAN SEPATU MEREK 

CUSTOMADE (STUDI di MEREK DAGANG CUSTOMADE 

INDONESIA). Jurnal Manajemen, 6(1), 1–10. 

https://doi.org/10.26460/jm.v6i1.196 

Prasarana, S. (2015). 4. Sarana dan Prasarana. Statistik Badan Litbang Pertania. 

Prasmawati, E. (2010). Positive Words of Mouth Pada Pengguna Motor Yamaha 

Di Semarang. Universitas Diponegoro. 

110



Pratiwi, N. L. (n.d.). PENGARUH INOVASI MELALUI MEDIA ONLINE 

TERHADAP KEPERCAYAAN MEREK, LOYALITAS MEREK, DAN 

KEPUASAN PELANGGAN (Studi Kasus Pada Pengguna Gojek di 

Universitas Islam Indonesia). 

Qoriyah, A., & Prabawani, B. (2019). PENGARUH ENVIRONMENTAL 

KNOWLEDGE , ENVIRONMENTAL CONCERN DAN GREEN BRAND 

IMAGE TERHADAP GREEN PURCHASE INTENTION DENGAN 

PERCEIVED PRODUCT PRICE AND QUALITY SEBAGAI MODERATING 

VARIABLE Email : anisqomariah99@gmail.com. 9(2). 

Ramadiani Ramadiani, Achmad Nizar Hidayanto, Azainil Azainil, Heliza 

Rahmania Hatta, Dyna Marisa Khairina, S. M. (2019). MODEL DAN 

BENTUK PENELITIAN E-LEARNING MENGGUNAKAN STRUCTURAL 

EQUATION MODEL. Retrieved from 

https://books.google.co.id/books?id=cUeeDwAAQBAJ&dq=Hair+et.al.,+(19

95)+terdapat+7+langkah+yang+harus+dilakukan+bila+menggunakan+Struct

ural+Equation+Model+(SEM)+&lr=&hl=id&source=gbs_navlinks_s 

Rasyid, H. Al. (2017). Pengaruh Kualitas Layanan Dan Pemanfaatan Teknologi 

Terhadap Kepuasan Dan Loyalitas Pelanggan Go-Jek. Jurnal Ecodemica: 

Jurnal Ekonomi, Manajemen, Dan Bisnis, 1(2), 210–223. 

https://doi.org/10.31311/jeco.v1i2.2026 

Religia, Y. (2019). ANALISIS ALGORITMA SEQUENTIAL SEARCH DAN 

BINARY SEARCH PADA BIG DATA. Jurnal Ilmiah Informatika, 

Arsitektur Dan Lingkungan, 14(1), 74–79. 

Rose, S., Clark, M., Samouel, P., & Hair, N. (2012). Online Customer Experience 

in e-Retailing: An empirical model of Antecedents and Outcomes. Journal of 

Retailing, 88(2), 308–322. https://doi.org/10.1016/j.jretai.2012.03.001 

Samosir, C. B. H., & Prayoga, A. B. (2015). Jurnal Pengaruh Persepsi Harga Dan 

Promosi Terhadap Keputusan Pembelian Konsumen Produk Enervon-c. In 

Jurnal Ilmiah Manajemen dan Bisnis Mercu Buana (Vol. 1). 

Septiani, R., Handayani, P. W., & Azzahro, F. (2017). Factors that Affecting 

Behavioral Intention in Online Transportation Service: Case study of GO-

JEK. Procedia Computer Science, 124, 504–512. 

https://doi.org/10.1016/j.procs.2017.12.183 

Septiyani, M., Saputra, D., Akhmadi, Y., & Puspita, A. (n.d.). Kualitas Pelayanan 

Terhadap Kepuasan Pelanggan GO-JEK di DKI Jakarta. 1–11. 

Simamora, B. (2002). Panduan Riset Perilaku Konsumen (1st ed.). Retrieved 

from 

111



https://books.google.co.id/books?hl=id&lr=&id=pAfxNu7FFCYC&oi=fnd&

pg=PR7&dq=Engel,+Blackwell+dan+Miniard+(1994:+3). 

Singgih, S. (2000). Latihan SPSS Statistik Parametik. 

https://doi.org/http://dx.doi.org/10.30997/jakd.v5i1.1822 

Subawa, N. S., & Widhiasthini, N. W. (2018). Transformasi Perilaku Konsumen 

Era Revolusi Industri 4.0. Conference on Management and Behavioral 

Studies, 131–139. 

Sudaryana, A. (2014). Memahami Motivasi Dalam Proses Keputusan Pembelian 

Konsumen. 456–463. 

Sugiono. (2007). Metodologi Penelitian Bisnis. Jakarta: GRAMEDIA PUSTAKA 

UTAMA. 

Suhari, Y., Sri, R., Redjeki, A., & Handoko, T. (2012). Perilaku Konsumen 

Online. Jurnal Teknologi Informasi, 17(1), 46–58. 

Suyanto, M. A., Paramata, M. R., & Abdul, E. M. (2019). Motivation on the 

Performance. 19(6). 

Venkatesh, V., & Davis, F. D. (2000). Theoretical extension of the Technology 

Acceptance Model: Four longitudinal field studies. Management Science, 

46(2), 186–204. https://doi.org/10.1287/mnsc.46.2.186.11926 

Vina Mandasari. (2012). Analisis Pengaruh Kualitas Pelayanan, Kepuasan 

Pelanggan, Dan Nilai Pelanggan Dalam Meningkatkan Loyalitas Pelanggan 

Joglosemar Bus. 65. 

Weerakkody, V., El-Haddadeh, R., Al-Sobhi, F., Shareef, M. A., & Dwivedi, Y. 

K. (2013). Examining the influence of intermediaries in facilitating e-

government adoption: An empirical investigation. International Journal of 

Information Management, 33(5), 716–725. 

https://doi.org/10.1016/j.ijinfomgt.2013.05.001 

Wijaya. (2019). Simple Recoder ( SRc ): Alat Bantu Pengkodean Hasil Kuesioner 

Online. 1(4), 232–240. 

Yuswandy Yoedy. (2013). Analisis Pengaruh Harga Minyak Dunia, Harga Emas 

Dunia, Nilai Tukar Rupiah Terhadap USD dan IHSG Terhadap Return 

Saham. Journal of Capital Market and Banking. 

Zahra, A. (2017). Pengaruh kualitas pelayanan, persepsi harga, dan citra merk 

terhadap kepuasan pelanggan pengguna jasa transport ojek online (studi 

pada pelanggan Gojek di kota Yogyakarta). 33–64. 

112


