ABSTRACT

This study aims to examine the effect of profitability, company size, and
rewards on the corporate social responsibility disclosure of manufacturing
companies in the food and beverage sector listed on the Indonesia Stock Exchange.

The population in this study are manufacturing companies in the food and
beverage sector that have been listed on the Indonesia Stock Exchange in 2018,
2019, and 2020. And after using the purpose sampling method, 11 companies were
obtained that match the criteria to be used as research samples. The data is then
processed using the multiple linear regression method.

The results of this study reveal that profitability, firm size, and rewards have
a significant positive effect on the Corporate Social Responsibility Disclosure.
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