
 

 

114 

 

DAFTAR PUSTAKA 

 

Ahmed, S. (2015). the Effects of Marketing Mix on Consumer Satisfaction: a 

Literature Review From Islamic Perspectives. Turkish Journal of Islamic 

Economics, 2(1), 17–17. https://doi.org/10.15238/tujise.2015.2.1.17-30 

 

Al Badi, Khalid Sudian. (2015). The Dimensions of Marketing Mix. Management 

and Organizational Studies, 2(1), 136–142. 

https://doi.org/10.5430/mos.v2n1p136 

 

Al Badi, Khalid Suidan. (2018). The Impact of Marketing Mix on the Competitive 

Advantage of the SME Sector in the Al Buraimi Governorate in Oman. SAGE 

Open, 8(3). https://doi.org/10.1177/2158244018800838 

 

Amofah, O. (2015). the Influence of Service Marketing Mix on Customer Choice 

of Restaurant in Kumasi. Biomass Chem Eng, 49(23–6), 22–23. 

https://pdfs.semanticscholar.org/4c59/be832268bccc43b9c074d3414c4de87b

b193.pdf 

 

Andreti, J., Zhafira, N. H., Akmal, S. S., & Kumar, S. (2013). The Analysis of 

Product, Price, Place, Promotion and Service Quality on Customers’ Buying 

Decision of Convenience Store : A Survey of Young Adult in Bekasi, West 

Java, Indonesia. International Journal of Advances in Management and 

Economics, 2(6), 72–78. 

 

Aris, B. (2020). AEKI Jateng Sebut Konsumsi Kopi Turun Hingga 50 Persen Saat 

Pandemi. https://www.radioidola.com/2020/aeki-jateng-sebut-konsumsi-

kopi-turun-hingga-50-persen-saat-pandemi/ 

 

Baroes. (2009). Market Share Menurut Para Ahli. 

https://sarjanaekonomi.co.id/market-share-menurut-para-

ahli/#:~:text=Market share ialah suatu persentase,merek%2C produk%2C atau 

perusahaan.&text=Market share yaitu sebuah rasio,penjualan pada industri 

yang sejenis. 

 

CA, Intyas, M. P. (2020). Marketing mix development analysis of preserved tongkol 

( Euthynnes affinis ) on customer satisfaction in Malang , East Java , Indonesia 

Marketing mix development analysis of preserved Mackarel tuna ( Euthynnes 

affinis ) on customer satisfaction in Malang. https://doi.org/10.1088/1755-

1315/493/1/012043 

 

Consultants, L. M. (2008). Larry Steven Londre Several Concepts , Terms and 

Useful Definitions Helping to Explain and Understand Marketing and Related 



115 

 

 

 

Activities , including Marketing , the. 

 

Cristo, M., Saerang, D., & Worang, F. (2017). the Influence of Price, Service 

Quality, and Physical Environment on Customer Satisfaction. Case Study 

Markobar Cafe Mando. Jurnal Riset Ekonomi, Manajemen, Bisnis Dan 

Akuntansi, 5(2), 678–686. https://doi.org/10.35794/emba.v5i2.15962 

 

Desa, K., & Lawang, B. (2009). DERIVING CONSENSUS RANKINGS VIA 

MULTICRITERIA DECISION MAKING METHODOLOGY. 1–19. 

 

Djumarno, Anjani, S., & Djamaluddin, S. (2018). Effect of Product Quality and 

Price on Customer Loyalty through Customer Satisfaction. International 

Journal of Business and Management Invention (IJBMI), 7(8), 12–20. 

http://www.ijbmi.org/papers/Vol(7)8/Version-1/C0708011320.pdf 

 

Eavani, F., & Nazari, K. (2012). Marketing mix : a critical review of the concept. 

Elixir Marketing Mgmt, 49, 9914–9920. www.elixirpublishers.com 

 

Gladis Mongka, Lotje Kawet, J. S. (2017). Pengaruh kualitas produk, harga, dan 

tempat terhadap kepuasan konsumen pada pasar tradisional Remboken. Gladis 

Mongkau, 5(2), 2469–2477. https://doi.org/10.1016/j.enpol.2016.02.019 

 

Gumiwang, R. (2018). Merambah Bisnis Kedai Kopi. https://tirto.id/ramai-ramai-

merambah-bisnis-kedai-kopi-cHPS 

 

Hoe, L. C., & Mansori, S. (2018). The Effects of Product Quality on Customer 

Satisfaction and Loyalty: Evidence from Malaysian Engineering Industry. 

International Journal of Industrial Marketing, 3(1), 20. 

https://doi.org/10.5296/ijim.v3i1.13959 

 

Hume, M., & Mort, G. S. (2008). Satisfaction in performing arts: The role of value? 

European Journal of Marketing, 42(3–4), 311–326. 

https://doi.org/10.1108/03090560810852959 

 

Išoraitė, M. (2016). Marketing Mix Theoretical Aspects. International Journal of 

Research-Granthaalayah, 4(6), 25–37. https://doi.org/10.5281/zenodo.56533 

 

Jahanshahi, Gashti, Mirdamadi, N. and K. (2011). Study of the Effects of Customer 

Service and Product Quality on Customer Satisfaction and Loyalty PhD 

Scholar in Business Administration. International Journal of Humanities and 

Social Science, 1(7), 253–260. 

 

Jamaluddin, J., & Ruswanti, E. (2017). Impact of Service Quality and Customer 

Satisfaction on Customer Loyalty: A Case Study in a Private Hospital in 

Indonesia. IOSR Journal of Business and Management, 19(05), 23–33. 

https://doi.org/10.9790/487x-1905012333 



116 

 

 

 

 

 

Jiang, H., & Zhang, Y. (2016). An investigation of service quality, customer 

satisfaction and loyalty in China’s airline market. Journal of Air Transport 

Management, 57, 80–88. https://doi.org/10.1016/j.jairtraman.2016.07.008 

 

Kadhim, D. F. A., Abdullah, T. F., & Abdullah, M. F. (2016). Effects Of Marketing 

Mix On customer Satisfaction: Empirical Study On Tourism industry In 

Malaysia. International Journal of Applied Research, 2(2), 4. 

 

Keller, K. dan. (2009). Pengertian Loyalitas Pelanggan menurut Para Ahli. 

http://semuapengertian31.blogspot.com/2016/04/pengertian-loyalitas-

pelanggan-menurut.html 

 

Kurtz. (2008). Pengertian Strategi Pemasaran. https://guruakuntansi.co.id/strategi-

pemasaran/ 

 

Nurazizi. (2013). Kedai Kopi. In Journal of Chemical Information and Modeling 

(Vol. 53, Issue 9). https://doi.org/10.1017/CBO9781107415324.004 

 

Pendit, S. (1998). Food and Beverage. https://majalahpendidikan.com/pengertian-

food-and-beverage/ 

 

Ramli, A. (2020). Perkembangan Coffee Shop Hingga Sampai di Nusantara. 

https://www.kompasiana.com/alwin31/5e45135ad541df6cee7bb864/perkemb

angan-coffee-shop-hingga-sampai-di-nusantara 

 

Samaan Al-Msallam. (2015). The Relationship between Customer Satisfaction and 

Customer Loyalty in the Banking Sector in Syria. Journal of Marketing and 

Consumer Research, 7(1), 249. https://doi.org/10.5539/ijbm.v11n1p249 

 

Singh, H. (2016). Impact of Marketing Mix Elements on Satisfaction : Mediating 

Effect of Brand Awareness. Journal of Marketing and Consumer Research, 

20(1964), 40–47. 

 

Soperihanto, S. dan. (2010). No Title. https://www.coursehero.com/file/p1hgv3f/1-

Product-Menurut-Sumarni-dan-Soeprihanto-2010274-Produk-adalah-setiap-

apa-saja/ 

 

Subaebasni, S., Risnawaty, H., Arie Wicaksono, A., Albadriyah Widsata, P., 

Straitliner Express, P., & APP Jakarta Kemenperin, P. (2019). International 

Review of Management and Marketing Effect of Brand Image, the Quality and 

Price on Customer Satisfaction and Implications for Customer Loyalty PT 

Strait Liner Express in Jakarta. International Review of Management and 

Marketing, 9(1), 90–97. https://doi.org/10.32479/irmm.7440 

 



117 

 

 

 

 

 

Swasta, B. (2005). Pengertian Harga Menurut Para Ahli. 

http://pengertianharga.blogspot.com/2016/03/pengertian-harga-menurut-

para-ahli.html 

 

Tjiptono. (2008). Pengertian Promosi: Definisi, Tujuan, Jenis, dan Contoh 

Promosi. https://www.maxmanroe.com/pengertian-promosi.html 

 

Torres-Moraga, E., Vásquez-Parraga, A. Z., & Zamora-González, J. (2008). 

Customer satisfaction and loyalty: Start with the product, culminate with the 

brand. Journal of Consumer Marketing, 25(5), 302–313. 

https://doi.org/10.1108/07363760810890534 

 

Wahab, N. A., Hassan, L. F. A., Shahid, S. A. M., & Maon, S. N. (2016). The 

Relationship Between Marketing Mix And Customer Loyalty In Hijab 

Industry: The Mediating Effect Of Customer Satisfaction. Procedia 

Economics and Finance, 37(16), 366–371. https://doi.org/10.1016/s2212-

5671(16)30138-1 

 

Wantara, P., & Tambrin, M. (2019). The Effect of Price and Product Quality 

Towards Customer Satisfaction and Customer Loyalty on Madura Batik. 

International Tourism and Hospitality Journal (ITHJ), 2(1), 1–9. 

 

Widyawati, Widyawati, & Berlianto, M. P. (2019). The Influencing Factors on 

Coffee Shop Customers’ Revisit Intention. 101(Iconies 2018), 167–173. 

https://doi.org/10.2991/iconies-18.2019.33 

 

Zhuo, T. (2010). Marketing Research. https://blog.alexa.com/marketing-

research/market-size/#:~:text=Market size is the number,a new product or 

service.&text=By outlining the difference between,tackle that consumer sweet 

spot. 
 

 

 

 

 

 

 

 


