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ABSTRACT 

 

This study aims to see the effect of service convenience, brand image, and 

service quality on customer loyalty through customer satisfaction (study on 

Kantor Pos Indonesia service users in the Semarang Region). 

The population in this study are consumers who use the services of the 

Kantor Pos Indonesia. The number of samples used was 123 respondents who 

were selected using the purposive sampling method through questionnaires 

distributed online using google form. The data from this study were processed 

using SPSS version 26 

The results of this study indicate that service convenience, brand image, 

and service quality have a positive and significant effect on customer satisfaction, 

and customer satisfaction has a positive and significant effect on customer loyalty. 
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