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ABSTRACT 
 

     This study aims to examine the effect of Corporate Social Responsibility 
disclosure on the company's financial performance as assessed from Revenue 
Growth, Net Profit Margin, Return on Assets, and Return on Equity. 

     The population in this study are consumer goods industry companies listed on 
the Indonesia Stock Exchange in 2018-2020. The sample in this study was selected 
by purposive sampling method. In this study there will be 34 companies that have 
met the criteria to be used as research samples. The method used in conducting the 
analysis is multiple linear analysis. 

     The results of the research conducted indicate that the disclosure of Corporate 
Social Responsibility does not have a significant effect on Revenue Growth in the 
consumer goods industry companies in Indonesia. Meanwhile, the disclosure of 
Corporate Social Responsibility has a significant effect on Net Profit Margin, 
Return on Assets, and Return on Equity in consumer goods industry companies in 
Indonesia. 
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