ABSTRACT

This study aims to analyze the effect of social media marketing and customer
engagement on brand loyalty at Shopee Indonesia. The population used in this study
are active students of Diponegoro University class 2018 to 2021 who are shopee
users and Instagram users who follow shopee Indonesia's account, namely
@shopee_id. The number of samples used in this study were 120 respondents. The
method of data collection is done through a questionnaire. This research uses
Structural Equation Modeling (SEM) analysis technique with AMOS 23.0 analysis

tool.

The results of this study indicate that the social media marketing variabel
has a positive and significant effect on customer engagement, the customer
engagement variabel has a positive and significant effect on brand loyalty and the
social media marketing variabel has a positive and significant impact on brand

loyalty.
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