DAFTAR PUSTAKA
1. BUKU TEKS

Bambang, Riyanto, 2008, Dasar-dasar Pembelanjaan Perusahaan, GPFE,
Yogyakarta

Basu Swastha, 2001, Manajemen Pemasaran Modern, BPFE, Yogyakarta

B. Susanto, A. B. 2007, Corporate Social Responsibility, The Jakarta
Consulting Group, Jakarta

Cravens, David. W, 1996, Pemasaran Strategi, Erlangga, Jakarta

Fombrun, C.J. 1996, Reputation: Realizing Value from the Corporate
Image. Boston: Harvard Business School Press

Ferdinand, Augusty, 2000, Manajemen Pemasaran: sebuah pendekatan
stratejik, Program Magister Manajemen Universitas Diponegoro,
Semarang

Ferdinand, Augusty, 2014, Structural Equatioan Modeling dalam Penelitian
Manajemen Aplikasi Model-model Rumit dalam Penelitian untuk
Skripsi, Tesi dan Disertasi Doktor. Semarang: Undip Press

Ferdinand, Augusty. 2002. Structural Equation Modelling dalam Penelitian.
Manajemen. Semarang: FE UNDIP

Ferdinand, Augusty. 2011. Structural Equation Modelling Dalam Penelitian
Manajemen. Semarang: Universitas Diponegoro

Ferdinand, Augusty, 2006. Metode Penelitian Manajemen, Semarang, Badan.
Penerbit Universitas Diponegoro.

Fandy, Tjiptono, 2000, Manajemen Jasa, Andi, Yogyakarta
Fandy, Tjiptono, 2000, Total quality management, Andi, Yogyakarta
Fandy, Tjiptono, 2004, Manajemen Jasa, Andi. Yogyakarta

Ghozali, Imam, 2004, Model Persamaan Struktural: Konsep dan Aplikasi
dengan program AMOS Versi 5.0., Universitas Diponegoro,
Semarang

Ghozali, Imam, 2008, Model Persamaan Struktural Konsep dan Aplikasi
dengan. Program Amos 16.0, Universitas Diponegoro, Semarang

Hasibuan, Malayu S.P, 2005 Manajemen Sumber Daya Manusia, Edisi
Revisi, Bumi Aksara, Jakarta



Ibrahim, 1997, Prinsip-Prinsip Total Quality Service, Andi, Yogyakarta

Indriantoro dan Supomo, 1999, Metodologi Penelitian Bisnis untuk
Akuntansi dan Manajemen, Edisi Pertama, BPFE Yogyakarta

Kamus Besar Bahasa Indonesia (KKB)
Kotler, Philip, 2009, Manajemen Pemasaran, Erlangga, Jakarta

Kotler, Philip, (1995). Marketing Management, An Asian Perspectif,
Prentice Hall Inc, New Jersey

Kotler, Phillip dan Gary Amstrong, 2001, Prinsip-Prinsip Pemasaran, jilid 2,
edisi ke-8, Penerbit Erlangga, Jakarta

Lukman, Dendawijaya, 2000, Manajemen Perbankan, Cetakan Pertama,
Ghalia Indonesia, Jakarta

Lupiyoadi, Hamdani, 2006, Manajemen Pemasaran Jasa, Edisi Kedua,
Salemba Empat, Jakarta

Marwan, Asri, 1991, Marketing, Cetakan Kedua, AMP YKPN, Yogyakarta

Mahmoedin, H.AS, 1992, Manajemen Pelayanan Umum di Indonesia. Bumi
Aksara, Jakarta

Petter dan Olson, 1996, Perilaku Konsumen dan Strategi Pemasaran, D,
Sihombing (penerjemah), Consumen Behavior, Gelora Aksara
Pratama, Jakarta

Porter, Michael E, 1993, Keunggulan Bersaing: Menciptakan dan
Mempertahankan Kinerja Unggul, Cetakan ke 2, Erlangga, Jakarta

Rambat, Lupiyoadi, 2001, Manajemen Pemasaran Jasa (Teori dan
Praktek), Edisi Pertama, Penerbit Salemba Empat, Depok

Sugiyono, 2002, Metode Penelitian Administrasi, Bandung, CV Alfabeta
Sugiono,2003, Metode Penelitian Admnistrasi, Alfabeta Bandung.
Sutopo dan Sugiyanti, Sri, 1998, Pelayanan Prima, LAN Press, Jakarta

Susanto, 2009, Reputation-Driven Corporate Sosial Responsibility,
Erlangga, Jakarta

Winardi, 1982, Kamus Ekonomi, Penerbit, Alumni Bandung

Zeithaml, Valarie A and Mary Jo Bitner, 2000, Service Marketing.
Singapore: Mc Graw-Hill Companies Inc.: 3-287.



2. ARTIKEL JURNAL

Ardianto, Yusaq Tomo, Analisis Harga Pasok, Kualitas Layanan dan
Kemudahan Terhadap Loyalitas Petani Tebu Gondanglegi Kabupaten
Malang, IQTISHODUNA (Vol 6, No 1, 2011

Basu Swasta Dharmendra, 1999, Loyalitas Pelanggan Sebuah Kajian
Konseptual Sebagai Panduan Bagi Peneliti, Jurnal Ekonomi dan
Bisnis Indonesia, Vol 14 no. 3, pp. 73-88

Caruana, Albert dan Noel Fenech. (2005). The Effect of Perceived Value and
Overall Satisfaction on Loyalty: Study Among Dental Patients,
Journal of Medical Marketing volume 5, number 3, p.245-255.
Palgrave Macmillan. (ON LINE), http://www.ingentaconnect.com/, 10
september 2014

Chambers, M.J. and Bailey, R.E. (1996). A Theory of Commodity Price
Fluctuations. The Journal of Political Economy, Vol. 104, No. 5,
hal. 924-957

Deaton, A., Laroque, G. (2003), A model of commodity prices after Sir Arthur
Lewis, Journal of Development Economics, 71, 289-310

Dawe, David (2001). How Far Down the Path to Free Trade? The Importance
of Rice Price Stabilization in Developing Asia. Food Policy, Vol. 26,
hal. 163-175

Cempakasari, Diah Arum dan Yoestini. 2003. Studi Mengenai
Pengembangan Hubungan Jangka Panjang Perusahaan dan
Pengecer. Jurnal Sains Pemasaran Indonesia, VVolume II, No.1,
Mei.

Cretu, A.E & R.J. Brodie, 2009. Brand Image, Corporate Reputation and
Customer Value dalam Glynn, M.S & A.G. Woodside, 2009.
Business-to-Business Brand Management: Theory, Research and
Executive case Study Exercises.Advances in Business Marketing and
Purchasing, Vol. 15 : 263-387.

Herbig, Paul, John Milewicz and Jim Golden, 1994, “A Model of Reputation
Building and Destruction”, Journal of Business Research, Vol.31,
June 1994, No.1; p.23-31

Malhotra, N., & Mukherjee, A. (2004). The relative influence of organizational
commitment and job satisfaction on service equality of customer-
contact employees in banking call centers. The Journal of Services
Marketing, 18(2/3), 162-174. Retrieved May 22, 2006, fiom
ProQuest database.



Miremadi, A., N. Babakhani, M.Yousefian & H.Fotoohi, 2011. Importance of
The Corporate Reputation in B2B Context in Iran: an Empirical
Study. International Journal of Marketing Studies. Vol 3 (4): 146-
November 2011

Miles, Morgan P & Jeffrey G. Covin, 2000, “Environmental Marketing : A
Source of Reputational, Competitive and Financial Advantage”,
Journal of Business Ethics, 23, p.299-31

Menon, Ajay, Bernard J. Jaworski dan Ajay K. Kohli, (1997), “Product
Quality: Impact of interdepartmental Intereactions, “ Journal of The
Academy of Marketing Science 25(3) : pp. 187-200

Parasuraman,A., Zeithaml,V.A. and Berry, L.L (1988), SERVQUAL: A
Multiple Item Scale for Measuring Consumer Perceptions of Service
Quality, Journal of Retailing, VVol.4(1)

Palilati, Alida. 2007. Pengaruh Nilai Pelanggan, Kepuasan Terhadap Loyalitas
Nasabah Tabungan Perbankan Di Sulawesi Selatan. Jurnal Ekonomi
Manajemen. Kendari, Fakultas Ekonomi Universitas Kristen Petra

Wahlers, James L. dan James F. Cox, 1994. Competitive Factors and
Performance Measurement : Applying the Theory of Constraints to
Meet Customers Needs. Georgia, International Journal of
Production Economics, 229-240

Tomek, William G. (2000). Commodity Prices Revisited. Staff Paper 2000-
05, Department of Applied Economics and Management, Cornell
University, New York

3. WEB

http://lipsus.kompas.com


http://lipsus.kompas.com/gebrakan-jokowibasuki/read/xml/2012/05/10/10100755/Petani.Tebu.di.Kudus.Bebas.Pilih.Pabrik.Gula

