
 

 

DAFTAR PUSTAKA 

Aaker, D. A., (2009),“Strategic Market Management”, (Fourth ed.), John Wiley & 

Sons, Inc. 

Agarwal, S., & Teas, R.K., (2002), Cross-national appli-cability of a perceived 

quality model. Journal of Product & Brand Management. Retrieved 

February 20, 2012. 

Ajzen, Icek., (1988). Attitudes, Personalfty and Behavior. Open University Press, 

Milton Keynes. 

Augusty, Ferdinand, (2006), Metode penelitian Manajemen: “Pedoman Penelitian 

Untuk Penulisan Skripsi, Tensis, dan disertai Ilmu Manajemen”. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Belleau, B., Summers, T., Xu, Y., and Pinel, R., (2007), Theory of Reasoned 

Action Purchase Intention of Young Consumers. Clothes, Textiles Res. 

Journal., vol. 25(3), pp. 244-257. 

Boris Snoj, Aleksandra Pisnik Korda dan Damijan Mumel (2004), The 

Relationship Among Perceived Quality, Perceived Risk and Perceived 

Product Value, Journal of Product & Brand Management; 2004; 13, 3; 

Technology Collection pg. 15 

Chandra, Ivonny & Hartono Subagio, (2013), Analisa Pengaruh Experiential 

Marketing Terhadap Customer Satisfaction Dengan Perceived Value 

Sebagai Variabel Intervening Konsumen The Premiere Grand City 

Surabaya, Jurnal Manajemen Pemasaran Petra Vol. 1, No. 2, (2013) 1-10 

Dabija, Cristian, (2015),” Empirical Research On Brand Awarness In Grocery 

Retailing, Babeş-Bolyai University, Faculty of Economics and Business 

Administration, Cluj-Napoca, Romania. 

Davis, F.D., Bagozzi, R.P & Warshaw, P.R., (1989), User Acceptance of 

Information Technology: A Comparison of Two Theoritical Model. 

Management Science, 35, 982-1002. 

Dharmmesta & Irawan, (2002), Manajemen Pemasaran Modern. Edisi Kedua. 

Yogyakarta. 

Dodds, William B., (2002), ”The Effects of Perceived and Objective Market Cues 

on Consumers’ Product Evaluations, Marketing Bulletin, 2002, 13, 

Article 2 

Durianto, Darmadi., Sugiarto & Tony Sitinjak, (2001), Strategi Menaklukkan 

Pasar Melalui Riset Ekuitas dan Perilaku Merek, Gramedia Pustaka 

Utama, Jakarta. 



 

 

Eka, Rita, AR Saliman, (2001), Periklanan Yang Efektif. Jurnal Ekonomi 

Perusahaan Vol.8 No.2. Juli 2001. 

Emma K. Macdonald and Byron M. Sharp, (2000), Brand Awareness Effects on 

Consumer Decision Making for a Common, Repeat Purchase Product: A 

Replication, Journal of Business Research 48, 5–15 (2000), Elsevier 

Science Inc. All rights reserved. ISSN 0148-2963/00/$–see front matter 

655 Avenue of the Americas, New York, NY 10010 

Engel, Jf, Blackwell, Rd & Miniard, Pw., (1995), Consumer behavior. 

International ed.  Florida.  Dryden. 

Fishbein dan Ajzen, (1975), Belief, Attitude, Intentions and Behavior: an 

introduction to theory and research. California: Addison-Wesley 

Publishing Company, Inc. 

Franses, Philip Hans & Marco Vriens (2004) Advertising Effect on Awareness, 

Consideration and Brand Choice Using Tracking Data, Erim Netherland. 

Ghozali, Imam, (2005), Aplikasi Analisis Multivariate dengan Program SPSS. 

Badan Penerbit Universitas Diponogoro, Semarang. 

Hakim, Lukmanul, (2008), Pengaruh Structural Assurance dan Perceived 

Reputation Terhadap Trust Pengguna Internet Di Sistem E-commerce. 

Skripsi. Sekolah Tinggi Ilmu Ekonomi Perbanas Surabaya.   

Hawkins, Mothersbaugh, Best, (2007), Consumer Behavior: Building Marketing 

Strategy, Mc Graw Hill, New York. 

Herdana, Auditya, (2015), “Analisis Pengaruh Kesadaran Merek (Brand 

Awareness) Pada Produk Asuransi Jiwa Prudential Life Assurance (Studi 

Pada Pru Passion Agency Jakarta)”. Program Magister Manajemen 

Fakutas Ekonomi Dan Bisnis Universitas Sam Ratulangi. 

Hsiao, Ya-Hsin., Ya-Hui Hsu, Suh-Yueh Chu, & Wenchang Fang, (2014), 

“Discussion of Whether Brand Awareness  Is a Form of Marketing 

Placebo, International Journal of Business and Information Volume 9. 

Jogiyanto, (2007), Sistem Informasi Keperilakuan. Edisi Revisi. Andi Offset, 

Yogyakarta. 

Karam, Asaad Ali & Serdar Saydam, (2015), An Analysis Study of Improving 

Brand Awareness and Its Impact on Consumer Behavior Via Media in 

North Cyprus (A Case Study of Fast Food Restaurants), International 

Journal of Business and Social Science Vol. 6, No. 1; January 2015. 

 



 

 

Kotler, Philip, (2009), Manajemen Pemasaran, Erlangga, Jakarta. 

Kotler, Philip., and Gary Amstrong, (2012), Prinsip-Prinsip Pemasaran, Edisi 13 

Jilid 1, Erlangga, Jakarta. 

Kurniawan, Agvi Ramadhan, (2015), Analisis Pengaruh Citra Merek, Persepsi 

Kualitas, Dan Persepsi Risiko Terhadap Keputusan Pembelian Melalui 

Persepsi Nilai Sebagai Intervening (Studi Kasus Pada Honda Freed di 

Kota Semarang), Fakultas Ekonomika Dan Bisnis Universitas 

Diponegoro Semarang. 

Kusumawardani, Puspita Angga., (2013), Strategi  Brand Communication Dalam 

Membangun Brand Awareness (Studi Kualitatif Strategi Brand 

Communication dalam Membangun Brand Awareness Rumah Makan 

Seafood D’cost Surabaya), Skripsi Universitas Pembangunan Nasional 

“Veteran” Jawa Timur. 

Lee, H. M., Lee, C. C., & Wu, C. C. (2011). Brand image strategy affects brand 

equity after M&A. European Journal of Marketing, 45(7/8), 1091-1111 

Lee, W. B., & H.C.W. Lau, (1999), International Journal of Agile Management 

Systems. 

Liliweri, Alo, (2001), Dasar - Dasar Komunikasi Periklanan, Penerbit PT. Citra 

Aditya Bakti, Bandung. 

Lin, Long-Yi., Hsing-Yu Shih, (2012), The Relationship of University Student’s 

Lifestyle, Money Attitude, Personal Value and their Purchase Decision, 

International Journal of Research in Management ISSN 2249-5908. 

Lukman, Marco Dirgahadi, (2014), Analisis Pengaruh Ekuitas Merek Terhadap 

Keputusan Pembelian dan Kepuasan Konsumen Produk Teh Botol Sosro 

Kemasan Kotak, Jurnal Administrasi Bisnis (2014), Vol.10, No.1: hal. 

64–81, (ISSN:0216–1249) 

McClung, Steven & Ania Izabela Rynarzewska. (2015) Purchase intention behind 

Mercer University’s inaugural football team. International Review on 

Public and Nonprofit Marketing 12:2, 155-167. 

Munandar, M., (2001), Budgeting, Perencanaan Kerja Pengkoodinasian Kerja 

Pengawasan Kerja. Edisi Pertama. BPFE Universitas Gajah Mada. 

Yogyakarta. 

Murty, Dea, (2015), Analisis Pengaruh Harga, Kualitas Produk Dan Citra Merek 

Terhadap Keputusan Pembelian  Air Minum Dalam Kemasan Merek 

Pelangi Kemasan 600ml Di Semarang, Jurusan Manajemen, Fakultas 

Ekonomi, Universitas Negeri Semarang, Indonesia. 



 

 

Norouzi, Abdollah., Ali Akbar Jafarizadeh, Maryam Karbalaei & Yousef Najafi. 

(2013), The effective major factors on customer perceived value in 

service context: The application of ANFIS method, European Online 

Journal of Natural and Social Sciences; vol.2, No. 3, pp. 408-416. 

Oliver, R. L., (1999), Whence customer loyalty?, journal of Marketing. 63. 33-44. 

Parasuraman  &  Grewal, (2000), “The Impact of Technology on the Quality 

Value”. Journal of The Academy of Marketing Science. Vol. 25(2)., pp. 

154-161. 

Peter, J. Paul & Jerry C Olson, (2000), Consumer behavior: Perilaku Konsumen 

Dan Strategi Pemasaran Jilid 1. Edisi Keempat. Jakarta: Erlangga. 

Prasetijo, Ristiyanti & John Ihalauw, (2005), Perilaku Konsumen, Andi, 

Yogyakarta:   

Puspitasari, Intan, (2009), “Faktor-Faktor Yang Mempengaruhi Efektifitas Iklan 

Dalam Menumbuhkan Brand Awareness Studi Pada Program Periklanan 

Produk Telkom Flexi Pada Mahasiswa Universitas Diponegoro 

Semarang”. Program Studi Magister Manajemen Program Pasca Sarjana 

Universitas Diponegoro, Semarang. 

Rangkuti, Freddy, (2004), The Power of Brand, PT. Gramedia Pustaka Utama, 

Jakarta. 

Rastini, Ni Made, (2013), Pengaruh Sikap dan Norma Subyektif Masyarakat Kota 

Denpasar Terhadap Niat Belanja Pada Pasar Tradisional. Jurnal 

Manajemen, Strategi Bisnis, dan Kewirausahaan, 7(2) pp: 107-115.  

Ryu, Kisang., Hye-Rin Lee & Woon Gon Kim, (2010), The influence of the 

quality of the physical environment, food, and service on restaurant 

image, customer perceived value, customer satisfaction, and behavioral 

intentions, International Journal of Contemporary Hospitality 

Management Vol. 24 No. 2, 2012 pp. 200-223 q Emerald Group 

Publishing Limited 0959-6119 

Saeed Gholami, Ebrahim Roushanghias dan Mahdi Karimiankakolaki (2016) 

Examination of Factors Influencing On Enhancement of Brand Equity 

with Emphasis on Advertising and Sales Promotion, Department of 

Commercial Management, Yasooj Branch, Islamic Azad University, 

Yasooj, Iran 

Sasangka, Ari Luhur, (2010), Analisis Faktor-Faktor Yang Mempengaruhi 

Keputusan Konsumen Dalam Pembelian Minuman Energi (Studi Kasus 

pada Extra Joss di PT. Bintang Toedjoe Cabang Semarang), Skripsi, 

Fakultas Ekonomi Universitas Diponegoro Semarang. 



 

 

Sasmita, Jumiati and Norazah Mohd Suki, (2014), Young consumers’ insights on 

brand equity Effects of brand association, brand loyalty, brand 

awareness, and brand image, International Journal of Retail & 

Distribution Management Vol. 43 No. 3, 2015 pp. 276-292. 

Schiffman & Kanuk, (2008), Perilaku konsumen, Edisi 7, Indeks, Jakarta. 

Shimp, Terence.A, (2003), Periklanan Promosi: Aspek Tambahan Komunikasi 

Pemasaran Terpadu. Jilid I, Erlangga, Jakarta. 

Sitinjak, J. R., Tumpal, & Sugiarto, (2006), Lisrel, Cetakan Pertama, Graha Ilmu, 

Yogyakarta. 

Simamora, Bilson, (2008), Memenangkan Pasar dengan Pemasaran Efektif dan   

Profitabel, PT. Gramedia Pustaka Utama, Jakarta. 

Situmorang & James R, (2011), Metrik Pemasaran Sebagai Alat Untuk Mengukur 

Kinerja Pemasaran Perusahaan. Universitas Katolik Parahyangan.  

Suciningtyas, Wulan, (2012),” Pengaruh Brand Awareness, Brand Image, Dan 

Media Communication Terhadap Keputusan Pembelian, Jurusan 

Manajemen, Fakultas Ekonomi, Universitas Negeri Semarang, Indonesia. 

Sugian, Syahu., (2006), Kamus Manajemen (mutu). Jakarta. Pt. Gramedia Pustaka 

Utama 

Sumarwan, U. et al., (2011), Riset Pemasaran dan Konsumen: Panduan Riset dan 

Kajian Kepuasan, Perilaku, Pembelian, Gaya Hidup, Loyalitas dan 

Persepsi Risiko. IPB Press. Bogor.  

Surachman, S. A., (2008), Dasar-Dasar Manajemen Merek, Bayumedia 

Publishing, Malang. 

Sutisna, (2003), Perilaku Konsumen & Komunikasi Pemasaran, Remaja 

Rosdakarya, bandung 

Swastha, Basu, (2007), Manajemen Pemasaran. Edisi Kedelapan. Cetakan 

Kedelapan. Penerbit Liberty, Jakarta. 

Tjiptono, Fandy, (2011), Service, Quality & Satisfaction. CV Andi Offset, 

Yogyakarta. 

Ulas Akkucuk dan Javad Esmaeili (2016) The Impact of Brands on Consumer 

Buying Behavior: An Empirical Study on Smartphone Buyers, Journal of 

Research in Business & Social Science  5(4), 2016: 01-16. 

Vaughan, G.M. & Hogg, M.A., (2005), Introductional to Social Psychol;ogy (4th 

Ed). Australia Pearson Prentice Hall. 



 

 

Wibowo, Arief, (2006), Kajian Tentang Perilaku Pengguna Sistem Informasi 

dengan Pendekatan Technology Acceptance Model (TAM) Jurnal 

Universitas Budi Luhur. 

Yee, Choy Johnn & Ng Cheng San, (2012), Consumers Perceived Quality, 

Perceived Value and Perceived Risk Towards Purchase Decision on 

Automobile, American Journal of Economics and Business 

Administration 3 (1): 47-57. 

Yudhiartika, Dian & Jony Oktavian Haryanto, (2012),” Pengaruh Personal 

Selling, Display, Promosi Penjualan Terhadap Kesadaran Merek Dan 

Intensi Membeli Pada Produk Kecantikan Pond’s” Fakultas Ekonomika 

dan Bisnis, Universitas Kristen Satya Wacana, Salatiga. 

Yu-Te Tu, Mei-Lien Li, Heng-Chi Chih, (2013),” An Empirical Study of 

Corporate Brand Image, Customer Perceived Value and Satisfaction on 

Loyalty in Shoe Industry, Journal of Economics and Behavioral Studies 

Vol. 5, No. 7, pp. 469-483, July 2013 (ISSN: 2220-6140). 

Zeithaml, Valerie A., (1988),” Consumer Perceptions of Price, Quality, and 

Value: A Means-End Model and Synthesis of Evidence, Journal of 

marketing, Vol. 52, 2-22. 


