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ABSTRACT 
 

The purpose of this study is to examine and analyze the effect of service 

quality, product quality, price perception, trustworthiness, and brand image on the 

purchasing decisions of IDX data service products. The approach used in this 

research is a quantitative approach.  

The research data is primary data obtained from a sample of 122 customers 

or IDX Data Service Product license recipients as respondents. Respondents were 

asked to provide an assessment/perception of the variables of service quality, 

product quality, price perception, trustworthiness, brand image, and purchasing 

decisions of IDX data service products. The data were analyzed using the Structural 

Equation Model (SEM) analysis technique using the AMOS (Analysis of Moment 

Structure).  

The results showed that service quality and product quality had no 

significant effect on brand image. Meanwhile, price perception and trust have a 

significant and positive effect on brand image. The results of the analysis also show 

that brand image has a significant and positive effect on purchasing decisions for 

IDX data service products. 
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