
 

104 

 

DAFTAR PUSTAKA 

Abu Bakar, E., Rosslee, N. N., Mastura, A., Ariff, M., Othman, M., & Hashim, P. 

(2017). Consumers’ Trust and Values Towards Halal Cosmetics and Personal 

Care Products. Malaysian Journal of Consumer and Family Economics. 

Ahmadi, A. (2019). Thai Airways: key influencing factors on customers’ word of 

mouth. International Journal of Quality and Reliability Management, 36(1), 40–

57. https://doi.org/10.1108/IJQRM-02-2018-0024 

Ajzen, I. (1988). Attitudes, Personality and Behavior. Open University Press. 

Al-Ansi, A., Olya, H. G. T., & Han, H. (2019). Effect of general risk on trust, 

satisfaction, and recommendation intention for halal food. International Journal 

of Hospitality Management, 83, 210–219. 

https://doi.org/10.1016/j.ijhm.2018.10.017 

Ali, F., Kim, W. G., Li, J., & Jeon, H. M. (2018). Make it delightful: Customers’ 

experience, satisfaction and loyalty in Malaysian theme parks. Journal of 

Destination Marketing and Management, 7, 1–11. 

https://doi.org/10.1016/j.jdmm.2016.05.003 

Andy, S. (2009). Word of Mouth Marketing: How Smart Companies Get People 

Talking. Kaplan Publishing. 

Annabi, C. A., & Ibidapo-Obe, O. O. (2017). Halal certification organizations in the 

United Kingdom: An exploration of halal cosmetic certification. Journal of 

Islamic Marketing, 8(1), 107–126. https://doi.org/10.1108/JIMA-06-2015-0045 

Augusty Ferdinand. (2006). Metode Penelitian Manajemen: Pedoman Penelitian 

Untuk Penulisan Skripsi, Tesis, Dan Disertasi Ilmu Manajemen. Badan Penerbit 

Universitas Diponegoro. 

Chang, H. H., Jeng, D. J. F., & Hamid, M. R. A. (2013). Conceptualising consumers’ 

word-of-mouth behaviour intention: Evidence from a university education 

services in Malaysia. Service Business, 7(1), 17–35. 

https://doi.org/10.1007/s11628-012-0142-1 

Chang, S. E., Shen, W. C., & Yeh, C. H. (2017). A comparative study of user 

intention to recommend content on mobile social networks. Multimedia Tools 

and Applications, 76(4), 5399–5417. https://doi.org/10.1007/s11042-016-3966-1 



105 

 

 

Chen, J., & Shen, X. (2015). Consumers’ decisions in social commerce context: An 

empirical investigation. Decision Support Systems. 

https://doi.org/10.1016/j.dss.2015.07.012 

Christopher, M., Payne, A., & Ballantyne, D. (1991). Relationship Marketing: 

Bringing Quality, Customer Service and Marketing Together. Heinemann. 

Databoks. (2021). Sebanyak 86,88% Penduduk Indonesia Beragama Islam. 

https://databoks.katadata.co.id/datapublish/2021/09/30/sebanyak-8688-

penduduk-indonesia-beragama-islam 

Daud Norzaidi, M. (2012). Identifying the determinant attributes of halal cosmetics 

product that influence its positioning strategy in Malaysian market. In Article in 

Journal of Applied Sciences Research. 

https://www.researchgate.net/publication/286957083 

Deshwal, P. (2016). Customer experience quality and demographic variables (age, 

gender, education level, and family income) in retail stores. International 

Journal of Retail and Distribution Management, 44(9), 940–955. 

https://doi.org/10.1108/IJRDM-03-2016-0031 

Dinar Standard. (2020). State of the Global Islamic Economy Report Thriving in 

Uncertainty. DinarStandard, 1–178. 

Fauziah, T. P. R. & A. (2018). Pengaruh Kualitas Produk Dan Word Of Mouth 

Terhadap Keputusan Pembelian Kosmetik Wardah Pada Masyarakat Di Kota 

Jember. Sinergitas Quadruple Helix: E-Business Dan Fintech Sebagai Daya 

Dorong Pertumbuhan Ekonomi Lokal Pengaruh, 94–101. 

Fishbein, M., Ajzen, I., & Flanders, A. N. (1975). Belief, Attitude, Intention, and 

Behavior: An Introduction to Theory and Research (Icek Ajzen, Ed.; Vol. 2089). 

Addison-Welsey Publishing Company. 

Garvin, D. (1984). Product Quality: An Important Strategic Weapon. Business 

Horizons, 27(3). 

Ghozali, I. (2008). Structural Equation Modelling : Metode Alternatif dengan Partial 

Least Square (PLS). Program S3 Ilmu Ekonomi, Program Magister Manajemen 

Universitas Diponegoro. 

Grundey, D. (2008). Applying sustainability principles in the economy. In 

Technological and Economic Development of Economy (Vol. 14, Issue 2, pp. 

101–106). Taylor and Francis Ltd. https://doi.org/10.3846/1392-

8619.2008.14.101-106 



106 

 

 

Hasan, I. (2006). Analisis data penelitian dengan statistik (2nd ed.). Bumi Aksara. 

Houlis. (2015). Halal Cosmetics – Control of Ingredients | Sigma-Aldrich. 

https://www.sigmaaldrich.com/technical-documents/articles/white-

papers/flavors-and-fragrances/halal-ingredients-sources-cosmetics.html 

Hussein, A. S., Hapsari, R. D. V., & Yulianti, I. (2018). Experience quality and hotel 

boutique customer loyalty: Mediating role of hotel image and perceived value. 

Journal of Quality Assurance in Hospitality and Tourism, 19(4), 442–459. 

https://doi.org/10.1080/1528008X.2018.1429981 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). Electronic 

Word of Mouth (eWOM) in the Marketing Context: A State of The Art Analysis 

and Future Directions (1st ed.). Springer International Publishing. 

Izogo, E. E. (2016). Structural equation test of relationship quality: Repurchase 

intention – willingness to recommend framework in retail banking. International 

Journal of Emerging Markets, 11(3), 374–394. https://doi.org/10.1108/IJOEM-

07-2015-0130 

Jalilvand, M. R., Esfahani, S. S., & Samiei, N. (2011). Electronic word-of-mouth: 

Challenges and opportunities. Procedia Computer Science, 3, 42–46. 

https://doi.org/10.1016/j.procs.2010.12.008 

Jani, D., & Han, H. (2014). Personality, satisfaction, image, ambience, and loyalty: 

Testing their relationships in the hotel industry. International Journal of 

Hospitality Management, 37, 11–20. 

Jung, H., & Soo, M. (2012). THE EFFECT OF BRAND EXPERIENCE ON BRAND 

RELATIONSHIP QUALITY. In Academy of Marketing Studies Journal (Vol. 

16, Issue 1). 

Keller, K. L. (2013). Strategic Brand Management: Bulding, Measuring, and 

Managing Brand Equity. Pearson Education. 

Kemenag. (2021). Data Keagamaan Kota Tangerang Selatan. 

https://tangselkota.kemenag.go.id/data/data-keagamaan/ 

Kemenperin. (2021). Wujudkan Masterplan Ekonomi Syariah, Kemenperin Pacu 

Kawasan Industri Halal. https://kemenperin.go.id/artikel/22818/Wujudkan-

Masterplan-Ekonomi-Syariah,-Kemenperin-Pacu-Kawasan-Industri-Halal 

Kim, H. S., & Choi, B. (2016). The effects of three customer-to-customer interaction 

quality types on customer experience quality and citizenship behavior in mass 



107 

 

 

service settings. Journal of Services Marketing, 30(4), 384–397. 

https://doi.org/10.1108/JSM-06-2014-0194 

Klaus, P. (2015). Measuring Customer Experience: How to Develop and Execute the 

Most Profitable Customer Experience Strategies. Palgrave Macmillan. 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing, 17th Global Edition. 

Pearson Education Limited 2018. 

Kotler, P., & Keller, K. L. (2012). Marketing management (15th ed.). Pearson 

Education. 

Kraeuter, S. G. (2002). The Role of Consumers’ Trust in Online-Shopping. Journal 

of Business Ethics, 39, 43–50. 

Kuncoro, M. (2004). Metode Kuantitatif : Teori dan Aplikasi untuk Bisnis dan 

Ekonomi. AMP YKPN. 

Lau, G. T., Lee, S. H., & Manager, M. (1999). Consumers’ Trust in a Brand and the 

Link to Brand Loyalty. In Journal of Market Focused Management (Vol. 4). 

LPPOM MUI. (2021). LPPOM: Wajib Sertifikasi Halal Juga Berlaku untuk Produk 

Kosmetik. 

Marques, C., Vinhas da Silva, R., & Antova, S. (2021). Image, satisfaction, 

destination and product post-visit behaviours: How do they relate in emerging 

destinations? Tourism Management, 85. 

https://doi.org/10.1016/j.tourman.2021.104293 

Meilatinova, N. (2021). Social commerce: Factors affecting customer repurchase and 

word-of-mouth intentions. International Journal of Information Management, 

57. https://doi.org/10.1016/j.ijinfomgt.2020.102300 

Meyer, C., & Schwager, A. (2007). Understanding Customer Experience. Harvard 

Business Review. www.gethuman.com 

Mohamed Syazwan Ab, T., & Mohd Remie Mohd, J. (2012). Issues in Halal 

Packaging: A Conceptual Paper. International Business and Management, 5(2), 

94–98. https://doi.org/10.3968/j.ibm.1923842820120502.1080 

Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of 

Relationship Marketing. Journal of Marketing, 58(July), 20–38. 

Mowen, J., & Minor, M. (2002). Perilaku Konsumen (Vol. 1). Erlangga. 



108 

 

 

Nasermoadeli, A., Ling, K. C., & Maghnati, F. (2013). Evaluating the Impacts of 

Customer Experience on Purchase Intention. International Journal of Business 

and Management, 8(6). https://doi.org/10.5539/ijbm.v8n6p128 

Oliveira, T., Tomar, S., & Tam, C. (2020). Evaluating collaborative consumption 

platforms from a consumer perspective. Journal of Cleaner Production, 273. 

https://doi.org/10.1016/j.jclepro.2020.123018 

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of 

Satisfaction Decisions. In Source: Journal of Marketing Research (Vol. 17, 

Issue 4). 

Özdemir, A., Tozlu, E., Şen, E., & Ateşoğlu, H. (2016). Analyses of Word-of-mouth 

Communication and its Effect on Students’ University Preferences. Procedia - 

Social and Behavioral Sciences, 235, 22–35. 

https://doi.org/10.1016/j.sbspro.2016.11.022 

Özmen, A., & Ögel, İ. Y. (2020). The Interaction Between Customer Experience, 

Satisfaction and Positive Word of Mouth: A Study on City Marketing in 

Afyonkarahisar (pp. 105–121). https://doi.org/10.1108/s1569-

375920200000104007 

Prof. Dr. Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R & D. 

Alfabeta. 

Safa, N. S., & von Solms, R. (2016). Customers repurchase intention formation in e-

commerce. SA Journal of Information Management, 18(1). 

https://doi.org/10.4102/sajim.v18i1.712 

Schmitt, B. (1999). Experiential Marketing. Journal of Marketing Management, 

15(1–3), 53–67. https://doi.org/10.1362/026725799784870496 

Smith, R. E., & Wright, W. F. (2004). Determinants of Customer Loyalty and 

Financial Performance. In Journal of Management Accounting Research (Vol. 

16). 

Sugibayashi, K., Yusuf, E., Todo, H., Dahlizar, S., Sakdiset, P., Arce, F. J., & See, G. 

L. (2019). Halal cosmetics: A review on ingredients, production, and testing 

methods. Cosmetics, 6(3), 1–17. https://doi.org/10.3390/cosmetics6030037 

Suhartanto, D., Dean, D., Sarah, I. S., Hapsari, R., Amalia, F. A., & Suhaeni, T. 

(2021a). Does religiosity matter for customer loyalty? Evidence from halal 

cosmetics. Journal of Islamic Marketing, 12(8), 1521–1534. 

https://doi.org/10.1108/JIMA-03-2020-0069 



109 

 

 

Suhartanto, D., Dean, D., Sarah, I. S., Hapsari, R., Amalia, F. A., & Suhaeni, T. 

(2021b). Does religiosity matter for customer loyalty? Evidence from halal 

cosmetics. Journal of Islamic Marketing, 12(8), 1521–1534. 

https://doi.org/10.1108/JIMA-03-2020-0069 

Tjiptono, F., & Chandra, G. (2012). Pemasaran Strategik (2nd ed.). Andi. 

Tranggono, R., Latifah, F., Djajadisastra, J., & Adimukti, P. (2014). Buku Pegangan 

Dasar Kosmetologi (2nd ed., Vol. 1). Sagung Seto. 

Tri Ratnasari, R., . S., Prasetyo, A., & . H. (2019). Recommendation and Repurchase 

Intention for Health Service Based on Medical Tourism. KnE Social Sciences, 

3(13), 1030. https://doi.org/10.18502/kss.v3i13.4265 

Wangenheim, F. v. (2005). Postswitching negative word of mouth. Journal of Service 

Research, 8(1), 67–78. https://doi.org/10.1177/1094670505276684 

Yuliana, A., & Wahyudi, L. (2021). The Relationship Between Trust and Intention to 

Recommend: The Role of Content Quality, Website Design and Enjoyment. 

Journal of Business and Management Studies (JBMS). 

https://doi.org/10.32996/jbms 

Zaidun, N. A., & Hashim, N. H. (2018). Halal Cosmetics: Current Issues and Future 

Opportunities. Jurnal Pengguna Malaysia. 

  

  


