DAFTAR PUSTAKA

Aboramadan, M., Albashiti, B., Alharazin, H., & Zaidoune, S. (2020).
Organizational culture, innovation and performance: a study from a non-
western context. Journal of Management Development, 39(4), 437-451.
https://doi.org/10.1108/JMD-06-2019-0253

Abrell, T., Pihlajamaa, M., Kanto, L., Vom Brocke, J., & Uebernickel, F. (2016).
The role of users and customers in digital innovation: Insights from B2B
manufacturing firms. Information and Management, 53(3), 324-335.
https://doi.org/10.1016/j.im.2015.12.005

Adi Sismanto, S. (2006). ANALISIS PENGARUH ORIENTASI PEMBELAJARAN,
ORIENTASI PASAR DAN INOVASI TERHADAP KEUNGGULAN
BERSAING UNTUK MENINGKATKAN KINERJA PEMASARAN.

Ali, M. (2021). Imitation or innovation: To what extent do exploitative learning and
exploratory learning foster imitation strategy and innovation strategy for
sustained competitive advantage?vr. Technological Forecasting and Social
Change, 165(January 2020), 120527.
https://doi.org/10.1016/j.techfore.2020.120527

Ali, S., Peters, L. D., Khan, I. U., Ali, W., & Saif, N. (2020). Organizational
Learning and Hotel Performance: The Role of Capabilities’ Hierarchy.
International Journal of Hospitality Management, 85(February 2019),
102349. https://doi.org/10.1016/j.ijhm.2019.102349

Anning-Dorson, T. (2018). Innovation and competitive advantage creation: The
role of organisational leadership in service firms from emerging markets.
International Marketing Review, 35(4), 580-600.
https://doi.org/10.1108/IMR-11-2015-0262

Arbawa, D. L., & Wardoyo, P. (2018). Keunggulan Bersaing: Berpengaruh
Terhadap Kinerja Pemasaran (Studi Pada Umkm Makanan Dan Minuman Di

Kabupaten Kendal). Jurnal Riset Ekonomi Dan Bisnis, 11(1), 56.

99



100

https://doi.org/10.26623/jreb.v11i1.1077

Arda, M. (2019). Meningkatkan Keunggulan Bersaing Melalui Analisis SWOT.
Jurnal Pendidikan ~ Kewirausahaan Indonesia,  2(1), 61-69.

https://perwiraindonesia.com/eJournal/index.php/perwira/article/view/21/13

Astana, I. G. M. O. (2021). Strategies to Create Competitive Advantage Through
Promotions at Samana Resto Villa and Catering. International Journal of
Social Science and Business, 5(2), 242-248.
https://doi.org/10.23887/ijssb.v5i2.33310

Aurazo, J., & Vega, M. (2021). Why people use digital payments: Evidence from
micro data in Peru. Latin American Journal of Central Banking, 2(4), 100044.
https://doi.org/10.1016/j.latch.2021.100044

Aziz, N. N. A, & Samad, S. (2016). Innovation and Competitive Advantage:
Moderating Effects of Firm Age in Foods Manufacturing SMEs in Malaysia.
Procedia Economics and Finance, 35(October 2015), 256-266.
https://doi.org/10.1016/s2212-5671(16)00032-0

Baker, W., & Sinkula, J. (2002). Market Orientation, Learning Orientation and
Product Innovation: Delving into the Organization’s Black Box. Journal of
Market-Focused Management, 5(1), 5-23.
https://doi.org/10.1023/A:1012543911149

Chahal, H., & Bakshi, P. (2015). Examining intellectual capital and competitive
advantage relationship: Role of innovation and organizational learning.
International  Journal of Bank Marketing, 33(3), 376-399.
https://doi.org/10.1108/1JBM-07-2013-0069

Chatterjee, S., Kar, A. K., & Gupta, M. P. (2018). Success of 10T in Smart Cities
of India: An empirical analysis. Government Information Quarterly, 35(3),
349-361. https://doi.org/10.1016/j.9iq.2018.05.002

Correia, R. J., Dias, J. G., & Teixeira, M. S. (2020). Dynamic capabilities and

competitive advantages as mediator variables between market orientation and



101

business performance. Journal of Strategy and Management, 14(2), 187—-206.
https://doi.org/10.1108/JSMA-12-2019-0223

Do, T. D., Pham, H. A. T., Thalassinos, E. I., & Le, H. A. (2022). The Impact of
Digital Transformation on Performance: Evidence from Vietnamese
Commercial Banks. Journal of Risk and Financial Management, 15(1), 21.
https://doi.org/10.3390/jrfm15010021

Ferreira, J., & Coelho, A. (2020). Dynamic capabilities, innovation and branding
capabilities and their impact on competitive advantage and SME’s
performance in Portugal: the moderating effects of entrepreneurial orientation.
International  Journal of Innovation Science, 12(3), 255-286.
https://doi.org/10.1108/1J1S-10-2018-0108

Filotto, U., Caratelli, M., & Fornezza, F. (2021). Shaping the digital transformation
of the retail banking industry. Empirical evidence from Italy. European
Management Journal, 39(3), 366-375.
https://doi.org/10.1016/j.em].2020.08.004

Galvez, E., & Garcia, D. (2011). Organizational culture and performance of
medium/high-technology SMEs: An empirical study in Cali, Colombia.
Cuadernos de Administracion, 24, 125-145.

Hariana, F. (2020). Pengaruh Kualitas Pelayanan dan Citra Perusahaan Terhadap
Keunggulan Bersaing J&T Express di Kecamatan Taman Sidoarjo.
IQTISHADequity, 2(2), 93-94.

Harun, R. (2015). Pengaruh Atribut Produk Dan Kualitas Pelayanan Terhadap
Kepuasan Dan Loyalitas Nasabah Simpedes Pada Bri Unit Kantor Cabang
Palu. Katalogis, 3(10), 145-154.

Herman, H. (2018). Strategi Meningkatkan Keunggulan Bersaing Melalui Kualitas
Pelayanan Pada Pt Putra Usaha Mandiri Kota Batam. Jurnal Akuntansi
Barelang, 3(1), 57-63.
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Strategi+Meni



102

ngkatkan+Keunggulan+Bersaing+Melalui+Kualitas+Pelayanan+Pada+PT+P
utra+Usaha+Mandiri+Kota+Batam&btnG=

Hidayatullah, S., Patalo, R. G., Firdianjah, A., Waris, A., Malang, U., & Malang,
P. (2019). Pengaruh sistem informasi pemasaran, kualitas pelayanan dan
loyalitas terhadap keunggulan bersaing jatim park group. Jurnal Teknologi
Informasi, September, 1652-1660.
https://jurnalfti.unmer.ac.id/index.php/senasif/article/view/226/186

Hindasah, L., & Nuryakin, N. (2020). The relationship between organizational
capability, organizational learning and financial performance. Journal of
Asian  Finance, Economics and  Business, 7(8), 625-633.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO8.625

Hurley, R. F., & Hult, G. T. M. (1998). Innovation, Market Orientation, and
Organizational Learning: An Integration and Empirical Examination. Journal
of Marketing, 62(3), 42-54. https://doi.org/10.1177/002224299806200303

le, R., Linggadjaya, T., Sitio, B., Situmorang, P., & Harapan, U. P. (2022).
Transformasi Digital Pt Bank Jago Tbk Dari Bank. International Journal of
Digital Entrepeneurship and Business, 3(1), 11-26.

Jian, Z. Q., & Zhou, Y. L. (2015). Corporate social capital, market orientation,
organizational learning and service innovation performance: An empirical
survey in the pearl river delta of China. Journal of Industrial Engineering and
Management, 8(2), 303-321. https://doi.org/10.3926/jiem.1318

Kalaitzi, D., Matopoulos, A., Bourlakis, M., & Tate, W. (2019). Supply chains
under resource pressure: Strategies for improving resource efficiency and
competitive advantage. International Journal of Operations and Production
Management, 39(12), 1323-1354. https://doi.org/10.1108/1JOPM-02-2019-
0137

Karagiannaki, A., Vergados, G., & Fouskas, K. (2017). The impact of digital

transformation in the financial services industry: Insights from an open



103

innovation initiative in fintech in Greece. In Mediterranean Conference on

Information Systems (MCIS). Association For Information Systems.

Khanboubi, F., Boulmakoul, A., & Tabaa, M. (2019). Impact of digital trends using
IoT on banking processes. Procedia Computer Science, 151, 77-84.
https://doi.org/10.1016/j.procs.2019.04.014

Kurniawan, A., Rahayu, A., & Wibowo, L. A. (2021). Pengaruh Transformasi
Digital Terhadap Kinerja Bank Pembangunan Daerah Di Indonesia. Jurnal
lImu  Keuangan Dan  Perbankan  (JIKA), 10(2), 158-181.
https://doi.org/10.34010/jika.v10i2.4426

Liao, S. H., Chen, C. C., Hu, D. C., Chung, Y. chun, & Yang, M. J. (2017).
Developing a sustainable competitive advantage: absorptive capacity,
knowledge transfer and organizational learning. Journal of Technology
Transfer, 42(6), 1431-1450. https://doi.org/10.1007/s10961-016-9532-1

Liu, C. H. (2017). Creating competitive advantage: Linking perspectives of
organization learning, innovation behavior and intellectual capital.
International  Journal of Hospitality Management, 66, 13-23.
https://doi.org/10.1016/j.ijhm.2017.06.013

Liu, D. Y. Chen, S. W., & Chou, T. C. (2011). Resource fit in digital
transformation: Lessons learned from the CBC Bank global e-banking project.
Management Decision, 49(10), 1728-1742.
https://doi.org/10.1108/00251741111183852

Margiono, A. (2020). Digital transformation: setting the pace. Journal of Business
Strategy, June. https://doi.org/10.1108/JBS-11-2019-0215

Minoja, M., Zollo, M., & Coda, V. (2010). Stakeholder cohesion, innovation, and
competitive advantage. Corporate  Governance, 10(4), 395-405.
https://doi.org/10.1108/14720701011069632

Naranjo-Valencia, J. C., Jiménez-Jiménez, D., & Sanz-Valle, R. (2016). Studying

the links between organizational culture, innovation, and performance in



104

Spanish companies. Revista Latinoamericana de Psicologia, 48(1), 30-41.
https://doi.org/10.1016/j.rlp.2015.09.009

Norveel, J., Gonzalez, R., & Presthus, W. (2021). Basic digital competence in
Norwegian banking. Procedia Computer Science, 196(2021), 183-190.
https://doi.org/10.1016/j.procs.2021.12.004

Oliva, F. L., Semensato, B. I., Prioste, D. B., Winandy, E. J. L., Bution, J. L., Couto,
M. H. G, Bottacin, M. A., Mac Lennan, M. L. F., Teberga, P. M. F., Santos,
R. F., Singh, S. K., da Silva, S. F., & Massaini, S. A. (2019). Innovation in the
main Brazilian business sectors: characteristics, types and comparison of
innovation. Journal of Knowledge Management, 23(1), 135-175.
https://doi.org/10.1108/JKM-03-2018-0159

Papadopoulos, T., Baltas, K. N., & Balta, M. E. (2020). The use of digital
technologies by small and medium enterprises during COVID-19:
Implications for theory and practice. International Journal of Information
Management, 55(June), 102192.
https://doi.org/10.1016/j.ijinfomgt.2020.102192

Parasuraman, A., Valarie, Z. A., & Leonard, B. (1986). Reproduced with
permission of the A Conceptual Model of Service Quality and Its Implications
for Future. Journal of Marketing, 49(4), 41-50.

Patrik, J. (2022). Faktor yang mempengaruhi untuk menggunakan mobile banking
dari Internet Banking terhadap penggunaan konsumen perbankan di Indonesia.
Journal of Management & Business, 5(1), 284-299.
https://doi.org/10.37531/sejaman.v5i1.1575

Paulet, E., & Mavoori, H. (2019). Conventional banks and Fintechs: how
digitization has transformed both models. Journal of Business Strategy, 41(6),
19-29. https://doi.org/10.1108/JBS-06-2019-0131

Pereira-Moliner, J., Pertusa-Ortega, E. M., Tari, J. J., Lopez-Gamero, M. D., &

Molina-Azorin, J. F. (2016). Organizational design, quality management and



105

competitive advantage in hotels. International Journal of Contemporary
Hospitality Management, 28(4), 762—784. https://doi.org/10.1108/1IJCHM-10-
2014-0545

Prakash, G. (2011). Service quality in supply chain: Empirical evidence from Indian
automotive industry. Supply Chain Management, 16(5), 362-378.
https://doi.org/10.1108/13598541111155866

Pratono, A. H., Darmasetiawan, N. K., Yudiarso, A., & Jeong, B. G. (2019).
Achieving sustainable competitive advantage through green entrepreneurial
orientation and market orientation: The role of inter-organizational learning.
Bottom Line, 32(1), 2-15. https://doi.org/10.1108/BL-10-2018-0045

Prifti, R., & Alimehmeti, G. (2017). Market orientation, innovation, and firm
performance—an analysis of Albanian firms. Journal of Innovation and
Entrepreneurship, 6(1). https://doi.org/10.1186/s13731-017-0069-9

Ratten, V. (2022). Digital platforms and transformational entrepreneurship during
the COVID-19 crisis. International Journal of Information Management, May,
102534. https://doi.org/10.1016/j.ijinfomgt.2022.102534

Rofaida, R., Suryana, Asti Nur Aryanti, & Yoga Perdana. (2020). Strategi Inovasi
pada Industri Kreatif Digital: Upaya Memperoleh Keunggulan Bersaing pada
Era Revolusi Industri 4.0. Jurnal Manajemen Dan Keuangan, 8(3), 402-414.
https://doi.org/10.33059/jmk.v8i3.1909

Samad, S. (2018). Examining the effects of environmental strategy and competitive
advantage on business performance. Management Science Letters, 8(9), 891
902. https://doi.org/10.5267/j.msl.2018.6.012

Sellitto, M. A., Camfield, C. G., & Buzuku, S. (2020). Green innovation and
competitive advantages in a furniture industrial cluster: A survey and
structural model. Sustainable Production and Consumption, 23, 94-104.
https://doi.org/10.1016/j.spc.2020.04.007

Sharma, S. K., & Sharma, M. (2019). Examining the role of trust and quality



106

dimensions in the actual usage of mobile banking services: An empirical
investigation.  International Journal of Information Management,
44(September 2018), 65-75. https://doi.org/10.1016/j.ijinfomgt.2018.09.013

Shu, Z., Tsang, S.-Y., & Zhao, T. (2020). Digital Transformation of Traditional
Chinese Banks. Open Journal of Business and Management, 08(01), 68-77.
https://doi.org/10.4236/0jbm.2020.81005

Sugiono, E., & Efendi, S. (2019). Strategi Peningkatan Keunggulan Bersaing Ikm:
Peran Pembelajaran Organisasi Dan Inovasi. Jurnal Riset Manajemen Dan
Bisnis  (JRMB) Fakultas  Ekonomi UNIAT,  4(1), 45-56.
https://doi.org/10.36226/jrmb.v4i1.241

Syapsan. (2019). The effect of service quality, innovation towards competitive
advantages and sustainable economic growth: Marketing mix strategy as
mediating variable. Benchmarking, 26(4), 1336-1356.
https://doi.org/10.1108/B1J-10-2017-0280

Talaja, A., Miocevi¢, D., Alfirevi¢, N., & Pavici¢, J. (2017). Market Orientation,
Competitive Advantage and Business Performance: Exploring the Indirect
Effects. Drustvena Istrazivanja, 26(4). https://doi.org/10.5559/di.26.4.07

Tohidi, H., Mohsen Seyedaliakbar, S., & Mandegari, M. (2012). Organizational
learning measurement and the effect on firm innovation. Journal of Enterprise
Information Management, 25(3), 219-245.
https://doi.org/10.1108/17410391211224390

Udriyah, Tham, J., & Ferdous Azam, S. M. (2019). The effects of market
orientation and innovation on competitive advantage and business
performance of textile smes. Management Science Letters, 9(9), 1419-1428.
https://doi.org/10.5267/j.msl.2019.5.009

Vial, G. (2019). Understanding digital transformation: A review and a research
agenda. Journal of Strategic Information Systems, 28(2), 118-144.
https://doi.org/10.1016/j.jsis.2019.01.003



107

Westergren, U. H., Holmstrom, J., & Mathiassen, L. (2019). Partnering to create
IT-based value: A contextual ambidexterity approach. Information and
Organization, 29(4), 100273.
https://doi.org/10.1016/j.infoandorg.2019.100273

Widnyani, N. M., Astitiani, N. L. P. S., & Putri, B. C. L. (2021). Penerapan
Transformasi Digital Pada Ukm Selama Pandemi Covid-19 Di Kota Denpasar.
Jurnal lImiah Manajemen Dan Bisnis, 6(1), 79-87.
https://doi.org/10.38043/jimb.v6i1.3093

Xie, H., Liu, C., & Chen, C. (2007). Relationships among market orientation,
learning  orientation, organizational innovation and organizational
performance: An empirical study in the Pearl River Delta region of China.
Frontiers of Business Research in  China, 1(2), 222-253.
https://doi.org/10.1007/s11782-007-0014-z

Zafar, H. (2015). Mediating Impact of Innovation on Relationship between Market
Orientation, Organizational Learning, Organizational Culture and
Organizational Performance. Kuala Lumpur International Business,

Economics and Law, 2(7).

Zhang, M. J., & Zhang, M. J. (2011). Firm-level performance impact of IS support
for product innovation. European Journal of Innovation Management, 14,
118-132. https://doi.org/10.1108/14601061111104724

Zhou, K. Z., Brown, J. R., & Dev, C. S. (2009). Market orientation, competitive
advantage, and performance: A demand-based perspective. Journal of
Business Research, 62(11), 1063-1070.
https://doi.org/10.1016/j.jbusres.2008.10.001



