TABLE OF CONTENTS

TITLE PAGE ... ..ottt sttt [
THESIS APPROVAL ..ottt ii
VALIDATION OF PASSING THE EXAM ......ooooiiiiiiec e, i
DECLARATION OF ORIGINALITY ..t v
ABSTRAK ..ottt ettt e Vv
ABSTRACT ..ottt sttt ettt e s Vi
PREFACE ...ttt e e e e e e vii
TABLE OF CONTENTS ..ot IX
LIST OF FIGURES ..ottt Xi
LIST OF TABLES.......cooo it Xii
CHAPTER I INTRODUCTION ...ooiiiiiie et 1
1.1 Research BaCKgroUNd...........ccoouiieieiirieieiisiesesee e 1
1.2 Problem DesCrPLION ........coouieiiiiie et 2
1.3 ReSEarch ODJECLIVE .....c.eciiiiee e 3
1.4 ReSEarch QUESTION ......cuiiieiiieie e e et sae e e nee s 3
CHAPTER Il LITERATURE REVIEW ... 4
2.1 TheoretiCal BaSIS ........cccueiiiiriieiiiie e 4

2.1.1 Social Media Marketing...........ccccovevviieiiieieeie e 4

2.1.2  Affiliate Marketing .........ccccovveieiiieiiee e 7

2.1.3  Pay-per-Click (PPC) ..o 9

2.1.4  Pay-per-Click (PPC) ... 11
2.2 Correlation of Digital Marketing and Sales Performance..................... 12
2.3 Theoretical FrameWOrK..........ccccuiiiiiieiiieiese e 14
CHAPTER Il METHODOLOGY ....covoiiiieiirienieese e 15
3.1 RESEAICH DESIGN ..ottt 15
3.2 SOUICES OF DALA.......eeeiiieeiiieiesiie e 16
3.3 Method of Collecting Data and Analysis ..........cccooveveiieieeresieseen, 16
CHAPTER IV RESULT AND DISCUSSION .....ccccoceriiniiininineneeeeens 17
4.1 RESUIT ... 17



4.1.1  Internal ANalySiS.......ccciiiiiiiiieiiiece e 17

4.1.2  EXternal ANalySiS........ccovveiiiiieiieii e 30
4.2 DISCUSSION....vviuieneiteiteste sttt ettt bbbttt n bbb sbe st e b eneeneas 38
4.2.1  Competitors ANALYSIS.......cccoiiiieriiineiieeeee e 38
4.2.2  Competitive ANAIYSIS.......cccovrieiieiiie e 42
4.2.3  Unique Selling POINES .......cccocvveiieiiiie e 42
CHAPTER V CONCLUSION AND RECOMMENDATION ........ccccoe.... 45
5.1 CONCIUSIONS ..ottt sttt 45
5.2 ReCOMMENAALION ....ccvviiiiiiieii et 47
REFERENGCES ...ttt 56
APPENDICES ...ttt 62



