
 x 

TABLE OF CONTENTS 

BACHELOR THESIS APPROVAL ........................................................................ i 
DECLARATION OF ORIGINALITY ................................................................... ii 

DECLARATION OF THESIS COMPLETION .................................................... iii 
MOTTOS ............................................................................................................... iv 

ABSTRACT ............................................................................................................ v 
ABSTRAK ............................................................................................................. vi 

ACKNOWLEDGEMENT .................................................................................... vii 
LIST OF TABLES ............................................................................................... xiii 

LIST OF FIGURES .............................................................................................. xiv 
LIST OF ATTACHMENTS ................................................................................. xv 

CHAPTER I INTRODUCTION ........................................................................... 1 
1.1 Research Background ............................................................................. 1 

1.2 Problem Statement ................................................................................ 10 
1.3 Research Question ................................................................................ 16 

1.4 Research Objectives ............................................................................. 17 
1.5 Research Contribution .......................................................................... 17 

1.6 Writing System ..................................................................................... 18 
CHAPTER II LITERATURE REVIEW .............................................................. 21 

2.1 Theoretical Background ....................................................................... 21 
2.1.1 Consumer Behaviour ................................................................ 21 
2.1.2 Consumer Purchase Decision ................................................... 23 
2.1.3 Purchase Intention ..................................................................... 25 
2.1.4 Perceived Quality ...................................................................... 28 
2.1.5 Promotion ................................................................................. 32 
2.1.6 Brand Image .............................................................................. 34 

2.2 Relationship between Variables ........................................................... 37 
2.2.1 Perceived Quality toward Purchase Intention ........................... 37 
2.2.2 Promotion toward Purchase Intention ....................................... 37 
2.2.3 Brand Image toward Purchase Intention ................................... 38 
2.2.4 Purchase Intention toward Consumer Purchase Decision ........ 38 

2.3 Prior Research ....................................................................................... 39 
2.4 Research Framework ............................................................................ 42 

CHAPTER III RESEARCH METHODOLOGY .................................................. 44 



 xi 

3.1 Research Design ................................................................................... 44 

3.2 Research Variable ................................................................................. 44 
3.3 Operational Definition .......................................................................... 45 

3.4 Population and Sample ......................................................................... 46 
3.4.1 Population ................................................................................. 46 
3.4.2 Sample ...................................................................................... 46 

3.5 Data Types and Sources ....................................................................... 47 

3.6 Method of Collecting Data ................................................................... 47 
3.7 Data Analysis ........................................................................................ 48 

3.8 Research Instrument Test ..................................................................... 49 
CHAPTER IV DATA ANALYSIS ....................................................................... 59 

4.1 Description of Respondent ................................................................... 60 
4.1.1 Description of Respondent by Gender ...................................... 60 
4.1.2 Description of Respondent by Age ........................................... 60 
4.1.3 Description of Respondent by Education ................................. 61 
4.1.4 Description of Respondents by Occupations ............................ 61 
4.1.5 Description of Respondents by Monthly Expenses .................. 62 

4.2 Research Instrument Testing ................................................................ 62 
4.2.1 Validity ..................................................................................... 62 
4.2.2 Realibility .................................................................................. 63 

4.3 SEM Assumption Test .......................................................................... 64 
4.3.1 Data Normality Evaluation ....................................................... 64 
4.3.2 Multivariate Outlier .................................................................. 66 
4.3.3 Residual Value Evaluation ........................................................ 67 

4.4 Confirmatory Factor Analysis (CFA) ................................................... 69 
4.4.1 Confirmatory Factor Analysis Endogen ................................... 69 
4.4.2 Confirmatory Factor Analysis Exogen ..................................... 72 

4.5 Modification Model .............................................................................. 75 
4.5.1 Endogen Model Modification ................................................... 76 
4.5.2 Exogen Model Modification ..................................................... 78 

4.6 Full Model ............................................................................................ 81 

4.7 Hypothesis Testing ............................................................................... 82 
4.7.1 Hypothesis Testing 1 ................................................................ 83 
4.7.2 Hypothesis Testing 2 ................................................................ 83 
4.7.3 Hypothesis Testing 3 ................................................................ 84 
4.7.4 Hypothesis Testing 4 ................................................................ 84 

4.8 Analysis of Direct Effect, Indirect Effect and Total Effect .................. 85 

CHAPTER V CONCLUSIONS ........................................................................... 87 



 xii 

5.1 Conclusion ............................................................................................ 87 

5.2 Theoretical Implication ......................................................................... 88 
5.3 Managerial Implication ......................................................................... 89 

5.4 Suggestions for Further Research Limitations ..................................... 94 
5.5 Future Studies ....................................................................................... 94 

BIBLIOGRAPHY ................................................................................................. 96 
ATTACHMENT ................................................................................................. 105 
 

  


