
 
 

126 
 

DAFTAR PUSTAKA 

Acosta, J. A., Jansen, B., Kalbitz, K., Faz, A., & Martínez-Martínez, S. (2011). 

Salinity increases mobility of heavy metals in soils. Chemosphere, 85(8), 

1318–1324. https://doi.org/10.1016/j.chemosphere.2011.07.046 

Afifah, U. (2018). Aliansi Strategis Untuk Membangun Keunggulan Kompetitif 

UMKM (Stusi Pada SP Aluminium Yogyakarta). Paper Knowledge . Toward 

a Media History of Documents, 7(2), 107–115. 

Agarwal, R., Gao, G. G., DesRoches, C., & Jha, A. K. (2010). The digital 

transformation of healthcare: Current status and the road ahead. Information 

Systems Research, 21(4), 796–809. https://doi.org/10.1287/isre.1100.0327 

Agustia, D., Haryanto, S. D., Permatasari, Y., & Midiantari, P. N. (2022). Product 

innovation, firm performance and moderating role of technology capabilities. 

Asian Journal of Accounting Research, 7(3), 252–265. 

https://doi.org/10.1108/AJAR-12-2021-0266 

Al Naqbi, E., Alshurideh, M., Alhamad, A., & Al Kurdi, B. (2020). The Impact of 

Innovation on Firm Performance: A Systematic Review. International Journal 

of Innovation, Creativity and Change, Volume 14(Volume 14 Issue 5), 31–58. 

https://doi.org/10.29228/turkishstudies.23275 

Angelova, B., & Zekiri, J. (2011). Measuring Customer Satisfaction with Service 

Quality Using American Customer Satisfaction Model (ACSI Model). 

International Journal of Academic Research in Business and Social Sciences, 

1(3), 27. https://doi.org/10.6007/ijarbss.v1i2.35 

Anwar, M., Purwanto, E., & Fitriyah, Z. (2019). Pola Kemitraan Bisnis Antar UKM 

(Studi Pada Sentra Kerajinan Tas Tanggulangin – Kabupaten Sidoarjo). 

Prosiding Senama 2019 “Potensi Perkembangan Ekonomi Digital di 

Indonesia,” 49–54. 

Ardiyanto, Y. (2016). Jurnal Riset Manajemen Sains Indonesia (JRMSI) | Vol 7, 

No. 1, 2016. jurnal riset manajemen sains indonesia, 7(1), 78–95. 

Arif, A. L., & Widodo. (2011). Model Peningkatan Kinerja Pemasaran dalam 

Konteks Adaptabilitas Lingkungan. Analisis Manajemen, 5(1), 30–44. 

Ariyadi, M. S., & Zaenudin. (2022). Analisis Pengaruh Inovasi Produk Dan 

Kualitas Web Terhadap Minat Beli Ulang Dengan Keunggulan Bersaing 

Sebagai Variabel Intervening. Konstelasi Ilmiah Mahasiswa Unissula (KIMU) 

7, 4(1), 334–344. 

Banker, R. D., Mashruwala, R., & Tripathy, A. (2014). Does a differentiation 

strategy lead to more sustainable financial performance than a cost leadership 

strategy? Management Decision, 52(5), 872–896. 

https://doi.org/10.1108/MD-05-2013-0282 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 

of Management, 17(1), 99–120. 

Barney, J. B. (2001). Resource-based theories of competitive advantage: A ten-year 

retrospective on the resource-based view. Journal of Management, 27(6), 643–

650. https://doi.org/10.1177/014920630102700602 

Barney, J. B. (2010). Gaining and Sustaining Competitive Advantage, Fourth 

Edition. Addisonwesley. 

Barney, J. B., & Delwyn N, C. (2007). Resource-based theory : creating and 

sustaining competitive advantage. Oxford University Press,. 



 
 

127 
 

Barringer, B. R., & Harrison, J. S. (2000). Walking a tightrope: Creating value 

through interorganizational relationships. Journal of Management, 26(3), 

367–403. https://doi.org/10.1177/014920630002600302 

Bazhenov, I., Kotlyarevskaya, I., & Osipov, M. (2012). Marketing paradigm in the 

management of product innovation. Marketing in Russia and Abroad, 2, 17–

24. 

Biedenbach, T., & Müller, R. (2012). Absorptive, innovative and adaptive 

capabilities and their impact on project and project portfolio performance. 

International Journal of Project Management, 30(5), 621–635. 

https://doi.org/10.1016/j.ijproman.2012.01.016 

Bigliardi, B. (2013). The effect of innovation on financial performance: A research 

study involving SMEs. Innovation: Management, Policy and Practice, 15(2), 

245–255. https://doi.org/10.5172/impp.2013.15.2.245 

Block, J. H., Fisch, C. O., & van Praag, M. (2017). The Schumpeterian 

entrepreneur: a review of the empirical evidence on the antecedents, behaviour 

and consequences of innovative entrepreneurship. Industry and Innovation, 

24(1), 61–95. https://doi.org/10.1080/13662716.2016.1216397 

Buller, A. M., Devries, K. M., Howard, L. M., & Bacchus, L. J. (2014). 

Associations between Intimate Partner Violence and Health among Men Who 

Have Sex with Men: A Systematic Review and Meta-Analysis. PLoS 

Medicine, 11(3). https://doi.org/10.1371/journal.pmed.1001609 

Chan, A. P. ., Scott, D., & Chan, A. P. . (2004). Safety profile of anti-TNF alpha 

therapy in the elderly-a comparative study. Journal of Construction 

Engineering And Management, 4(130), 153–155. 

Chen, M.-J., & Hambrick, D. C. (1995). Speed, Stealth, and Selective Attack: How 

Small Firms Differ From Large Firms in Competitive Behavior. Academy of 

Management Journal, 38(2), 453–482. https://doi.org/10.5465/256688 

Cui, Y., & Jiao, H. (2011). Dynamic capabilities, strategic stakeholder alliances and 

sustainable competitive advantage: Evidence from China. Corporate 

Governance, 11(4), 386–398. https://doi.org/10.1108/14720701111159235 

Daniluk, A. (2017). Cooperation between Business Companies and the Institutions 

in the Context of Innovations Implementation. Procedia Engineering, 182, 

127–134. https://doi.org/10.1016/j.proeng.2017.03.138 

Das, T. K., & Teng, B. S. (1999). Managing risks in strategic alliances. Academy of 

Management Executive, 13(4), 50–62. 

https://doi.org/10.5465/ame.1999.2570554 

Day, G. S., & Christope, V. den B. (2002). Superiority in Customer Relationship 

Management : Consequences for Competitive Advantage and Performance. 

Marketing Science Institute. 

Dean, J. W., Brandes, P., & Dharwadkar, R. (2012). NOTE. 23(2), 341–352. 

Denison, D., & Mishra, A. K. (1995). Toward a theory of OC and effectiveness. In 

Institute for Operations Research and the Management Sciences (Vol. 6, 

Nomor 2, hal. 204–223). file:///D:/Dropbox/RESEARCH/Research 04 Imam 

Subekti/Journal for Research 04/Downloaded/J1995-Denison-Toward a 

theory of organizational culture and effectiveness.pdf 

Denisov, D. (2002). Problems of innovative marketing in the state enterprise and 

their solutions. 

Dewi, S. T. (2006). Analisis Pengaruh Orientasi Pasar dan Inovasi Produk Terhadap 



 
 

128 
 

Keunggulan Bersaing Untuk Meningkatkan Kinerja Pemasaran (Studi pada 

Industri Batik di Kota dan Kabupaten Pekalongan). Jurnal Magister 

Manajemen Universitas Diponegoro, 6, 102–111. 

Díaz, G. A., Yañez, L., & Latorre, B. A. (2011). Low occurrence of patulin-

producing strains of penicillium in grapes and patulin degradation during 

winemaking in chile. American Journal of Enology and Viticulture, 62(4), 

542–546. https://doi.org/10.5344/ajev.2011.11034 

Dierickx, I., & Cool, K. (1989). Asset Stock Accumulation and the Sustainability 

of Competitive Advantage: Reply. Management Science, 35(12), 1514–1514. 

https://doi.org/10.1287/mnsc.35.12.1514 

Drucker, P. (1985). Innovation and Entrepreneurship: Practices and Principles. 

Harper & Row. 

Efrat, K., Hughes, P., Nemkova, E., Souchon, A. L., & Sy-Changco, J. (2018). 

Leveraging of Dynamic export capabilities for competitive advantage and 

performance consequences: Evidence from China. Journal of Business 

Research, 84, 114–124. https://doi.org/10.1016/j.jbusres.2017.11.018 

Emami, A., Welsh, D. H. B., Davari, A., & Rezazadeh, A. (2022). Examining the 

relationship between strategic alliances and the performance of small 

entrepreneurial firms in telecommunications. International Entrepreneurship 

and Management Journal, 18(2), 637–662. https://doi.org/10.1007/s11365-

021-00781-3 

Ferreira, A., & Franco, M. (2017). The Mediating Effect of Intellectual Capital in 

The Relationship Between Strategic Alliances and Organizational 

Performance in Portuguese Technology-Based SMEs. European Management 

Review, 14(3), 303–318. https://doi.org/10.1111/emre.12107 

Fields, S. (2022). Strategies for Competitive Advantage in Small Construction 

Businesses. Welden University. 

Ghozali, I. (2005). Aplikasi Analisis Multivariate denga SPSS. Badan Penerbit 

Universitas Diponegoro. 

Ghozali, I. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23 

(Edisi 8). Cetakan ke VIII. Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2017). Model Persamaan Struktural Konsep dan Aplikasi Program 

AMOS 24. Badan Penerbit Universitas Diponegoro. 

Ghozali, I., & Fuad. (2008). Structural Equation Modeling. Universitas 

Diponegoro. 

Girneata, A. (2014). Adaptability - a strategic capability during crisis. Economic 

Questions, Issues and Problems, 51(March), 243–249. 

Goldstein, N. J., Cialdini, R. B., & Griskevicius, V. (2008). A room with a 

viewpoint: Using social norms to motivate environmental conservation in 

hotels. Journal of Consumer Research, 35(3), 472–482. 

https://doi.org/10.1086/586910 

Grant, R. M. (1991). The Resource-Based Theory of Competitive Advantage : 

Implications for Strategy Formulation. California Management Review, 114–

135. 

Gulati, R. (1998). Alliances and Networks on JSTOR. Strategic Management 

Journal, 19, 293–317. 

http://www.jstor.org.tudelft.idm.oclc.org/stable/3094067?seq=1#page_scan_t

ab_contents 



 
 

129 
 

Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). Effects of Innovation on 

the Firm Performance. International Journal of Marketing, 30–45. 

https://doi.org/10.1142/9789811211461_0009 

Hair, J. ., Black, W. ., Babin, B. ., & Anderson, R. . (2010). Multivariate Data 

Analysis. 7th Edition. Pearson. 

Hair, J., Anderson, R., Tatham, R., & Black, W. (1998). Multivariate data analysis. 

5th Edition. Prentice Hall. 

Hamel, G. (1991). KinderalsNutzen.pdf. 12(1 991), 83–103. 

Hamel, G., Doz, Y. ., & Prahalad, C. . (1989). Collaborate with Your Competitors—

and Win. Harvard Business Review, 67, 133–139. 

Hana, U. (2013). Competitive Advantage Achievement through Innovation and 

Knowledge. Journal of Competitiveness, 5(1), 82–96. 

https://doi.org/10.7441/joc.2013.01.06 

Helia, R., Farida, N., & Prabawani, B. (2015). Pengaruh Orientasi Pasar dan 

Orientasi Kewirausahaan Terhadap Keunggulan Bersaing Melalui Inovasi 

Produk sebagai Variabel Antara (Studi Kasus pada IKM Batik di Kampung 

Batik Laweyan, Solo). Journal Of Social And Political Of Science, 1–11. 

Hill, C. W., & Jones, G. . (2010). Strategic management theory: an integrated 

approach. Grada. 

Hitt, M. A., Ireland, R. D., & Hoskisson, R. E. (2001). Strategic management 

competitiveness and globalization concepts. Salemba Empat. 

Hitt, M. A., Ireland, R. D., & Hoskisson, R. E. (2007). Strategic Management: 

Competitives and Globalization (7 ed.). Thomson Higher Education. 

Hunger, J. D., & Thomas L, W. (2003). Manajemen Strategi edisi II. 

Irmadiani, N. D. (2016). Analisis Membangun Orientasi Pasar Usaha Kecil Dan 

Menengah (Ukm) Melalui Competitive Advantage Dalam Mencapai Kinerja 

Pemasaran (Studi Pada Ukm Sentra Batik Semarangan Di Kota Semarang). 

JIMFE (Jurnal Ilmiah Manajemen Fakultas Ekonomi), 2(2), 58–68. 

https://doi.org/10.34203/jimfe.v2i2.449 

Ismanu, S., & Kusmintarti, A. (2019). Innovation and Firm Performance of Small 

and Medium Enterprises. Review of Integrative Business and Economics 

Research, 8(2), 312-. 

Iwantono, S. (2002). Kiat Sukses Berwirausaha; Strategi Baru Mengelola Usaha 

Kecil Dan Menengah. Gramedia Widiasarana Indonesia. 

Kadarningsih, A. (2013). Keunggulan Bersaing; Faktor-Faktor yang 

Mempengaruhi Dan Dampaknya pada Kinerja Selling-In. Media Ekonomi & 

Teknologi Informasi, 21(1), 01–18. 

Kandampully, J., & Duddy, R. (1999). Competitive advantage through anticipation, 

innovation and relationships. Management Decision, 37(1), 51–56. 

https://doi.org/10.1108/00251749910252021 

Khouroh, U., Abdullah, F., & Handayani, K. (2019). The role of strategic alliance 

in mediating the relationship between environmental dynamism and 

sustainable competitive advantage. International Journal of Scientific and 

Technology Research, 8(9), 469–475. 

Kogut Bruce. (1988). Joint Ventures: Theoretical and Empirical perspectives. 

Strategic Management Journal, 9(4), 319–332. 

Kotler, P., & Armstrong, G. (2008). Prinsip-prinsip pemasaran. 

Kozlenkova, I. V., Samaha, S. A., & Palmatier, R. W. (2014). Resource-based 



 
 

130 
 

theory in marketing. Journal of the Academy of Marketing Science, 42(1), 1–

21. https://doi.org/10.1007/s11747-013-0336-7 

Kuczmarski, T. D. (2003). What is innovation? And why aren’t companies doing 

more of it? Journal of consumer marketing, 20(6), 536–542. 

Kusumawati, R. (2010). Pengaruh Karakteristik Pimpinan dan Inovasi Produk Baru 

Terhadap Kinerja Perusahaan untuk Mencapai Keunggulan Bersaing 

Berkelanjutan. AKSES: Jurnal Ekonomi dan Bisnis, 5(9), 53–64. 

https://www.publikasiilmiah.unwahas.ac.id/index.php/AKSES/article/view/5

26/648 

Lechner, C., & Gudmundsson, S. V. (2014). Entrepreneurial orientation, firm 

strategy and small firm performance. International Small Business Journal, 

32(1), 36–60. https://doi.org/10.1177/0266242612455034 

Lestari, I., Astuti, M., & Ridwan, H. (2019). Pengaruh Inovasi Dan Orientasi 

Kewirausahaan Terhadap Keunggulan Bersaing Umkm Kuliner. Jurnal Riset 

Manajemen dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 4(1), 111–118. 

https://doi.org/10.36226/jrmb.v4i1.245 

Lestari, S., & Bustaman, I. (2006). Kajian tentang Aliansi Strategis UKMK 

Potensia. Jurnal Pengkajian Koperasi dan UKM Nomor 2 tahun I. 

Lillo, F. G., & Lajara, B. M. (2002). New venture competitive strategies and 

performance: An empirical study. Management, 5(2), 127–145. 

https://doi.org/10.3917/mana.052.0127 

Löfsten, H. (2014). Product innovation processes and the trade-off between product 

innovation performance and business performance. European Journal of 

Innovation Management, 17(1), 61–84. https://doi.org/10.1108/EJIM-04-

2013-0034 

Luo, Y. (1999). International strategy and subsidiary performance in China. 

Thunderbird International Business Review, 41(2), 153–178. 

https://doi.org/10.1002/tie.4270410204 

Lusiantoro, L., Purwanto, B. M., & Rostiani, R. (2021). The effect of small business 

leaders’ organisational mindfulness and social learning on opportunistic 

behaviour to survive the COVID-19 pandemic. Journal of Small Business and 

Enterprise Development, 29(4), 627–644. https://doi.org/10.1108/JSBED-02-

2021-0061 

Markman, G. D., & Phan, P. H. (2011). Entrepreneurship, Competitive Dynamics, 

and a Resource-Based View of Competitive Advantage. The Competitive 

Dynamics of Entrepreneurial Market Entry, 2003, 176–178. 

https://doi.org/10.4337/9780857936417 

Maulidya, F. A. (2021). Pengaruh Inovasi Produk dan Kreativitas Pemasaran 

Terhadap Keunggulan Bersaing pada Bisnis Online Mariza Toserba di 

Tengah Pandemi Covid-19. Institut Agama Islam Negeri Ponorogo. 

Mayorov, M. (2013). Launching the Product Innovation To Market : Case Study 

From a Dairy Industry. In Launching the product innovation to a market: case 

study from a dairy industry. Lappeenranta University of Technology 113. 

Melinda, C. N., & Nidak, K. (2021). Strategi Pemasaran UMKM Untuk Bertahan 

dan Berkembang Di Masa Pandemi Covid-19 (Studi di Desa Tawang 

Kecamatan Wates Kabupaten Kediri). Competitive, 16(2), 70–79. 

https://doi.org/10.36618/competitive.v16i2.1464 

Meutia. (2013). Improving Competitive Advantage and Business Performance 



 
 

131 
 

through the Development of Business Network, Adaptability of Business 

Environment and Innovation Creativity: An Empirical Study of Batik Small 

and Medium Enterprises (SME) in Pekalongan, Central Jav. Aceh 

International Journal of Social Sciences, 2(1), 11–20. 

Miles, R. E., Snow, C. C., Meyer, A. D., & Coleman, H. J. (1978). Organizational 

Strategy, Structure, and Process The Academy of Management Review 

Organizational Strategy, Structure, and Process1. Source: The Academy of 

Management Review, 3(3), 546–562. 

Mu, J. (2015). Marketing capability, organizational adaptation and new product 

development performance. Industrial Marketing Management, 49, 151–166. 

https://doi.org/10.1016/j.indmarman.2015.05.003 

Muafi. (2000). Pengaruh Perilaku Karyawan Terhadap Partisipasi Kerja Karyawan. 

Journal Siasat Bisnis, 2(5), 141–154. 

Murphy, G., Trailer, J., & Hill, R. (1996). Measuring Research Performance in 

Entrepreneurship. Journal of Business Research, 36(1), 15–23. 

Murray, J. Y., Kotabe, M., & Zhou, J. N. (2005). Strategic alliance-based sourcing 

and market performance: Evidence from foreign firms operating in China. 

Journal of International Business Studies, 36(2), 187–208. 

https://doi.org/10.1057/palgrave.jibs.8400120 

Mustikowati, R. I., & Tysari, I. (2015). Orientasi Kewirausahaan, Inovasi, Dan 

Strategi Bisnis Untuk Meningkatkan Kinerja Perusahaan (Studi Pada Ukm 

Sentra Kabupaten Malang). Jurnal Ekonomi MODERNISASI, 10(1), 23. 

https://doi.org/10.21067/jem.v10i1.771 

Muthoka, R., Kilika, J., & Muathe, S. (2022). What Sustains Performance in A 

Strategic Alliance? The Role of Level of Collaboration. Journal of Business 

and Management Sciences, 10(3), 113–123. https://doi.org/10.12691/jbms-

10-3-2 

Nanang Wahyudin. (2015). Analisis Faktor-Faktor Yang Mempengaruhi 

Keunggulan Bersaing Untuk Meningkatkan Kinerja Perguruan Tinggi Swasta 

(PTS) Pada Sekolah Tinggi Dan Akademi Di Semarang. Holistic Journal of 

Management Research, 3(2), 77–93. 

https://journal.ubb.ac.id/index.php/holistic/article/view/226 

Nugraha, W. (2016). Pengaruh Aliansi Strategis Dan Pembelajaran Organisasi 

Terhadap Keunggulan Bersaing Dan Implikasinya Pada Kinerja Perusahaan. 

Universitas Komputer Indonesia. 

Nugrahayu, E. R., & Retnani, E. D. (2015). Penerapan Metode Balanced Scorecard 

Sebagai Tolok Ukur Pengukuran Kinerja Perusahaan. Jurnal Ilmu & Riset 

Akuntansi, 4(10), 1–16. 

Nugroho, R. F., Miyasto, & Sugiarto, M. J. (2015). ANALISIS PENGARUH 

PERSPEKTIF ORIENTASI KEWIRAUSAHAAN, ADAPTABILITAS 

LINGKUNGAN USAHA, DAN ORIENTASI STRATEGI TERHADAP 

KINERJA BISNIS DENGAN MEDIASI KEUNGGULAN BERSAING 

(Studi pada UMKM yang beroperasi di Mall-Mall Kota Semarang). University 

Diponegoro. 

Nurachman, M. H. (2021). Pencapaian Keunggulan Bersaing Melalui Inovasi 

Produk, Kualitas Produk dan Kualitas Pelayanan pada Kedai Kopi di Kota 

Bandung. MANEGGIO: Jurnal Ilmiah Magister Manajemen, 4(1), 165–177. 

http://jurnal.umsu.ac.id/index.php/MANEGGIO 



 
 

132 
 

Nyaboke, O. J. (2017). Effect of Strategic Alliances on Competitive Advantage 

Among Mobile Network Operators in Kenya. University of Nairobi. 

Parkhe, A. (1993). Strategic Alliance Structuring: A Game Theoretic and 

Transaction Cost Examination of Interfirm Cooperation. Academy of 

Management Journal, 36(4), 794–829. https://doi.org/10.5465/256759 

Pearce, J. A., & Richard, R. (2008). Manajemen Strategik Jilid 2 Formulasi, 

Implementasi, dan Pengendalian. Salemba Empat. 

Peng, M. W. (2001). The resource-based view and international business. Journal 

of Management, 27(6), 803–829. 

https://doi.org/10.1177/014920630102700611 

Persada, D. G., & Kusumawardhani, A. (2021). Analisis Modal Intelektual, 

Customer Relationship dan Inovasi Produk terhadap Keunggulan Bersaing 

Guna Meningkatkan Kinerja Perusahaan pada Usaha Jasa Fotografi. Jurnal 

Ilmiah Indonesia, 6(6), 2736. https://doi.org/10.36418/syntax-

literate.v6i6.3131 

Peteraf, M. A., & Barney, J. B. (2003). Unraveling the resource-based tangle. 

Managerial and Decision Economics, 24(4), 309–323. 

https://doi.org/10.1002/mde.1126 

Porter, M. E. (1980). Industry Structure and Competitive Strategy. Financial 

Analysts Journal, 36(4), 30–41. 

Porter, M. E. (1985). Competitive Advantage. Creating and Sustaining Superior 

Performance. Free Press. 

Prajogo, D. I. (2007). The relationship between competitive strategies and product 

quality. Industrial Management and Data Systems, 107(1), 69–83. 

https://doi.org/10.1108/02635570710719061 

Prakosa, B. (2005). Pengaruh Orientasi Pasar, Inovasi dan Orientasi Pembelajaran 

Terhadap Kinerja Perusahaan untuk Mencapai Keunggulan Bersaing (Studi 

Empiris Pada Industri Manufaktur di Semarang). Jurnal Studi Manajemen dan 

Organisasi (JSMO), Volume 2(Nomor 1), 35–57. 

Prasetya, D. I. (2002). Lingkungan Eksternal, Faktor Internal, dan Orientasi Pasar 

Pengaruhnya Terhadap Kinerja Pemasaran. In Jurnal Sains Pemasaran 

Indonesia (Vol. 2, hal. 219–240). https://doi.org/10.24036/student.v2i5.246 

R. Duane Ireland, Michael A. Hitt, & Deepa Vaidyanath. (2002). Alliance 

Management as a Source of Competitive Advantage. Journal of Management, 

28(3), 413–446. 

Rahman, M. M., & Nurleli, N. (2020). Pengaruh Lingkungan Eksternal Dan Aliansi 

Stratejik Terhadap Keunggulan Kompetitif. Prosiding Akuntansi, 6(1), 145–

149. 

Ramadani, V., Hisrich, R. D., Abazi-Alili, H., Dana, L. P., Panthi, L., & Abazi-

Bexheti, L. (2019). Product innovation and firm performance in transition 

economies: A multi-stage estimation approach. Technological Forecasting 

and Social Change, 140(December 2018), 271–280. 

https://doi.org/10.1016/j.techfore.2018.12.010 

Ray Gehani, R. (2013). Innovative strategic leader transforming from a low-cost 

strategy to product differentiation strategy. Journal of Technology 

Management and Innovation, 8(2), 144–155. https://doi.org/10.4067/S0718-

27242013000200012 

Riyanto, S. . (2018). Analisis Pengaruh Lingkungan Internal Dan Eksternal 



 
 

133 
 

Terhadap Keunggulan Bersaing Dan Kinerja Usaha Kecil Menengah (Ukm) 

Di Madiun. JMBI UNSRAT (Jurnal Ilmiah Manajemen Bisnis dan Inovasi 

Universitas Sam Ratulangi)., 5(3), 159–168. 

https://doi.org/10.35794/jmbi.v5i3.21707 

Rudianto. (n.d.). Akuntansi Manajemen Informasi untuk Pengambilan Keputusan 

Strategis. Erlangga. 

Sansa, N. A. (2020). The Impact of the COVID-19 on the Financial Markets: 

Evidence from China and USA. SSRN Electronic Journal, march 2020. 

https://doi.org/10.2139/ssrn.3567901 

Sharma, & Arogan-Corera. (2003). Enviroment, Structure and Consensus in 

Strategy Formulation: A Conseptual Integration. academy of management 

journal, 12(2), 313–324. 

Sherlin, I. (2016). Pengaruh inovasi produk dan kinerja pemasaran terhadap 

keunggulan bersaing. Jurnal Benefita, 1(3), 105–112. 

Sompong, K., Igel, B., & Smith, H. L. (2014). Strategic alliance motivation for 

technology commercialization and product development. Management 

Research Review, 37(6), 518–537. https://doi.org/10.1108/MRR-03-2013-

0070 

Stam, W., & Elfring, T. (2008). Entrepreneurial orientation and new venture 

performance: the moderating role of network types. European J. of 

International Management, 51(1), 97–111. 

https://doi.org/10.1504/ejim.2019.10016904 

Suardhika, I. N., Salim, U., Troena, E. A., & Armanu. (2012). Integrasi Sumber 

Daya Strategis, Orientasi Kewirausahaan dan Dinamika Lingkungan sebagai 

Basis Strategi Bersaing serta Pengaruhnya terhadap Kinerja Usaha (Studi pada 

Usaha Kecil & Menengah di Bali). Jurnal Aplikasi Manajemen, 10, 216–227. 

Sumer, K., & Bayraktar, C. A. (2012). Business Strategies and Gaps in Porter’s 

Typology: A Literature Review. Journal of Management Research, 4(3), 100–

119. https://doi.org/10.5296/jmr.v4i3.1721 

Švárová, M., & Vrchota, J. (2014). Influence of Competitive Advantage on 

Formulation Business Strategy. Procedia Economics and Finance, 12(March), 

687–694. https://doi.org/10.1016/s2212-5671(14)00394-3 

Szymanski, D. M., & Henard, D. H. (2001). Customer satisfaction: A meta-analysis 

of the empirical evidence. Journal of the Academy of Marketing Science, 

29(1), 16–35. https://doi.org/10.1177/009207030102900102 

Tajeddini, K., & Trueman, M. (2008). Effect of Customer Orientation and 

Innovativeness on Business Performance : A Study of Small-Sized Service 

Retailers Effect of customer orientation and innovativeness on business 

performance : a study of small-sized service retailers Kayhan Tajeddini * an. 

March 2016. https://doi.org/10.1504/IJESB.2008.018633 

Teece, D. J., Pisano, G., & Shuen, A. M. Y. (1997). Dynamic Capabilities and 

Strategic Management. Strategic Management Journal, 18(7), 509–533. 

Todeva, E., & Knoke, D. (2005). Strategic alliances and models of collaboration. 

Management Decision, 43(1), 123–148. 

https://doi.org/10.1108/00251740510572533 

Tomlinson  Jr., Z. G. (2018). A Correlational Study of Market Orientation and 

Small Business Performance: The Mediating Role of Innovativeness. 

ProQuest Dissertations and Theses, 196. 



 
 

134 
 

http://ezproxy.rice.edu/login?url=https://search.proquest.com/docview/22049

28708?accountid=7064%0Ahttp://sfxhosted.exlibrisgroup.com/rice?url_ver=

Z39.88-

2004&rft_val_fmt=info:ofi/fmt:kev:mtx:dissertation&genre=dissertations+%

26+theses&sid=ProQ:ProQuest+Di 

Ural, O. (2016). Can competitive advantage be achieved through a single force? : 

Reviewing market based factors leading to a competitive advantage. 

University of Twente MSc Business Administration, 1–40. 

http://essay.utwente.nl/69653/ 

Varadarajan, P. R., & Cunningham, M. H. (1995). Strategic Alliances: A Synthesis 

of Conceptual Foundations. Handbook of Relationship Marketing, i, 271–302. 

https://doi.org/10.4135/9781452231310.n10 

Venkatraman, N., & Ramanujam, V. (1986). Measurement of Business 

Performance in Strategy Research: A Comparison of Approaches. Academy of 

Management Review, 11(4), 801–814. 

https://doi.org/10.5465/amr.1986.4283976 

Wagner, M., & Zidorn, W. (2017). Effects of extent and diversity of alliancing on 

innovation: the moderating role of firm newness. Small Business Economics, 

49(4), 919–936. https://doi.org/10.1007/s11187-017-9873-7 

Wang, C. L., & Ahmed, P. K. (2004). The development and validation of the 

organisational innovativeness construct using confirmatory factor analysis. 

European Journal of Innovation Management, 7(4), 303–313. 

https://doi.org/10.1108/14601060410565056 

Wang, C., Wang, Z., Wang, G., Lau, J. Y. N., Zhang, K., & Li, W. (2021). COVID-

19 in early 2021: current status and looking forward. Signal Transduction and 

Targeted Therapy, 6(1), 1–14. https://doi.org/10.1038/s41392-021-00527-1 

Ward, P. T., & Duray, R. (2000). Manufacturing strategy in context: Environment, 

competitive strategy and manufacturing strategy. Journal of Operations 

Management, 18(2), 123–138. https://doi.org/10.1016/S0272-6963(99)00021-

2 

Wibowo, M. A., & Raharjo, S. T. (2021a). Analisis Faktor-Faktor yang 

Mempengaruhi Keunggulan Bersaing Terhadap Kinerja Bisnis. Jurnal Il, 6(5). 

Wibowo, M. A., & Raharjo, S. T. (2021b). Analisis Faktor-Faktor yang 

Mempengaruhi Keunggulan Bersaing Terhadap Kinerja Bisnis (Studi Pada 

UMKM Batik di Kota Semarang). Syntax Literate, 6(5), 2374–2392. 

Widjajanti, R. (2015). Karakteristik Aktivitas Pedagang Kaki Lima di Pecinan, 

Semarang. Ruang, 1(2), 61–70. 

Wiklund, J., & Shepherd, D. (2005). Entrepreneurial orientation and small business 

performance: A configurational approach. Journal of Business Venturing, 

20(1), 71–91. https://doi.org/10.1016/j.jbusvent.2004.01.001 

Winata, F. A., & Sugiarto, M. J. (2016). Pengaruh Kualitas Hubungan dan 

Kemampuan Adaptasi Terhadap Lingkungan Yang Mempengaruhi 

Keunggulan Bersaing dan Implikasinya Pada Kinerja Perusahaan (Studi pada 

PT. AGA PRATAMA). Jurnal Bisnis Strategi, 25(1), 16–35. 

Yu, B., Xu, H., & Dong, F. (2019). Vertical vs. Horizontal: How strategic alliance 

type influence firm performance? Sustainability (Switzerland), 11(23), 1–14. 

https://doi.org/10.3390/su11236594 

Yunal, V. O., & Indriyani, R. (2013). Analisa Pengaruh Motivasi Berwirausaha Dan 



 
 

135 
 

Inovasi Produk Terhadap Pertumbuhan Usaha Kerajinan Gerabah Di Lombok 

Barat. Jurnal Agora, 1 (1)(1), 337–347. 

Zeqiri, J., & Angelova, B. (2011). Measuring Customer Satisfaction with Service 

Quality Using American Customer Satisfaction Model (ACSI Model). 

International Journal of Academic Research in Business and Social Sciences, 

1(3), 27. https://doi.org/10.6007/ijarbss.v1i2.35 

Ziggers, G. W., & Tjemkes, B. (2010). Dynamics in Inter-Firm Collaboration: The 

Impact of Alliance Capabilities on Performance. International Journal on 

Food System Dynamics, 1(2), 151–166. 

https://doi.org/10.18461/ijfsd.v1i2.%25x 

Zimmerer, T. W. (2008). Kewirausahaan dan Manajemen Usaha Kecil. Salemba 

Empat.


	Cover
	Sertifikasi 
	PENGESAHAN TESIS
	MOTTO DAN PERSEMBAHAN 
	ABSTRACT 
	ABSTRAKSI 
	KATA PENGANTAR 
	DAFTAR ISI 
	DAFTAR TABEL
	DAFTAR GAMBAR 
	BAB I PENDAHULUAN
	1.1 Latar Belakang 
	1.2 Perumusan Masalah 
	1.3 Tujuan Penelitian 
	1.4 Kegunaan Penelitian 

	BAB II TELAAH PUSTAKA DAN PENGEMBANGAN MODEL PENELITIAN
	2.1 Telaah Pustaka  
	2.1.1 Grand Theory : Resource Based View
	2.1.2 Keunggulan Bersaing 
	2.1.3 Aliansi Strategis 
	2.1.4 Inovasi Produk 
	2.1.5 Adaptabilitas Lingkungan 
	2.1.6 Kinerja Perusahaan 

	2.2 Pengaruh antar Variabel 
	2.2.1 Pengaruh Aliansi Strategis terhadap Kinerja Perusahaan
	2.2.2 Pengaruh Inovasi Produk terhadap Kinerja Perusahaan 
	2.2.3 Pengaruh Adaptabilitas Lingkungan terhadap Keunggulan Bersaing 
	2.2.4 Pengaruh Aliansi Strategis terhadap Keunggulan Bersaing 
	2.2.5 Pengaruh Inovasi Produk terhadap Keunggulan Bersaing 
	2.2.6 Pengaruh Keunggulan Bersaing terhadapa Kinerja Perusahaan 

	2.3 Kajian Penelitian Terdahulu 
	2.4 Kerangka Pikir Teoritis 
	2.6 Pengembangan Indikator Variabel Penelitian 

	BAB III METODE PENELITIAN
	3.1 Variabel Penelitian serta Definisi Operasionalnya 
	3.1.1 Aliansi Strategis 
	3.1.2 Inovasi Produk 
	3.1.3 Adaptabilitas Lingkungan 
	3.1.4 Keunggulan Bersaing 
	3.1.5 Kinerja Perusahaan 

	3.2 Jenis dan Sumber Data 
	3.3 Populasi  
	3.4 Sampel 
	3.5 Metode Pengumpulan Data 
	3.6 Analisis Uji Reliabilitas dan Validitas 
	3.7 Metode Analisis 

	BAB IV HASIL PENELITIAN
	4.1 Gambaran Umum Objek Penelitian 
	4.2 Karakteristik Responden 
	4.2.1 Persebaran Responden Menurut Jenis Kelamin
	4.2.2 Persebaran Responden Menurut Umur Usaha 
	4.2.3 Persebaran Responden Menurut Usia Responden 
	4.2.4 Persebaran Responden Menurut Pendidikan Responden 

	4.3 Uji Validitas dan Reliabilitas Instrumen Pengumpulan Data/Kuesioner 
	4.4 Analisa Data Penelitian 
	4.5 Pengujian Asumsi SEM 
	4.5.1 Hasil Uji Normalitas Data 
	4.5.2 Evaluasi terhadap Outliers 
	4.5.3 Evaluasi atas Multikolinearitas dan Singularitas 
	4.5.4 Interpretasi dan Modifikasi Model 
	4.5.5 Hasil Uji Reability Contruct dan Uji Variance Extract 
	4.5.6 Analisis Konfirmatori Variabel 
	4.5.6.1 Analisis Faktor Konfirmatori Variabel Eksogen 
	4.5.6.2 Analisis Faktor Konfirmatori Variabel Endogen 

	4.5.7 Analisa Structural Equation Model (SEM) 
	4.5.8 Hasil Analisis SEM 
	4.5.8.1 Pengaruh Aliansi Strategis terhadap Kinerja Perusahaan 
	4.5.8.2 Pengaruh Inovasi Produk terhadap Kinerja Perusahaan 
	4.5.8.3 Pengaruh Adaptabilitas Lingkungan terhadap Keunggulan Bersaing 
	4.5.8.4 Pengaruh Aliansi Strategis terhadap Keunggulan Bersaing 
	4.5.8.5 Pengaruh Inovasi Produk terhadap Keunggulan Bersaing 
	4.5.8.6 Pengaruh Keunggulan Bersaing terhadap Kinerja Perusahaan 

	4.5.9 Hasil Analisis Pengaruh Langsung dan Tidak Langsung 

	4.6 Pembahasan 
	4.6.1 Pengaruh Aliansi Strategis terhadap Kinerja Perusahaan 
	4.6.2 Pengaruh Inovasi Produk terhadap Kinerja Perusahaan 
	4.6.3 Pengaruh Adaptabilitas Lingkungan terhadap Keunggulan Bersaing 
	4.6.4 Pengaruh Aliansi Strategis terhadap Keunggulan Bersaing 
	4.6.5 Pengaruh Inovasi Produk terhadap Keunggulan Bersaing 
	4.6.6 Pengaruh Keunggulan Bersaing terhadap Kinerja Perusahaan 


	BAB V KESIMPULAN DAN IMPLIKASI KEBIJAKAN
	5.1 Kesimpulan Hipotesis Penelitian 
	5.2 Kesimpulan Masalah Penelitian 
	5.2.1 Hubungan antara Aliansi Strategis terhadap Kinerja Perusahaan 
	5.2.2 Hubungan antara Inovasi Produk terhadap Kinerja Perusahaan 
	5.2.3 Hubungan antara Adaptabilitas Lingkungan terhadap Keunggulan Ber-
saing 
	5.2.4 Hubungan antara Keunggulan Bersaing terhadap Kinerja Perusahaan 

	5.3 Implikasi Teoritis  
	5.4 Implikasi Manajerial 
	5.5 Keterbatasan Penelitian 
	5.6 Agenda Penelitian Mendatang 

	DAFTAR PUSTAKA
	LAMPIRAN 

