
 

74 
 

DAFTAR PUSTAKA 

Aaker, D. (2011). Brand Relevance Making Competitors Irrelevant (1st ed.). 

Jossey-Bass A Wiley Imprint.  

Al Hafis, P. (2020). Procuratio: Jurnal Ilmiah Manajemen The effect of Celebrity 

Endorser, Product Quality. and Product Design on Pelita Indonesia Students 

Buying Interest of Asus Smartphone (Vol. 8, Issue 1).  

Aprianingsih, A., & Sutanto, M. A. (2016). The Effect of Online Consumer 

Review Toward Purchase Intention: a Study in Premium Cosmetic in 

Indonesia. International Conference on Ethics of Business, Economics, and 

Social Science, 53(2), 218–230. 

Aprilia, A. D., & Hidayati, N. (2020). The Effect of Celebrity Endorsers on 

Purchase Decisions on the Fait Hijab Online Shop on Instagram. 

115(Insyma), 230–234.  

Astuti, N. L. G. S. D., Widhyadanta, I. G. D. S. A., & Sari, R. J. (2021). Pengaruh 

Brand Image Dan Brand Awareness Lazada Terhadap Keputusan Pembelian 

Online. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, 4, 897.  

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact 

for Samsung Smartphone Purchasing Decision. Procedia - Social and 

Behavioral Sciences, 219, 221–227.  

Ferdinand, A. (2006). Metode Penelitian Manajemen (2nd ed.). Badan Penerbit 

Universitas Diponegoro. 

Ferdinand, A. (2014). Metode Penelitian Manajemen (5nd ed.). Badan Penerbit 

Universitas Diponegoro. 

Firmansyah, M. A. (2019). Pemasaran Produk dan Merek (Planing & Strategy) 

(1st ed.). CV. Penerbit Qiara Media 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 

(9th ed.). Badan Penerbit Universitas Diponegoro. 

Handayani, N. T., & Usman, O. (2021). Quality Website on Purchase Decisions 

Online on Online. 1, 1–29.  



75 

 

   

Hani, S., Marwan, A., & Andre, A. (2018). The effect of celebrity endorsement on 

consumer behavior: Case of the Lebanese jewelry industry. Arab Economic 

and Business Journal, 13(2), 190–196.  

Hanifah, N., & Wulandari, R. (2021). the Influence of Online Customer Reviews, 

Ratings, and Brand Image of Millennial E-Commerce Consumers in 

Indonesia on Purchase Decisions With Trust As a Mediator. The 

International Journal of Business and Management Research, 5(07), 2021.  

Hariyanto, H. T., & Trisunarno, L. (2021). Analisis Pengaruh Online Customer 

Review, Online Customer Rating, dan Star Seller terhadap Kepercayaan 

Pelanggan Hingga Keputusan Pembelian pada Toko Online di Shopee. 

Jurnal Teknik ITS, 9(2).  

Hermiyenti, S., & Wardi, Y. (2019). A Literature Review on The Influence of 

Promotion, Price and Brand Image to Purchase Decision. 64, 538–545.  

Ikawati, K., Militina, T., & Achmad, G. N. (2021). The Effect of Celebrity 

Endorsers and Advertising Attractiveness on Brand Image and Purchase 

Decisions. International Journal of Economics, Business and Accounting 

Research (IJEBAR), 5(2), 461–471.  

Kang, M., Sun, B., Liang, T., & Mao, H.-Y. (2022). A study on the influence of 

online reviews of new products on consumers’ purchase decisions: An 

empirical study on JD.com. Frontiers in Psychology, 13(September), 1–22.  

Kotler, P. (2002). Marketing Management (10th ed.). Prentice-Hall. 

Kotler, P., & Armstrong, G. (2017). Principles of Marketing, Seventeenth Edition. 

In Pearson. 

Kotler, P., & Keller, K. L. (2012). Marketing Management (14th ed). Pearson. 

Laili Hidayati, N. (2018). Pengaruh Viral Marketing, Online Consumer Riviews 

Dan Harga Terhadap Keputusan Pembelian Shopee Di Surabaya. Jurnal 

Pendidikan Tata Niaga (JPTN), 6(3), 77–84.  

Latief, F., & Ayustira, N. (2020). Pengaruh Online Costumer Review dan 

Customer Rating terhadap Keputusan Pembelian Produk Kosmetik di 

Sociolla. Jurnal Mirai Managemnt, 6(1), 139–154.  

Lie, C., Riantini, R. E., & Tjhin, V. U. (2022). The Influence of Brand Image on 



76 

 

   

Consumer Purchase Intention and Its Impact on Portable Wi-Fi Modem 

Online Purchase Decision. ACM International Conference Proceeding 

Series, 382–386.  

Nggilu, M., Tumbel, A. L., & Djemly, W. (2019). Pengaruh Viral Marketing, 

Celebrity Endorser, dan Brand Awareness Terhadap Keputusan Pembelian 

Pada Geprek Bensu Manado. Jurnal EMBA, 7(3), 2691–2700. 

Peter, J. P., & Olson, J. C. (2004). Consumer behavior: PerilakuKonsumen dan 

Strategi Pemasaran Jilid 1 (6th ed.). Erlangga. 

Peter, J. P., & Olson, J. C. (2009). Costumer Behavior (5th ed.). Erlangga. 

Peter, J. P., & Olson, J. C. (2010). Consumer & Behavior Marketing Strategi  (9th 

ed.). McGraw-Hill/Irwin. 

Priyatno, D. (2014). SPSS 22 Pengola Data Terpraktis. ANDI. 

Ramadhan, A., Naswandi, C. N., & Herman, C. M. (2020). Fenomena 

Endorsement Di Instagram Story Pada Kalangan Selebgram. Kareba Jurnal 

Ilmu Komunikasi, 9(2), 316–329. 

Sanjaya, V. F., & Hernita, S. J. (2020). Online Consumer Review, Brand 

Community, Trust and Consumer Purchase Decisions in Indonesia. Ad-

Deenar: Jurnal Ekonomi Dan Bisnis Islam, 4(02), 276.  

Sanusi, A. (2014). Metodologi Penelitian Bisnis (4th ed.). Salemba Empat. 

Schiffman, L., & Kanuk, L. L. (2007). Perilaku Konsumen (2nd ed.). PT. Indeks 

Gramedia. 

Schiffman, L., & Kanuk, L. L. (2008). Perilaku Konsumen (7th ed.). Indeks. 

Setiadi, N. (2019). Perilaku Konsumen (Edisi Revi). Kencana. 

Shimp, A. T., & Andrews, J. C. (2013). Advertising Promotion and Other Aspects 

of Integrated Marketing Communications (9th ed.). Cengage Learning. 

Soeratno, & Arsyad, L. (2003). Metode Penelitian untuk Ekonomi dan Bisnis. 

Unit Penerbitan dan Percetakan (UPP) Akademi Manajemen Perusahan 

YKPN. 

Sri Wiludjeng, S. P., & Hendayana, Y. (2021). Does endoser credibility and brand 

image influence consumer purchasing decisions oleh. Turkish Journal of 

Computer and Mathematics Education, 12(8), 859–862. 



77 

 

   

Sugiyono, D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan. 

Thakur, R. (2018). Customer engagement and online reviews. Journal of Retailing 

and Consumer Services, 41, 48–49. 

Tielung, M. V., & Lombo, V. E. P. (2014). The Impact of Celebrity Endorsement 

to Youth Consumer Purchase Decision on Adidas Apparel Product. Jurnal 

Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 2(3), 1246–1254. 

Wardani, D. S. D., & Maskur, A. (2022). Pengaruh Celebrity Endorser, Citra 

Merek, dan Kepercayaan Terhadap Keputusan Pembelian Produk Scarlett 

Whitening (Studi Kasus Pengguna Scarlett Whitening). Jurnal Ekonomi & 

Ekonomi Syariah, 5(2), 1148–1160.  

Zahara, A. N., Rini, E. S., & Sembiring, B. K. F. (2021). The Influence of Seller 

Reputation and Online Customer Reviews towards Purchase Decisions 

through Consumer Trust from C2C E-Commerce Platform Users in Medan, 

North Sumatera, Indonesia. International Journal of Research and Review, 

8(2), 422–438.  

 

 


