DAFTAR PUSTAKA

Affendy A.H., Asmat-Nizam, Abdul-Talib, F. M. . (2015). Rev. Integr. Bus. Econ.
Res. Vol 4(3) 259. This Paper Examines the Relationships between
Entrepreneurial Orientation, Market Orientation, and Firm Performance.
There Has Been Relatively Little Research That Examines the Relationship
between Strategic Orientations, Such as Entrepreneurial Orientati, 4(3), 259—
272.

Ahmed, S. S., Guozhu, J., Mubarik, S., Khan, M., & Khan, E. (2020). Intellectual
capital and business performance: the role of dimensions of absorptive
capacity.  Journal  of Intellectual  Capital, 21(1), 23-39.
https://doi.org/10.1108/J1C-11-2018-0199

Bamfo, B. A., & Kraa, J. J. (2019). Market orientation and performance of small
and medium enterprises in Ghana: The mediating role of innovation. Cogent
Business and Management, 6(1).
https://doi.org/10.1080/23311975.2019.1605703

Bao, Y., Su, Z., & Noble, C. H. (2021). Determinants of new product development
speed in China: A strategy tripod perspective.
https://doi.org/10.1016/j.technovation.2021.102291

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal
of Management, 17(1), 99-120.
https://doi.org/10.1177/014920639101700108

Bendoly, E. (2011). Complementary Drivers of New Product Development
Performance: Cross-Functional Coordination, Information System ... Related
papers. https://doi.org/10.1111/].1937-5956.2011.01299.x

Bereket Mamo Buli. (2017). Entrepreneurial orientation, market orientation and
performance of SMEs in the manufacturing industry: evidence from Ethiopian
enterprises Bereket. Management Research Review, 40(3).

Carnahan, S., Agarwal, R., & Campbell, B. (2010). The Effect of Firm
Compensation Structures on the Mobility and Entrepreneurship of Extreme
Performers. Business, 920(October), 1-43. https://doi.org/10.1002/smj

Chou, S.-F., Horng, J.-S., Liu, C.-H., Huang, Y.-C., & Zhang, S.-N. (2020). The
critical criteria for innovation entrepreneurship of restaurants: Considering
the interrelationship effect of human capital and competitive strategy a case
study in Taiwan. https://doi.org/10.1016/j.jhtm.2020.01.006

Cohen, W. M., & Levinthal, D. A. (1990). Absorptive Capacity: A New Perspective
on Learning and Innovation. Administrative Science Quarterly, 35(1), 128-

86



87

152.

Conner, K. R. (1991). A historical comparison of resource-based theory and five
schools of thought within industrial organization economics: do we have a new
theory of the firm? Journal of Management, 17(1), 121-154.

Constantine, B. (2016). Of Competition. Prairie Schooner, 89(4), 118-120.
https://doi.org/10.1353/psg.2016.0022

Darawong, C. (2015). The impact of cross-functional communication on absorptive
capacity of NPD teams at high technology firms in Thailand.
https://doi.org/10.1016/j.hitech.2015.04.004

Davcik, N. S., & Sharma, P. (2016). Marketing resources, performance, and
competitive advantage: A review and future research directions. Journal of
Business Research, 69(12), 5547-5552.

Di Zhang, D. (2009). Absorptive capability and its mediating effect on the learning
and market orientations’ influences on performance. International Journal of
Technology Marketing, 4(2-3), 275-288.
https://doi.org/10.1504/IJTMKT.2009.026874

Evanschitzky, H., Eisend, M., Calantone, R. J., & Jiang, Y. (2012). Success Factors
of Product Innovation: An Updated Meta-Analysis*,
https://doi.org/10.1111/j.1540-5885.2012.00964.x

Ferdinand, A. (2004). Strategic Selling in Management. Research Paper Series.
Seri Penelitian Manajemen No, 3.

Ferreras-Méndez, J. L., Olmos-Pefiuela, J., Salas-Vallina, A., & Alegre, J. (2021).
Entrepreneurial orientation and new product development performance in
SMEs: The mediating role of business model innovation. Technovation,
108(April). https://doi.org/10.1016/j.technovation.2021.102325

Gao, J., & Bernard, A. (2018). An overview of knowledge sharing in new product
development. International Journal of Advanced Manufacturing Technology,
94(5-8), 1545-1550. https://doi.org/10.1007/s00170-017-0140-5

Garfield, B. (2011). The revolution will not be monetized. IEEE Spectrum, 48(6),
34-39.

George, G., & Bock, A. J. (2011). The business model in practice and its
implications for entrepreneurship research. Entrepreneurship Theory and
Practice, 35(1), 83-111.

Halecker, B., Bickmann, R., & Holzle, K. (2014). Failed business model
innovation-a theoretical and practical illumination on a feared phenomenon.
R&D Management Conference.



88

Heikkila, M., Bouwman, H., & Heikkila, J. (2017). From strategic goals to business
model innovation paths: an exploratory study. Journal of Small Business and
Enterprise Development.

Hult, G. T. M., Hurley, R. F., & Knight, G. A. (2004). Innovativeness: Its
antecedents and impact on business performance. Industrial Marketing
Management, 33(5), 429-438.
https://doi.org/10.1016/j.indmarman.2003.08.015

Hunt, S. D. (1995). The Resource-Advantage Theory of Competition: Toward
Explaining Productivity and Economic Growth. Journal of Management
Inquiry, 4(4), 317-332. https://doi.org/10.1177/105649269500400403

Hunt, S. D. (2001). Commentary - A General Theory of Competition: issues,
answers and an invitation. European Journal of Marketing, 35(5/6), 524-548.
https://doi.org/10.1108/03090560110388097

Hunt, S. D. (2015). The theoretical foundations of strategic marketing and
marketing strategy: foundational premises, RA theory, three fundamental
strategies, and societal welfare. AMS Review, 5, 61-77.

Hunt, S. D., & Madhavaram, S. (2012). Managerial action and resource-advantage
theory: Conceptual frameworks emanating from a positive theory of
competition. Journal of Business and Industrial Marketing, 27(7), 582-591.
https://doi.org/10.1108/08858621211257356

Hunt, S. D., & Madhavaram, S. (2020). Adaptive marketing capabilities, dynamic
capabilities, and renewal competences: The “outside vs. inside” and “static vs.
dynamic” controversies in strategy. Industrial Marketing Management, 89,
129-139.

Hunt, S. D., & Morgan, R. M. (n.d.). Resource-Advantage Theory: A Snake
Swallowing Its Tail or a General Theory of Competition?

Kale, E., Aknar, A., & Basar, O. (2018). Absorptive capacity and firm performance:
The mediating role of strategic agility.
https://doi.org/10.1016/j.ijhm.2018.09.010

Kemenparekraf. (2020). Studi Mengenai COVID-19, Pariwisata dan Ekonomi
Kreatif. ~ Kementrian  Pariwisata &  Ekonomi  Kreatif, 1-68.
https://bankdata.kemenparekraf.go.id/upload/document_satker/a6d2d69c805
6a29657be2b5ac3107797.pdf

Keskin, H. (2006). Market orientation, learning orientation, and innovation
capabilities in SMEs: An extended model. European Journal of Innovation
Management, 9(4), 396-417. https://doi.org/10.1108/14601060610707849

Kharabsheh, R., Ensour, W., & Bogolybov, P. (2017). Learning Orientation,



89

Market Orientation and Organizational Performance: The Mediating Effect of
Absorptive Capacity The European Academy of Management (EURAM) 2019
conference View project Journal of Knowledge Management Application and
Practice View project Learning Orientation, Market Orientation and
Organizational Performance: The Mediating Effect of Absorptive Capacity.
7(1). https://doi.org/10.5296/ber.v7i1.10294

Kurniawan, R., Budiastuti, D., Hamsal, M., & Kosasih, W. (2020). The impact of
balanced agile project management on firm performance: the mediating role
of market orientation and strategic agility. Review of International Business
and Strategy, 30(4), 457-490. https://doi.org/10.1108/RIBS-03-2020-0022

Kwak, S. G., & Kim, J. H. (2017). Central limit theorem: the cornerstone of modern
statistics. Korean Journal of Anesthesiology, 70(2), 144-156.

Latifi, M. A., Nikou, S., & Bouwman, H. (2021). Business model innovation and
firm performance: Exploring causal mechanisms in SMEs. Technovation,
107(May 2020), 102274. https://doi.org/10.1016/j.technovation.2021.102274

Latukha, M., & Veselova, A. (2019). Talent management, absorptive capacity, and
firm performance: Does it work in China and Russia? Human Resource
Management, 58(5), 503-519. https://doi.org/10.1002/hrm.21930

Lee, Y. K., Kim, S. H., Seo, M. K., & Hight, S. K. (2015). Market orientation and
business performance: Evidence from franchising industry. International
Journal of Hospitality Management, 44, 28-37.
https://doi.org/10.1016/j.ijhm.2014.09.008

Liang, H., Sun, W., Fonseka, M. M., & Zhou, F. (n.d.). Goal orientations,
absorptive capacity, and NPD team performance: evidence from China.
https://doi.org/10.1108/CMS-01-2018-0389

Liao, T. J., & Yu, C. M. J. (2013). The impact of local linkages, international
linkages, and absorptive capacity on innovation for foreign firms operating in
an emerging economy. Journal of Technology Transfer, 38(6), 809-827.
https://doi.org/10.1007/s10961-012-9265-8

Liu, C.-M., Lin, K.-W., & Huang, C.-J. (2014). Effects of Product Development on
Operating Performance in Textile Industry. Anthropologist, 17(1), 157-163.

Liu, H., Ke, W., Wei, K. K., & Hua, Z. (2013). The impact of IT capabilities on
firm performance: The mediating roles of absorptive capacity and supply chain
agility. Decision Support Systems, 54(3), 1452-1462.
https://doi.org/10.1016/j.dss.2012.12.016

Liu, X., Zhao, X., & Zhao, H. (2018). Absorptive capacity and business
performance: The mediating effects of innovation and mass customization.



90

Industrial Management and Data Systems, 118(9), 1787-1803.
https://doi.org/10.1108/IMDS-09-2017-0416

Luisa, Flor; Sarah Y Coope; Citra, r; maria j. (2008). 1. Introduction 2. Literature
Review 2.1. 51(5), 2008.

Mahmoud, M. A., Blankson, C., Owusu-Frimpong, N., Nwankwo, S., & Trang, T.
P. (2016). Market orientation, learning orientation and business performance:
The mediating role of innovation. International Journal of Bank Marketing,
34(5), 623-648. https://doi.org/10.1108/1JBM-04-2015-0057

Mandhachitara, R., & Allapach, S. (NaPombhejara). (2017). Small business
performance in Thailand: key success factors. Journal of Research in
Marketing and Entrepreneurship, 19(2), 161-181.
https://doi.org/10.1108/jrme-06-2016-0018

Miron-spektor, E., Keller, J., Smith, W. K., & Lewis, M. W. (2016).
Microfoundations of Organizational Paradox : The Problem Is How We Think
About the Problem. Academy of Management Journal, 61(1), 26-45.

Najafi-Tavani, S., Sharifi, H., & Najafi-Tavani, Z. (2016a). Market orientation,
marketing capability, and new product performance: The moderating role of
absorptive capacity. Journal of Business Research, 69(11), 5059-5064.
https://doi.org/10.1016/j.jbusres.2016.04.080

Najafi-Tavani, S., Sharifi, H., & Najafi-Tavani, Z. (2016b). Market orientation,
marketing capability, and new product performance: The moderating role of

absorptive capacity . https://doi.org/10.1016/j.jbusres.2016.04.080

Nakos, G., Dimitratos, P., & Elbanna, S. (2019). The mediating role of alliances in
the international market orientation-performance relationship of smes.
International Business Review, 28(3), 603-612.
https://doi.org/10.1016/j.ibusrev.2018.12.005

Narver, J. C., & Slater, S. F. (1990). The Effect of a Market Orientation on Business
Profitability. Journal of Marketing, 54(4), 20.
https://doi.org/10.2307/1251757

Neely, A. (2008). Exploring the financial consequences of the servitization of
manufacturing. Operations Management Research, 1(2), 103-118.

Pradana, M., Pérez-Lufo, A., & Fuentes-Blasco, M. (2020). Innovation as the key
to gain performance from absorptive capacity and human capital. Technology
Analysis and Strategic Management, 32(7), 822-834.
https://doi.org/10.1080/09537325.2020.1714578

Qu, R., & Zhang, Z. (2015). Market orientation and business performance in MNC



91

foreign subsidiaries- Moderating effects of integration and responsiveness.
Journal of Business Research, 68(5), 919-924.
https://doi.org/10.1016/j.jbusres.2014.09.018

Rakshit, S., Mondal, S., Islam, N., Jasimuddin, S., & Zhang, Z. (2021). Social
media and the new product development during COVID-19: An integrated
model for SMEs. Technological Forecasting and Social Change,
170(December 2020), 1208609.
https://doi.org/10.1016/j.techfore.2021.120869

Rakthin, S., Calantone, R. J., & Wang, J. F. (2016). Managing market intelligence:
The comparative role of absorptive capacity and market orientation. Journal
of Business Research, 69(12), 5569-5577.
https://doi.org/10.1016/j.jbusres.2016.03.064

Reid, M., & Brady, E. (2012). Improving firm performance through NPD: The role
of market orientation, NPD orientation and the NPD process. Australasian
Marketing Journal (AMJ), 20, 235-241.
https://doi.org/10.1016/j.ausmj.2012.05.011

Roberts, D. L., & Piller, F. T. (2016). Finding the right role for social media in
innovation. MIT Sloan Management Review, 57(3), 41-47.

Roper, S., & Love, J. H. (2018). Knowledge context, learning and innovation: an
integrating framework. Industry and Innovation, 25(4), 339-364.
https://doi.org/10.1080/13662716.2017.1414744

Saad Ahmed Hashmi, S., Shujaat Mubarik, M., Mumtaz Khan, M., Khan, E., Saad
Ahmed, S., Guozhu, J., Mubarik, S., Ali Jinnah University, M., & Khan, M.
(2020). Intellectual capital and business performance: the role of dimensions
of absorptive capacity. Article in Journal of Intellectual Capital.
https://doi.org/10.1108/J1C-11-2018-0199

Santo-Vijande, M. L., Sanzo-Perrez, M. J., Alvarez-Gonzélez, L. |., & Vaquez-
Casielles, R. (2005). Organizational learning and market orientation: Interface
and effects on performance. Industrial Marketing Management, 34(3), 187—
202. https://doi.org/10.1016/j.indmarman.2004.08.004

Saunila, M. (2014). Innovation capability for SME success: perspectives of
financial and operational performance. Journal of Advances in Management
Research, 11(2), 163-175. https://doi.org/10.1108/JAMR-11-2013-0063

Shehu, A. M., & Mahmood, R. (2014). The Relationship between Market
Orientation and Business Performance of Nigerian SMEs: The Role of
Organizational Culture. International Journal of Business and Social Science,
5(9), 159-168.



92

Skrinjar, R., Bosilj-Vuksié, V., & Indihar-Stemberger, M. (2008). The impact of
business process orientation on financial and non-financial performance.
Business Process Management Journal, 14(5), 738-754.
https://doi.org/10.1108/14637150810903084

Soetjipto, N. (2020). Ketahanan umkm jawa timur melintasi pandemi covid-19. K-
Media.

Song, M., Im, S., Van Der Bij, H., & Song, L. Z. (n.d.). SEE PROFILE Dogs
Strategic Planning Enhance or Impede Innovation and Firm Performance? A.
https://doi.org/10.1111/j.1540-5885.2011.00822.x

Takata, H. (2016). Effects of industry forces, market orientation, and marketing
capabilities on business performance: An empirical analysis of Japanese
manufacturers from 2009 to 2011. Journal of Business Research, 69(12),
5611-5619. https://doi.org/10.1016/j.jbusres.2016.03.068

Teece, D. J. (2010). Business models, business strategy and innovation. Long Range
Planning, 43(2-3), 172-194.

Turulja, L., & Bajgoric, N. (n.d.). Innovation, firms’ performance and
environmental turbulence: is there a moderator or mediator?
https://doi.org/10.1108/EJIM-03-2018-0064

Varadarajan, R. (2010). Strategic marketing and marketing strategy: domain,
definition, fundamental issues and foundational premises. Journal of the
Academy of Marketing Science, 38, 119-140.

Velu, C. (2014). Business model innovation and third-party alliance on the survival
of new firms. Technovation, 35, 1-11.
https://doi.org/10.1016/j.technovation.2014.09.007

Velu, C., & Stiles, P. (2013). Managing decision-making and cannibalization for
parallel business models. Long Range Planning, 46(6), 443-458.

Yang, S. J., & Jang, S. (2020). How does corporate sustainability increase financial
performance for small-and medium-sized fashion companies: Roles of
organizational values and business model innovation. Sustainability
(Switzerland), 12(24), 1-21. https://doi.org/10.3390/su122410322

ZAHRA, S. A., & GEORGE, G. (2002). Institutional Knowledge at Singapore
Management University Absorptive Capacity : A Review Reconceptualization
and Extension. Academy of Management Review, 27(2), 185-203.

Zhang, F., & Zhu, L. (2020). Firm collaborative capability and new product
development performance: the mediating role of heterogeneous knowledge
acquisition. International Journal of Emerging Markets, 2019.
https://doi.org/10.1108/IJOEM-10-2019-0862



93

Zhu, X., Xiao, Z., Dong, M. C., & Gu, J. (2019). The fit between firms  open
innovation and business model for new product development speed: A
contingent perspective. https://doi.org/10.1016/j.technovation.2019.05.005

Zott, C., & Amit, R. (2008). The fit between product market strategy and business
model: Implications for firm performance. Strategic Management Journal,
29(1), 1-26.



