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ABSTRACT 

Based on the State of the Global Islamic Economy Report 2022, the world's 

demand for and interest in the halal industry continues to increase, especially 

Indonesia which has continued to experience rapid growth in the halal industry 

since 2019. As many as 81 countries in the world use Islamic economic indicators 

to improve the country's economic ecosystem, which Indonesia ranks 4th in the 

world. That fact increasingly demands the implementation of Islamic business 

management based on the Al-Qur'an and Al-Hadith. One of the practical aspects 

of business management based on Islamic principles that can be seen in the halal 

industry in Indonesia is Islamic retail. This study aims to explore Islamic principles 

in Islamic management practices in the retail business of Mina Swalayan Syariah 

Yogyakarta. This research uses a qualitative approach with a single instrumental 

case study as a method that only focuses on one particular issue. This method was 

chosen to discuss more specifically Islamic principals in business management 

practices at Mina Swalayan Syariah. 

The results of the study show that Islamic principles, namely Tawhidic, 

Worship, Trust and Responsibility, Wisdom, Justice, Compassion, Cooperation, 

Halaalan Thayyiban, and Discussion have been well implemented by Mina 

Swalayan Syariah retail. However, the study only uses informants from one sharia 

retail, thus it is not able to explain the wider scope of Islamic management 

practices. 
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