
 

 

 

DAFTAR PUSTAKA 

 
Anwar, I., & Satrio, B. (2015). Effect of price and product quality on purchasing 

decisions. Journal of Management Science and Research (JIRM), 4(12). 

Azhara, S., Hidayat, MF, Paradiba, NP, Angraeni, DA, Sharifa, H., Adelia, A., ... & 

Permata, TNP (2023). The Influence of TikTok Content on Mixue Product Purchase 

Decisions for Djuanda University Students. KARIMAH TAUHID , 2(1), 238-248. 

Fan, Y., Chen, J., Shirkey, G., John, R., Wu, SR, Park, H., & Shao, C. (2016). 

Applications of structural equation modeling (SEM) in ecological studies: an 

updated review. Ecological Processes, 5, 1-12. https://doi.org/10.1186/s13717-016- 

0063-3 

Gunarsih, CM, Kalangi, JA, & Tamengkel, LF (2021). The Effect of Price on 

Consumer Purchase Decisions at Pelita Jaya Buyungon Amurang Stores. 

Productivity, 2(1), 69-72. 

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling 

(PLS-SEM) in second language and education research: Guidelines using an applied 

example. Research Methods in Applied Linguistics , 1(3), 100027. 

https://doi.org/10.1016/j.rmal.2022.100027 

Hartadijaya, J., & Lego, Y. (2023). Factors Influencing Consumer Satisfaction Mixue 

Taman Ratu in West Jakarta . Journal of Managerial and Entrepreneurship, 5(2), 

501-510. https://doi.org/10.24912/jmk.v5i2.23421 

Hidayat, W., Widiartanto, W., Prihartini, AE, & Dewi, RS (2018). Traditional Market 

Development Model Based on Consumer Behavior. Journal of Business 

Administration, 7(2), 108-117. https://doi.org/10.14710/jab.v7i2.22696 

Divineyyah, I. (2022). The Influence of Brand Culture and Iconic Brand on Purchasing 

Decisions on Madhure's Typical Dhin Aju Le-Olle Cake. Journal of Management 

and Innovation (MANOVA), 5(2), 28-45. https://doi.org/10.15642/manova.v5i2.862 

Jasella, DT, Derriawan, D., & Hendratni, TW (2020). The influence of product design 

on purchasing decisions and its impact on shopping goods consumer satisfaction. 

Journal of Business and Banking, 92. 

Jisana, TK (2014). Consumer behavior models: an overview. Sai Om Journal of 

Commerce & Management, 1(5), 34-43. 

Juliana, J., Rizaldi, MW, Al-Adawiyah, RA, & Marlina, R. (2022). Halal Awareness: 

Its Influence on Purchase Decisions of Shopee Consumers with Religiosity as a 

Moderating Variable. Coopetition: Scientific Journal of Management, 13(2), 169- 

180. https://doi.org/10.32670/coopetition.v13i2.1423 

 

94 

https://doi.org/10.1186/s13717-016-0063-3
https://doi.org/10.1186/s13717-016-0063-3
https://doi.org/10.1016/j.rmal.2022.100027
https://doi.org/10.24912/jmk.v5i2.23421
https://doi.org/10.14710/jab.v7i2.22696
https://doi.org/10.15642/manova.v5i2.862
https://doi.org/10.32670/coopetition.v13i2.1423


95 
 

 

 

Katarika, DM, & Syahputra, S. (2017). The Effect of Store Atmosphere on Purchase 

Decisions at Coffee Shops in Bandung. Ecodemica Journal: Journal of 

Management and Business Economics, 1(2), 162-171. 

Khasana, AF (2020). The Influence of Exterior, General Interior, Store Layout and 

Interior Display on Purchasing Decisions in Trio Wonosobo . Journal of Economic, 

Business and Engineering (JEBE), 1(2), 300-310. 

https://doi.org/10.32500/jebe.v1i2.1225 

Kodu, S. (2013). Price, product quality and service quality influence the decision to 

purchase a Toyota Avanza car. EMBA Journal: Journal of Economics, 

Management, Business and Accounting Research, 1(3). 

Loxton, M., Truskett, R., Scarf, B., Sindone, L., Baldry, G., & Zhao, Y. (2020). 

Consumer behavior during crises: Preliminary research on how the coronavirus has 

manifested consumer panic buying, herd mentality, changing discretionary spending 

and the role of the media in influencing behavior. Journal of risk and financial 

management, 13(8), 166. https://doi.org/10.3390/jrfm13080166 

Mardeson, E., & Mardesci, H. (2022). The phenomenon of mass boycott (cancel 

culture) on social media. Indragiri Research Journal, 1(3), 174-181. 

Monoarfa, H., Juliana, J., Setiawan, R., & Abu Karim, R. (2023). The influences of 

Islamic retail mix approach on purchase decisions. Journal of Islamic Marketing, 

14(1), 236-249. https://doi.org/10.1108/JIMA-07-2020-0224 

Musthofa, A., & Buhanudin, B. (2021). Muslim Consumers: Knowledge of Halal 

Products in Food Purchasing Decisions. El-Jizya: Journal of Islamic Economics, 

9(1), 81-97. https://doi.org/10.24090/ej.v9i1.4693 

Prasad, S., Garg, A., & Prasad, S. (2019). Purchase decision of generation Y in an 

online  environment.  Marketing  Intelligence  &  Planning  ,  37(4), 372-385. 

https://doi.org/10.1108/MIP-02-2018-0070 

Puspita, RC, & Suryoko, S. (2017). The Influence of Advertising, Price, and Brand 

Trust on Purchasing Decisions of Revlon Cosmetics (Study on Undergraduate 

Students at Diponegoro University). Journal of Business Administration, 6(3), 418- 

425. 

Putri, LH, Kumadji, S., & Kusumawati, A. (2014). The influence of store atmosphere 

on purchasing decisions and customer satisfaction (Study on monopoly Cafe and 

Resto Soekarno Hatta Malang). Journal of Business Administration, 15(2). 

Riswanto, A., & Abu Bakar, MM (2023). The Influence of Exterior (Outside Store), 

Interior (Internal Store), Store Layout (Store Layout) and Interior Display (Storage 

Arrangements) on Purchasing Decisions in Modern Retail Stores (Modern Retail 

https://doi.org/10.32500/jebe.v1i2.1225
https://doi.org/10.3390/jrfm13080166
https://doi.org/10.1108/JIMA-07-2020-0224
https://doi.org/10.24090/ej.v9i1.4693
https://doi.org/10.1108/MIP-02-2018-0070


96 
 

 

 

Consumer Survey in Sukabumi Regency). West Science Journal of Business and 

Management, 2(1), 18-27. https://doi.org/10.58812/jbmws.v2i1.177 

Rosyada, M. (2022). Analysis of the Influence of Brand Awareness, Halal Labeling 

and Religiosity on Purchasing Decisions of Halal Cosmetic Products. Coopetition: 

Scientific Journal of Management, 13(2),    213-218. 

https://doi.org/10.32670/coopetition.v13i2.868 

Shabrina, HN, & Batu, RL (2020). The Influence of Celebrity Endorsers on Purchase 

Decisions at Zenius Education (Zenius Education Online Community Survey). 

Indonesian   Journal   of   Marketing   Science,   19(2),   107-113. 

https://doi.org/10.14710/jspi.v19i2.107-113 

Subianto, T. (2007). The study of consumer behavior and its implications for 

purchasing decisions. Journal of Modernization Economics, 3(3), 165-182. 

Sukmana, MMD, Hannan, S., & Purba, JHV (2019). The Relationship between Price 

and Promotion with Purchase Decisions for Home Ownership Loans (KPR) at PT 

Bank   Mandiri    Jakarta    Kota.    Economicus,    13(1),    69-79. 

https://doi.org/10.47860/economicus.v13i1.166 

Suryaningtyas, AP, Basalamah, MR, & Wahyuningtyas, N. (2023). The Influence of 

Price, Brand Image and Product Quality on Repurchasing Ice Cream Mixue (Case 

Study on Students of the Faculty of Economics and Business, Islamic University of 

Malang). E-JRM: Electronic Journal of Management Research, 12(01). 

Susanti, F., & Gunawan, AC (2019). The influence of promotion mix and price on 

purchasing decisions of Maybelline cosmetic products in the city of Padang. 

Torelli, CJ, & Stoner, JL (2015). Managing cultural equity: a theoretical framework for 

building iconic brands in globalized markets. In Brand Meaning Management (Vol. 

12, pp. 83-120). Emerald Group Publishing Limited. https://doi.org/10.1108/S1548- 

643520150000012004 

Zhao, J. (2022). Marketing Strategy and the US Market Based on the Performances of 

Existing Chinese Milk Tea Brands. Highlights in Business, Economics and 

Management, 2, 289-296. https://doi.org/10.54097/hbem.v2i.2375 

https://doi.org/10.58812/jbmws.v2i1.177
https://doi.org/10.14710/jspi.v19i2.107-113
https://doi.org/10.47860/economicus.v13i1.166
https://doi.org/10.1108/S1548-643520150000012004
https://doi.org/10.1108/S1548-643520150000012004
https://doi.org/10.54097/hbem.v2i.2375

