ABSTRACT

Currently, Wardah lipstick products are increasingly experiencing
challenges due to the large number of competitors. This study discusses the effect
of Customer Online Reviews, Live Streaming, and Promotion on Purchase Intention
on Wardah lipstick products through mediation of Customer Trust. And so, how the
mediating role of Customer Trust on Customer Online Reviews, Live Streaming,
and Promotion on Purchase Intention on Wardah lipstick products that have
decreased sales.

This research uses quantitative methods, with SEM-PLS measuring
instruments using the SmartPLS version 4 application with validity and reliability
tests and hypothesis testing using bootstrapping.

The results of this study indicate that Customer Online Reviews have a
positive effect on Customer Trust, Live Streaming has a positive effect on Customer
Trust, Promotion has a positive effect on Customer Trust, and Customer Trust has
a positive effect on Purchase Intention. Based on the research that has been done,
it is known that Customer Online Reviews, Live Streaming, and Promotion affect
Customer Trust so that it leads to consumer Purchase Intention which can increase
sales of Wardah lipstick products.
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