DAFTAR PUSTAKA

Agus, B., Eny, S., & Pujiastuti, E. (2005). Sistem Kognitif Individu dan Perencanaan Pesan
Iklan dalam Perilaku Konsumen. In Jurnal Administrasi Bisnis (Issue 2).
Andriani Setyaning Asih. (2022). KKV DP Mall Semarang. Jateng Travel Guide.

Awang, Z., Afthanorhan, A., & Mamat, M. (n.d.). The Likert scale analysis using parametric
based Structural Equation Modeling (SEM).

Basu, R., Paul, J., & Singh, K. (2022). Visual merchandising and store atmospherics: An
integrated review and future research directions. Journal of Business Research, 151,
397-408. https://doi.org/10.1016/j.jbusres.2022.07.019

Behera, R. K., Bala, P. K., Tata, S. V., & Rana, N. P. (2023). Retail atmospherics effect on
store performance and personalised shopper behaviour: a cognitive computing
approach. International Journal of Emerging Markets, 18(8), 1948-1977.
https://doi.org/10.1108/IJOEM-03-2021-0433

Bigné, J. E., Mattila, A. S., & Andreu, L. (2008). The impact of experiential consumption
cognitions and emotions on behavioral intentions. Journal of Services Marketing, 22(4),
303-315. https://doi.org/10.1108/08876040810881704

Bist, S. S., & Mehta, N. (2023). Positioning through visual merchandising: Can multi-brand
outlets do it? Asia Pacific Management Review, 28(3), 267-275.
https://doi.org/10.1016/j.apmrv.2022.10.004

Dr. Ir. H. Syamsul Bahri, M. M., Dr. H. F. Z. M. M., M. H. (2014). Model Penelitian
Kuantitatif Berbasis SEM-Amos.

Ferdinand, A. (2006). Metode Penelitian Manajemen (Vol. 2).
Fuadi, N., Khairawati, S., Sasono, H., Stei, M. S., & Yogyakarta, H. (2019). Pengaruh Store
Layout, Kualitas Pelayanan dan Motivasi Rasional terhadap Keputusan Pembelian

Konsumen. In Jurnal Ekonomi Islam (Vol. 19, Issue 2). Desember.

Gangrade, K. D. (n.d.). METHODS OF DATA COLLECTION : QUESTIONNAIRE AND
SCHEDULE. In Source: Journal of the Indian Law Institute (Vol. 24, Issue 4).

Ghosh, P., Jhamb, D., & Dhiman, R. (2023). Measuring QSR service quality on behavioral
intentions of gen Z customers using QUICKSERV-mediating effect of service value
and satisfaction. International Journal of Quality and Reliability Management.
https://doi.org/10.1108/IJQRM-06-2022-0183

Ghozali. (2009). Aplikasi Analisis dengan program SPSS.

95



96

Ghozali, L., & Latan, L. (2015). Partial least square SEM (PLS-SEM).

Gudonavicieng, R., & Alijosiené, S. (2015). Visual Merchandising Impact on Impulse
Buying Behaviour. Procedia - Social and Behavioral Sciences, 213, 635-640.
https://doi.org/10.1016/j.sbspro.2015.11.464

Jafarkarimi, H., Saadatdoost, R., Sim, A. T. H., & Hee, J. M. (2016). Behavioral intention in
social networking sites ethical dilemmas: An extended model based on Theory of
Planned Behavior. Computers in Human Behavior, 62, 545-561.
https://doi.org/10.1016/j.chb.2016.04.024

Lata, A., & Singh, A. R. (2021). Impact of Retail Store Environmental Marketing Cues on
Consumer Buying Physiology. International Journal of Management , 11(12).
https://doi.org/10.34218/ijm.11.12.2020.295

Liu, C.-L., & Uang, S.-T. (2013). A Study of the Effects of Display Atmospherics and
Control Mode of 3D Virtual Store on Consumer Behavior in the Elderly. In LNCS (Vol.
8024).

Martha, F. (2023). The Effect of Visual Merchandising on Impulse Buying Behaviour of
Consumers in the Clothing Industry: The Case Study of Chinhoyi Town. International
Journal of Academic Research in Public Policy and GOvernance, 9(1), 21-28.
https://doi.org/10.6007/1JARPPG/v9-i1/7426

Mondol, E. P., Salman, N. A., Rahid, A. O., & Karim, A. M. (2021a). The Effects of Visual
Merchandising on Consumer’s Willingness to Purchase in the Fashion Retail Stores.
International Journal of Academic Research in Business and Social Sciences, 11(7).
https://doi.org/10.6007/ijarbss/v11-i7/10469

Mondol, E. P., Salman, N. A., Rahid, A. O., & Karim, A. M. (2021b). The Effects of Visual
Merchandising on Consumer’s Willingness to Purchase in the Fashion Retail Stores.
International Journal of Academic Research in Business and Social Sciences, 11(7).
https://doi.org/10.6007/ijarbss/v11-i7/10469

Mutiara Nabila. (2023). Sosok di Balik Toko Ritel Miniso Sampai KKV yang Digandrungi
Gen Z . Bisnis.Com.

Ong, F. S., Khong, K. W, Yeoh, K. K., Syuhaily, O., & Mohd. Nor, O. (2018). A
comparison between structural equation modelling (SEM) and Bayesian SEM
approaches on in-store behaviour. Industrial Management and Data Systems, 118(1),
41-64. https://doi.org/10.1108/IMDS-10-2016-0423

P. Mehta, N., & K. Chugan, P. (2013). The Impact of Visual Merchandising on Impulse
Buying Behavior of Consumer: A Case from Central Mall of Ahmedabad India.
Universal Journal of Management, 1(2), 76-82.
https://doi.org/10.13189/ujm.2013.010206



97

Park, J., Stoel, L., & Lennon, S. J. (2008). Cognitive, affective and conative responses to
visual simulation: the effects of rotation in online product presentation. Journal of
Consumer Behaviour, 7(1), 72-87. https://doi.org/10.1002/cb.237

Prof. H Imam Ghozali, M. C. Ph. D. (2021). Structural Equation Modeling Dengan Metode
Alternatif Partial Least Squares (PLS): Vol. edisi 5.

Puspitasari Alkomariani. (2023, November). Sederet taktik KKV untuk menggeser dominasi
lawannya, salah satunya Miniso yang punya banyak kontroversi. Hops.Id.

Rafika Ulfa. (2021). Variabel Penelitian dalam Penelitian Pendidikan. Jurnal Pendidikan.

Restu Idfiani, D. (2018). Pengaruh Motivasi dan Disiplin Kerja terhadap Kinerja Karyawan
Padang Golf Adisutjipto Yogyakarta. In Jurnal Ekobis Dewantara (Vol. 1, Issue 7).

Sanaky, M. M. (2021). Analisis Faktor-Faktor Keterlambatan pada Proyek Pembangunan
Gedung Asrama MAN 1 Tulehu Maluku Tengah. JURNAL SIMETRIK, 11(1), 432-439.
https://doi.org/10.31959/js.v11i1.615

Singh, P., Katiyar, N., & Verma, G. (2014). Retail Shoppability: The Impact Of Store
Atmospherics & Store Layout On Consumer Buying Patterns. INTERNATIONAL
JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH, 3(8). www.ijstr.org

Sugiharto, S. (2006). Lisrel.
Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.

Wakefield, K.L, & Baker, J. (1998). Excitement at the mall: determinants and effects on
shopping response. Journal of Retailing, 74.

Wu, J. intention dan actual expenditure, Ju, H. W., Kim, J., Damminga, C., Kim,H. Y., &
Johnson, K. K. P. (2013). Fashion product display: An experiment with Mockshop
investigating colour, visual texture, and style coordination. International Journal of
Retail and Distribution Management, 41(10), 765-789. https://doi.org/10.1108/1IJRDM-
08-2012-0072

wu, W. Y., Lee, C. L., fu, C. su, & Wang, H. C. (2013). How can online store layout design
and atmosphere influence consumer shopping intention on a website? International
Journal of Retail & Distribution Management, 42(1), 4-24.
https://doi.org/10.1108/1JRDM-01-2013-0035


http://www.ijstr.org/

