
101 

 

 

 

DAFTAR PUSTAKA 

Aaker, David A. terjemahan Aris Ananda. 2013. Manajemen Ekuitas Merek, 

Memanfaatkan nilai dari suatu merek, Spektrum Mitra Utama, Jakarta. 

Ambarwati, E. P. (2012). VARIABEL CITRA MEREK SEBAGAI VARIABEL 

INTERVENING ( STUDI PADA KONSUMEN TOYOTA AVANZA 

NASMOCO MAJAPAHIT KOTA SEMARANG ), 7, 1–9. 

Anandia, R., & Santoso, B. (2015). MENINGKATKAN MINAT BELI 

KONSUMEN SEPATU ADIDAS ( Studi Kasus pada Masyarakat di Kota 

Semarang ), 4, 1–11. 

Buchari Alma. 2013. Manajemen Pemasaran dan Pemasaran Jasa. Alfabeta, 

Bandung 

Davidson, William. R., et, al., 1998, Retailing Management, Sixth Edition, John 

Willey & Sons, New York. 

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact for 

Samsung Smartphone Purchasing Decision. Procedia - Social and Behavioral 

Sciences. https://doi.org/10.1016/j.sbspro.2016.05.009 

Erlitna, K. G., & Soesanto, H. (2018). ANALISIS PENGARUH HARGA , 

KUALITAS PRODUK DAN POSITIVE WORD OF MOUTH TERHADAP 

KEPUTUSAN PEMBELIAN DENGAN BRAND IMAGE SEBAGAI 

VARIABEL INTERVENING ( STUDI PADA PENGGUNA IPHONE DI 

FAKULTAS KEDOKTERAN, 7, 1–11. 

Fandy Tjiptono, Ph.D. 2015. Strategi Pemasaran, Edisi 4, Penerbit Andi, 

Yogyakarta 

Ferdinand, Augusty. 2014. Metode Penelitian Manajemen. BP Universitas 

Diponegoro. Semarang. 

Ghozali, Imam. 2014. Model Persamaan Struktural Konseo dan Aplikasi dengan 

Program Amos 22.0. Edisi ke-6. Semarang: Badan Penerbit Universitas 

Diponegoro. 

Hair, J. F., Black, W. C., Babin, B. J., And Anderson, R. E. (2014). Multivariate 

Data Analysis. Prentice-Hall, Inc (Vol. 1). 

Hanaysha, J. (2016). Examining the link between word of mouth and brand equity: 

A study on international fast food restaurants in Malaysia. Journal of Asian 

Business Strategy, 6(3), 41–49. 

https://doi.org/10.18488/journal.1006/2016.6.3/1006.3.41.49 



102 

 

 

 

Hanaysha, J., Hilman, H., & Hasmini Abdul-Ghani, N. (2014). Direct and Indirect 

Effects of Product Innovation and Product Quality on Brand Image: Empirical 

Evidence from Automotive Industry. International Journal of Scientific and 

Research Publications, 4(1), 2250–3153. Retrieved from www.ijsrp.org 

Hasan, Ali. 2010. Marketing dari Mulut ke Mulut. Yogyakarta: Media Pressindo 

http://www.mi.co.id/id/ 

http://id.priceprice.com/harga-hp/news/Indonesia-Pasar-SmartphoneTerbesar-di-

Asia-Pasifik-425/ 

https://www.idc.com/getdoc.jsp?containerId=prAP44263418 

https://tekno.kompas.com/read/2017/12/20/17354297/xiaomi-incar-posisi-satu-di-

indonesia 

https://www.tokopedia.com/blog/top-smartphone-snapdragon-845-terbaik 

Istijanto. 2007. Delapan Dimensi Kualitas Produk dan Aplikasinya Dalam 

Pemasaran.Forum Manajemen Prasetya Mulia, Vol.I, No.8. 

Keller, L Kevin. (2003). Strategic brand management: building, measuring and 

managing brand equity, pearson education international. Prentice Hall: New 

Jersey. 

Kotler, Philip and Gary Amstrong. (2016). Prinsip-prinsip Pemasaran. Edii13. Jilid 

1. Jakarta:Erlangga 

Kotler, Philip and Kevin Lane Keller. 2013. Marketing Management. 14th Edition. 

Pearson education Limited. 

Kurnianto, W. M., & Rosalina, S. S. (2019). International Journal of Multicultural 

and Multireligious Understanding Effect of Marketing Mix and Product 

Quality on Purchase Decision to the Spesial Sb Packaging Beef Meatball 

through Brand Image and Purchase Intention, 86–96. 

Monroe, Allard C.R Van Riel et al. (2005). Marketing Antecedent of Industrial 

Brand Equity: An Empirical Investigation in Specialty Chemical. Industrial 

Marketing Management (12) 841-847. 

Mowen. H. 2002. Perilaku Konsumen. Yogyakarta: Andi 

Peter, J. Paul dan Jerry C. Olson terjemahan Diah Tantri Dwiandani. 2013. Perilaku 

Konsumen dan Strategi Pemasaran, Edisi Kelima, Salemba Empat, Jakarta. 

http://www.ijsrp.org/
http://www.mi.co.id/id/
http://id.priceprice.com/harga-hp/news/Indonesia-Pasar-SmartphoneTerbesar-di-Asia-Pasifik-425/
http://id.priceprice.com/harga-hp/news/Indonesia-Pasar-SmartphoneTerbesar-di-Asia-Pasifik-425/
https://tekno.kompas.com/read/2017/12/20/17354297/xiaomi-incar-posisi-satu-di-indonesia
https://tekno.kompas.com/read/2017/12/20/17354297/xiaomi-incar-posisi-satu-di-indonesia


103 

 

 

 

Radamuri, G. Y. D., Farida, N., & Dewi, R. S. (2013). Pengaruh Citra Merek, Word 

Of Mouth dan Iklan Terhadap Keputusan Perpindahan Merek. 

Rahman, M. S. (2012). Brand Image and its Impact on Consumer’s Perception : 

Structural Equation Modeling Approach on Young Consumer’s in 

Bangladesh. Journal of Applied Science, 768–774. 

https://doi.org/10.3923/jas.2012.768.774 

Rahman, M. S. (2012). Dynamics of consumers’ perception, demographic 

characteristics and consumers’ behavior towards selection of a restaurant: An 

exploratory study on Dhaka city consumers. Business Strategy Series, 13(2), 

75–88. https://doi.org/10.1108/17515631211205488 

Ridho, M. (2017). DAMPAKNYA PADA KEPUASAN PELANGGAN ( Survei 

pada Pelanggan kartu prabyar Simpati , Kota Malang ), 53(1), 124–131. 

Riduwan. 2013.Skala Pengukuran Vaiabel-variabel Penelitian.Bandung:Alfabeta 

Siswanto Sutojo, 2009, Manajemen Pemasaran, edisi kedua, Penerbit: Damar Mulia 

Pustaka, Jakarta 

Solomon, M. R. (2017) Consumer Behavior (Twelfth Edition) Pearson 

Sugiyono. 2014. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Penerbit Alfabeta. 

Sutisna. 2002. Perilaku Konsumen dan Komunikasi Pemasaran. Bandung: Penerbit 

PT. Remaja Rosdakarya. 

Widyastutir, S., & Said, M. (2017). Consumer consideration in purchase decision 

of SPECS sports shoes product through brand image, product design and price 

perception. International Journal of Supply Chain Management, 6(4), 199–

207. 

 

 

 

 

 

 

 


