DAFTAR PUSTAKA
Adnyana, 1. M. (2020). Studi Kelayakan Bisnis 1. In Lembaga Penerbitan Universitas
Nasional (LPU-UNAS).

Alfonsius, G. (2021). WHAT 1S BUSINESS?

Arantes, L., & Sousa, B. B. (2022). Exploring the outcomes of digital marketing on historic
sites ’visitor behaviour. November. https://doi.org/10.1108/JCHMSD-11-2021-0202

Aschemann-Witzel, J., Gantriis, R. F., Fraga, P., & Perez-Cueto, F. J. A. (2020). Plant-based
food and protein trend from a business perspective: markets, consumers, and the
challenges and opportunities in the future. Critical Reviews in Food Science and
Nutrition, 0(0), 1-10. https://doi.org/10.1080/10408398.2020.1793730

Baa, R. (2022). A STUDY ON THE CONTRIBUTION THAT A BUSINESS PLAN MAKES
TO THE Roshan Baa A Article history : INTRODUCTION A business plan is a written
summary of your intended business direction . You only require a paper that specifies
what you intend to achieve & how y. 1-15.

Berglund, H., & Dimov, D. (2023). Visions of futures and futures of visions: Entrepreneurs,
artifacts, and worlds. Journal of Business Venturing Insights, 20(July), e00411.
https://doi.org/10.1016/j.jbvi.2023.e00411

Camilleri, M. A. (2018). Market Segmentation, Targeting and Positioning. Tourism,
Hospitality and Event Management, 69-83. https://doi.org/10.1007/978-3-319-
49849-2 4

Carter, M., & Carter, C. (2020). The Creative Business Model Canvas. Social Enterprise
Journal, 16(2), 141-158. https://doi.org/10.1108/SEJ-03-2019-0018

Cooper, Donald R., P. S. S. (2017). Business research methods (12th ed.). Salemba Empat.

Cusi, A., Ferri, A., Micozzi, A., & Palazzo, M. (2023). From SWOT, a bidimensional
diagnostic tool, to a mnew 3D strategic model. TQOM Journal.
https://doi.org/10.1108/TQM-11-2022-0332

Dal Mas, F., Massaro, M., Paoloni, P., & Kianto, A. (2021). Translating knowledge in new
entrepreneurial ventures: the role of business plan development. VINE Journal of
Information and Knowledge Management Systems, 53(6), 1159-1177.
https://doi.org/10.1108/VIIKMS-04-2021-0060

Daoed, T. S., & Nasution, M. A. (2021). Studi Kelayakan Bisnis (Teori dan Aplikasi
Keuangan dalam Bisnis). In Undhar Press.

Dessler, G. (2020). Human Resource Management (16th ed.). Pearson Education.

Dinh, T., & Schultze, W. (2022). Accounting for R&D on the income statement?
Evidence on non-discretionary vs. discretionary R&D capitalization under IFRS
in Germany. Journal of International Accounting, Auditing and Taxation, 46,
100446. https://doi.org/10.1016/j.intaccaudtax.2022.100446

130



131

Enerson, M., & Corbishley, K. (2017). Factors that influence the marketing of professional
services. 13(August 2016). https://doi.org/10.21511/imfi.13(3).2016.11

Flores, J., Gongalves-Coelho, A., Mourdo, A., & Cavique, M. (2015). Theory of Practices
as a Means to Uncover the Customer Needs. Procedia CIRP, 34, 25-30.
https://doi.org/10.1016/j.procir.2015.07.008

Foeh, J. E. H. J. (2020). Perencanaan Bisnis (Business Plan):Aplikasi dalam Bidang
Sumberdaya Alam.

Griffin, R. W,, Phillips, J. M., & Gully, S. M. (2016a). Organizational Behavior: Managing
People and Organizations. Cengage Learning.

Griffin, R. W,, Phillips, J. M., & Gully, S. M. (2016b). Organizational Behavior: Managing
People and Organizations. Cengage Learning.

Hamza, P. A., Othman, B. J., Gardi, B., Sorguli, S., Aziz, H. M., Ahmed, S. A., Sabir, B. Y.,
Ismael, N. B., Ali, B. J., & Anwar, G. (2021). Recruitment and Selection: The
Relationship between Recruitment and Selection with Organizational Performance.

International Journal of Engineering, Business and Management, 5(3), 1-13.
https://doi.org/10.22161/ijebm.5.3.1

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s purchase
decision in the fast-food industry: Brand trust as a mediator. International Journal of
Information Management Data Insights, 2(2), 100102.
https://doi.org/10.1016/j.jjimei.2022.100102

Hasugian, 1. A., Ingrid, F., & Wardana, K. (2020). Analisis Kelayakan Dan Sensitivitas :
Studi Kasus Ukm Mochi Kecamatan Medan Selayang. Cetak) Buletin Utama Teknik,
15(2), 1410-4520.

Huang, M. H., & Rust, R. T. (2022). A Framework for Collaborative Artificial Intelligence
in Marketing. Journal of Retailing, 98(2), 209-223.
https://doi.org/10.1016/j.jretai.2021.03.001

Kasmir, J. (2016). Studi Kelayakan Bisnis. Prenadamedia Group.

Keane, S. F., Cormican, K. T., & Sheahan, J. N. (2018). Comparing how entrepreneurs and
managers represent the elements of the business model canvas. Journal of Business
Venturing Insights, 9(October 2017), 65-74.
https://doi.org/10.1016/j.jbvi.2018.02.004

Kim, H., Sefcik, J. S., & Bradway, C. (2016). Characteristics of Qualitative Descriptive
Studies: A Systematic Review. Research in Nursing & Health. Quanta, 40(1), 23-24.

Kotler, P., &, & Amstrong. (2016). Prinsip-Prinsip Pemasaran. Erlangga.

Kotler, P., &, & Keller, K. L. (2018). Marketing Management (12th ed.). Pearson
Education.

Kulikova, L. 1., Garyntsev, A. G., & Gafieva, G. M. (2015). The Balance Sheet as
Information Model. Procedia Economics and Finance, 24(July), 339-343.
https://doi.org/10.1016/s2212-5671(15)00675-9



132

Kusuma, H. S., Izzah, D. N., & Linggajati, I. W. L. (2023). Microwave-assisted drying of
Ocimum sanctum leaves: Analysis of moisture content, drying kinetic model, and
techno-economics. Applied Food Research, 3(2), 100337.
https://doi.org/10.1016/J.AFRES.2023.100337

Lee, B. B.-H., & Lee, J. J. (2023). Financial statement comparability and analysts’
optimism for accruals. The  British  Accounting  Review, 101303.
https://doi.org/10.1016/j.bar.2023.101303

Li, X., Guo, T., & Guo, D. (2021). Empirical study of protective products in an emerging
market. Journal of Internet and Digital Economics, 1(1), 36-46.
https://doi.org/10.1108/jide-07-2021-0002

Mollah, M. A. S., Rouf, M. A., & Rana, S. M. S. (2023). A study on capital budgeting
practices of some selected companies in Bangladesh. PSU Research Review, 7(2),
137-151. https://doi.org/10.1108/PRR-10-2020-0035

Nguyen Van, I, Le, T. T., & Kotaskova, A. (2023). The role of brand and market orientation
on competitive advantage in the food sector: business strategy’s moderator role.
British Food Journal, 125(11), 3888-3911. https://doi.org/10.1108/BFJ-01-2023-
0010

Ocehlhorn, C. E., Maier, C., Laumer, S., & Weitzel, T. (2020). Human resource management
and its impact on strategic business-IT alignment: A literature review and avenues for
future research. Journal of Strategic Information Systems, 29(4), 101641.
https://doi.org/10.1016/j.jsis.2020.101641

Osterwalder, A., Pigneur, Y., Bernarda, G., & Smith, A. (2010). Value Proposition Design
(T. Papadakos, Ed.). John Wiley & Sons, Inc.

Pepin, M., Tremblay, M., Audebrand, L. K., & Chassé, S. (2023). The responsible business
model canvas: designing and assessing a sustainable business modeling tool for
students and start-up entrepreneurs. International Journal of Sustainability in Higher
Education. https://doi.org/10.1108/IJSHE-01-2023-0008

Pinto, L. G., Cavique, L., & Santos, J. M. A. (2022). Marketing Mix and New Product
Diffusion Models. Procedia Computer Science, 204, 885-890.
https://doi.org/10.1016/j.procs.2022.08.107

Porter, M. E. (1980). Competitive strategy: techniques for analyzing industries and
competitors. Free Press.

Prince, S., Chapman, S., & Cassey, P. (2021). The definition of entrepreneurship: is it less
complex than we think? International Journal of Entrepreneurial Behaviour and
Research, 27(9), 26-47. https://doi.org/10.1108/IJEBR-11-2019-0634

Purnomo, R. A., Riawan, & Sugianto, L. O. (2017). Studi Kelayan Bisnis. In Jurnal
Universitas Muhammadiyah Ponorogo.

Puyt, R. W, Lie, F. B., & Wilderom, C. P. M. (2023). The origins of SWOT analysis. Long
Range Planning, 56(3), 102304. https://doi.org/10.1016/j.1rp.2023.102304



133

Saad, A. M., Dulaimi, M., & Zulu, S. L. (2023). Broader use of the Modern Methods of
Construction (MMC) in the UK public sector: A Business Model Canvas (BMC)
perspective. Journal of Open Innovation: Technology, Market, and Complexity, 9(2),
100035. https://doi.org/10.1016/].joitmc.2023.100035

Sabaria, Gultom, A., Munzir, & Mulya, N. (2023). Studi Kelayakan Bisnis,Pengertian Studi
Kelayakan Bisnis. In Studi Kelayakan Bisnis (1st ed.). CV. Edupedia Publisher.

Samosir, N. E., Siagian, N., Nst, R. R., & Frisnoiry, S. (2023). PENGARUH
PERMINTAAN DAN PENAWARAN TERHADAP PEREKONOMIAN.
Humantech : Jurnal llmiah Multidisiplin Indonesia.

Schondeling, A., Burmester, A. B., Edeling, A., Marchand, A., & Clement, M. (2023).
Marvelous advertising returns? A meta-analysis of advertising elasticities in the
entertainment industry. Journal of the Academy of Marketing Science, 51(5), 1019—
1045. https://doi.org/10.1007/s11747-022-00916-0

Schwarte, Y., Song, Y., Hunt, R. A., & Lohrke, F. T. (2023). Passion as process: Three
perspectives on entreprencurial passion and an integrated path forward. Journal of
Business Research, 156(November 2022), 113474.
https://doi.org/10.1016/j.jbusres.2022.113474

Schwetje, G., & Vaseghi, S. (2013). The business plan. In Handbook of Mental Health
Administration and Management. https://doi.org/10.4324/9780203782453-31

Shinkle, G. A., Sharma, A., Sharry, P., Tobias, J., Cartel, M., & Vergiawan, D. (2023).
Business model idea screening: Advancing toward the Bullseye. Organizational
Dynamics, 52(3), 100995. https://doi.org/10.1016/j.0orgdyn.2023.100995

Sobana, dadang husen. (2018). STUDI KELAYAKAN BISNIS.

Sort, J. C., & Nielsen, C. (2018). Using the business model canvas to improve investment
processes. Journal of Research in Marketing and Entrepreneurship, 20(1), 10-33.
https://doi.org/10.1108/JRME-11-2016-0048

Statistik  Penduduk  Indramayu. (2022). Pemerintah Kabupaten Indramayu.
https://indramayukab.go.id/statistik-penduduk-indramayu/

Su, Z., & Tang, J. (2016). Product innovation, cost-cutting and firm economic performance
in the post-crisis context: Canadian micro evidence. Journal of Centrum Cathedra,
9(1), 4-26. https://doi.org/10.1108/jcc-08-2016-0009

Taherdangkoo, M., Mona, B., & Ghasemi, K. (2019). The role of industries’ environmental
reputation and competitive intensity on sustainability marketing strategy: Customers’
environmental concern approach. Spanish Journal of Marketing - ESIC, 23(1), 3-24.
https://doi.org/10.1108/SIME-02-2018-0005

Tianle, S. (2022). Proceedings of the 2022 2nd International Conference on Enterprise
Management and Economic Development (ICEMED 2022).

Vlados, C. (2019). On a correlative and evolutionary SWOT analysis. Journal of Strategy
and Management, 12(3), 347-363. https://doi.org/10.1108/JSMA-02-2019-0026



134

Wang, C., Chen, M., Wang, Q., & Fang, Y. (2023). The study of value network
reconstruction and business model innovation driven by entrepreneurial orientation.
International  Entrepreneurship and  Management  Journal, 2013-2036.
https://doi.org/10.1007/s11365-023-00869-y

Wardana, I. M., Sukaatmadja, I. P. G., & Setini, M. (2022). Formulation of Business
Strategies to Improve Business Performance by SWOT and SQSPM Approach in Era
Pandemic: A Study on Culinary MSMEs. Quality - Access to Success, 23(188), 47—
55. https://doi.org/10.47750/QAS/23.188.07

Wei, Y. long, Long, D., Li, Y. kuang, & Cheng, X. sheng. (2018). Is business planning
useful for the new venture emergence?: Moderated by the innovativeness of products.
Chinese Management Studies, 12(4), 847-870. https://doi.org/10.1108/CMS-10-
2017-0315

Whiffin, C. J., Smith, B. G., Selveindran, S. M., Bashford, T., Esene, I. N., Mee, H., Barki,
M. T., Baticulon, R. E., Khu, K. J., Hutchinson, P. J., & Kolias, A. G. (2022). The
Value and Potential of Qualitative Research Methods in Neurosurgery. World
Neurosurgery, 161, 441-449. https://doi.org/10.1016/j.wneu.2021.12.040

Widjaja, S., Purnama, P. A., & Herdina, A. M. (2023). The Analysis of Potential Market
Preferences for Café Businesses on Healthy Food Purchase Decision. E3S Web of
Conferences, 388. https://doi.org/10.1051/e3sconf/202338801009

Wu, J., Zhao, N., & Yang, T. (2024). Wisdom of crowds: SWOT analysis based on hybrid
text mining methods using online reviews. Journal of Business Research, 171(2),
114378. https://doi.org/10.1016/j.jbusres.2023.114378

Yang, Q., Geng, R., Feng, T., & Li, T. (2023). Impacts of supply chain integration on
product- and service-oriented mass customisation capability: the role of customer
need. International Journal of Physical Distribution and Logistics Management,
53(3), 354-377. https://doi.org/10.1108/[JPDLM-02-2022-0051



