
84 
 

 

DAFTAR PUSTAKA 

 

Abdella, Aliaa Kamal, Taha, Ibrahim M., dan Elnady, Mai. A. (2022). “Using 

TAM to Evaluate The Effect of Intensive Usage of Digital Payment In 

Egypt”. https://doi.org/10.21203/rs.3.rs-1589828/v1  

 

Amin, Muslim. (2016). "Internet Banking Service Quality And Its Implication On 

E-customer Satisfactionand E-customer Loyalty ". International Journal 

of Bank Marketing. Vol. 34 Iss 3 pp. 280 – 306. 

http://dx.doi.org/10.1108/IJBM-10-2014-0139 

 

Babin, B.J., Lee, Y., Kim, E. and Griffin, M. (2005), "Modeling Consumer 

Satisfaction And Word‐of‐mouth: Restaurant Patronage In Korea", 

Journal of Services Marketing, Vol. 19 No. 3, pp. 133-139. 

https://doi.org/10.1108/08876040510596803 

 

Badan Pusat Statistik. (2023). Jumlah Penduduk Indonesia 2023 

 

Brown, J.J., Reingen. P.H. (1987) “Social Ties and Word-of-Mouth Referral 

Behavior”. Journal of Consumer Research. Vol. 14, No. 3, pp. 350-362. 

https://www.jstor.org/stable/2489496 

 

Cheng, X., Su, X., Yang, B., Zarifis, A., & Mou, J. (2023). “Understanding Users’ 

Negative Emotions And Continuous Usage Intention In Short Video 

Platforms”. Electronic Commerce Research and Applications, 58. 

https://doi.org/10.1016/j.elerap.2023.101244 

 

Chiu, C., Chang, C., Cheng, H. and Fang, Y. (2009). "Determinants Of Customer 

Repurchase Intention In Online Shopping", Online Information Review, 

Vol. 33 No. 4, pp. 761-784. https://doi.org/10.1108/14684520910985710 

 

Databoks. (2023). Transaksi QRIS Meningkat, Capai Rekor Baru pada Akhir 

2022. Diakses pada 16 November 2023. 

https://databoks.katadata.co.id/datapublish/2023/07/05/transaksi-qris-

meningkat-capai-rekor-baru-pada-akhir-2022.  

 

Davis, F. D. (1989). “Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology”. MIS Quarterly, Vol. 13, No. 3, 

pp. 319-340 http://www.jstor.org/stable/249008 

 

 



85 
 

 

Davis, F. D. (1993). “User Acceptance of Information Technology: System 

Characteristics, User Perceptions And Behavioral Impacts”. International 

Journal of Man-Machine Studies, 38(3), 475-487. 

https://doi.org/10.1006/imms.1993.1022 

 

East Ventures. (2023). Digital Competitiveness Index 2023: Equitable Digital 

Nation. Adobe PDF eBook. https://east-ventures-reports.s3.ap-southeast-

1.amazonaws.com/East+Ventures+-

+Digital+Competitiveness+Index+2023+(Indonesian+Version).pdf 

 

Foroughi, B., Iranmanesh, M., Kuppusamy, M., Ganesan, Y., Ghobakhloo, M., & 

Senali, M. G. (2023). “Determinants Of Continuance Intention To Use 

Gamification Applications For Task Management: An Extension Of 

Technology Continuance Theory”. The Electronic Library. 

https://doi.org/10.1108/el-05-2022-0108 

 

Ghozali, I., dan Latan, H. (2016). Partial Least Squares Konsep, Metode dan 

Aplikasi Menggunakan Program WarpPls 5.0 (3rd ed.). Badan Penerbit 

Universitas Diponegoro.  

 

Greenwell, T.C., Fink, J.S. dan Pastore, D.L. (2002). “Assessing The Influence Of 

The Physical Sports Facility On Customer Satisfaction Within The 

Context Of The Service Experience”. Sport Manag. 5, 129–148. 

https://doi.org/10.1016/S1441-3523(02)70064-8 

 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). 

MULTIVARIATE DATA ANALYSIS EIGHTH EDITION. 

www.cengage.com/highered  

 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A PRIMER ON 

PARTIAL LEAST SQUARES STRUCTURAL EQUATION 

MODELING (PLS-SEM). SAGE Publications, Inc. 

 

Henseler, J., & Sarstedt, M. (2013). “Goodness-of-Fit Indices For Partial Least 

Squares Path Modeling. Computational Statistic”, 28(2), 565-580. 

http://doi.org/10.1007/s00180-012-0317-1 

 

Jumaan, I.A., Hashim, N.H., dan Al-Ghazali, B.M. (2020). “The Role Of 

Cognitive Absorption In Predicting Mobile Internet Users’ Continuance 

Intention: An Extension of The Expectation-confirmation Model”. 

Technol. Soc. 63, 101355. https://doi.org/10.1016/j.techsoc.2020.101355 

 



86 
 

 

Kalinić, Z., Marinković, V., Djordjevic, A. and Liebana-Cabanillas, F. (2020), 

"What drives customer satisfaction and word of mouth in mobile 

commerce services? A UTAUT2-based analytical approach", Journal of 

Enterprise Information Management, Vol. 33 No. 1, pp. 71-94. 

https://doi.org/10.1108/JEIM-05-2019-0136 

 

Khalil, A. A., Meyliana, Hidayanto, A. N., & Prabowo, H. (2020). Identification 

of Factor Affecting Continuance Usage Intention of mHealth 

Application: A Systematic Literature Review. In ICICoS 2020 - 

Proceeding: 4th International Conference on Informatics and 

Computational Sciences Article 9299038 (ICICoS 2020 - Proceeding: 4th 

International Conference on Informatics and Computational Sciences). 

Institute of Electrical and Electronics Engineers Inc.. 

https://doi.org/10.1109/ICICoS51170.2020.9299038 

 

Kotler, Philip dan Keller Kevin Lane. (2009). Manajemen Pemasaran. Erlangga: 

Jakarta. 

 

Kusumaa, I.G.A.E.T., Yasmari, N.N.W., Agung, A.A.P., Landrad, N. (2021). 

“When Satisfaction Is Not Enough to Build a Word  of Mouth and 

Repurchase Intention”. Asia-Pacific Management and Business 

Application, 10, 1. https://doi.org/10.21776/ub.apmba.2021.010.01.1 

 

Lee, H.-J. A. (2022). “Study on the Effect of Customer Habits on Revisit Intention 

Focusing on Franchise Coffee Shops”. Information. 13, 86. 

https://doi.org/10.3390/info13020086 

 

Limayem, M., Hirt, S. G., dan Cheung, C. M. K. (2007). “How Habit Limits the 

Predictive Power of Intention: The Case of Information Systems 

Continuance”. MIS Quarterly, 31(4), 705-737. 

https://doi.org/10.2307/25148817 

 

Lin, K.-Y., Wang, Y.-T., dan Hsu, H.-Y. S. (2017). “Why Do People Switch 

Mobile Platforms? The Moderating Role of Habit. Internet Research, 

27(5), 1170-1189". https://doi.org/10.1108/IntR-04-2016-0087 

 

Lu, J., Yu, C., Liu, C. and Yao, J.E. (2003), "Technology Acceptance Model For 

Wireless Internet", Internet Research, Vol. 13 No. 3, pp. 206222. 

https://doi.org/10.1108/10662240310478222 

 

Lwin, May, Wirtz, Jochen dan Williams, Jerome D. (2007) “Consumer Online 

Privacy Concerns And Responses: A Power–responsibility Equilibrium 



87 
 

 

Perspective”. Acad. Mark. Sci. (2007) 35:572–585. DOI 

10.1007/s11747-006-0003-3 

 

Mouakket, S. (2015). “Factors Influencing Continuance Intention To Use Social 

Network Sites: The Facebook Case”. Comput. Hum. Behav. 53, 102–

110. https://doi.org/10.1016/j.chb.2015.06.045 

Naurah, Nadah. (2023). E-wallet Jadi Metode Pembayaran Terpopuler di 

Indonesia 2022, Ini Potensinya Pada 2025 Mendatang. Diakses pada 7 

Desember 2023. https://goodstats.id/article/e-wallet-jadi-metode-

pembayaran-terpopuler-di-indonesia-2022-ini-potensinya-pada-2025-

mendatang-FOnnm 

 

Norizan Kassim, dan Nor Asiah Abdullah, (2010). "The Effect Of Perceived 

Service Quality Dimensions On Customer Satisfaction, Trust, And 

Loyalty In E-commerce Settings: A Cross Cultural Analysis". Asia 

Pacific Journal of Marketing and Logistics, Vol. 22 Iss: 3 pp. 351 – 371. 

http://dx.doi.org/10.1108/13555851011062269 

 

Oloveze, A. O., Okonkwo, R.V.O., Nwachukwu, C.P., Ogbonna C., dan 

Chukwuoyims K. (2022). “User Behaviour On Continuance Intention To 

Use M-commerce In African Context: Mediating Effect Of Perceived 

Value”. LBS Journal of Management & Research.. Vol. 20 No. 1/2, 2022 

pp. 21-33. https://doi.org/10.1108/LBSJMR-05-2022-0018 

 

Parasuraman, A., Zeithaml, Valarie A., Malhotra, Arvind. (2000). “E-S-QUAL: A 

Multiple-Item Scale for Assessing Electronic Service Quality”. Journal of 

Service Research, Volume 7, No. X, Month 2005 1-21. DOI: 

10.1177/1094670504271156 

 

Putra Jeffri D, Cecep Ridwan, Mirza Afifa, IGABP Raditia, dan Afif Anggoro. 

(2019). Bicara. Edisi Ketujuh Puluh Delapan. Adobe PDF eBook 

https://www.bi.go.id/id/publikasi/E-Magazine/Documents/BICARA 

78_Stabilitas-Terjaga-Dukung-Langkah-Pre-emptive-Mendorong-

Pertumbuhan.pdf  

 

Rita, P., Tiago Oliveira, dan Almira Farisa. (2019). “The Impact Of E-service 

Quality And Customer Satisfaction On Customer Behavior In Online 

Shopping”. Heliyon. 5, Iss: 10. 

https://doi.org/10.1016/j.heliyon.2019.e02690 

 

Ryu, Sann, Park JungKun. (2020). “The Effects of Benefit-driven Commitment on 

Usage of Social Media For Shopping And Positive Word-of-mouth". 



88 
 

 

Journal of Retailing and Consumer Services. 55, 102094. 

https://doi.org/10.1016/j.jretconser.2020.102094 

 

Schierz, P.G., Schilke, O., Wirtz, B.W. (2010). “Understanding Consumer 

Acceptance of Mobile Payment Services: An Empirical Analysis”. 

Electronic Commerce Research and Applications. 9, 209–216. 

Doi:10.1016/j.elerap.2009.07.005 

 

Setyawan, Abhiyoga Alan. (2023). “The Effect of E-service Quality and 

Convenience of Online Services on E-customer Loyalty through E-

customer Satisfaction on Livin By Mandiri Users”. S. Asian J. Soc. Stud. 

Econ., vol. 18, no. 3, pp. 50-58.  https://doi.org/10.1136/bmj.n2324 

 

Statista. (2023). Number of Users of Digital Payments In Indonesia From 2017 to 

2027. Diakses pada 7 Desember 2023. 

https://www.statista.com/forecasts/1326597/indonesia-number-of-digital-

paymentusers 

 

Venkatesh, V., Thong, J. Y. L., dan Xu, X. (2012). “Consumer Acceptance and 

Use of Information Technology: Extending the Unified Theory of 

Acceptance and Use of Technology”. MIS Quarterly, 36(1), 157-178. 

https://doi.org/10.2307/41410412 

 

Visa. (2022). Consumer Payment Attitudes Study 2022: Navigating A New Era In 

Payments. Adobe PDF eBook. 

https://www.visa.co.th/dam/VCOM/regional/ap/documents/visa-cpa-

report-smt-2022.pdf 

 

Yang Zhilin, Minjoon Jun, dan Robin T. Peterson. (2004). "Measuring Customer 

Perceived Online Service Quality: Scale Development And Managerial 

Implications", International Journal of Operations & Production 

Management, Vol. 24 Iss: 11 pp. 1149 – 1174 

https://doi.org/10.1016/S1441-3523(02)70064-8 

 

Zhao, L., Lu, Y. (2012). “Enhancing Perceived Interactivity Through Network 

Externalities: An Empirical Study On Micro-blogging Service 

Satisfaction And Continuance Intention”. Decis. Support Syst. 2012, 53, 

825–834. https://doi.org/10.1016/j.dss.2012.05.019 

 

Zhong, Y. dan Moon, H.-C. (2022). “Investigating Customer Behavior of Using 

Contactless Payment in China: A Comparative Study of Facial 



89 
 

 

Recognition Payment and Mobile QR-Code Payment”. Sustainability. 14, 

7150. https://doi.org/10.3390/su14127150 

 

Zhou, T. (2013). “An Empirical Examination Of Continuance Intention Of Mobile 

Payment Services”. Decis. Support Syst. 54, 1085–1091. 

http://dx.doi.org/10.1016/j.dss.2012.10.034 


