DAFTAR ISl

PERSETUJUAN SKRIPSI ...ttt i
PENGESAHAN KELULUSAN UJIAN ..ottt iii
PERNYATAAN ORISINALITAS SKRIPSI ....cociiiiiiiieeseeee e iv
MOTTO DAN PERSEMBAHAN ...ttt Y
ABSTRACT ..ttt ettt sttt ettt ne s Vi
ABSTRAK .ottt ettt et re s vii
KATA PENGANTAR oottt et e e e e nnaeeennnee s viil
DAFTAR IS ..ottt rens Xi
DAFTAR TABEL ...ttt Xiv
DAFTAR LAMPIRAN ...ttt snrae e XVi
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang Masalah ............cccooeiiiiiiiiiiiicccee s 1
1.2 RUMUSAN MaSalaN ..o 17
1.3 TUjuan PeNEITIAN.......coiiiiiiiciieeee s 18
1.4 Manfaat Penelitian........cccccvoiiiieiiiie e 19
1.5  Sistematika PENUIISAN.........cocoiiiiiiiiiicicc e 20
BAB Il TELAAH PUSTAKA .ttt 22
0 R =g o o L T OSSP 22
2.1.1  Teori SOR (Stimulus-Organism-Response) .........ccccevvevverrerveseenen 22
2.1.2  Hedonic Shopping MOtiVatioN...........ccoeiiririiieiene e 24
2.1.3  IMPUISE BUYING...ciiiiiiiieiieece s 27

2.2 Pengaruh Antar Variabel ..........ccccoeieiiiiiicic e 30
2.2.1  Pengaruh Adventure shopping terhadap Impulse buying................ 30
2.2.2  Pengaruh Value shopping terhadap Impulse buying ....................... 31
2.2.3  Pengaruh Idea shopping terhadap Impulse buying...........cc.coovvnne. 31
2.2.4  Pengaruh Social shopping terhadap Impulse buying.........c............. 32
2.2.5  Pengaruh Relaxation shopping terhadap Impulse buying ............... 33

2.3 Penelitian Terdahulu..........ccooiiiiiie i 34

Xi



2.4 Kerangka Pemikiran TeOITIS.......ccovieririieiiiisieee s 38

2.5 HIPOTESIS ...ttt 38
BAB 11l METODE PENELITIAN.......coiiitiiiitieeeseees e 40
3.1  Variabel Penelitian dan Definisi Operasional Variabel.......................... 40
3.1.2  Variabel Penelitian ..........ccccooiiiiiiiiiii e 40
3.1.3  Definisi Operasional Variabel............cc.ccoovininiiiinenineneee 41
3.2 Populasi dan Sampel........cccooiiiiiii 43
3.2.2  POPUIASE ...ttt 43
3.2.3  SAMPEL.. s 44
3.3 Jenis dan SUMDEr DAt ........ccceveeiieiiiienieeee e 45
3.3.2  Dat@ PriMEN ..ot 45
3.3.3  Data SEKUNUET ....c.eeeiieieieieeiieeiee et 45
3.4 Metode Pengumpulan Data ..........ccceeveeiiiiiiieiie e 45
3.5 Metode ANAlISIS Data ........coeiveriiiiiiiieieiese e 47
3.5.1  Uji Instrumen Penelitian ... 47
3.5.2  Uji Asumsi KIaSiK.........ccooveiiiiiiic e 48
3.5.3  Uji Analisis Regresi Linear Berganda............cccocevvrenineninnnnnnnnn. 51
KR N O | T o [ 0T ] (= [ USSP 51
BAB IV HASIL DAN PEMBAHASAN ......ccooiiiiiiiieise e 54
4.1  Gambaran Umum Objek Penelitian...........ccccooeiiiiniiniiiincinisesee 54
4.1.1  Sejarah Perusahaan...........cccccociiiiiiiiiiic e 54
4.1.2  Visi dan Misi Perusanaan..........ccocoeviienininenieienese e 55
4.1.3  LOQO Perusanaan ...........ccccoouriiiiieniiie et 55
4.2 Deskripsi Karakteristik Responden............ccocevveveiiieiiece e, 56
4.2.1  Responden Berdasarkan Jenis Kelamin ...........cccceovevveieiieesnennnn, 57
4.2.2  Responden Berdasarkan UsSia...........cccccvevieiiieiniciiiiciic e 57
4.2.3  Responden Berdasarkan Pendidikan Terakhir ............cccccooevieennene. 58
4.2.4  Responden Berdasarkan Pekerjaan .........cccovvvviinnenencneninnennns 58
4.2.5 Responden Berdasarkan Pendapatan.............ccccoceevvieiieiieeniennnnn, 59
4.3 ANALISIS DALA .....ocveiviiiieieie e 60
4.3.1  Uji Instrumen Penelitian ..........ccooeieiiiiiiiinieeeeese e 60

xii



4.3.2  Uji ASUMSE KIASIK ....c..oiviiiiiiiiiiiceee e 62

4.3.3  Uji Regresi Linier Berganda ..........ccccoevvevieiiieeiie i 66
4.3.4  Uji Kelayakan Model ............cccoooviiiiieiiiccc e 69

4.4 PemMBDANASAN ......cciiiiicie e e 74
4.4.1  Pengaruh Variabel Adventure Shopping terhadap Impulse Buying di
L0200 1= - USSR 75
4.4.2  Pengaruh Variabel Value Shopping terhadap Impulse Buying di
TOKOPEAIA ... 75
443 Pengaruh Variabel Idea Shopping terhadap Impulse Buying di
L0200 1= - USSR 76
444  Pengaruh Variabel Social Shopping terhadap Impulse Buying di
TOKOPEAIA ...ttt 77
445  Pengaruh Variabel Relaxation Shopping terhadap Impulse Buying di
TOKOPEAIA ... e bbb 78
BAB V PENUTUP ..ottt 79
5.1 KeSIMPUIAN. ... 79
5.2 IMPIIKAST TEOITIS. ..ot 80
5.3  Implikasi Manajerial..........ccccccoiieiiiiiiieiee e 81
5.4  Keterbatasan PENelitian ..........ccocooveiiiiiiiieiiieseeee e 83
5.5  Saran untuk Penelitian Mendatang..........cccocevvenieiininneenene e 83
DAFTAR PUSTAKA ..ottt 85
LAMPIRAN L.ttt e e e e et e e e e st e e e e nntae e e e snnseeeeeans 89
LAMPIRAN A KUESIONER PENELITIAN .....cccoiiiiiiii e, 89
LAMPIRAN B JAWABAN KUESIONER PENELITIAN......ccccoovrriieieieieen, 99
LAMPIRAN C TABULASI DATA RESPONDEN........ccccceviieeiiee e, 106
LAMPIRAN D HASIL PENGOLAHAN DATA SPSS 26.....c.cccccevveiiirienanenns 112

Xiii



