DAFTAR PUSTAKA

Aaker, D.A. 2008. Managing Brand Equity: Capitalizing on the Value of a Brand
Name. New York: Free Press

Adi Kurniawan, H., & Indriani, F. (2018). Pengaruh Product Knowledge Perceived
Quality, Perceived Risk, dan Perceived Value Terhadap Purchase Intention

pada Motor Kawasaki Ninja 250 di Kota Semarang. Diponegoro Journal of
Management. 7(4): 346-358

Ajzen, 1. dan Fishbein, M. 1980. Understanding Attitudes and Knowledge
Management, Vol. 9 No.2, pp. 59-74.

Ajzen, 1. 1991. The Theory of Planned Behavior, Organizational Behaviour and
Human Decision Processes. Vol.50 No.2, pp. 179-211

Andrian, M.F., . W. Christophorus, dan M.F. Nursal. 2022. Perilaku Konsumen.
Malang: Rena Cipta Mandiri

Arikunto, S. 2013. Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka
Cipta.

Augusty, Ferdinand. 2006. Metode Penelitian Manajemen: Pedoman Penelitian
untuk Skripsi, Tesis, dan Disertasi [Imu Manajemen. Semarang: Universitas
Diponegoro.

Azizah, Amiril, Ahyar M Diah, dan Herlina Rahmawati. 2021. The Determinants
of Purchase Decision on Cinema by Intervening Variable of Attitude and
Purchase Intention. European Union Digital Library.

Aztiani, D., Wahab, Z., & Andriana, 1. (2019). Pengaruh Perceived Quality,
Perceived Price dan Need for Uniqueness Terhadap Niat Beli Konsumen
Melalui Toko Online Tas Import Anak di Palembang, Indonesia. Jurnal
Internasional Publikasi Ilmiah dan Penelitian, 9(8).
http://dx.doi.org/10.29322/1JSRP.9.08.2019.p9222

Bilson, Simamora. 2001. Memenangkan Pasar dengan Pemasaran Efektif dan
Profitabel. Edisi Pertama. Jakarta: PT. Gramedia Pustaka Utama

Coaker, Willie. (2021). Branding with Images: The Ultimate Guide to Grow Your
Business with Images: How to Build a Strong Brand Image. New York:
Independently Published

D. Durianto, dan Liana. C. (2004). Analisis Efektivitas iklan televisi softener soft &
fresh di Jakarta dan sekitarnya dengan menggunakan consumer decision
model. Jurnal Ekonomi Perusahaan, Vol. 11 (no.1) : 35-55

Fikri, A., Hapsoro, S., & Nurrohim, H. (2022). Pengaruh Brand Image, Perceived
Quality, Perceived Price Terhadap Niat Beli (Survei pada Generasi Muda

Calon Konsumen Produk Thrift di Daerah Istimewa Yogyakarta. Jurnal
Ilmiah Manajemen. Vol. 10 no.2: 327-336

90


http://dx.doi.org/10.29322/IJSRP.9.08.2019.p9222

91

Ghozali. 2014. Aplikasi Analisis Multivariate dengan Program SPSS. Semarang:
Badan Penerbit Universitas Diponegoro

Ghozali. 2016. Aplikasi Analisis Multivariate dengan Program IBM SPSS 23 (Edisi
8). Cetakan ke VIII. Semarang: Badan Penerbit Universitas DIponegoro

Hai Jr, J.F., Black, W.C., Babin, B.J., and Anderson, R.E. (2019). Multivariate Data
Analysis 9" Edition. New York: Cheriton House.

Halik, Abdul, dan Mulyanto Nugroho. (2022). “The Role of Consumer Delight
Moderating the Effect of Content Marketing and Price Discount on Online
Shopping Decision and Loyalty of Generation Z.” Media Ekonomi dan
Manajemen, Vol. 37 (no.1): 35-54

Hazlin, Nor, Nurazaraiah Abidin, Hafizzah Bashira. “Perceived Quality and
Emotional Value that Influence Consumer’s Purchase Intention Towards

American and Local Products.” Procedia Economics and Finance
(2015):639-643

Huan Wang, J., Tao, J.,& Chu, M.2019. Behind The Label: Chinese Consumer’s
Trust in Food Certification and The Effect of Perceived Quality on Purchase
Intention. https://doi.org/10.1016/j.foodcont.2019.106825

Jefri, PN., Dian, A., dan Umi, R. (2021). Teori Perilaku Konsumen. Pekalongan:
PT. Nasya Expanding Management.

Kementrian Perindustrian, 2019. Industri Pengolahan Kopi Semakin Perspektif,
Jakarta Selatan.

Komalasari, Farida, Antonny Christianto, Eko Ganiarto. (2021). “Factors
Influencing Purchase Intention in Affecting Purchase Desicion : A Study of
E-commerce Customer in Greater Jakarta.” Jurnal [lmu Administrasi dan
Organisasi.

Kotler, P., & Keller, K.L. 2009. Manajemen Pemasaran. Edisi 13 Jilid 1. Jakarta:
Erlangga

Kotler, P., & Amstrong, G. 2012. Prinsip-prinsip Pemasaran. Edisi 13. Jilid
1.Jakarta: Erlangga

Kotler, P., & Amstrong, G. 2016. Prinsip-prinsip Pemasaran. Edisi 13. Jilid 1.
Jakarta: Erlangga

Leonika, K. 2017. “Analysis The Influence of Perceived Quality, Perceived Price
and Perceived Value on Consumer Purchase Intention in Traditional
Fabrics (Case Study Kaeng Manado)”. Jurnal Berkala Ilmiah Efisiensi,
Vol. 17, no.01.

Lee, Simon., and Lawson, B. (2011). Perceived Dynamic Princing. Journal of
Industria Management & Data System.



92

Lien, Che-Hui, Miin-Jye Wen, Li-Ching Huang. “ Online Hotel Booking: The
Effects of Brand Image, Price, Trust, and Value on Purchase Intentions.”
(2015):210-218.

Lukmanul, Luki, dan Keni. “Pengaruh Brand Awareness, Brand Image dan
Customer Perceived Value terhadap Purchase Intention.”Jurnal
Manajemen Bisnis dan Kewirausahaan. (2020): 81-86.

Maulana, A. 2017. Teori yang Biasa Digunakan untuk Mengukur Perilaku
Konsumen-Theory of Planned Behaviour. Global Business Marketing, n.p,
https://bbs.binus.ac.id/gbm/2017/07/07/teori-yang-biasa-digunakan-untuk-
mengukur-perilaku-konsumen-theory-of-planned-behaviour/. Diakses pada
21 Februari 2024.

Moilanen, T., & Rainisto, S. (2009). How To Brand Natons, Cities and Destinations.
A Planning Book for Place Branding. Palgrave Mamillan.

Nguyen, Thu Ha & Gizaw A. 2014. Factors that Influence Consumer Purchasing
Decisions of Private Label Food Products: A Case Study of ICA Basic.
Malardalen University, School of Business, Society and Engineering.
Sweden.

Oktamila, D. 2019. Pengaruh Brand Image, Perceived Quality, dan Sales
Promotion terhadap Purchase Decision dengan Purchase Intention sebagai
variabel intervening pada Starbucks Coffee Surabaya. Respository
Universitas Katolik Widya Mandala.

Peter, P.J., Olson, J.C. (2010). Consumer Behaviour & Marketing Strategy. 9th
Edition. Australia: McGraw Hill.

Putri, J., 2021, Teori Perilaku Konsumen, Pekalongan: PT Nasya Expanding
Management, diakses 1 Februari 2024, dari Respository Universitas Sanata
Dharma

Schiffman, L.G. dan L.L. Kanuk. 2000. Consumer Behaviour. New Jersey: Prentice
Hall.

Schiffman, Leon dan Leslie L. Kanuk. 2008. Perilaku Konsumen. Edisi Ketujuh.
Diterjemahkan oleh: Zoelkifli Kasip. Jakarta: Indeks.

Shahnaz, N.B. Fidanty dan Wahyono. Faktor yang Mempengaruhi Minat Beli
Konsumen di Toko Online. Management Analysis Journal. ISSN 2252-6552.
Semarang Conversation University.

Siahaan, M., Pangemanan, S., & Pandowo, M. (2014). Price, Brand Equity, and
Perceived Quality on Purchase Intention of Honda Scooter Motorcycle in
Manado. Jurnal EMBA, 2(1), 441-
449 https://doi.org/10.35794/emba.2.1.2014.4008.


https://bbs.binus.ac.id/gbm/2017/07/07/teori-yang-biasa-digunakan-untuk-mengukur-perilaku-konsumen-theory-of-planned-behaviour/
https://bbs.binus.ac.id/gbm/2017/07/07/teori-yang-biasa-digunakan-untuk-mengukur-perilaku-konsumen-theory-of-planned-behaviour/

93

Sidik, Priadana, dan Sunarsi, Denok. (2021) Metode Penelitian Kuantitatif.
Tangerang: Pascal Books.

Sitorus, S. A., Romli, N. A., & Tinggi, C.P. (2021). Brand Marketing: The Art of
Branding. Bandung: Media Sains Indonesia.

Sudirman, Ade (Ed.). 2022. Brand Marketing The Art of Branding. Bandung: Media
Sains Indonesia.

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif dan RD. Bandung:
Alfabet

Sugiyono. 2018. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Sugiyono. 2019. Metode Penelitian Kuantitatif. Bandung: Alfabeta.

Sutisna. 2001. Perilaku Konsumen & Komunikasi Pemasaran. Bandung: PT.
Remaja Rosdakarya

Sweeney, J.C., & Soutar, G. N. (2001). Consumer Perceived Value: The
Development of a multiple item scale. Journal of Retailing, 77(2), 203-220.
https://doi.org/10.1016/S0022-4359(01)00041-0

Tansil, M.J., & Tielung, M. (2014). The Effect of Perceived Price and Perceived
Quality on Purchase Intention at Shmily Cupcakes Store Manado. Jurnal
EMBA, 2(3), 1214-1329. https://doi.org/10.35794/emba.2.3.2014.5808

Tjiptono, F. 2015. Strategi Pemasaran (Edisi 4). Yogyakarta: Andi.

Tsabitah, N. (2021). KINERJA Volume 25, No. 2, 2021 Page. 234-250 234 The
Effect of Brand Image, Brand Personality and Brand Awareness on
Purchase Intention of Local Fashion Brand “This Is April” . 234-250.

Wang, Ya-Hui, and Chen, Li-Yan. 201. "An Empirical Study of The Effect of
Perceived Price on Purchase Intention Evidence from Low-Cost Carriers."
International Journal of Business and Social Science. 7(4): 97-107

Wayne, W.2022.”The Theory of Planned Behaviour.” Boston University School of
Public Health, n.p, https://sphweb.bumc.bu.edu/otlt/mph-
modules/sb/behavioralchangetheories/Behavioral ChangeTheories3.html.
Diakses tanggal 20 Februari 2024.

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence. Journal of Marketing, 52(3),
2-22.



https://sphweb.bumc.bu.edu/otlt/mph-modules/sb/behavioralchangetheories/BehavioralChangeTheories3.html
https://sphweb.bumc.bu.edu/otlt/mph-modules/sb/behavioralchangetheories/BehavioralChangeTheories3.html

