BIBLIOGRAPHY

Ali, N., Phoungthong, K., Khan, A., Abbas, S., Dilanchiev, A., Tariq, S., & Sadig, M. N. (2023).
Does FDI foster technological innovations? Empirical evidence from BRICS

economies. PLOS ONE, 18(3), ¢0282498. https://doi.org/10.1371/journal.pone.0282498

Attallah, K., Zaky, G., Abdelrhim, N., Botros, K., Dife, A., & Negied, N. (2024). A Cost-Efficient
Approach for Creating Virtual Fitting Room using Generative Adversarial Networks
(GANS). International Journal of Advanced Computer Science and Applications, 15(1).

https://doi.org/10.14569/1JACSA.2024.0150132

Batool, R., & Mou, J. (2023). A systematic literature review and analysis of tryon technology:
Virtual  fitting  rooms. Data  and  Information = Management, 100060.

https://doi.org/10.1016/j.dim.2023.100060

Baytar, F., Chung, T., & Shin, E. (2020). Evaluating garments in augmented reality when shopping
online. Journal of Fashion Marketing and Management: An International Journal, 24(4),

667—-683. https://doi.org/10.1108/JFMMO0520180077

Bazaki, E., Wanick, V., Bazaki, E., & Wanick, V. (2019, June 19). Unlocking the Potential of the
Salesperson in the Virtual Fitting Room: Enhancing the Online Retail Experience for
Fashion Brands. Eprints.soton.ac.uk; Academy for Design Innovation Management.

https://eprints.soton.ac.uk/432242/

Beck, M., & Crié, D. (2018). [ virtually try it ... [ want it ! Virtual Fitting Room: A tool to increase
online and offline exploratory behavior, patronage and purchase intentions. Journal of
Retailing and Consumer Services, 40, 279-286.

https://doi.org/10.1016/j.jretconser.2016.08.006

Buyukaslan, E., Baytar, F., & Kalaoglu, F. (2020). Exploring the factors influencing consumers’
virtual garment fit satisfactions. Research Journal of Textile and Apparel, 24(4), 375-388.

https://doi.org/10.1108/RJTA0320200029

39



Ghadge, A., Dani, S., & Kalawsky, R. (2012). Supply chain risk management: present and future
scope. The International Journal of Logistics Management, 23(3), 313-339.

https://doi.org/10.1108/09574091211289200

Ghodhbani, H., Neji, M., Razzak, 1., & Alimi, A. M. (2022). You can try without visiting: a
comprehensive  survey on virtually tryon outfits. Multimedia Tools and

Applications, 81(14), 19967-19998. https://doi.org/10.1007/s11042022128026

Hua, W., Liu, Y., Zhang, Z., Li, M., & Yu, X. (2024). Exploring users’ adoption intention of virtual
tryon apps: how users’ individual characteristics affect postuse feelings. Asia Pacific
Journal of Marketing and Logistics, aheadofprint(aheadofprint).

https://doi.org/10.1108/APJIML0920230920

L. C. S. lleperuma, H. M. Y. V. Gunathilake, K. P. A. P. Dilshan, S. A. D. S. Nishali, Gamage, A.
I., & Y. H. P. P. Priyadarshana. (1 C.E.). An Enhanced Virtual Fitting Room using Deep

Neural Networks. 2020 2nd International Conference on Advancements in Computing

(ICAC), 1, 67-72. https://doi.org/10.1109/ICAC51239.2020.9357160

Kim, S., Park, H., & Kader, M. S. (2023). How augmented reality can improve ecommerce website
quality through interactivity and vividness: the moderating role of need for touch. Journal
of Fashion Marketing and Management: An International Journal, 27(5), 760-783.

https://doi.org/10.1108/JFMM0120220001

Lavoye, V., Sipild, J., Mero, J., & Tarkiainen, A. (2023). The emperor’s new clothes:
selfexplorative engagement in virtual tryon service experiences positively impacts brand
outcomes. Journal of Services Marketing, 37(10), 1-21.

https://doi.org/10.1108/JSM0420220137

Lee, H., Xu, Y., & Li, A. (2020). Technology visibility and consumer adoption of virtual fitting
rooms (VFRs): a cross. Journal of Fashion Marketing and Management: An International

Journal, 24(2), 175-194. https://doi.org/10.1108/JFMM0120190016

40



Lee, H., Xu, Y., & Porterfield, A. (2021). Consumers’ adoption of ARbased virtual fitting rooms:
from the perspective of theory of interactive media effects. Journal of Fashion Marketing
and Management: An International Journal, 25(1), 45-62.

https://doi.org/10.1108/JFMM0520190092

Lee, H., Xu, Y., & Porterfield, A. (2024). The role of regulatory focus in consumers’ adoption of
virtual fitting rooms (VFRSs). Journal of Fashion Marketing and Management: An
International Journal, aheadofprint(aheadofprint).

https://doi.org/10.1108/JFMM0620230141

Lee, H., Xu, Y., Porterfield, A., Jin, B. E., Leonas, K. K., Roise, J., & Porterfield, J. (2021). Fashion
Consumers’ Perception and Adoption of Virtual Fitting Rooms (VFRs): A Perspective of
Regulatory Focus and Shopping Involvement. In ProQuest Dissertations and Theses (No.
28445114, North Carolina State University; p. 132). ProQuest Dissertations & Theses
Global.  https://www.proquest.com/dissertations-theses/fashion-consumers-perception-

adoption-virtual/docview/2581405160/se-2?accountid=49069

Li, C., & Cohen, F. (2021). Inhome application (App) for 3D virtual garment fitting dressing
room. Multimedia Tools and Applications, 80(4), 5203-5224. ABI/INFORM Collection;

Research Library. https://doi.org/10.1007/s1104202009989x

Lu, M., Chen, S., Lin, H., & Li, Y. (2021). The Study of Virtual Fitting Room in
China. Proceedings of the 2021 3rd International Conference on Economic Management
and Cultural Industry (ICEMCI 2021), 609-616.

https://doi.org/10.2991/assehr.k.211209.101

Matasel, A., Avadanei, M., Talpa, A., & Loghin, C. (2023). Virtual Fitting Room and Its Potential
in ECommerce. In The 18th Romanian Textiles and Leather Conference (pp. 210-215).

Gheorghe Asachi Technical University Iasi. https://doi.org/10.2478/9788367405133033

Park, H., & Kim, S. (2021). Do Augmented and Virtual Reality Technologies Increase Consumers’

Purchase Intentions? The Role of Cognitive Elaboration and Shopping Goals. Clothing

41



and Textiles Research Journal, 41(2), 91-106.

https://doi.org/10.1177/0887302X21994287

R.R.N.P. A. B. W. M. S. R. Galagoda, E. H. N. L. Gunarathne, K. A. D. Maheshi Purnima, H. P.
C. S. Wickramarathna, S. Reyal, & S. Siriwardana. (1 C.E.). Elegant FitOn — Virtual
Fitting Room on Handheld Devices. 2022 4th International Conference on Advancements

in Computing (ICAC), 180—185. https://doi.org/10.1109/ICAC57685.2022.10025242

Renée Koppens. (2021). ECommerce Retail & Augmented Reality. An Exploratory Study about

Virtual  Fitting Room  Technologies and Online  Customer  Experiences.

http://hdl.handle.net/2105/60663

SSW.P.N.M,W,R. M.D.D,R,L.G. 1, S.,H. S. D. N,, G., Wijendra, D. R., & De Silva, D.
L. (2021). Virtual Dressing Room: Smart Approach to Select and Buy Clothes. 2021 3rd
International Conference on Advancements in Computing (ICAC), Vol. 44 No. 4

(2023)(Vol. 44 No. 4 (2023)). https://doi.org/10.1109/icac54203.2021.9671198

Sunan, R. S., Christopher, S., Salim, N., Anderies, & Chowanda, A. (2023). Feasible Technology
for Augmented Reality in Fashion Retail by Implementing a Virtual Fitting Room. 8t

International Conference on Computer Science and Computational Intelligence (ICCSCI

2023), 227, 591-598. https://doi.org/10.1016/j.procs.2023.10.562

Tawira, L., & Ivanov, A. (2023). Leveraging personalization and customization affordances of
virtual tryon apps for a new model in apparel mshopping. Asia Pacific Journal of

Marketing and Logistics, 35(2), 451—471. https://doi.org/10.1108/APIML0920210652

Tranfield, D., Denyer, D., & Smart, P. (2003). Towards a Methodology for Developing Evidence-
Informed Management Knowledge by Means of Systematic Review. British Journal of

Management, 14(3), 207-222. https://doi.org/10.1111/1467-8551.00375

Wang, Y., Kang, M. J., & Zhang, W. (2021). The Impact of Virtual Fitting Room Technology on
Consumers’ Online Purchase Intention. Global Fashion Management Conference, 2, page

23-25(1), 317-317. https://doi.org/10.15444/gfmc2021.05.03.01

42



Xi, N., & Hamari, J. (2021). Shopping in virtual reality: A literature review and future
agenda. Journal of Business Research, 134, 37-58.

https://doi.org/10.1016/j.jbusres.2021.04.075

Zhang, W., & Wang, Y. (2023). What drives customers to use virtual fitting rooms? The
moderating effect of fashion consciousness. Journal of Fashion Marketing and
Management: An International Journal, aheadofprint(aheadofprint).

https://doi.org/10.1108/JFMM0420230099

43



	BIBLIOGRAPHY

