DAFTAR PUSTAKA

Alenazi, S. A., & Alanazi, T. M. (2023). The Mediating Role of Sustainable
Dynamic Capabilities in the Effect of Social Customer Relationship
Management on Sustainable Competitive Advantage: A Study on SMEs in
Saudi Arabia. Sustainability (Switzerland), 15(3).
https://doi.org/10.3390/sul15031952

Alghamdi, O. A. (2023). The Relationship Between Social CRM Adoption and
Competitive Advantage: A Study During the COVID-19 Outbreak.

International Journal of Customer Relationship Marketing and Management,
14(1). https://doi.org/10.4018/IJCRMM.317333

AlShawabkeh, A., Nuseir, M. T., & Urabi, S. (2023). The Impact of Social Media
Usage on Companies’ Customer Relationship Management (CRM). Studies in
Computational Intelligence, 1056(The Effect of Information Technology on
Business and Marketing Intelligence Systems), 147-172.
https://doi.org/https://doi.org/10.1007/978-3-031-12382-5 8

Alshourah, S., Jodeh, 1., Swiety, 1., & Ismail, A. (2022). Social Customer
Relationship Management Capabilities and Performance Moderating Social
Media Usage among SMEs Jordanian. Journal of Management Information
and Decision Sciences, 25(Special Issue 2), 1-8.
https://www.researchgate.net/publication/356503971

Arifiani, L., Prabowo, H., Furinto, A., & Kosasih, W. (2021). Responding to
Changes in Environmental Turbulence - A Strategy to Driving Business
Growth in Facing Economic Downturns. IntechOpen, 1I(tourism), 13.
https://doi.org/10.5772/intechopen.95054

Arndt, F., & Pierce, L. (2018). The behavioral and evolutionary roots of dynamic
capabilities. Industrial and Corporate Change, 27(2), 413-424.
https://doi.org/10.1093/icc/dtx042

Baia, E. P., & Ferreira, J. J. M. (2019). Dynamic capabilities and performance: How
has the relationship been assessed? Journal of Management and Organization.
https://doi.org/10.1017/jmo.2019.88

Barney, J. (1991). Firm Reources ad Sustained Competitive Advantege. In Journal
of Management (Vol. 17, Issue 1, pp. 99—-120).

Bleady, A., Ali, A. H., & Ibrahim, S. B. (2018). Dynamic capabilities theory:

Pinning down a shifting concept. Academy of Accounting and Financial
Studies Journal, 22(2), 1-16.

96



97

Breznik, L., & Lahovnik, M. (2016). Dynamic Capabilities and Competitive
Advantage: Findings From Case Studies *. Management, 21, 167-185.

Cahyani, P. D., Utami, N., & Lestari, S. B. (2022). Pengaruh Word of Mouth,
Kesadaran Merek dan Kualitas Produk Terhadap Keputusan Pembelian (Studi
Pada Konsumen Mie Gacoan di Yogyakarta). Jurnal Valuasi: Jurnal llmiah
Ilmu Manajemen Dan Kewirausahaan, 2(2), 851-866.

Chatterjee, S., Chaudhuri, R., Vrontis, D., Thrassou, A., Ghosh, S. K., & Chaudhuri,
S. (2021). Social customer relationship management factors and business

benefits. International Journal of Organizational Analysis, 29(1), 35-58.
https://doi.org/10.1108/IJOA-11-2019-1933

Cheng, C. C.J., & Shiu, E. C. (2019). How to enhance SMEs customer involvement
using social media: The role of Social CRM. International Small Business

Journal: Researching Entrepreneurship, 37(1), 22-42.
https://doi.org/10.1177/0266242618774831

Chukwuemeka, O. W., & Onuoha, B. C. (2018). Dynamic Capabilities and
Competitive Advantage of Fast Foods Restaurants. International Journal of

Management  Science and Business Administration, 4(3), 7-14.
https://doi.org/10.18775/ijmsba.1849-5664-5419.2014.43.1001

Chumphong, O., Yai, H., Suwit, S., & Potipiroon, W. (2020). The Resource-Based
View, Dynamic Capabilities and SME Performance for SMEs to Become
Smart Enterprises. ABAC ODI Journal Vision. Action. Outcome, 7(2), 129—
146. http://www.assumptionjournal.au.edu/index.php/odijournal/index

Cohen, J. (1988). Statistical Power Analysis for the Behavioral Sciences (1st ed.).
Routledge. https://doi.org/https://doi.org/10.4324/9780203771587

Correia, R. J., Dias, J. G., & Teixeira, M. S. (2021). Dynamic capabilities and
competitive advantages as mediator variables between market orientation and

business performance. Journal of Strategy and Management, 14(2), 187-206.
https://doi.org/10.1108/JSMA-12-2019-0223

Denrell, J., & Powell, T. C. (2016). Dynamic Capability as a Theory of Competitive
Advantage. The Oxford Handbook of Dynamic Capabilities, June 2018, 1-27.
https://doi.org/10.1093/0xfordhb/9780199678914.013.007

Dewnarain, S., Ramkissoon, H., & Mavondo, F. (2019). Social customer
relationship management: An integrated conceptual framework. Journal of
Hospitality =~ Marketing and  Management, 28(2), 172-188.
https://doi.org/10.1080/19368623.2018.1516588

DinkopUKM, J. (2023). Semua Masalah Ada Solusinya. https://dinkop-
umkm.jatengprov.go.id/berita/view/3224



98

Eisenhardt, K. M., & Martin, J. A. (2000). Dynamic capabilities: What are they?
Strategic Management Journal, 21(10-11), 1105-1121.
https://doi.org/10.1002/1097-0266(200010/11)21:10/11<1105::AID-
SMJ133>3.0.CO;2-E

Engelmann, A. (2023). A performative perspective on sensing, seizing, and
transforming in small- and medium-sized enterprises. Entrepreneurship and
Regional Development, 00(00), 1-27.
https://doi.org/10.1080/08985626.2023.2262430

F., W. T., & Fisher, R. A. (1971). Statistical Methods for Research Workers.
Biometrics, 27(4), 1106. https://doi.org/10.2307/2528855

Fabrizio, C. M., Kaczam, F., de Moura, G. L., da Silva, L. S. C. V., da Silva, W.
V., & da Veiga, C. P. (2022). Competitive advantage and dynamic capability
in small and medium-sized enterprises: a systematic literature review and
future research directions. In Review of Managerial Science (Vol. 16, Issue 3).
Springer Berlin Heidelberg. https://doi.org/10.1007/s11846-021-00459-8

Fainshmidt, S., Wenger, L., Pezeshkan, A., & Mallon, M. R. (2019). When do
Dynamic Capabilities Lead to Competitive Advantage? The Importance of
Strategic  Fit. Journal of Management Studies, 56(4), 758-787.
https://doi.org/10.1111/joms.12415

Fatkhurahman, F., Priadana, S., & Rusliati, E. (2019). Entrepreneurship on
Strategies To Build Competitive Advantages of Riau Specialty Food Products.
Trikonomika, 18(1), 46. https://doi.org/10.23969/trikonomika.v18i1.1528

Ferreira, J., Coelho, A., & Moutinho, L. (2020). Dynamic capabilities, creativity
and innovation capability and their impact on competitive advantage and firm
performance: The moderating role of entrepreneurial orientation.
Technovation, 92—-93(November), 0-1.
https://doi.org/10.1016/j.technovation.2018.11.004

Fitriati, T. K., Purwana, D., & Buchdadi, A. D. (2020). Dynamic Capabilities and
SMES Performance: The Mediating Effect of Innovation (Study of SMES in
Indonesia). 27(ICoOSHEET 2019), 457-464.
https://doi.org/10.2991/ahsr.k.200723.115

Galli-Debicella, A. (2021). How SMEs Compete Against Global Giants Through
Sustainable Competitive Advantages. Journal of Small Business Strategy,
31(5), 13-21. https://doi.org/10.53703/001c.29812

Games, D., & Roliza, R. (2019). SME Internal Capability and Competitive
Advantage in an Emerging Market: Moderating Effects of Firm Age. AMAR
(Andalas Management Review), 3(1), 103-114.
https://doi.org/10.25077/amar.3.1.103-114.2019



99

Garrido-Moreno, A., Garcia-Morales, V., King, S., & Lockett, N. (2020). Social
Media use and value creation in the digital landscape: a dynamic-capabilities
perspective.  Journal of Service Management, 31(3), 313-343.
https://doi.org/10.1108/JOSM-09-2018-0286

Ghozali, Imam; Latan, H. (2015). Partial Least Squares: Konsep, Teknik dan
Aplikasi menggunakan SmartPLS 3 (2nd ed.). Badan Penerbit Universitas
Diponegoro.

Ghozali, I. (2015). Partial Least Squares Konsep, Teknik dan Aplikasi
Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris edisi 2. In
Semarang: Badan Penerbit Universitas Diponegoro. Badan Penerbit UNDIP.

Gotz, F., Hamann, C., Buck, C., Oesterle, S., Eymann, T., & Meckl, R. (2020).
Dynamic capabilities as the key approach to investigate digital ecosystems.
Proceedings of the 15th International Conference on Business Information
Systems 2020 “Developments, Opportunities and Challenges of Digitization”,
WIRTSCHAFTSINFORMATIK 2020, 7-9.
https://doi.org/10.30844/wi_2020 m5

Grant, R. M. (1991). Grant_1991. Knowledge and Strategy, 3—24.

Greenberg, P. (2010). The impact of CRM 2.0 on customer insight. Journal of
Business & Industrial Marketing, 25(6), 410-419.
https://doi.org/10.1108/08858621011066008

Gyedu, S., Heng, T., Menyah, M. V., & Oti-Frimpong, J. (2021). The Moderating
Effect of Environmental Turbulence on the Relationship Between Customer
Relationship Management and Business Performance. International Journal
of Scientific  Research in Science and Technology, 87-105.
https://doi.org/10.32628/ijsrset218218

Hair, J. F., Hult, G. T. M., & Ringle, C. M. (2017). A primer on partial least squares
structural equation modeling (PLS-SEM).

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM) Using
R: A Workbook. In Classroom Companion: Business (1st ed., pp. 1-208).
SAGE Publications, Inc. https://doi.org/10.1007/978-3-030-80519-7 1

Hair Jr., J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM
or CB-SEM: updated guidelines on which method to use. International
Journal of Multivariate Data Analysis, 1(2), 107.
https://doi.org/10.1504/ijjmda.2017.10008574



100

Handoyo, S., Yudianto, 1., & Fitriyah, F. K. (2021). Critical success factors for the
internationalisation of small-medium enterprises in indonesia. Cogent

Business and Management, 8(1).
https://doi.org/10.1080/23311975.2021.1923358

Harrigan, P., Miles, M. P., Fang, Y., & Roy, S. K. (2020). The role of social media
in the engagement and information processes of social CRM. International
Journal of Information Management, 54(October 2019), 102151.
https://doi.org/10.1016/j.1jjinfomgt.2020.102151

Harrigan, P., Soutar, G., Choudhury, M. M., & Lowe, M. (2015). Modelling CRM
in a social media age. Australasian Marketing Journal, 23(1), 27-37.
https://doi.org/10.1016/j.ausm;.2014.11.001

Haseeb, M., Hussain, H. 1., Kot, S., Androniceanu, A., & Jermsittiparsert, K.
(2019). Role of social and technological challenges in achieving a sustainable
competitive advantage and sustainable business performance. Sustainability
(Switzerland), 11(14). https://doi.org/10.3390/sul 1143811

Hassan, S. H., Mohamed Haniba, N. M., & Ahmad, N. H. (2019). Social customer
relationship management (s-CRM) among small- and medium-sized
enterprises (SMEs) in Malaysia. International Journal of Ethics and Systems,
35(2), 284-302. https://doi.org/10.1108/IJOES-11-2017-0192

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new
technology research: Updated guidelines. Industrial Management and Data
Systems, 116(1), 2-20. https://doi.org/10.1108/IMDS-09-2015-0382

Hermawati, A. (2020). The implementation of dynamic capabilities for SMEs in
creating innovation. Journal of Workplace Learning, 32(3), 199-216.
https://doi.org/10.1108/JWL-06-2019-0077

Hutahayan, B. (2019). Factors affecting the performance of Indonesian special food
SMEs in entrepreneurial orientation in East Java. Asia Pacific Journal of
Innovation and Entrepreneurship, 13(2), 231-246.
https://doi.org/10.1108/apjie-09-2018-0053

Hutter, K., Brendgens, F. M., Gauster, S. P., & Matzler, K. (2023). Scaling
organizational agility: key insights from an incumbent firm’s agile
transformation. Management Decision. https://doi.org/10.1108/MD-05-2022-
0650

James, G., Witten, D., Hastie, T., & Tibshirani, R. (2021). An Introduction to
Statistical Learning with Applications in R (2nd ed.). Springer.
https://doi.org/https://doi.org/10.1007/978-1-0716-1418-1



101

Jaworski, B. J.,, & Kohli, A. K. (1993). Orientation: Antecedents and
Consequences. Journal of Marketing, 57(3), 53-70. https://sci-
hubtw.hkvisa.net/10.2307/1251854

Jeong, S. W., & Chung, J. E. (2023). Enhancing competitive advantage and
financial performance of consumer-goods SMEs in export markets: how do
social capital and marketing innovation matter? Asia Pacific Journal of
Marketing and Logistics, 35(1), 74—89. https://doi.org/10.1108/APJIML-05-
2021-0301

Kamboj, S., Yadav, M., & Rahman, Z. (2018). Impact of social media and
customer-centric technology on performance outcomes: The mediating role of

social CRM capabilities. International Journal of Electronic Marketing and
Retailing, 9(2), 109-125. https://doi.org/10.1504/IJEMR.2018.090888

Karimi-Alaghehband, F., & Rivard, S. (2020). IT outsourcing success: A dynamic
capability-based model. Journal of Strategic Information Systems, 29(1),
101599. https://doi.org/10.1016/j.jsis.2020.101599

Karman, A., & Savaneviciene, A. (2021). Enhancing dynamic capabilities to
improve sustainable competitiveness: insights from research on organisations
of the Baltic region. Baltic Journal of Management, 16(2), 318-341.
https://doi.org/10.1108/BIJM-08-2020-0287

Kemenperin. (2022). Kemenperin: Industri Makanan dan Minuman Tumbuh 3,57%
di Kuartal 111-2022. Kemenperin.Go.Id.
https://kemenperin.go.id/artikel/23696/K emenperin:-Industri-Makanan-dan-
Minuman-Tumbuh-3,57-di-Kuartal-111-2022

Khouroh, U., Sudiro, A., Rahayu, M., & Indrawati, N. K. (2020). The mediating
effect of entrepreneurial marketing in the relationship between environmental
turbulence and dynamic capability with sustainable competitive advantage: An
empirical study in Indonesian MSMEs. Management Science Letters, 10, 709—
720. https://doi.org/10.5267/1.msl.2019.9.007

Khouroh, U., Windhyastiti, 1., & Ratnaningsih, C. S. (2020). Kapabilitas Dinamik
dan Keunggulan Bersaing: Dinamisme Lingkungan Moderator ataukah
Driver? Jurnal Samudra Ekonomi Dan  Bisnis, 12(1), 18-34.
https://doi.org/10.33059/jseb.v1211.2322

Khurana, 1., Dutta, D. K., & Singh Ghura, A. (2022). SMEs and digital
transformation during a crisis: The emergence of resilience as a second-order
dynamic capability in an entrepreneurial ecosystem. Journal of Business
Research, 150(June), 623—641. https://doi.org/10.1016/j.jbusres.2022.06.048



102

Kim, H. G., & Wang, Z. (2019). Defining and measuring social customer-
relationship management (CRM) capabilities. Journal of Marketing Analytics,
7(1), 40-50. https://doi.org/10.1057/s41270-018-0044-8

Kipley, D., Helm-Stevens, R., & Lookinbee-Kipley, M. (2018). The Impact Of
Environmental Turbulence On Organizational Learning. Archives of Business
Research, 6(3), 214-221. https://doi.org/10.14738/abr.63.4326

Kock, N., & Hadaya, P. (2018). Minimum sample size estimation in PLS-SEM:
The inverse square root and gamma-exponential methods. Information
Systems Journal, 28(1), 227-261. https://doi.org/10.1111/isj.12131

Li, D. yuan, & Liu, J. (2014). Dynamic capabilities, environmental dynamism, and
competitive advantage: Evidence from China. Journal of Business Research,
67(1),2793-2799. https://doi.org/10.1016/j.jbusres.2012.08.007

Liu, Y. (2022). Dynamic Capabilities: A Theoretical Review and Reflection.
Proceedings of the 5th International Conference on Economic Management
and Green Development, 5(26), 245-251.
https://doi.org/https://doi.org/10.1007/978-981-19-0564-3 26

Ma, H. (2000). Competitive advantage and firm performance. Competitiveness
Review, 10(2), 15-32. https://doi.org/10.1108/eb046396

Mangifera, L., & Mawardi, W. (2022). Digital Transformation and Its Impact on
Financial Performance: in the Food and Beverage Small Business Sector.
International Conference of vy 49-61.
https://ojsicobuss.stiesia.ac.id/index.php/icobuss1st/article/view/148%0Ahttp
s://ojsicobuss.stiesia.ac.id/index.php/icobuss1st/article/view/148/216

Min, S., & Kim, J. (2022). Effect of opportunity seizing capability on new market
development and small and medium-sized enterprise performance: Role of
environmental uncertainty in the IT industry. Asia Pacific Management
Review, 27(2), 69—79. https://doi.org/10.1016/j.apmrv.2021.05.004

Ngo, V. M., Phan, Q. P. T., & Vu, H. M. (2021). Implementing Social Customer
Relationship Management in Turbulent Environments: A Dynamic
Capabilities Perspective. Webology, 18(January), 49-70.
https://doi.org/10.14704/WEB/V 18S103/WEB 18020

Ngo, V. M., & Vu, H. M. (2021). Can customer relationship management create
customer agility and superior firms’ performance? International Journal of
Business and Society, 22(1), 175-193.
https://doi.org/10.33736/1JBS.3169.2021



103

Nurliza, N., Fitrianti, W., & Pamela, P. (2021). A study on the effects of innovation
marketing process for Indonesian SMEs’ in food and beverage sector.
Management Science Letters, 11, 1747-1754.
https://doi.org/10.5267/;.msl.2021.2.008

Pedron, C. D., Picoto, W. N., Colaco, M., & Araujo, C. C. (2018). Articles CRM
system: The Role of Dynamic Capabilities in creating Innovation Capability.
Brazilian Business Review, 15(5), 494-511.
https://doi.org/10.15728/bbr.2018.15.5.6

Perez-Vega, R., Hopkinson, P., Singhal, A., & Mariani, M. M. (2022). From CRM
to social CRM: A bibliometric review and research agenda for consumer

research.  Journal  of  Business  Research,  151(June), 1-16.
https://doi.org/10.1016/j.jbusres.2022.06.028

Porter, M. E. (1985). The Competitive Advantage: Creating and Sustaining
Superior Performancele (1998th ed.). Free Press.

Prabowo, H., Sriwidadi, T., & Ikhsan, R. B. (2021). The Influence of Dynamic
Capability on Sustainable. Journal of Asian Finance, Economics and Business,
8(6), 949-959. https://doi.org/10.13106/jafeb.2021.vol8.n06.0949

Rajala, A., & Hautala-Kankaanpéé, T. (2022). Exploring the effects of SMEs’
platform-based digital connectivity on firm performance — the moderating role
of environmental turbulence. Journal of Business and Industrial Marketing,
38(13), 15-30. https://doi.org/10.1108/JBIM-01-2022-0024

Rapp, A., Beitelspacher, L. S., Grewal, D., & Hughes, D. E. (2013). Understanding
social media effects across seller, retailer, and consumer interactions. Journal
of the Academy of  Marketing  Science, 41(5), 547-566.
https://doi.org/10.1007/s11747-013-0326-9

Rashidirad, M., & Salimian, H. (2020). SMEs’ dynamic capabilities and value
creation: the mediating role of competitive strategy. European Business
Review, 32(4), 591-613. https://doi.org/10.1108/EBR-06-2019-0113

Rizaty, M. A. (2022). 20,76 Juta UMKM di Indonesia Masuk Ekosistem Digital
pada  2022. https://dataindonesia.id/ekonomi/detail/2076-juta-umkm-di-
indonesia-masuk-ekosistem-digital-pada-2022

Rodrigues, M., Franco, M., Silva, R., & Oliveira, C. (2021). Success factors of
smes: Empirical study guided by dynamic capabilities and resources-based
view. Sustainability (Switzerland), 13(21), 1-17.
https://doi.org/10.3390/su132112301



104

Sarkum, S., & Syamsuri, A. R. (2021). The role of marketing function for
competitive advantage. Quality - Access to Success, 22(180), 32-39.
https://doi.org/10.4108/eai.18-7-2019.2288583

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2017). Partial Least Squares Structural
Equation Modeling. In Handbook ofMarket Research (Issue September).
Springer International Publishing AG. https://doi.org/10.1007/978-3-319-
05542-8 15-1

Schuberth, F., Rademaker, M. E., & Henseler, J. (2023). Assessing the overall fit
of composite models estimated by partial least squares path modeling.
European Journal of Marketing, 57(6), 1678-1702.
https://doi.org/10.1108/EJM-08-2020-0586

Semarang.gov.id. (2023). Dinkop Dorong Pelaku Usaha Berkembang melalui
Program 4P.
https://semarangkota.go.id/p/5044/dinkop dorong pelaku usaha berkemban
g melalui_program_4p

Sobel, M. E. (1982). Asymptotic Confidence Intervals for Indirect Effects in
Structural Equation Models. Sociological Methodology, 13(1982), 290.
https://doi.org/10.2307/270723

Sotoducho-Pelc, L., & Sulich, A. (2020). Between sustainable and temporary
competitive advantages in the unstable business environment. Sustainability
(Switzerland), 12(21), 1-16. https://doi.org/10.3390/su12218832

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (26th ed.).
Alfabeta. https://cvalfabeta.com/product/metode-penelitian-kuantitatif-
kualitatif-dan-rd-mpkk-lama/

Teece, David J., Pisano, G., & Shuen, A. (1997). Dynamic Capabilities. The
Palgrave Encyclopedia of Strategic Management, 18(April 1991), 1-9.
https://doi.org/10.1057/978-1-349-94848-2 689-1

Teece, D. J. (2007). Explicating dynamic capabilities: The nature and
microfoundations of (sustainable) enterprise performance. Strategic
Management Journal, 28(13), 1319-1350. https://doi.org/10.1002/smj.640

Teece, D. J. (2017). Dynamic capabilities and (digital) platform lifecycles.
Advances in Strategic Management, 37, 211-225.
https://doi.org/10.1108/S0742-332220170000037008

Teece, D. J. (2018). Dynamic capabilities as (workable) management systems
theory. Journal of Management and Organization, 24(3), 359-368.
https://doi.org/10.1017/jmo.2017.75



105

Teece, D., & Pisano, G. (2003). The dynamic capabilities of firms: An introduction.
Industrial and Corporate Change, 3(3), 537-556.
https://doi.org/10.1093/icc/3.3.537-a

Tirta, A., & Sarli, P. W. (2021, September 30). Indonesia’s SMEs are key to
development. How can they grow? | World Economic Forum. Weforum.Org.
https://www.weforum.org/agenda/2021/09/how-can-indonesian-smes-scale-
up/

Torugsa, N., Yawised, K., & O’Donohue, W. (2019). Social Customer Relationship
Management in Small and Medium Enterprises: Overcoming Barriers to
Success. Springer International Publishing. https://doi.org/10.1007/978-3-
030-13229-3 7

Trainor, K. J., Andzulis, J., Rapp, A., & Agnihotri, R. (2014). Social media
technology usage and customer relationship performance: A capabilities-
based examination of social CRM. Journal of Business Research, 67(6), 1201—
1208. https://doi.org/10.1016/j.jbusres.2013.05.002

Ullah, A., Igbal, S., & Shams, S. M. R. (2020). Impact of CRM adoption on
organizational performance: Moderating role of technological turbulence.
Competitiveness Review, 30(1), 59-77. https://doi.org/10.1108/CR-11-2019-
0128

Wakik, A. K. (2023). Go Digital, Pelaku UMKM Semarang Dilatih Tingkatkan
Penguasaan Digital Marketing. Republik Merdeka.
https://rmol.id/nusantara/read/2023/09/02/587423/go-digital-pelaku-umkm-
semarang-dilatih-tingkatkan-penguasaan-digital-marketing

Wang, C. L., Senaratne, C., & Rafiq, M. (2015). Success traps, dynamic capabilities
and firm performance. British Journal of Management, 26(1), 26—44.
https://doi.org/10.1111/1467-8551.12066

Westland, J. C. (2010). Lower bounds on sample size in structural equation
modeling. Electronic Commerce Research and Applications, 9(6), 476—487.
https://doi.org/10.1016/j.elerap.2010.07.003

Winter, S. G. (2003). Understanding dynamic capabilities. Strategic Management
Journal, 24(10 SPEC ISS.), 991-995. https://doi.org/10.1002/smj.318

Yasiukovich, S., & Haddara, M. (2021). Social CRM in SMEs: A systematic
literature review. Procedia Computer Science, 181(2019), 535-544.
https://doi.org/10.1016/j.procs.2021.01.200



106

Yi, H. T., Oh, D., & Amenuvor, F. E. (2023). The effect of SMEs’ dynamic
capability on operational capabilities and organisational agility. South African

Journal of Business Management, 54(1).
https://doi.org/10.4102/sajbm.v5411.3696

Yusuf, M., Surya, B., Menne, F., Ruslan, M., Suriani, S., & Iskandar, 1. (2023).
Business Agility and Competitive Advantage of SMEs in Makassar City,
Indonesia. Sustainability (Switzerland), 15(1).
https://doi.org/10.3390/sul15010627

Zahoor, N., & Lew, Y. K. (2022). Sustaining superior international performance:
Strategic orientations and dynamic capability of environmentally concerned
small- and medium-sized enterprises. Business Strategy and the Environment,
31(3), 1002—1017. https://doi.org/10.1002/bse.293 1

Zahra, S. A., Sapienza, H. J., & Davidsson, P. (2006). Entrepreneurship and
dynamic capabilities: A review, model and research agenda. Journal of
Management Studies, 43(4), 917-955. https://doi.org/10.1111/5.1467-
6486.2006.00616.x

Zhang, C. X., & Bang, H. Y. (2021). The Relationship between Dynamic
Capabilities, Marketing Capabilities, and Environmental Turbulence: An
Empirical Study from China. Journal of Asian Finance Economics and
Business, 8(12), 529-540.
https://doi.org/10.13106/jafeb.2021.vol8.n012.0529

Zhang, K., Wang, J., Feng, L., & Cheng, Y. (2019). The evolution mechanism of
latecomer firms value network in disruptive innovation context: a case study

of Haier Group. Technology Analysis and Strategic Management, 31(12),
1488-1500. https://doi.org/10.1080/09537325.2019.1628939

Zhou, K. Z., & Li, C. B. (2010). How strategic orientations influence the building
of dynamic capability in emerging economies. Journal of Business Research,
63(3), 224-231. https://doi.org/10.1016/j.jbusres.2009.03.003



