
  

73 

 

DAFTAR PUSTAKA 

 

Abdullah, Prof. M. (2015). Living in the world that is fit for habitation : CCI’s 

ecumenical and religious relationships. In Aswaja Pressindo. 

Amin Abdul Rohman. (2022). Pengaruh Religiusitas, Pengetahuan, Perspesi, 

Pendapatan, dan Media Infromasi terhadap Minat Wakaf Uang Masyarakat Kota 

Bandung. Jurnal Riset Ilmu Ekonomi Dan Bisnis, 1(2), 136–144. 

https://doi.org/10.29313/jrieb.v1i2.513 

Ansori, M. A. Z., Janwari, Y., & Ridwan, A. H. (2023). Microeconomic Theory 

According to Abu Ubayd And Al-Shaibani. Al-Afkar, Journal For Islamic Studies, 

6(3), 400–416. 

Badan Pusat Statistik. (2023). Jumlah Penduduk Indonesia Pertengahan Tahun 2023. 

Badan Wakaf Indonesia. (2022a). Analisis Kinerja Pengelolaan Wakaf Nasional 2022. 

Badan Wakaf Indonesia. (2022b). Indeks Wakaf Nasional 2022. 

https://www.bwi.go.id/8706/2023/04/16/indeks-wakaf-nasional-2022/ 

CNBC Indonesia. (2023, January 16). Upah Minimum Kabupaten/ Kota (UMK) di Jawa 

Tengah untuk tahun 2023 . 

Diniyah, F. (2021). Faktor yang Mempengaruhi Niat Perilaku Muslim Menggunakan 

Platform Crowdfunding Waqf: Teori UTAUT Model. Jurnal Ilmiah Ekonomi 

Islam, 7(2). https://doi.org/10.29040/jiei.v7i2.1841 

Fandini, H., & Ratnasari, R. (2019). PENGARUH TRUST TERHADAP NIAT ULANG 

BERWAKAF UANG PADA BADAN WAKAF AL QUR’AN SURABAYA 

MELALUI BELIEF. Jurnal Ekonomi Syariah Teori Dan Terapan Vol. 6 No. 11, 

6(11). 

Fauziah, S., & El Ayyubi, S. (2019). Faktor-faktor yang Mempengaruhi Persepsi Wakif 

terhadap Wakaf Uang di Kota Bogor. Al-Muzara’ah, 7(1), 19–31. 

https://doi.org/10.29244/jam.7.1.19-31 

Ferdinand, A. (2006). Metode Penelitian Manajemen. Semarang: Badan Penerbit 

Universitas Diponegoro. 

Ghozali. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 Edisi 9. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2013). Aplikasi Analisis Multivariate dengan Program IBM SPSS 21 Update 

PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro. 



74 

 

 

Gujarati, D. N., & Porter, D. C. (2009). Basic Econometric ((N. Fox,Ed). New York: 

McGraw-Hill/Irwi. 

Haron, H., Mat Nor, F., Johari, F., Misbah, H., & Shafii, Z. (2023). Factors influencing 

the behavioural intention to accept benefidonor concept among stakeholders of 

Waqf. Journal of Islamic Accounting and Business Research. 

https://doi.org/10.1108/JIABR-06-2022-0146 

Hasyim, F., Awwal, M. A.-F., & Al Amin, N. H. (2020). ZISWAF Digital Payment as 

An Effort to Reach Millennials. Economica: Jurnal Ekonomi Islam, 11(2), 183–

210. https://doi.org/10.21580/ECONOMICA.2020.11.2.5752 

Ini Jumlah Populasi Muslim di Kawasan ASEAN, Indonesia Terbanyak. (n.d.). Retrieved 

July 4, 2023, from https://databoks.katadata.co.id/datapublish/2023/03/28/ini-

jumlah-populasi-muslim-di-kawasan-asean-indonesia-terbanyak# 

Iqbal, M., Nadya, P. S., Saripudin, S., & Hadiyati, P. (2019). Increasing Community 

Awareness and Intention in Encouraging The Growth of Cash Waqf. Economica: 

Jurnal Ekonomi Islam, 10(1), 29–56. 

https://doi.org/10.21580/economica.2019.10.1.3152 

Jatmiko, W., Haidlir, B. M., Azizon, A., Laksmono, B. S., & Kasri, R. (2023). 

Intergenerational analysis of cash waqf behavior: lessons learned from Indonesia. 

Journal of Islamic Accounting and Business Research. 

https://doi.org/10.1108/JIABR-03-2022-0086 

Jazil, T., Rofifah, S., & Nursyamsiah, T. (2019). Determinant Factors Motivated Wakif 

to Donate Waqf. El-Barka: Journal of Islamic Economics and Business, 2(2), 162. 

https://doi.org/10.21154/elbarka.v2i2.1733 

Johari, F., Alias, M. H., Shukor, S. A., Wahab, K. A., Ridhwan, M., Aziz, A., Ahmad, 

N., Kefeli, Z., Zulkefli, @, Hussin, F. A., & Ibrahim, P. (n.d.). FACTORS THAT 

INFLUENCE REPEAT CONTRIBUTIONOF CASH WAQF IN ISLAMIC 

PHILANTHROPY. 

Karim, A. A. (2007). Ekonomi Makro Islami Edisi Kedua. 

Karim, A. A. (2017). Sejarah Pemikiran Ekonomi Islam (Vol. 4). Raja Grafindo Persada. 

Kasri, R. A., & Chaerunnisa, S. R. (2022a). The role of knowledge, trust, and religiosity 

in explaining the online cash waqf amongst Muslim millennials. Journal of Islamic 

Marketing, 13(6), 1334–1350. https://doi.org/10.1108/JIMA-04-2020-0101 

Kasri, R. A., & Chaerunnisa, S. R. (2022b). The role of knowledge, trust, and religiosity 

in explaining the online cash waqf amongst Muslim millennials. Journal of Islamic 

Marketing, 13(6), 1334–1350. https://doi.org/10.1108/JIMA-04-2020-0101 



75 

 

 

katadata. (2022). RISSC : Populasi Muslim Indonesia Terbesar di Dunia. 

https://databoks.katadata.co.id/datapublish/2021/11/03/rissc-populasi-muslim-

indonesia-terbesar-di-dunia#:~:text=Berdasarkan laporan The Royal Islamic,7%25 

dari total penduduk Indonesia. 

Khan, A., Muhammad, M. H., Shaique, M., & Khan, S. (2022). Demographic 

determinants of charity donors and its implication for cash waqf institutions in 

Malaysia. Journal of Islamic Marketing, 13(2), 508–525. 

https://doi.org/10.1108/JIMA-10-2019-0211 

Khoiriyah, U., Akuntansi, J., & Ekonomi, F. (n.d.). Pengaruh Potensi, Persepsi, dan 

Preferensi terhadap Sikap dalam Wakaf Uang pada Masyarakat Muslim Kota 

Semarang. 

Kopernik | GoPay and Kopernik Launch “The Digital Donation Outlook 2020.” (n.d.). 

Retrieved July 4, 2023, from https://kopernik.info/en/news-events/news/gopay-

and-kopernik-launch-the-digital-donation-outlook-2020 

Laila, N., Ratnasari, R. T., Ismail, S., Mohd Hidzir, P. A., & Mahphoth, M. H. (2023). 

The intention of small and medium enterprises’ owners to participate in waqf: the 

case of Malaysia and Indonesia. International Journal of Islamic and Middle 

Eastern Finance and Management, 16(3), 429–447. 

https://doi.org/10.1108/IMEFM-01-2022-0014 

Latif, A., Haryadi, I., & Susilo, A. (2021). Pengaruh Pemahaman Wakaf Terhadap Niat 

Berwakaf Tunai Jama’ah Masjid di Kecamatan Kota Ponorogo. Islamic Economics 

Journal, 7(1), 31. https://doi.org/10.21111/iej.v7i1.5410 

Meyers, L. S., Gamst, G. C., & Guarino, A. J. (2013). Performing Data Analysis Using 

IBM SPSS. Canada: John Wiley and Son Inc. 

Nour Aldeen, K., Ratih, I. S., & Sari Pertiwi, R. (2022). Cash waqf from the millennials’ 

perspective: a case of Indonesia. ISRA International Journal of Islamic Finance, 

14(1), 20–37. https://doi.org/10.1108/IJIF-10-2020-0223 

Novita Pasaribu, P., & Tanjung, H. (2022). Faktor yang Mempengaruhi Intensi 

Berpartisipasi dalam Wakaf Uang. 

Pusat Kajian Strategis Badan Amil Zakat Nasional (Puskas Baznas). (2020). Outlook 

Zakat Inonesia 2020. Outlook, 16. 

https://drive.google.com/file/d/1yiCctdYACCfPKBTL_OBPd0gKVFU_7-

5r/view?usp=drive_open&usp=embed_facebook 

Putra, T. W., & Fildayanti, D. A. (2021). REVITALIZATION OF WAQF 

MANAGEMENT FOR SOCIAL ECONOMIC DEVELOPMENT OF EAST 

LUWU. Al-Risalah, 12(2), 297–311. https://doi.org/10.34005/alrisalah.v12i2.1403 



76 

 

 

Sabto Nugroho, M. S., Karunia, R. L., & Silitonga, M. S. (2022). Optimizing the 

Potential for Cash Waqf in Indonesia. KnE Social Sciences. 

https://doi.org/10.18502/kss.v7i9.10972 

Sugiyono. (2014). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Syahidah, H., RETNO WIDIYANTI Kata kunci, D., Tunai Online Hanna Syahidah, W., 

& Retno Widiyanti, D. (n.d.). NIAT WAKAF TUNAI ONLINE PADA 

MAHASISWA EKONOMI ISLAM. ISLAMIC ECONOMICS AND FINANCE IN 

FOCUS, 1. https://doi.org/10.21776/ieff.2022.01.4.07 

Usman, H., Mulia, D., Chairy, C., & Widowati, N. (n.d.). Integrating trust, religiosity 

and image into technology acceptance model: the case of the Islamic philanthropy 

in Indonesia. https://doi.org/10.1108/JIMA-01-2020-0020 

View of Indonesian young consumers’ intention to donate using sharia fintech. (n.d.). 

Retrieved July 4, 2023, from 

https://journal.uii.ac.id/AJIM/article/view/19135/11358 

Wadi, D. A., & Nurzaman, M. S. (2020). Millennials Behaviour towards Digital Waqf 

Innovation. International Journal of Islamic Economics and Finance (IJIEF), 3(3). 

https://doi.org/10.18196/ijief.3232 

Wakaf dan Ekonomi Islam, J., Afandi, A., Harahap, D., Lubis, M., Sunan Kalijaga 

Yogyakarta, U., & Syekh Ali Hasan Ahmad Addary Padangsidimpuan, U. (n.d.). 

AL-AWQAF Analisis Faktor-Faktor Yang Mempengaruhi Minat Wakif Dalam 

Berwakaf Pada Cash Waqf Linked Sukuk (CWLS) Dengan Altruisme Sebagai 

Variabel Moderasi (Vol. 15, Issue 1). 

Yun Qolbi, A. ’, & Sukmana, R. (2022). Determinants of Student’s Intention to Online 

Cash Waqf Using Modification of Technology Acceptance Model Determinan 

Niatan Mahasiswa terhadap Wakaf Tunai Secara Online Menggunakan Modifikasi 

Technology Acceptance Model. 9(1), 78–91. 

https://doi.org/10.20473/vol9iss20221pp78-91 


