
 

80 
 

DAFTAR PUSTAKA 

 

Aaker, A.D., dan A.L. Biel. 2009. Brand Equity and Advertising: Advertising 

Role In Building Strong Brand. Lawrence Erlbaum Associates Inc. 

Hillsdale. 

Agustin dan Khuzaini. 2017. Persepsi Masyarakat Terhadap Penggunaan 

Transportasi Online (Go-Jek) Di Surabaya. Jurnal Ilmu dan Riset 

Manajemen Volume 6, Nomor 9, September 2017 ISSN : 2461-0593. 

Arikunto, S. 2013. Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: 

Rineka Cipta 

Asma, Sedjai et.al. 2018. The Effect of Perception Quality/Price of Service on 

Satisfaction and Loyalty Algerians Customers Evidence Study Turkish 

Airlines. Int J Econ Manag Sci, an open access journalVolume 7 • Issue 1 • 

1000503 ISSN: 2162-6359 

Ayu, I Wayan dan Luh Gedhe. 2017. Pengaruh Brand Image Dan Kualitas 

Pelayanan Terhadap Kepuasan Wisatawan Dalam Memilih Taksi Blue 

Bird Di Bali. Jurnal IPTA p-ISSN : 2338-8633 Vol.  5 No. 1, 2017 e-ISSN 

: 2548-7930 

Bakhtiar. Aries dan Fildariani. 2010. Analisis Kualitas Pelayanan Yang 

Berpengaruh Terhadap Kepuasan Pelanggan Menggunakan Metode 

Servqual Dan Model Kano. J@TI Undip, Vol V, No 2, Mei 2010 

Bayuningrat, Handoyo, Widayanto. 2013. Pengaruh Kualitas Pelayanan, Kualitas 

Produk, Dan Kepuasan Pelanggan Terhadap Loyalitas Pengguna Jasa 

Transportasi Taksi New Atlas Kota Semarang. Diponegoro Journal Of 

Social And Politic Tahun 2013, Hal. 1-11 http://ejournals1 

Deng, Zhaohua, et.al.2010. Understanding customer satisfaction and loyalty.An 

empirical study of mobile instan mesages in China.International journal of 

Information Management 30 (2010) 289-300. 

Djarwanto, dan Subagyo, Pangestu, 2000, Statistik Induktif, Edisi 4, BPFE, 

Yogyakarta. 

Dwi, Suharyono dan Yusril. 2015. Pengaruh Citra Merek Terhadap Kepuasan 

Pelanggan  Dan Loyalitas Pelanggan (Survei Pada Konsumen Produk 

Busana Muslim Dian Pelangi Di Malaysia) Jurnal Administrasi Bisnis  

(JAB)|Vol. 21 No. 1 April 2015 

Ferdinand. A 2011, Metode Penelitian Manajemen Pedoman Penelitian untuk 

Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen, Edisi 3, AGF 

http://ejournals1/


81 
 

 
 

Books, Fakultas Ekonomika dan Bisnis Universitas Diponegoro, 

Semarang. 

Ferrinadewi, E. 2008. Merek dan Psikologi Konsumen, Implikasi pada Strategi 

Pemasaran. Yogyakarta: Graha Ilmu. 

Gema dan Suwitho. 2017. Pengaruh Kualitas Pelayanan, Kualitas Produk Dan 

Harga Terhadap Kepuasan Pelanggan. Jurnal Ilmu dan Riset Manajemen 

Volume 6, Nomor 4, April 2017 ISSN : 2461-0593 

Ghozali, Imam. 2016. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

21 Update PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro. 

 

Hangga, Aditya Supangkat. 2017. Pengaruh Citra Merek, Kualitas Produk, 

Harga Terhadap Keputusan Pembelian Tas Di Intako. Jurnal Ilmu dan 

Riset Manajemen Volume 6, Nomor 9, September 2017 ISSN : 2461-0593 

Hatane Samuel, Foedjiawati 2005, Pengaruh Kepuasan Konsumen terhadap 

Kesetiaan Merek (Studi Kasus Restoran The Prime Steak & Ribs 

Surabaya), Jurnal Manajemen dan Kewirausahaan, Vol.7, No.1, Hal. 74 – 

82. 

Harjati Lily dan Yurike Venesia. (2015). Pengaruh Kualitas Layanan Dan 

Persepsi Harga Terhadap Kepuasan Pelanggan Pada Maskapai 

Penerbangan Tiger Air Mandala. e-Journal Widya Ekonomika. vol 1. 

Kwik Kian Gie School Of Bussines. 

Hermawan, Salim, Asdar, Annas. 2017. Effect of Service Quality and Price 

Perception on Corporate Image, Customer Satisfaction and Customer 

Loyalty among Mobile Telecommunication Services Provider IRA-

International Journal of Management &  Social Sciences ISSN 2455-2267; 

Vol.08, Issue 01 (July 2017) Pg. no. 62-73 

Huang, Y.K. 2009. The Effect of Airline Service Quality on Passengers’ 

Behavioural Intentions Using SERVQUAL Scores: A TAIWAN Case Study. 

Journal of the Eastern Asia Society for Transportation Studies, 

Hurriayati, Ratih, 2005, “Bauran Pemasaran dan Loyalitas Konsumen”, Bandung: 

Penerbit Alfabet. 

Kambiz dan Naimi. 2014. The Impact of Brand Image on Customer Satisfaction 

and Loyalty Intention (Case Study: Consumer of Hygiene Products) 

International Journal of Engineering Innovation & Research Volume 3, 

Issue 1, ISSN: 2277 – 5668 

Kotler, P. & Keller, K. L 2008. Strategic Brand Management. New Jersey: 

Pearson Pretince Hall. 



82 
 

 
 

Kotler, P., dan Garry Amstrong. 2012. Prinsip-Prinsip Pemasaran. Jakarta: 

Erlangga. 

Kotler, Philip and Kevin Lane Keller, 2016: Marketing Management, 15th Edition 

New Jersey: Pearson Pretice Hall, Inc. 

Lee, Simon; Abdou Illia., Lawson-Body, Assion. 2011. Perceived Price of 

Dynamic Pricing. 

Malik,&Yaqoob,& Aslam. 2012. The Impact of Price Perception, Service Quality, 

And Brand Image On Custumer Loyalty (Study Of Hospitality Industry In 

Pakistan Interdisciplinary, Journal  Of Contempory Research In Business 

Vol 4, No. 5 

Margono. 2004. Metodologi Penelitian Pendidikan. Jakarta: PT Rineka Cipta. 

 

Neupane. 2015. The Effects Of Brand Image On Customer Satisfaction And 

Loyalty Intention In Retail Super Market Chain UK R. Int. J. Soc. Sci. 

Manage. Vol-2, issue-1: 9-26 DOI: 10.3126/ijssm.v2i1.11814 

Nunnally, Bernstein, I.H. 1994. Psychometric Theory, Edisi ke 3.  New York : 

McGraw Hill. 

Oliver. R. 2010. Whence Customer Loyalty. Journal of Marketing. Vol 63 

Owusu Alfred, 2013 . Influences of Price And Quality On Consumer Purchase Of 

Mobile Phone In The Kumasi Metropolis In Ghana A Comparative Study, 

European Journal of Business and Management , Vol.5, No.1. 

Palilati. Alida. 2007. Pengaruh Nilai Pelanggan, Kepuasan Terhadap Loyalitas 

Nasabah Tabungan Perbankan Di Sulawesi Selatan. Jurusan Ekonomi 

Manajemen, Fakultas Ekonomi – Universitas Kristen Petra 

Parasuraman. 2008. Delivering Quality Services Balancing Customer Perceptions  

and Expections. New York: The Free Press. 

Peter, Paul J., Jerry C. Olson. 2010. Consumer Behavior & Marketing Strategy. 

9th Edition. McGraw Hill.   

Razak. Nazief. Boge. 2016 The Impact of Product Quality and Price on Customer 

Satisfaction with the Mediator of Customer Value. Journal of Marketing 

and Consumer Research. www.iiste.org ISSN 2422-8451 An International 

Peer-reviewed Journal Vol.30, 2016   

Riduwan. 2010. Skala Pengukuran Variabel-variabel Penelitian. Bandung: 

Alfabeta 



83 
 

 
 

Rizan, Dahliana, Rahmi. 2015. The Influence Of Price And Service Quality Of 

Brand Image And Its Impact On Customer Satisfaction Gojek. Jurnal Riset 

Manajemen Sains Indonesia (JRMSI) | Vol 6, No. 2, 2015 

Sabeen, Ali Husein Hasan. 2012. Sustainable Public Transportation In Malaysia. 

International Journal of Engineering and Advanced Technology (IJEAT) 

ISSN: 2249 – 8958, Volume-1, Issue-5, June 2012 

Sandy, Lily, Muhammad. 2016. Pengaruh Kualitas Layanan Dan Persepsi Harga 

Terhadap Kepuasan Pelanggan Taksi Blue Bird. ISSN: 0854 - 8153 

Volume 23 No. 2 September 2016 

Sarwono. J. 2006. Metode Penelitian Kuantitatif dan Kualitatif. Yogyakarta 

:Graha Ilmu 

Setiadi, N.J. 2003. Perilaku Konsumen : Konsep dan Implikasi Untuk Strategi dan 

Penelitian Pemasaran. Jakarta : Kencana 

Setiawan, Supriadi, 2011,”Loyalitas Pelanggan Jasa”, Penerbit IPB Press, Bogor 

Solomon, M. R. 2007. Consumer Behavior: Buying, Having, and Being. New 

Jersey, Upper Saddle River: Pearson Educatio n, Inc. 

Sugiyono, 2016. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

UPI PRESS 

Sugiyono. 2013. Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta 

Sugiyono. 2012. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta 

Sugiyono. 2008. Metode Penelitian Kunatitatif Kualitatif dan R&D. Bandung 

Alfabeta. 

Thomas S Kaihatu. 2012. Kepuasan Konsumen yang Dipengaruhi oleh Kualitas 

Layanan dengan Brand Image Sebagai Variabel Perantara Studi Kasus 

pada Konsumen Rumah Sakit Swasta di Kota Surabaya. Jurnal Mitra 

Ekonomi dan Manajemen Bisnis, Vol.3, No. 2, Oktober 2012, 200-210 

Taylor, S. A. and T. L. Baker. 1994. An Assessment of the Relationship Between 

Service Quality and Customer Satisfaction in the Formation of Consumer 

Purchase Intention. Journal of Retailing 70:163-178 

Tjiptono, F. 2002.  Strategi Pemasaran, Yogyakarta, Februari: Penerbit ANDI.    

Tjiptono, F. 2008, Strategi Pemasaran, Andi, Yogyakarta. 

Vu Minh Ngo, Nguyen Huan Huu.2016. The Relationship between Service 

Quality, Customer Satisfaction and Customer Loyalty: An Investigation in 



84 
 

 
 

Vietnamese Retail Banking Sector. Vol. 8, Issue 2, pp. 103 - 116, June 

2016 ISSN 1804-171X (Print), ISSN 1804-1728 (On-line), DOI: 

10.7441/joc.2016.02.08 

Wahyu Ika dan Wahyono. 2015.Pengaruh Kualitas Pelayanan, Persepsi Harga 

Dan Nilai Pelanggan Terhadap Loyalitas Konsumen Melalui Kepuasan 

Pelanggan Sebagai Variabel Intervening. Management Analysis Journal 4 

(1) (2015) 

Wijayanti, A., 2008. Strategi Meningkatkan Loyalitas melalui Kepuasan 

Pelanggan, thesis Universitas Diponegoro, Semarang 

 

Zeithaml, Bitner, dan Gremler. (2009). Service Marketing: Integrating Customer 

Focus Across the Firm. 

 

www.dienjoybisnis.com 

www.cnnindonesia.com 

http://newatlastaksi.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.dienjoybisnis.com/
http://www.cnnindonesia.com/
http://newatlastaksi.com/

