DAFTAR PUSTAKA

Akbar, A. (2018). The impact of corporate reputation on financial performance:
Evidence from an emerging market. . Journal of Business Research, , 88,
478-486.

Amine, L. &. (2021). Social media and the public relations practitioner: Measuring
the impact on corporate reputation. . Public Relations Review, 47(5), 102-
188. .

Anderson, J. B. (2020). The impact of underwriting risk on insurance company
income. . Journal of Risk and Insurance, 87(3), 527-552.

Cai, R. a.-Q. (2018). The Impacts of Complaint Efforts on Customer Satisfaction
and Loyalty. . The Service Industries Journal, 38 (15-16): 1095-1115.

Cangara, H. (2011). Pengantar llmu Komunikasi. Jakarta: PT Raja Grafindo
Persada.

Cheung, M. L. (2020). The Influence of Perceived Social Media Marketing
Elements on Consumer—Brand Engagement and Brand Knowledge. Asia
Pacific Journal of Marketing and Logistics, 32 (3): 695-720.

Cho, Y. &. (2020). The effect of corporate social responsibility on brand reputation
and customer loyalty in the airline industry. . Journal of Travel Research,
59(4), 575-590. .

Choiriyati, S. (. (2023, 10 6). Jurnal Perspektif, Vol 2, No. 2, pp 21-27. Retrieved
from Jurnal Perspektif, Vol 2, No. 2, pp 21-27:
http://journal.uml.ac.id/PF/article/do wnload/143/126

CNBC Indonesia, B. A. (2023, 6 23). CNBC Indonesia. Retrieved from
CNBClIndonesia.com:
https://www.cnbcindonesia.com/market/20210923132508-
17278601/banyak-aduan-soal-unit-link-lalu-bagaimana-nasib-nasabah

CNBC Indonesia, J. Y. (2023, 8 14). CNBC Indonesia. Retrieved from
CNBClIndonesia.com:
https://www.cnbcindonesia.com/mymoney/20220428125923-72-
335724/jadi-yang-terbesar-total-aset-prudential-tembus-rp-72-t

CNN Indonesia, T. J. (2023, 6 23). CNN Indonesia. Retrieved from
CNNIndonesia.com:
https://www.cnnindonesia.com/ekonomi/20210421143010-78-632841/3-
juta-nasabah-angkat-kaki-dari-asuransi-unit-link

120



121

Djafarova, E. &. (2023, 6 1). Science Direct; Computers in Human Behavior.
Retrieved from sciencedirect.com:
https://sciencedirect.com/science/article/abs/pii/S0747563216307506

Djojosoedarso, S. (2003). Prinsip-prinsip Manajemen Risiko dan Asuransi. Jakarta:
Salemba Empat.

Dong, X. S.-S. (2022). Does Media Sentiment Affect Stock Prices? Evidence from
China’s STAR Market. Frontiers in Psychology , 13: 104-171.

Dudutari, B. A. (2022. ). Negative Online Reviews and Consumer Purchase
Intentions for Search and Credence Goods: Reactions from Users of Online
Shopping Platforms in Nigeria. . International Research Journal of
Management, IT and Social Scienses, 9 (2): 328-390.

Effendi, O. U. (2003). llmu Teori dan Filsafat Komunikasi. Citra Aditya Bakti:
Bandung .

Fakta Dari Asuransi Jiwa Unit Link Yang Wajib Kamu Ketahui (2021). (2023, 7
6). AAJI. Retrieved from aaji.or.id: https://aaji.or.id/Articles/fakta-dari-
asuransi-jiwa-unit-link-yang-wajib-kamu-ketahui

Fombrun, C. &.-2. (2023, 2 11). Academy of Management Journal. Retrieved from
Academy of Management Journal:
https://journals.aom.org/doi/epub/10.5465/256324

Graf-Vlachy, L. e. (2023, 10 6). Sage Journals. Retrieved from Journals Sage Pub:
https://journals.sagepub.com/doi/10.1177/0149206319864155

Greene, W. H. (2004). Profitability and Efficiency in the U.S. Life Insurance
Industry. Journal of Productivity Analysis , 21(3): 229-247.

Grunig, J. E. (1992). Excellence in Public Relations and Communication
Management. New Jersey: Lawrence Erlbaum Associates, Inc., Publishers.

Gunawan, P. A. (2022). Pengaruh Brand Image Dan Nutrition Label Terhadap
Keputusan Pembelian Mie Instan Lemonilo: Efek Moderasi Orientasi
Makanan Sehat. Jurnal Manajemen Pemasaran , 16(1): 48-56.

Guo, Y. D. (2020). Social Media—Based Customer Service and Firm Reputation. .
International Journal of Operations & Production Management, 40 (5):
575-601.

Hanafizadeh, P. S. (2021). Exploring the Consequence of Social Media Usage on
Firm Performance. . Digital Business , 1(2): 10-13.



122

Handaruwati, 1. (2017). Pengaruh Media Sosial Terhadap Penjualan Produk
Camilan Lokal Secara Online . Buletin Bisnis dan Manajemen, Universitas
Kristen Surakarta, 03 (01).

Ibrahim, M. M.-1. (2023, 20 9). Untag. Retrieved from Jurnal Untag:
http://jurnal.untag-sby.ac.id/index.php/representamen/article/view/5727

Jon, A. M. (2023, 10 10). Jurnal UIl. Retrieved from JournalUll.ac.id:
https://journal.uii.ac.id/AUTOMATA/article/view/26376

Jones, P. &. (2019). The relationship between life insurance sales and company
income. . Journal of Insurance Research, 32(1), 1-20.

Kajian Perlindungan Konsumen OJK Seri Asuransi Unit Link (2017). (2023, 5 14).
OJK. Retrieved from ojk.go.id: https://kontak157.0jKk.go.id

Katadata, P. H. (2023, 6 23). Kadatadata. Retrieved from Kadatadata.co.id:
https://databoks.katadata.co.id/datapublish/2023/05/15/pendapatan-
hingga-laba-prudential-indonesia-kompak-turun-pada-kuartal-i-2023

Kim, K. L. (2018). The impact of unit-linked life insurance sales on insurance
company income. Journal of Financial Management, 47(2), 395-422.

Kim, K. L. (2018). The impact of unit-linked life insurance sales on insurance
company income. Journal of Financial Management, 47(2), 395-422.

Kim, K. L. (2018). The impact of unit-linked life insurance sales on insurance
company income. . Journal of Financial Management, 47(2), 395-422.

Kim, K. L. (2020). Impact of Consumer Engagement on Firm Performance.
Marketing Intelligence & Planning, 38 (7): 847-61.

Kim, Y. &. (2018). Trust, perceived risk, and purchase intention: The moderating
role of corporate reputation in online settings. . Journal of Business
Research,, 84, 374-381.

Kitapci, O. R. (2019). Consumer Complaint Behavior: A Literature Review and
Research Agenda. Journal of Applied Economics and Business Research
JAEBR, 9(3): 141-165 .

Kwon, E. &. (2022). The impact of social media on brand trust and loyalty: The
mediation role of brand reputation. . Journal of Business Research, 142,
233-243.

Laroche, M. H. (2019). To be or not to be in social media: How brand loyalty is
affected by social media? . International Journal of Information
Management, 45, 15-26. .



123

Lee, J. W. (2022). Impacts of Public Relations on Corporate Reputation. . Journal
of Digital Marketing and Communication, 2(1): 30-.

Lindermdller, D. M. (2022). Negative Media Reporting and Its Effects on
Performance Information Use in Public Spending . Public Management
Review, 24(7): 1024-47.

Mustamin., A. F. (2022). Dosa-dosa Unit Link. Jakarta: PT Elex Media
Komputindo.

Nova, F. (2014). PR War. Jakarta: Kompas Gramedia.

Pakistan, F. A. (2023, 10 9). Research Journal of Finance and Accounting, 2019.
Retrieved from [ISTE:
https://www.iiste.org/Journals/index.php/RJFA/article/view/46914

Penjelasan Prudential Indonesia Tanggapi Aksi Belasan Basabah Unit Link Tuntut
Premi Kembali. (2023, 6 25). Prudential Indonesia. Retrieved from
Prudential.co.id: https://www.prudential.co.id/id/pahami-bareng/cerita-
asuransi/informasi-terkini/penjelasan-prudential-indonesia-tanggapi-aksi-
belasan-nasabah-unit-link-tuntut-premi-kembali/

POJK 05/2023 tentang Kesehatan Keuangan Perusahaan Asuransi dan Perusahaan
Reasuransi. (2023, 6 23). OJK. Retrieved from ojk.go.id: http://ojk.go.id

POJK 18/POJK.07/2018 tentang Layanan Pengaduan Konsumen Sektor Jasa
Keuangan. (2023, 5 15). OJK. Retrieved from ojk.go.id: http;//ojk.go.id

POJK No. 31/POJK.07/2020 tentang Penyelenggaraan Layanan Konsumen dan
Masyarakat di SIK oleh OJK. (2023, 4 12). OJK. Retrieved from ojk.go.id:
http://ojk.go.id

Pradana, M. G. (2020). Pengaruh Sentimen Di Sosial Media Dengan Harga Saham
Perusahaan. Edutic - Scientific Journal of Informatics Education, 6(2).

Purba, R. (2002 ). Asuransi Indonesia. Jakarta: Salemba Empat .

Riwayati, H. E. (2022). Analysis Of The Effect Of Premium Income, Underwriting
Ratio, Return On Investment And Return On Equity On Profit Of Insurance
Company. . Management Research Studies Journal , 3(2): 49-57.

Santi, J. T. (2015). Selami Asuransi Demi Proteksi Diri. Jakarta: Kompas Media
Nusantara.

Schindler., C. d. (2014 ). Bussiners Research Method. . New York: McGrawHill.



124

Septina, F. (2022). Determinant of Financial Performance for General Insurance
Companies in Indonesia. . Jurnal Ecodemica Jurnal Ekonomi Manajemen
dan Bisnis , 6(1): 88-97.

Setianingtyas, A. a. (2020). Analisis Social Media Marketing dan Tampilan Produk
Dalam Meningkatkan Penjualan Produk Pamos Shop Mojokerto. . Jurnal
Manajemen Bisnis , 17(2): 207.

Shen, Y. &. (2021). How social media shape consumers' perceptions of brand
reputation: Evidence from China. . International Journal of Information
Management, 58.

Smith, K. A. (1987). “Newspaper Coverage on Public Concern About Community
Issues”. Journalism Monograph , Volume 1, Nomor 1.

Song, Y. H. (2021.). Media Coverage, CEO Age and Corporate Performance in Big
Data Environment” eds. K.H.M. Mansur and Y. Fu. . E3S Web of
Conferences , 251: 02018.

Statistik Perasuransian Indonesia 2019. (2023, 2 12). Asosiasi Asuransi Jiwa
Indonesia. Retrieved from aaji.or.id: http:/aaji.or.id

Statistik Perasuransian Indonesia 2020. (2023, 3 14). Asosiasi Asuransi Jiwa
Indonesia. Retrieved from aaji.or.id: http://aaji.or.id

Statistik Perasuransian Indonesia 2021. (2023, 4 11). Asosiasi Asuransi Jiwa
Indonesia. Retrieved from aaji.or.id: http://aaji.or.id

Undang-undang RI Nomor 40 tahun 2014 Tentang Perasuransian. (2023, 5 5).
www.ojk.go.id. Retrieved from www.ojk.go.id: http://www.ojk.go.id

Vig, S. K. (2017.). The Impact of Reputation on Corporate Financial Performance:
Median Regression Approach. . Business Systems Research Journal, 8 (2):
40-58.

Wan, X. L. (2018). The impact of media exposure on corporate reputation: An
empirical study of the financial crisis. Public Relations Review, 44(5), 694-
704. .

Ward, S. J. (2011). Ethics and The media. Cambridge: Cambridge University Press.

Watie, E. (.-7. (2023, 8 6). Jurnal The Messesnger. Retrieved from
journals.usm.ac.id: https://journals.usm.ac.id/index.php/the-
messenger/article/view/270

Yang, A. &. (2022). The influence of social media on brand reputation and purchase
intention: The role of perceived brand personality and consumer
involvement. . Journal of Business Research, 139, 89-102.



125

Zulfa, 1. a. (2017). Sentimen Analisis Tweet Berbahasa Indonesia Dengan Deep
Belief Network. . I1JCCS (Indonesian Journal of Computing and
Cybernetics Systems) , 11(2): 187.



