
ABSTRACT

([SORULQJ�WKH�OLQN�EHWZHHQ�LQFUHPHQWDO�SURGXFW�LQQRYDWLRQ�DQG�RSHUDWLRQDO�SHUIRUPDQFH��WKLV�

UHVHDUFK� DLPV� WR� FRYHU� KRZ�PLQRU� LPSURYHPHQWV� WR� H[LVWLQJ� SURGXFWV� LPSDFW� D� FRPSDQ\¶V�

SURGXFWLRQ� FRVW�� WLPH�� DQG� TXDOLW\�� 7KURXJK� D� FRPSUHKHQVLYH� UHYLHZ� RI� WKH� OLWHUDWXUH� DQG�

SURIHVVLRQDO� LQWHUYLHZV� ZLWK� �� GLIIHUHQW� SHRSOH� LQ� WKH� EXVLQHVV� ZRUOG�� LW� H[SORUHV� WKH�

UHODWLRQVKLS� EHWZHHQ� ERWK� YDULDEOHV� DQG� KRZ� EXVLQHVVHV� FDQ� VWUDWHJLFDOO\� LQWHJUDWH�

LQFUHPHQWDO�SURGXFW�LQQRYDWLRQ�WR�HQKDQFH�RSHUDWLRQDO�SHUIRUPDQFH����
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