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ABSTRACT 

The purpose of this study is to analyze analyze the effect of the marketing 

environment, innovation, and social media on the development of MSMEs with 

marketing strategies and competitive advantage as intervening variables and the 

effect of applying the AIDA model . The population in this study were Micro, Small 

and Medium Enterprises owners, where respondents were owners of Micro, Small 

and Medium Enterprises in the city of Semarang. The number of samples used was 

150 respondents. The method of data collection is done through a questionnaire 

method. This study uses Structural Equation Modeling (SEM) analysis techniques 

using the AMOS 24 analysis tool. 

The results of this study indicate that the marketing environment has a 

positive and significant effect on marketing strategy, innovation has a positive and 

significant effect on marketing strategy and competitive advantage, social media 

has a positive and significant effect on competitive advantage, marketing strategy 

has a positive and significant effect on the development of MSMEs, and competitive 

advantage bar positive and significant impact on the development of MSMEs. 
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