
101 
 

  

DAFTAR PUSTAKA 

Abdelgawad, S. G., Zahra, S. A., Svejenova, S., & Sapienza, H. J. (2013). Strategic 
leadership and entrepreneurial capability for game change. Journal of 
Leadership and Organizational Studies, 20(4), 394–407. 
https://doi.org/10.1177/1548051813475484 

Abeysekara, N., Wang, H., & Kuruppuarachchi, D. (2019). Effect of supply-chain 
resilience on firm performance and competitive advantage: A study of the Sri 
Lankan apparel industry. Business Process Management Journal, 25(7), 
1673–1695. https://doi.org/10.1108/BPMJ-09-2018-0241 

Ali, M. (2021). Imitation or innovation: To what extent do exploitative learning and 
exploratory learning foster imitation strategy and innovation strategy for 

sustained competitive advantage?✰. Technological Forecasting and Social 
Change, 165. https://doi.org/10.1016/j.techfore.2020.120527 

Anning-Dorson, T. (2018). Innovation and competitive advantage creation: The 
role of organisational leadership in service firms from emerging markets. 
International Marketing Review, 35(4), 580–600. 
https://doi.org/10.1108/IMR-11-2015-0262 

Aplikasi Analisis Multivariate dengan Pogram SPSS (3rd ed.). (2005). Badan 
Penerbit Univerrsitas Diponegoro. 

Arikunto. (2016). Prosedur Penelitian Suatu Pendekatan Praktik. Rineka Cipta. 
Assauri, S. (2013). Manajemen Pemasaran. PT. Raja Grafindo Persada. 
Aydin, H. (2020). Market orientation and product innovation: the mediating role of 

technological capability. European Journal of Innovation Management, 24(4), 
1233–1267. https://doi.org/10.1108/EJIM-10-2019-0274 

Barbera, F., Hasso, T., & Schwarz, T. V. (2023). Family governance 
and firm performance: exploring the intermediate effects of family 
functioning and competitive advantage. Journal of Family Business 
Management, 13(4), 1085–1103. https://doi.org/10.1108/JFBM-06-2022-
0076 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 
of Management, 17(1), 99–120. 
https://doi.org/10.1177/014920639101700108 

Barney, J. (2007). Gaining and Sustaining Competitive Advantage. Pearson 
Prentice Hall. 

Cai, L., Chen, B., Chen, J., & Bruton, G. D. (2017). Dysfunctional competition & 
innovation strategy of new ventures as they mature. Journal of Business 
Research, 78, 111–118. https://doi.org/10.1016/j.jbusres.2017.05.008 

Cavusgil, S., & Knight, G. (2015). The born global firm: An entrepreneurial and 
capabilities perspective on early and rapid internationalization. Journal of 
International Business Studies, 3–16. 

Cho, Y. S., & Linderman, K. (2020). Resource-based product and process 
innovation model: Theory development and empirical validation. 
Sustainability (Switzerland), 12(3). https://doi.org/10.3390/su12030913 

Correia, R. J., Dias, J. G., & Teixeira, M. S. (2020). Dynamic capabilities and 
competitive advantages as mediator variables between market orientation and 



102 
 

  

business performance. Journal of Strategy and Management, 14(2), 187–206. 
https://doi.org/10.1108/JSMA-12-2019-0223 

Falahat, M., Soto-Acosta, P., & Ramayah, T. (2022). Analysing the importance of 
international knowledge, orientation, networking and commitment as 
entrepreneurial culture and market orientation in gaining competitive 
advantage and international performance. International Marketing Review, 
39(3), 463–481. https://doi.org/10.1108/IMR-02-2021-0053 

Felício, J. A., Duarte, M., Caldeirinha, V., & Rodrigues, R. (2014). Franchisee-
based brand equity and performance. Service Industries Journal, 34(9–10), 
757–771. https://doi.org/10.1080/02642069.2014.905922 

Ferdinand, A. (2006). Metode Penelitian Manajemen (Pedoman Penelitian Untuk 
Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen. Badan Penerbit 
Universitas Diponegoro. 

Ferdinand, A. (2014). Metode Penelitian Manajemen. Badan Penerbit Universitas 
Diponegoro. 

Ferreira, J., Cardim, S., & Branco, F. (2018). Dynamic capabilities, marketing and 
innovation capabilities and their impact on competitive advantage and firm 
performance. 13th Iberian Conference on Information Systems and 
Technologies (CISTI), IEEE, 1–7. 

Ferreira, J., & Coelho, A. (2020). Dynamic capabilities, innovation and branding 
capabilities and their impact on competitive advantage and SME’s 
performance in Portugal: the moderating effects of entrepreneurial orientation. 
International Journal of Innovation Science, 12(3), 255–286. 
https://doi.org/10.1108/IJIS-10-2018-0108 

Galloway, T. L., Miller, D. R., Sahaym, A., & Arthurs, J. D. (2017). Exploring the 
innovation strategies of young firms: Corporate venture capital and venture 
capital impact on alliance innovation strategy. Journal of Business Research, 
71, 55–65. https://doi.org/10.1016/j.jbusres.2016.10.017 

Ghozali, I. (2005). Aplikasi Analisis Multivariate dengan Pogram SPSS (3rd ed.). 
Badan Penerbit Univerrsitas Diponegoro. 

Ghozali, I. (2006). Structural Equation Modeling Metode Alternatif Dengan Partial 
Least Square. . Universitas Diponegoro. 

Ghozali, I. (2011). Aplikasi Analisis Multivariate dengan Program SPSS. . Badan 
Penerbit Universitas Diponegoro. 

Ghozali, I. (2013). Desain Penelitian Kuantitatif dan Kualitatif untuk Akuntansi, 
Bisnis dan Ilmu Sosial Lainnya. Yoga Pratama. 

Ghozali, I. (2017). Model Persamaan Struktural Konsep Dan Aplikasi Program. 
AMOS 24. . Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2020). 25 Teori Besar Ilmu Manajemen, Akuntansi dan Bisnis. Yoga 
Pratama. 

Guerra, R. M. de A., & Camargo, M. E. (2024). Mediation of learning orientation 
on market orientation and business performance: evidence from Brazilian 
Small and Medium Enterprises (SMEs). Benchmarking, 31(2), 590–610. 
https://doi.org/10.1108/BIJ-06-2022-0404 



103 
 

  

Guo, B., & Ding, P. (2020). A behavioral theory of patent application rhythm: The 
moderating roles of CEO overconfidence and discretion. Management 
Decision, 58(4), 743–758. https://doi.org/10.1108/MD-11-2018-1271 

Guo, R. (2019). Effectuation, opportunity shaping and innovation strategy in high-
tech new ventures. Management Decision, 57(1), 115–130. 
https://doi.org/10.1108/MD-08-2017-0799 

Hair, J. F., William, C. B., Barry, J. B., & Rolphj, E. A. (2010). Multivariate Data 
Analysis Seventh Edition. Pearson. 

Hao, S., & Song, M. (2016). Technology-driven strategy and firm performance: 
Are strategic capabilities missing links? Journal of Business Research, 69(2), 
751–759. https://doi.org/10.1016/j.jbusres.2015.07.043 

Harrison, J. S., Bosse, D. A., & Phillips, R. A. (2010). Managing for Stakeholders, 
Stakeholder Utility Functions, and Competitive Advantage. Source: Strategic 
Management Journal, 31(1), 58–74. https://doi.org/10.1002/smj 

Harrison, J. S., & Wicks, A. C. (2013). Stakeholder Theory, Value, and Firm 
Performance. Business Ethics Quarterly, 23(1), 97–124. 
https://doi.org/10.5840/beq20132314 

Haryono, S. (2013). Structural Equation Modeling: Untuk Penelitian Manajemen 
Menggunakan Amos 18.0. PT. Intermedia Personalia Utama. 

Heris Mahendra, H., & Zahara Nurani, R. (2020). Pengaruh Penggunaan DLM 
(Digital Learning Material) Terhadap Aktivitas Belajar IPS Siswa Kelas V 
Sekolah Dasar. Jurnal Riset Pedagogik , 4(1), 26–34. 
https://jurnal.uns.ac.id/jdc 

Hoai, T. T., Hung, B. Q., & Nguyen, N. P. (2022). The impact of internal control 
systems on the intensity of innovation and organizational performance of 
public sector organizations in Vietnam: the moderating role of 
transformational leadership. Heliyon, 8(2). 
https://doi.org/10.1016/j.heliyon.2022.e08954 

Hsieh, J.-C. (2023). The Effect of Innovation Strategies on the Business 
Performance of Global Semiconductor Firms. Sage Open, 13(4). 
https://doi.org/10.1177/21582440231201543 

Iyer, P., Davari, A., Zolfagharian, M., & Paswan, A. (2019). Market orientation, 
positioning strategy and brand performance. Industrial Marketing 
Management, 81, 16–29. https://doi.org/10.1016/j.indmarman.2018.11.004 

Jaeger, N. A., Zacharias, N. A., & Brettel, M. (2016). Nonlinear and dynamic 
effects of responsive and proactive market orientation: A longitudinal 
investigation. International Journal of Research in Marketing, 33(4), 767–
779. https://doi.org/10.1016/j.ijresmar.2016.01.006 

Kaplan, R. S., David, ;, & Norton, P. (2001). Accounting Horizons (Vol. 15, Issue 
1). ABI/INFORM Global pg. 

Kaur, R., Sharma, R. K., & Goyal, S. (2019). Improving Organizational 
Performance Through Competitive Advantage: An Empirical Analysis with 
Reference to Indian IT Industry. Journal of Asia-Pacific Business, 20(4), 281–
301. https://doi.org/10.1080/10599231.2019.1684169 

Kurniawan, R., Budiastuti, D., Hamsal, M., & Kosasih, W. (2021). Networking 
capability and firm performance: the mediating role of market orientation and 



104 
 

  

business process agility. Journal of Business and Industrial Marketing, 36(9), 
1646–1664. https://doi.org/10.1108/JBIM-01-2020-0023 

Lakhal, L. (2009). Impact of quality on competitive advantage and organizational 
performance. Journal of the Operational Research Society, 60(5), 637–645. 
https://doi.org/10.1057/palgrave.jors.2602601 

Lestari, S. D., Leon, F. M., Widyastuti, S., Brabo, N. A., & Putra, A. H. P. K. 
(2020). Antecedents and consequences of innovation and business strategy on 
performance and competitive advantage of SMEs. Journal of Asian Finance, 
Economics and Business, 7(6), 365–378. 
https://doi.org/10.13106/JAFEB.2020.VOL7.NO6.365 

Li, J. J., & Zhou, K. Z. (2010). How foreign firms achieve competitive advantage 
in the Chinese emerging economy: Managerial ties and market orientation. 
Journal of Business Research, 63(8), 856–862. 
https://doi.org/10.1016/j.jbusres.2009.06.011 

Lin, H. E., Hsu, I. C., Hsu, A. W., & Chung, H. M. (2020). Creating competitive 
advantages: Interactions between ambidextrous diversification strategy and 
contextual factors from a dynamic capability perspective. Technological 
Forecasting and Social Change, 154. 
https://doi.org/10.1016/j.techfore.2020.119952 

March, J. G. (1991). Exploration and Exploitation in Organizational Learning 
(Vol. 2, Issue 1). https://www.jstor.org/stable/2634940?seq=1&cid=pdf- 

Miller, D. (1988). Relating Porter’s Business Strategies to Environment and 
Structure: Analysis and Performance Implications. In Source: The Academy of 
Management Journal (Vol. 31, Issue 2). https://about.jstor.org/terms 

Mohebi, M. M., & Farzollahzade, S. (2014). Improving competitive advantage and 
business performance of SMEs by creating entrepreneurial social competence. 
MAGNTResearch Report, 2, 20–26. 

Narteh, B. (2018). Brand equity and financial performance: The moderating role of 
brand likeability. Marketing Intelligence and Planning, 36(3), 381–395. 
https://doi.org/10.1108/MIP-05-2017-0098 

Narver, J. C., Slater, S. F., & MacLachlan, D. L. (2004). Responsive and Proactive 
Market Orientation and New‐Product Success. Journal of Product Innovation 
Management, 21(5), 334–347. https://doi.org/10.1111/j.0737-
6782.2004.00086.x 

Narver, J. C., Slater, S. F., & Maclachlan, D. L. (2004). Responsive and Proactive 
Market Orientation and New-Product Success. 

Newbert, S. L. (2008). Value, rareness, competitive advantage, and performance: 
A conceptual-level empirical investigation of the resource-based view of the 
firm. Strategic Management Journal, 29(7), 745–768. 
https://doi.org/10.1002/smj.686 

Nguyen Van, I., Le, T. T., & Kotaskova, A. (2023). The role of brand and market 
orientation on competitive advantage in the food sector: business strategy’s 
moderator role. British Food Journal, 125(11), 3888–3911. 
https://doi.org/10.1108/BFJ-01-2023-0010 

Nur ’, S., Zulkiffli, A., & Perera, N. (2011). A LITERATURE AAALYSIS OO 
BUSIIESS PERFORMAACE FOR SMES-SUBJECTIVE OR OBJECTIVE 



105 
 

  

MEASURES? 
http://ssrn.com/abstract=1867874Electroniccopyavailableat:http://ssrn.com/a
bstract=1867874 

Ogbu, C. P. (2017). Marketing strategies and performance of indigenous 
construction firms in Nigeria. Journal of Construction in Developing 
Countries, 22(1), 1–19. https://doi.org/10.21315/jcdc2017.22.1.1 

Ohr, R. C., & Mattes, F. (2013). Balancing innovation via organizational 
ambidexterity. 

Oluwatayo, A. A., & Amole, D. (2011). Architectural firms: Workforce, business 
strategy and performance. Australasian Journal of Construction Economics 
and Building, 11, 21–44. 

Oluwatayo, A. A., Amole, D., & Alagbe, O. A. (2019). Firm Attributes and 
Performance: A Study of Architectural Firms in Nigeria. JCBM, 1, 1–7. 
https://doi.org/10.15641/jcbm.3.1.2019.592 

O’Shannassy, T. (2008). Sustainable competitive advantage or temporary 
competitive advantage: Improving understanding of an important strategy 
construct. Journal of Strategy and Management, 1(2), 168–180. 
https://doi.org/10.1108/17554250810926357 

Othman, R., Arshad, R., Aris, N. A., & Arif, S. M. M. (2015). Organizational 
Resources and Sustained Competitive Advantage of Cooperative 
Organizations in Malaysia. Procedia - Social and Behavioral Sciences, 170, 
120–127. https://doi.org/10.1016/j.sbspro.2015.01.021 

Ozdemir, S., Kandemir, D., & Eng, T. Y. (2017). The role of horizontal and vertical 
new product alliances in responsive and proactive market orientations and 
performance of industrial manufacturing firms. Industrial Marketing 
Management, 64, 25–35. https://doi.org/10.1016/j.indmarman.2017.03.006 

Pennie Frow, Suvi Nenonen, Adrian Payne, & Kaj Storbacka. (2010). Managing 
Co-Creation Design: a Strategic Approach to Innovation. Source: Strategic 
Management Journal, 31(1), 58–74. https://doi.org/10.1002/smj 

Porter, M. E. (1985). TECHNOLOGY AND COMPETITIVE ADVANTAGE. 
Journal of Business Strategy, 5(3), 60–78. https://doi.org/10.1108/eb039075 

Powell, W. W., & Sandholtz, K. W. (2012). Amphibious entrepreneurs and the 
emergence of organizational forms. Strategic Entrepreneurship Journal, 6(2), 
94–115. https://doi.org/10.1002/sej.1129 

Prajogo, D. I. (2016). The strategic fit between innovation strategies and business 
environment in delivering business performance. International Journal of 
Production Economics, 171, 241–249. 
https://doi.org/10.1016/j.ijpe.2015.07.037 

Pratono, A. H., Darmasetiawan, N. K., Yudiarso, A., & Jeong, B. G. (2019). 
Achieving sustainable competitive advantage through green entrepreneurial 
orientation and market orientation: The role of inter-organizational learning. 
Bottom Line, 32(1), 2–15. https://doi.org/10.1108/BL-10-2018-0045 

Rahmadi, A. N., Jauhari, T., & Dewandaru, B. (2020). Pengaruh Orientasi Pasar, 
Inovasi dan Orientasi Kewirausahaan Terhadap Keunggulan Bersaing Pada 
UKM (Vol. 21, Issue 2). 



106 
 

  

Šályová, S., Táborecká-Petrovičová, J., Nedelová, G., & Ďaďo, J. (2015). Effect of 
Marketing Orientation on Business Performance: A Study from Slovak 
Foodstuff Industry. Procedia Economics and Finance, 34, 622–629. 
https://doi.org/10.1016/s2212-5671(15)01677-9 

Samsir, S. (2018). The effect of leadership orientation on innovation and its 
relationship with competitive advantages of small and medium enterprises in 
Indonesia. International Journal of Law and Management, 60(2), 530–542. 
https://doi.org/10.1108/IJLMA-01-2017-0005 

Satria Pradja, N., Iskandar, Masruroh, R., Santikawati, L., & Maulana, Y. (2024). 
The Influence of Entrepreneurial Orientation and Market Orientation on 
Marketing Performance through Competitive Advantage. International 
Journal Administration, Business & Organization, 5(4), 1–11. 
https://doi.org/10.61242/ijabo.24.425 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: Skill-Building 
Approach . (17th Ed.). Wiley & Sons Ltd. 

Sheng, S., Zhou, K. Z., & Lessassy, L. (2013). NPD speed vs. innovativeness: The 
contingent impact of institutional and market environments. Journal of 
Business Research, 66(11), 2355–2362. 
https://doi.org/10.1016/j.jbusres.2012.04.018 

Song, J., Wei, Y. S., & Wang, R. (2015). Market orientation and innovation 
performance: The moderating roles of firm ownership structures. International 
Journal of Research in Marketing, 32(3), 319–331. 
https://doi.org/10.1016/j.ijresmar.2015.03.005 

Studi, P., Manajemen, M., Akuntansi, D., Wahyudi, E., & Subanidja, S. (2021). 
JURNAL RISET PERBANKAN MANAJEMEN DAN AKUNTANSI THE 
EFFECT OF LEADERSHIP STYLE STRATEGY AND INNOVATION 
STRATEGY ON COMPETITIVE ADVANTAGES AND 
IMPLEMENTATION OF INDUSTRY 4.0 (IKPIA Perbanas Jakarta) 2 Dosen 
Pascasarjana, (IKPIA Perbanas Jakarta) * Eko Wahyudi-The effect of 
leadership style strategy and innovation strategy on competitive advantages 
and implementation of industry 4.0. Manajemen Dan Akuntansi, 5(1). 
http://www.jrpma.sps-perbanas.ac.id/index.php/jrpma 

Suandi, E., Herri, H., Yulihasri, Y., & Syafrizal, S. (2023). An empirical 
investigation of Islamic marketing ethics and convergence marketing as key 
factors in the improvement of Islamic banks performance. Journal of Islamic 
Marketing, 14(6), 1438–1462. https://doi.org/10.1108/JIMA-07-2021-0225 

Sugiyono. (2008). Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif dan 
R&D). Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Afabeta. 
Tabachink, B. G., & Fidel, L. S. (2013). Using Multivariate (Vol. 6). Pearson 

Education. 
Telagawathi, N. L. W. S., Yasa, N. N. K., Giantari, I. G. K. A., & Ekawati, N. W. 

(2022). The role of innovation strategies in mediating covid-19 perceptions 
and entrepreneurship orientation on Endek weaving craft business 
performance. Uncertain Supply Chain Management, 10(3), 913–922. 
https://doi.org/10.5267/j.uscm.2022.3.003 



107 
 

  

Udriyah, Tham, J., & Ferdous Azam, S. M. (2019). The effects of market 
orientation and innovation on competitive advantage and business 
performance of textile smes. Management Science Letters, 9(9), 1419–1428. 
https://doi.org/10.5267/j.msl.2019.5.009 

Valmohammadi, C. (2012). Investigating innovation management practices in 
Iranian organizations. Innovation: Management, Policy and Practice, 14(2), 
247–255. https://doi.org/10.5172/impp.2012.14.2.247 

Wang, Y., & Liu, F. (2020). Proactive or responsive market orientation for stronger 
service innovation capability: the moderating roles of contractual and 
relational governance. Journal of Business and Industrial Marketing, 35(5), 
863–874. https://doi.org/10.1108/JBIM-05-2019-0185 

Wernerfelt, B. (1995). The Resource-Based View of the Firm: Ten Years After. In 
Management Journal (Vol. 16, Issue 3). https://www.jstor.org/stable/2486738 

Wiratno Putri, V., Yuniawan, A., Siswa, T., & Sekaran, K. (2016). 
ORGANIZATIONAL EFFECTIVENESS: SOCIAL CAPITAL AND 
COMPETITIVE ADVANTAGE APPROACH. Jurnal Dinamika Manajemen, 
7(1), 76–90. http://jdm.unnes.ac.id 

Yaskun, M., Sudarmiatin, Hermawan, A., & Rahayu, W. P. (2023). THE EFFECT 
OF MARKET ORIENTATION, ENTREPRENEURIAL ORIENTATION, 
INNOVATION AND COMPETITIVE ADVANTAGE ON BUSINESS 
PERFORMANCE OF INDONESIAN MSMEs. International Journal of 
Professional Business Review, 8(4). 
https://doi.org/10.26668/businessreview/2023.v8i4.1563 

Zahra, S., Abdelgawad, S. G., & Tsang, E. W. K. (2011). Emerging multinationals 
venturing into developed economies: Implications for learning, unlearning and 
entrepreneurial capability. . Journal of Management Inquiry, 20(3), 323–330. 

Zhang, J., & Duan, Y. (2010). The impact of different types of market orientation 
on product innovation performance: Evidence from Chinese manufacturers. 
Management Decision, 48(6), 849–867. 
https://doi.org/10.1108/00251741011053433 

 


