
 

 

 

 

 

 

DAFTAR PUSTAKA 

 

Afifah, N., & Team. (2023). The impact of entrepreneurial education on student 

business startups: A study at Indonesian universities. Journal of 

Entrepreneurship Education, 26(3), 54-68. 

Ardial, S. (2014). Komunikasi dan teori-teori komunikasi. Jakarta: Indeks. 

Badan Pusat Statistik (BPS). (2023). Statistik Ekonomi Indonesia. Jakarta: Badan 

Pusat Statistik. 

Bambang, T., Fauzi, Y., & Nurul, H. (2022). Impact of digitalization on customer 

satisfaction in the banking sector in Indonesia. Journal of Financial 

Services Marketing, 27(3), 198-210. 

Barney, J. B. (1991). Firm resources and sustained competitive advantage. Journal 

of Management, 17(1), 99-120. 

Barney, J. B. (2007). Gaining and sustaining competitive advantage (3rd ed.). Upper 

Saddle River, NJ: Pearson Education. 

Bilal, M., Anwar, M., & Iqbal, Z. (2023). The effect of innovation on SME growth: 

An empirical study from Pakistan. Journal of Small Business and 

Enterprise Development, 30(1), 81-95. 

Bramasta, R. (2023). Pengaruh digital marketing terhadap loyalitas konsumen pada 

industri ritel di Indonesia. Jurnal Manajemen Bisnis, 14(1), 25-40. 

Bramasta, R. (2023). Pengaruh strategi digital marketing terhadap kinerja 

penjualan di perusahaan e-commerce. Jurnal Bisnis Digital, 5(1), 33-47. 

Bulan, L. T. (2016). Corporate social responsibility and financial performance: An 

empirical analysis of Indonesian companies. Journal of Business Ethics, 

133(4), 631-648. 

Business and Sustainable Development Commission. (2017). Better business, better 

world. London: 

Dading, K., Fauzan, I., & Sugeng, R. (2021). Efisiensi operasional dan pengaruhnya 

terhadap kinerja keuangan bank syariah di Indonesia. Jurnal Keuangan 

dan Perbankan, 15(4), 315-327. 

D'Angelo, V. (2022). Circular economy and its impact on sustainable business 

practices in Italy. Journal of Cleaner Production, 326, 129304. 

Dewayana, F. (2013). Metodologi penelitian bisnis untuk mahasiswa manajemen. 

92



 

 

 

 

93 

 

 

Bandung: Alfabeta. 

Fahmi, I. (2014). Manajemen kinerja: Teori dan aplikasi. Bandung: Alfabeta. 

Faozi, A., Ramdani, M., & Setiawan, I. (2023). Inovasi produk dan dampaknya 

terhadap keunggulan bersaing perusahaan. Jurnal Inovasi Bisnis, 8(2), 

88-99. 

Faozi, A., Ramdani, M., & Setiawan, I. (2023). Perception of SMEs on digital 

marketing tools in Indonesia. Journal of Business Research, 58(4), 301- 

318. 

Ferdinand, A. (2006). Metode penelitian manajemen: Pedoman penelitian untuk 

penulisan skripsi, tesis, dan disertasi ilmu manajemen. Semarang: Badan 

Penerbit Universitas Diponegoro. 

Ferdinand, A. (2014). Metode penelitian manajemen: Pedoman penelitian untuk 

penulisan skripsi, tesis, dan disertasi ilmu manajemen. Semarang: Badan 

Penerbit Universitas Diponegoro. 

Ghozali, I. (2005). Model persamaan struktural: Konsep dan aplikasi dengan 

program AMOS 21. Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2008). Structural equation modeling: Metode alternatif dengan partial 

least square (PLS). Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2013). Aplikasi analisis multivariate dengan program IBM SPSS 21. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2010). 

Multivariate data analysis (7th ed.). Upper Saddle River, NJ: Pearson 

Prentice Hall. 

Haryono, S. (2016). Metode SEM untuk penelitian manajemen dengan AMOS 

LISREL PLS. Jakarta: Luxima Metro Media. 

Kaplan, R. S., & Norton, D. P. (1992). The balanced scorecard: Measures that drive 

performance. Harvard Business Review, 70(1), 71-79. 

Leena, S. (2023). Digital transformation and its impact on business processes in the 

retail sector. Journal of Business Research, 95, 150-162. 

Leena, S., & Kumar, A. (2023). Digital transformation in small and medium 

enterprises: Challenges and opportunities. Journal of Business Research, 

78, 243-256. 

Li, B. (2023). Impact of artificial intelligence on business strategy: A case study of 



 

 

 

 

94 

 

 

Alibaba Group. Journal of Business Strategy, 44(2), 29-43. 

Martins, R. V., Santos, E., Eugenio, T., & Morais, A. (2022). Environmental, social, 

and governance (ESG) performance disclosure and financial outcomes: 

Evidence from the European market. Journal of Sustainable Finance & 

Investment, 12(4), 576-595. 

McKinsey & Company. (2022). The future of work after COVID-19: Research and 

insights. New York, NY: McKinsey Global Institute. 

Milthon, F. (2024). Digital transformation in Latin American enterprises: 

Opportunities and challenges. International Journal of Business and 

Management, 12(1), 55-70. 

Mulyadi. (2007). Sistem akuntansi. Jakarta: Salemba Empat. 

Nugrahayu, P. (2015). Analisis pengaruh kualitas produk terhadap kepuasan 

konsumen di PT XYZ. Jurnal Manajemen Pemasaran, 6(2), 78-85. 

Palupi, D. A. (2022). Corporate social responsibility and its impact on financial 

performance in Indonesia: An empirical study. Journal of Business and 

Management Research, 20(3), 112-126. 

Pemerintah Indonesia. (2015). Peraturan Menteri Perindustrian Nomor 51 Tahun 

2015 tentang Industri Hijau. Jakarta: Kementerian Perindustrian Republik 

Indonesia. 

Petcharat, N., & Zaman, M. (2018). Corporate governance and firm performance: 

Evidence from Thailand. Journal of Corporate Finance, 50, 457-472. 

Petcharat, N., & Zaman, M. (2018). Corporate governance and its impact on 

corporate social responsibility disclosure: Evidence from emerging 

markets. Journal of Business Ethics, 149(1), 85-98. 

Phyar, R. (2023). A study on the impact of remote working on employee productivity 

in Indonesia. Journal of Human Resource Management, 12(1), 45-58. 

Porter, M. E. (1985). Competitive advantage: Creating and sustaining superior 

performance. New York, NY: Free Press. 

Porter, M. E. (1998). Competitive advantage: Creating and sustaining superior 

performance (2nd ed.). New York, NY: Free Press. 

Reni, A., Rahmawati, E., & Sugiharto, T. (2017). Analisis pengaruh struktur modal 

terhadap profitabilitas perusahaan. Jurnal Ekonomi dan Bisnis, 5(2), 101- 

115. 



 

 

 

 

95 

 

 

Reza, B. (2023). The impact of digital marketing strategies on customer loyalty in 

the Indonesian retail industry. Journal of Marketing Management, 25(2), 

105-121. 

Rezaee, Z., Homayoun, S., Rezaee, N. J., & Poursoleyman, E. (2022). Corporate 

governance and sustainability: Challenges and future directions. Journal 

of Business Ethics, 173(2), 341-362. 

Rezaee, Z., Homayoun, S., Rezaee, N. J., & Poursoleyman, E. (2022). Corporate 

governance and sustainability: Challenges and future directions. Journal 

of Business Ethics, 173(2), 341-362. 

Saddek, E. (2017). Sustainable development in emerging markets: A focus on North 

African countries. Journal of Environmental Management, 192, 57-64. 

Saddek, E. (2017). Sustainable development in emerging markets: A focus on North 

African countries. Journal of Environmental Management, 192, 57-64. 

Sajid, U. (2023). The role of technology in reshaping supply chain management in 

Pakistan. Journal of Supply Chain Management, 39(1), 12-23. 

Sajid, U., Ahmed, A., & Khan, R. (2023). Corporate governance and firm 

performance in emerging markets: Evidence from Pakistan. Journal of 

Financial Economics, 40(3), 245-267. 

Sangwan, K. S., & Mittal, V. K. (2015). Sustainability in the manufacturing sector: 

A review and future directions. Journal of Cleaner Production, 89, 92-104. 

Sudaryat, Y. (2009). Manajemen strategis: Konsep dan implementasi. Bandung: 

Pustaka Setia. 

Sugiyono. (2008). Metode penelitian bisnis (pendekatan kuantitatif, kualitatif, dan 

R&D). Bandung: Alfabeta. 

Sugiyono. (2011). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2019). Metode penelitian pendidikan: Pendekatan kuantitatif, kualitatif, 

dan R&D. Bandung: Alfabeta. 

Sumit, K., Kumar, V., & Raj, P. (2021). Green supply chain management practices 

in India: A study of drivers and barriers. International Journal of 

Production Economics, 235, 107977. 

Sustain.Life. (2023). Sustainability strategies for small and medium-sized 

enterprises: Building a green future. New York, NY: Sustain.Life. 



 

 

 

 

96 

 

 

Tinotenda, S., Nyasha, M., & Tafadzwa, C. (2022). The impact of leadership styles 

on employee performance in the Zimbabwean manufacturing sector. 

African Journal of Business Management, 16(5), 198-210. 

United Nations Global Compact. (2024). Annual report on sustainable development 

goals. New York, NY: United Nations. 

Vinagre, M. H., Duhamel, J. H., & Filho, J. F. (2006). Customer relationship 

management: A case study in Brazilian banking sector. International 

Journal of Bank Marketing, 24(1), 37-52. 

Viviana, D. A., & Rossi, M. (2022). Sustainable business practices in the EU: A 

comparative study. European Journal of Sustainable Development, 11(4), 

153-168. 

Wandrial, R. (2011). Innovation strategies for small and medium enterprises in 

Indonesia. Journal of Business Innovation, 15(2), 77-89. 

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management 

Journal, 5(2), 171-180. 

Wernerfelt, B. (1995). The resource-based view of the firm: Ten years after. 

Strategic Management Journal, 16(3), 171-174. 

Wibowo, I. D. (2020). Manajemen risiko dalam bisnis perbankan. Jurnal 

Manajemen Keuangan, 10(2), 53-69. 

Wibowo, I. D. (2020). Manajemen risiko dalam bisnis perbankan. Jurnal 

Manajemen Keuangan, 10(2), 53-69. 

Wolf, J. A., & Pett, T. L. (2006). Small-firm performance: Modeling the role of 

product and process improvements. Journal of Small Business 

Management, 44(2), 268-284. 

Wolff, J. A., & Pett, T. L. (2006). Small-firm performance: Modeling the role of 

product and process improvements. Journal of Small Business 

Management, 44(2), 268-284. 

World Economic Forum. (2019). The global competitiveness report 2019. Geneva: 

World Economic Forum. 

Xin, L. (2023). The digital economy and its impact on traditional business models: 

Evidence from China. Journal of Economic Perspectives, 37(2), 15-32.


	Cover
	Sertifikasi
	Lembar Pengesahan
	Abstrak (Inggris)
	Abstrak (Indonesia)
	Kata Pengantar
	Daftar Isi
	Daftar Tabel
	Daftar Gambar
	BAB I
	1.1 Latar Belakang Masalah
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian
	1.4 Manfaat Penelitian
	1.5 Sistematika Penelitian

	BAB II
	2.1 Teori Resource-Based View (RBV)
	2.2 Kinerja Perusahaan
	2.3 Keberlangsungan Bisnis
	2.4 Implementasi Industri Hijau 
	 2.5 Corporate Social Responsibility (CSR) Lingkungan 
	2.6 Kerangka Pemikiran
	2.7 Hipotesis

	BAB III
	3.1 Variabel Penelitian dan Definisi Operasional Penelitian
	3.1.1 Variabel Penelitian
	3.1.2 Definisi Operasional

	3.2 Populasi dan Sampel
	3.2.1 Populasi
	3.2.2 Sampel

	3.3 Jenis dan Sumber Data
	3.3.1 Data Primer
	3.3.2 Data Sekunder

	3.4 Metode Pengumpulan Data
	3.5 Uji Kelayakan Kuesioner
	3.5.1 Uji Semantik
	3.5.1.1 Uji Indikator Variabel
	3.5.1.2 Uji Indikator Variabel Hipotesis

	3.5.2 Uji Statistik
	3.5.2.1 Uji Validitas
	3.5.2.2 Uji Reliabilitas


	3.6 Teknik Analisis
	3.6.1 Uji Asumsi Structural Equation Model
	3.6.2 Evaluasi Kriteria Goodnes of Fit

	3.7 Uji Hipotesis
	3.7.1 Pendekatan Critical Ratio
	3.7.2 Pendekatan Probability Value


	BAB IV
	4.1 Deskripsi Objek Penelitian
	4.1.1 Gambaran Umum Objek Penelitian
	4.1.2 Gambaran Umum Responden Penelitian


	4.2 Hasil Analisis
	4.2.1 Deskripsi Variabel Penelitian
	4.2.2   Confirmasi Factor Analysis
	4.2.3 Asumsi SEM

	4.3 Uji Pengaruh Keberlangsungan Bisnis Terhadap Kinerja Perusahaan
	4.4  Uji Pengaruh Implementasi Industri Hijau Terhadap Kinerja Perusahaan 
	4.5  Uji Pengaruh Implementasi Industri Hijau Terhadap Keberlangsungan Bisnis
	4.6 Uji Pengaruh Implementasi CSR Terhadap Kinerja Perusahaan 
	4.7 Uji Pengaruh Implementasi CSR Terhadap Keberlangsungan Bisnis
	4.8 Pengaruh Langsung, Pengaruh Tidak Langsung dan Total Pengaruh

	BAB V 

KESIMPULAN DAN SARAN 
	5.1 Kesimpulan 
	5.2 Saran

	DAFTAR PUSTAKA
	LAMPIRAN
	LAMPIRAN 1
	LAMPIRAN 2
	LAMPIRAN 3 
	LAMPIRAN 4 


