DAFTAR PUSTAKA

Adongo, Anuga, dan Dayour (2015). Will they tell others to taste? International
tourists' experience of Ghanaian cuisines. Tourism Management
Perspectives Volume 15, July 2015, Pages 57-64

Agus Fiyani. (2019). Dinamika Perkembangan Industri Kuliner Lumpia Semarang
Tahun 1998-2017. Universitas Negeri Semarang

Ajkiani Nurfa. (2022). Pengaruh Destination Image dan Tourist Experience
terhadap Revisit Intention melalui Tourist Satisfaction sebagai Variabel
Mediasi (Studi Kasus: Desa Wisata Ciseeng). Jurnal Bisnis, Manajemen,
dan Keuangan

Alvin Satria Nugraha & Tania Adialita. (2021). Pengaruh Social Media Marketing
terhadap Minat Berkunjung Wisatawan di Kota Bandung Melalui Nilai
yang Dipersepsikan (The Effect of Social Media Marketing On the Visit
Intention in Bandung Mediated by Perceived Value). Jurnal Akuntansi,
Keuangan, dan Manajemen (Jakman) ISSN 2716-0807, Vol 2, No 3, 2021,
195-212 https://doi.org/10.35912/jakman.v2i3.381

Anton, C., Camarero, C. and Laguna-Garci’a, M. (2019). Towards a new approach
of destination loyalty drivers: satisfaction, visit intensity and tourist
motivations”. Current Issues in Tourism, 20(3), 238-260

Aprizal Haris Sinaga. (2024). Memorable Tourist Experiences in Tourism: A
Literature Review. JAMEK (Jurnal Akutansi Manajemen Ekonomi Dan
Kewirausahaan) Vol 4, No 2, Mei 2024 ISSN 2774-809X(media online)
Hal 148-157.

Arch G. Woodside & Chris Dubelaar. (2002). A General Theory of Tourism
Consumption Systems: A Conceptual Framework and an Empirical
Exploration. Journal of  Travel Research 41(2):120-132
DOI:10.1177/004728702237412

Asli D.A. Tasci and William C. Gartner. (2007). Destination Image and Its
Functional Relationships. Volume 45, Issue 4
https://doi.org/10.1177/0047287507299569

Bang Nguyen-Viet. (2020). Revisit Intention and satisfaction: The role of
Destination Image, perceived risk, and cultural contact. Cogent Business &
Management

Barnes, Stuart J. & Mattsson, Jan & Sgrensen, Flemming. (2016). "Remembered

experiences and Revisit Intentions: A longitudinal study of safari park
visitors,” Tourism Management, Elsevier, vol. 57(C), pages 286-294.

94



95

Bruno Castanho Silva et al., (2020). Multilvel Structural Equation. Penerbit: SAGE
Publications, Inc.

Chen, C.F. and Chen, F.S. (2010) Experience Quality, Perceived Value,
Satisfaction and Behavioral Intentions for Heritage Tourists. Tourism
Management, 31, 29-35. https://doi.org/10.1016/j.tourman.2009.02.008

Claudia Seabra. (2020). Destination Image perceived by domestic tourists: The
influence of Generation Gap. European Journal of Tourism Research 25,
2506

Coudounaris & Sthapit, 2017; Ramkissoon & Uysal. (2010). Understanding
Memorable Tourist Experiences and behavioural intentions of heritage
tourists Author links open overlay panel. Journal of Destination Marketing
& Management Volume 21, September 2021, 100621

Darwin Raja Unggul Saragih dan Farid Said. (2024). WoM Role on The Tourist
Attraction Image and Re-visit Intention. Jurnal Indonesia Sosial Sains, Vol.
5, No. 2, February 2024

Dianty, R., Abrian, Y., & Surenda, R. (2021). Pengaruh Memorable Tourist
Experience Terhadap Revisit Intention di Objek Wisata Pantai Air Manis
Padang. Jurnal Kajian Pariwisata Dan Bisnis Perhotelan, 2(2), 163-169.
https://doi.org/10.24036/jkpbp.v2i2.27772

Dioscory Majaliwa & Chacha Magasi. (2024). Tour Company’s Service Quality
and Tourists’ Revisit Intention in Arusha Region Tourist Destinations.
Journal of Consumer Sciences (2024), 9(1), 1-21 DOIL:
https://doi.org/10.29244/jcs.9.1.1-21

Dodiet Aditya Setyawan. (2021). Hipotesis Dan Variabel Penelitian. Penerbit Tahta
Media (Grup Penerbitan CV Tahta Media Group).

Efriyani Sumastuti. (2021). Pengembangan Wisata Kota Semarang. Khasanah limu
: Jurnal Pariwisata Dan Budaya Volume 12 Nomor 1, Maret 2021

Emete Toros. (2024). Refreshment students’ perceived usefulness and attitudes
towards using technology: a moderated mediation model. Humanities And
Social Sciences Communications | https://doi.org/10.1057/s41599-024-
02839-3

Esti Dwi Rahmawati. (2023). Smart Tourism Technology Dan Kepuasan
Wisatawan Untuk Berkunjung Kembali Di Wisata Heritage Kota Surakarta.
Journal Management, Business, and Accounting p-ISSN 2086-5090, e-
ISSN: 2655-826 Vol. 22, No. 1, April 2023



96

Girish Prayag. (2009). Tourists' Evaluations Of Destination Image, Satisfaction,
And Future Behavioral Intentions The Case Of Mauritius. Journal of Travel
& Tourism Marketing Volume 26, 2009 - Issue 8

Hall, C. M. (2007). Response to Yeoman et al: The fakery of ‘The authentic tourist’.
Tourism Management, 28(4), 1139-1140.

Hargrove, S.K. and Burge, L. (2002) Developing a Six Sigma Methodology for
Improving Retention in Engineering Education. Frontiers in Education
Conference, 3, S3C-20-S3C-24.
http://dx.doi.org/10.1109/fie.2002.1158694

Hendryadi dan Suryani. (2020). Structural Equation Modeling dengan Lister 8.80.
Penerbit: Kaukaba.

I Made Pendhi Kurniadi. (2024). The Role of Destination Image in Shaping Foreign
Tourist Satisfaction in Nusa Penida. European Modern Studies Journal Vol
8 No 3 available at www.journal-ems.com DOI: 10.59573/emsj.8(3).2024.2

Ida Bagus Ketut Soma Antara. (2022). Eksistensi Dalam Globalisasi: Peran Wisata
Kuliner Dalam Pengembangan Pariwisata Berkelanjutan Di Sanur. Journal
of  Tourism and Interdiciplinary  Studies, 2(1), 11-20.
https://doi.org/10.51713/jotis.v2il.64

Jamaludin. (2022). Pemasaran Era Kini: Pendekatan Berbasis Digital. Penerbit:
CV. MEDIA SAINS INDONESIA.

Jong-Hyeong Kim & J. R. Brent Ritchie. (2014). Cross-Cultural Validation of a
Memorable Tourist Experience Scale (MTES). Journal of Travel Research
53(3):323-335 DOI:10.1177/0047287513496468

Jovita Livia Agwieta. (2019). Perancangan Food Travel Journal tentang Wisata
Kuliner Jember untuk Anak Muda Surabaya. Universitas Kristen Petra.

Juliana Putri. (2022). Faktor- Faktor Yang Mempengaruhi Interest Of Revisit
Wisatawan Pada Wisata Ujong Blang Kota Lhokseumawe. JESKaPe: Jurnal
Ekonomi Syariah, Akuntansi dan Perbankan, Vol. 5, Issue. 1.

Junaidi. (2021). Aplikasi AMOS dan Structural Equation Modeling (SEM).
Penerbit: UPT Unhas Press.

Kenny Adinata Gumi dan Luh Putu Mahyuni. (2021). Pengembangan Wisata
Kampung Jalak Bali Di Desa Bongan Dengan Pemanfaatan Media Sosial.
Vol. 7 No. 1 (2021): Jurnal Dinamika Pengabdian Vol. 7 No. 1 Oktober
2021



97

Kevin Moore. (2021). Authenticity in tourism theory and experience. Practically
indispensable and theoretically mischievous?. July 2021Annals of Tourism
Research 89(2):103208 DOI:10.1016/j.annals.2021.103208

Khairunnisa Khairun. (2022). The Effect Of Tourism Destination Image On Tourist
Visit Intention During Covid-19 Pandemic. Journal Of Tourism, Hospitality
And Environment Management (JTHEM).

Lilis Eliana Dewi, - (2024) Pengarun Memorable Tourist Experience Terhadap
Behavioral Intention Dengan Destination Image Sebagai Variabel
Mediator: Survei Pada Wisatawan Yang Berkunjung Ke Destinasi Wisata
Di Ciamis. S2 thesis, Universitas Pendidikan Indonesia.

Liza Ria Safitri & Agus Abdurrahman. (2023). The Effect Of Smart Tourism
Technologies, Memorable Tourist Experiences, And Tourist Satisfactions
On Traveller Loyalty (Study On Traveller Users Of The Tiket.Com App).
Vol. 16, No. 1, 2023, p. 153-172 https://journal.trunojoyo.ac.id/pamator

MacCannell, D. (1976). The tourist. A new theory of the leisure class. New York:
Schocken Books.

Marpaung, Halimatussaddiah dan Sahla, Hilmiatus. (2017). Pengaruh Daya Tarik.
Dan Aksesibilitas Terhadap Minat Berkunjung Wisatawan Ke Air Terjun.

Minta Harsana dan Maria Triwidayati. (2021). Potensi Makanan Tradisional
Sebagai Daya Tarik Wisata Kuliner Di D.I. Yogyakarta. Universitas Negeri
Yogyakarta.

Mohamad et.al, Satisfaction As A Mediator to the Relationship Between
Destination Image and Loyalty, (World Applied Sciences Journal 30(9),
2014) p.1115

Muhammad Hasan et al., (2022). Metode Penelitian Kualitatif. Penerbit Tahta
Media Group (Grup Penerbitan CV Tahta Media Group).

Nasir Azis. (2020). How smart tourism technologies affect tourist destination
loyalty. Journal of Hospitality and Tourism Technology ahead-of-
print(ahead-of-print) DOI:10.1108/JHTT-01-2020-0005

Naufal Adib Putra. (2022). Hedonism in the Student Environment in the Era of
Globalization. IJRAEL.: International Journal of Religion Education and
Law Vol. 1 No. 2 November 2022

Prananda Firdaus. (2022). Pengaruh Pariwisata Halal Terhadap Loyalitas
Wisatawan Muslim Untuk Mengunjungi Bali. Universitas Islam Indonesia.

Puana Putri Maharani. (2023). Faktor-Faktor Penentu Niat Berkunjung Ulang Studi
Pada Turis Di Taman Sari Yogyakarta. Indonesian Journal of Economy,



98

Business, Entrepreneurship and Finance p-ISSN: 2776-6179 | e-ISSN:
2776-6187 Volume 3, No. 2, Agustus 2023 https://doi.org/10.53067/ijebef

R Basiya dan Hasan Abdul Rozak. (2012). Kualitas Daya Tarik Wisata, Kepuasan
dan Niat Kunjungan Kembali Wisatawan Mancanegara Di Jawa tengah”
Jurnal Universitas Stikubank Semarang.

Rafii Bisatya Rahmat. (2019). Pemaknaan Penghuni Terhadap Kampung Bustaman
Di Kota Semarang. Jurnal Pengembangan Kota (2019) Volume 7 No. 1 (57-
67)

Ramazan Aksoy. (2011). A Destination Image As a Type of Image and Measuring
Destination Image in Tourism (Amasra Case). European Journal of Social
Sciences — Volume 20, Number 3 (2011)

Rani Rahim et al., (2021). Metodologi Penelitian (Teori dan Praktik). by
Perkumpulan Rumah Cemerlang Indonesia. Sari, D. A. T., & Giantari, I. G.
A. K. (2020). Role of consumer satisfaction in mediating effect of product
quality on repurchase intention. International Research Journal of
Management, IT and Social Sciences, 7(1), 217-226.
https://doi.org/10.21744/irjmis.v7n1.839.

Rayhan Syahbudiman. (2024). Memorable Tourist Experience and its Impact on
Tourist Engagement. Image : Jurnal Riset Manajemen, 12(1), 105-118

Ritchie, J. R. B., & Hudson, S. (2009). Understanding and meeting the challenges
of consumer/tourist experience research. International Journal of Tourism
Research, 11(2), 111-126. https://doi.org/10.1002/jtr.721

Rosalina Cesilia & Kosasih. (2024). Pengaruh Beban Kerja dan Kelelahan Kerja
Terhadap Kinerja Perawat. Jurnal Sosial dan Teknologi (SOSTECH).
Volume 4, number 10.

S. Mostafa Rasoolimanesh. (2021). Understanding Memorable Tourist Experiences
and behavioural intentions of heritage tourists. Journal of Destination
Marketing & Management 21 (2021) 100621

Sabine Marschall. (2012). ‘Personal memory tourism’ and a wider exploration of
the tourism—memory nexus. Journal of Tourism and Cultural Change
10(4):321-335 DOI:10.1080/14766825.2012.742094

Slamet Widodo et al., (2023). Buku Ajar Metode Penelitian. By CV Science Techno
Direct.

Sumedha Agarwal. (2022). Authenticity in Tourism Experiences: Determinants and
Dimensions. In book: Planning and Managing the Experience Economy in
Tourism (pp.302-317).



99

Syafrida Hafni Sahir. (2021). Metodologi Penelitian. Diterbitkan oleh: Penerbit
KBM, Indonesia.

Syahrir et al., (2020). Aplikasi Metode SEM-PLS Dalam Pengelolaan Sumberdaya
Pesisir dan Lautan. Penerbit IPB.

Taufik Septiana. (2020). Analisis Faktor Revisit Intention di Objek Wisata Situ
Bagendit Garut. Journal of Knowledge Management Vol. 14; No. 1; Tahun
2020 Halaman 037-047

Azis, N., Amin, M., Chan, S., & Aprilia, C. (2020). How smart tourism
technologies affect tourist destination loyalty. Journal of Hospitality and
Tourism Technology, 11(4), 603-625. https://doi.org/10.1108/JHTT-01-
2020-0005

Maharani, P. P., Suhud, U., & Sari, D. A. P. (2023). Faktor-Faktor Penentu Niat
Berkunjung Ulang Studi Pada Turis Di Taman Sari Yogyakarta. Indonesian
Journal of Economy, Business, Entrepreneurship and Finance, 3(2), 204—
219. https://doi.org/10.53067/ijebef

Rasoolimanesh, S. M., Seyfi, S., Hall, C. M., & Hatamifar, P. (2021).
Understanding Memorable Tourist Experiences and behavioural intentions of
heritage tourists. Journal of Destination Marketing and Management,
21(September), 100621. https://doi.org/10.1016/j.jdmm.2021.100621

Torabi, Z. A., Pourtaheri, M., Hall, C. M., Sharifi, A., & Javidi, F. (2023). Z
Torabi, M.Portaheri, C. Hall. Sustainability (Switzerland), 15(14), 1-21.
https://doi.org/10.3390/su151410911

Unggul Saragih, D. R., & Said, F. (2024). WoM Role on The Tourist Attraction
Image and Re-visit Intention. Jurnal Indonesia Sosial Sains, 5(02), 173-187.
https://doi.org/10.59141/jiss.v5i02.999

Vincent Tung & J.R. Brent Ritchie. (2011). Exploring the essence of Memorable
Tourist Experiences. October 2011Annals of Tourism Research 38(4):1367-
1386 DOI:10.1016/j.annals.2011.03.009

Waitt, G. (2000). Consuming heritage: Perceived historical Authenticity. Annals of
Tourism Research, 27(4), 835-862.

Wulanjani & Derriawan. (2017). Dampak Utilitarian Value Dan Experiential
Marketing Terhadap Customer Satisfaction Dan Revisit Intention. Jurnal
Riset Manajemen Dan Bisnis (JRMB) Fakultas Ekonomi UNIAT Vol.2,
No.2, Juni 2017: 121 - 130 ISSN 2527 - 7502

Yayuk Yuliana. (2022). Destination Image: Identifying Image Elements of Tourism
Destination. Sciendo.



100

Amali, M. T., Tunggal, I. D. A., & Rohima, A. (2024). The Impact of E-WOM,
Accessibility, and Attractiveness on Revisit Intention to Wediombo Beach
Yogyakarta: The Mediating Role of Tourist Experience. Jurnal
Kepariwisataan: Destinasi, Hospitalitas dan Perjalanan, 8(1), 87-98.

Barkah, B., & Febriasari, P. (2021). Factors that influencing tourists Revisit
Intention. JDM (Jurnal Dinamika Manajemen), 12(1), 77-87.

Burhanudin, M. F., & Yusuf, A. (2023). Pengaruh Co-Creative Tourism Experience
terhadap Revisit Intention Pada Kuliner Karawang. Jurnal Perspektif, 21(2),
143-152.

Hanafiah, A., Firjatullah, G. R., Wibowo, M. W., & Handyastuti, 1. (2022).
Empirical Investigation Of Muslim Gen-Z On Revisit Intention Towards
Halal Tourism Of Bandung City. Jurnal Iimiah Manajemen Dan Bisnis, 8(1),
52.

Haries, A., & Riesa, R. M. (2024). INTEGRASI MEMORABLE TOURIST
EXPERIENCES DALAM PENGELOLAAN DESTINASI
BERKELANJUTAN: TINJAUAN LITERATUR. Journal of Scientech
Research and Development, 6(2), 550-560.

Hasani, M. A. A. (2023). PERCEIVED VALUE, SERVICE QUALITY, AND
HERITAGE TOURISM EFFECT TO REVISIT INTENTION OF
GUEST. Jurnal Manajemen Pemasaran dan Perilaku Konsumen, 2(3).

Juliana, J., & Antonio, F. (2022). Antecedents Of Memorable Rural Tourism
Evidence From Indonesian Traveler. Jurnal Ecodemica: Jurnal Ekonomi
Manajemen dan Bisnis, 6(1), 19-32.

Mandala, G. M. S. K. B., & Aksari, N. M. A. (2025). Pemasaran Media Sosial
Memoderasi Hubungan Antara Destination Image dan Tourist Satisfaction
Terhadap Revisit Intention (Studi pada Wisatawan yang Pernah Berkunjung
Ke Jimbaran). Gemawisata: Jurnal Ilmiah Pariwisata, 21(1), 01-16.

Norrahman, R. A. (2024). EXPLORING THE UNIQUENESS AND
DISTINCTIVENESS OF TIMOR LESTE CULTURE THROUGH STORY
AND NARRATIVE EXPLORATION: AN ANALYSIS OF FACTORS
INFLUENCING TOURISM DESTINATION PROMOTION. Holistik
Analisis Nexus, 1(3), 21-36.

Novianti, D., & Ernawadi, Y. (2024). Pengaruh Destination Image, Tourist
Engagement, Dan Tourist Happiness Terhadap Revisit Intention Melalui
Memorable Tourist Experience Wisatawan Orchid Forest Cikole
Lembang. Equilibrium:  Jurnal llmiah Ekonomi, Manajemen dan
Akuntansi, 13(1), 168-180.



101

Oktania, K., & Basyir, M. (2022). KINERJA INDUSTRI PARIWISATA ACEH:
DESTINATION IMAGE SEBAGAI VARIABEL MEDIASI. Jurnal llmiah
Mahasiswa Ekonomi Manajemen, 7(4), 772-783.

Pratiwi, J. E., Fuadi, F., & Sanjaya, V. F. (2024). Peran Mediasi Tourist Satisfaction
of Memorable Tourist Experience Dan Citra Destinasi Revisit Intention
Wisatawan Pantai Sebalang Lampung Selatan. Jurnal Bisnis dan Manajemen
(JURBISMAN), 2(3), 681-700.

Premayani, N. W. W. (2024). Anteseden Yang Mempengaruhi Revisit Intention
Wisatawan Di Kawasan Wisata Nusa Penida. Jurnal Ekuilnomi, 6(3), 683-
693.

Putri, A. Y., & Suhud, U. (2023). Peran Destination Attributes dalam Meningkatkan
Revisit Intention: Kasus pada Turis di Keraton Ngayogyakarta
Hadiningrat. JEMSI (Jurnal Ekonomi, Manajemen, dan Akuntansi), 9(4),
1668-1678.

Ramdani, M. S., & Ernawadi, Y. (2023). Faktor-Faktor Yang Mempengaruhi
Revisit Intention Wisatawan Kawah Putih. EKOMBIS REVIEW: Jurnal
IImiah Ekonomi dan Bisnis, 11(2), 1293-1304.

Simarmata, B. M. P., Utomo, B., Astrini, F., Tio, I. C., & Susanto, P. (2023).
Influence of CSR Activity, Service Quality and Brand Attitude to Customer’s
Re-Visit Intention in Hotel Industry. Jurnal Multidisiplin Madani, 3(1), 208-
228.

Sinaga, A. H., Situmorang, S. H., & Sembiring, B. K. F. (2024). Memorable Tourist
Experiences in Tourism: A Literature Review. Jurnal Akutansi Manajemen
Ekonomi Kewirausahaan (JAMEK), 4(2), 148-157.



