
 

119 

 

DAFTAR PUSTAKA 

Ahmed, S. S., & Guozhu, J. (2020). Intellectual capital and business performance : 

the role of dimensions of absorptive capacity. 21(1), 23–39. 

https://doi.org/10.1108/JIC-11-2018-0199 

Algarni, M. A., Ali, M., Leal-Rodríguez, A. L., & Albort-Morant, G. (2023). The 

differential effects of potential and realized absorptive capacity on imitation 

and innovation strategies, and its impact on sustained competitive advantage. 

Journal of Business Research, 158(January), 113674. 

https://doi.org/10.1016/j.jbusres.2023.113674 

Ali, M. (2021). Imitation or innovation: To what extent do exploitative learning and 

exploratory learning foster imitation strategy and innovation strategy for 

sustained competitive advantage?✰. Technological Forecasting and Social 

Change, 165(January 2020), 120527. 

https://doi.org/10.1016/j.techfore.2020.120527 

Ali, M., & Park, K. (2014). Knowledge absorptive capacity for technological 

innovation capabilities: The case of Korea. In Quality Innovation: Knowledge, 

Theory, and Practices (pp. 418–443). IGI Global. 

Arikunto, S., & Jabar, C. S. A. (2014). Evaluasi Program Pendidikan: pedoman 

teoritis praktisi pendidikan. 

Asamoah, D., Kumi, C. A., & Akyeh, J. (2023). Untangling the nexus between 

Nexus SRM and competitive advantage : insights on the role of procurement 

performance and supply chain responsiveness. 

https://doi.org/10.1108/IJOEM-03-2022-0459 

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal 

of Management, 17(1), 99–120. 

https://doi.org/10.1177/014920639101700108 

Barua, P., Rahman, S. H., & Barua, M. (2021). Sustainable value chain approach 

for livestock-based livelihood strategies for communities of the southeastern 

coast of Bangladesh. Modern Supply Chain Research and Applications, 3(3), 

191–225. 

Camison, C., & Villar-López, A. (2011). Non-technical innovation: Organizational 

memory and learning capabilities as antecedent factors with effects on 

sustained competitive advantage. Industrial Marketing Management, 40(8), 

1294–1304. https://doi.org/10.1016/j.indmarman.2011.10.001 

Cepeda‐Carrion, G., Cegarra‐Navarro, J. G., & Jimenez‐Jimenez, D. (2012). The 

Effect of Absorptive Capacity on Innovativeness: Context and Information 

Systems Capability as Catalysts. British Journal of Management, 23(1), 110–



120 

 

 

 

129. https://doi.org/10.1111/j.1467-8551.2010.00725.x 

Chinpaisal, T. (2017). Strategic Management. Thanathud Printing. 

Cohen, W. M., & Levinthal, D. A. (1990). Absorptive capacity: A new perspective 

on learning and innovation. Administrative Science Quarterly, 35(1), 128–152. 

Daengs GS, A., Kurniasih, N., Reni, A., Istanti, E., Zuhroh, D., & Qomariah, N. 

(2019). The effect of business sphere on competitive advantage and business 

performance of SMEs. Management Science Letters, 9(8), 1153–1160. 

https://doi.org/10.5267/j.msl.2019.4.025 

Damanpour, F. (2020). Organizational innovation: Theory, research, and 

direction. Edward Elgar Publishing. 

Doha, A., Pagell, M., Swink, M., & Johnston, D. (2018). The Imitator’s Dilemma: 

Why Imitators Should Break Out of Imitation. Journal of Product Innovation 

Management, 35(4), 543–564. https://doi.org/10.1111/jpim.12427 

Ensign, P. C. (2001). Value chain analysis and competitive advantage. Journal of 

General Management, 27(1), 18–42. 

Farida, I., & Setiawan, D. (2022). Business strategies and competitive advantage: 

the role of performance and innovation. Journal of Open Innovation: 

Technology, Market, and Complexity, 8(3), 163. 

Ferdinand, A. (2006). Metode Penelitian Manajemen Edisi 5. BP Universitas 

Diponegoro. Semarang. 

Ferdinand, A. (2014a). Metode Penelitian Manajemen. Badan Penerbit Universitas 

Diponegoro. 

Ferdinand, A. (2014b). Structural Equation Modeling: Dalam Penelitian 

Manajemen (5th edition ed.). Badan Penerbit Universitas Negeri Semarang. 

Fosfuri, A., & Tribó, J. A. (2008). Exploring the antecedents of potential absorptive 

capacity and its impact on innovation performance. Omega, 36(2), 173–187. 

Fujii, H., Iwata, K., Kaneko, S., & Managi, S. (2013). Corporate environmental and 

economic performance of Japanese manufacturing firms: Empirical study for 

sustainable development. Business Strategy and the Environment, 22(3), 187–

201. 

García-Morales, V. J., Jiménez-Barrionuevo, M. M., & Gutiérrez-Gutiérrez, L. 

(2012). Transformational leadership influence on organizational performance 

through organizational learning and innovation. Journal of Business Research, 

65(7), 1040–1050. https://doi.org/10.1016/j.jbusres.2011.03.005 



121 

 

 

 

Hair, J. ., Anderson, R. ., Tatham, R. ., & Black, W. . (1998). Multivariate Data 

Analysis (Fifth edit). Prentice Hall Inc. 

Haseeb, M., Hussain, H. I., Kot, S., Androniceanu, A., & Jermsittiparsert, K. 

(2019). Role of social and technological challenges in achieving a sustainable 

competitive advantage and sustainable business performance. Sustainability, 

11(14), 3811. 

Ifeanyieze, F. O., Nwankwo, C. U., Ekenta, L. U., Ezebuiro, F. N., Eze, G. E., Onu, 

F. M., Asogwa, V. C., & Isiwu, E. C. (2021). Effect of poultry absorptive 

capacity on the farms ’ economic and commercial performance. 13(1), 119–

140. https://doi.org/10.1108/JADEE-03-2021-0063 

Islam, M. M. (2023). Innovations and service fi rms ’ performance : a fi rm-level 

mediating and moderating e ff ects analysis for India. 15(3), 385–405. 

https://doi.org/10.1108/IJIS-11-2021-0204 

Jansen, J. J. P., Van Den Bosch, F. A. J., & Volberda, H. W. (2005). Managing 

Potential and Realized Absorptive Capacity: How do Organizational 

Antecedents Matter? Academy of Management Journal, 48(6), 999–1015. 

https://doi.org/10.5465/amj.2005.19573106 

Jimenez‐Jimenez, D., & Sanz‐Valle, R. (2012). Studying the effect of HRM 

practices on the knowledge management process. Personnel Review, 42(1), 

28–49. 

Kaleka, A., & Morgan, N. A. (2017). Which competitive advantage (s)? 

Competitive advantage–market performance relationships in international 

markets. Journal of International Marketing, 25(4), 25–49. 

Khosravi, P., Newton, C., & Rezvani, A. (2019). Management innovation: A 

systematic review and meta-analysis of past decades of research. European 

Management Journal, 37(6), 694–707. 

https://doi.org/10.1016/j.emj.2019.03.003 

Kim, L. (1995). Absorptive Capacity and Industrial Growth: A Conceptual 

Framework and Korea’s Experience. In Social Capability and Long-Term 

Economic Growth (pp. 266–287). Palgrave Macmillan UK. 

https://doi.org/10.1007/978-1-349-13512-7_13 

Kim, L. (1998). Crisis Construction and Organizational Learning: Capability 

Building in Catching-up at Hyundai Motor. Organization Science, 9(4), 506–

521. https://doi.org/10.1287/orsc.9.4.506 

Kongsompong, S. (2014). Summary Report of Learning Activities for Government 

Executives: Value Creation Course from Upstream to Downstream. Office of 

the Civil Service Commission. 



122 

 

 

 

Kor, Y. Y., & Mahoney, J. T. (2004). Edith Penrose’s (1959) contributions to the 

resource‐based view of strategic management. Journal of Management 

Studies, 41(1), 183–191. 

Lane, P. J., Koka, B. R., & Pathak, S. (2006). The Reification of Absorptive 

Capacity: A Critical Review and Rejuvenation of the Construct. Academy of 

Management Review, 31(4), 833–863. 

https://doi.org/10.5465/amr.2006.22527456 

Lee, H. L., & Tang, C. S. (2018). Socially and environmentally responsible value 

chain innovations: New operations management research opportunities. 

Management Science, 64(3), 983–996. 

Lee, R. P., & Zhou, K. Z. (2012). Is Product Imitation Good for Firm Performance? 

An Examination of Product Imitation Types and Contingency Factors. Journal 

of International Marketing, 20(3), 1–16. https://doi.org/10.1509/jim.12.0019 

Limaj, E., & Bernroider, E. W. N. (2017). A comparative analysis of social 

information and communication systems for supporting potential absorptive 

capacity. Social Knowledge Management in Action: Applications and 

Challenges, 61–79. 

Limaj, E., & Bernroider, E. W. N. (2019). The roles of absorptive capacity and 

cultural balance for exploratory and exploitative innovation in SMEs. Journal 

of Business Research, 94, 137–153. 

Linkov, I., Carluccio, S., Pritchard, O., Ní Bhreasail, Á., Galaitsi, S., Sarkis, J., & 

Keisler, J. M. (2020). The case for value chain resilience. Management 

Research Review, 43(12). 

Lööf, H., & Heshmati, A. (2002). Knowledge capital and performance 

heterogeneity: International Journal of Production Economics, 76(1), 61–85. 

https://doi.org/10.1016/S0925-5273(01)00147-5 

Magretta, J. (1998). The power of virtual integration: An interview with Dell 

Computer’s Michael Dell. 

Mena, J. A., & Chabowski, B. R. (2015a). The role of organizational learning in 

stakeholder marketing. Journal of the Academy of Marketing Science, 43, 429–

452. 

Mena, J. A., & Chabowski, B. R. (2015b). The role of organizational learning in 

stakeholder marketing. Journal of the Academy of Marketing Science, 43(4), 

429–452. https://doi.org/10.1007/s11747-015-0442-9 

Müller, J. M., Buliga, O., & Voigt, K. I. (2021). The role of absorptive capacity and 

innovation strategy in the design of industry 4.0 business Models - A 

comparison between SMEs and large enterprises. European Management 



123 

 

 

 

Journal, 39(3), 333–343. https://doi.org/10.1016/j.emj.2020.01.002 

Nauhria, Y., Kulkarni, M. S., & Pandey, S. (2018). Development of strategic value 

chain framework for Indian car manufacturing industry. Global Journal of 

Flexible Systems Management, 19, 21–40. 

Neg, E. De, & Neg, E. De. (2021). Sustainable value chain management based on 

dynamic capabilities in small and medium-sized enterprises ( SMEs ). 168–

189. https://doi.org/10.1108/IJLM-01-2020-0044 

Obeidat, B. Y. (2016). Exploring the Relationship between Corporate Social 

Responsibility, Employee Engagement, and Organizational Performance: The 

Case of Jordanian Mobile Telecommunication Companies. International 

Journal of Communications, Network and System Sciences, 09(09), 361–386. 

https://doi.org/10.4236/ijcns.2016.99032 

Penrose, E. T. (1959). The Theory of the Growth of the Firm. John Wiley. 

Piercy, N. F., Kaleka, A., & Katsikeas, C. S. (1998). Sources of competitive 

advantage in high performing exporting companies. Journal of World 

Business, 33(4), 378–393. 

Porter, M. E. (1985). Competitive Advantage. Free Press. 

Porter, M. E. (2012). The economic performance of regions. In Regional 

competitiveness (pp. 131–160). Routledge. 

Porter, M. E., & Ketels, C. H. M. (2003). UK competitiveness: moving to the next 

stage. 

Potjanajaruwit, P. (2018). Competitive advantage effects on firm performance: A 

Case study of startups in Thailand. Journal of International Studies, 11(3), 

104–111. https://doi.org/10.14254/2071-8330.2018/11-3/9 

Prasetyo, P., & Dzaki, F. (2020). Institutional performance and new product 

development value chain for entrepreneurial competitive advantage. 

Uncertain Supply Chain Management, 8(4), 753–760. 

R, C. S., Viswanathan, R., & Parveen, J. (2019). Porter ` s Value Chain ” – With 

Special Reference to Overhaul of Construction Machineries. 6, 380–384. 

Rekarti, E., & Doktoralina, C. M. (2017). Improving business performance: A 

proposed model for SMEs. European Research Studies Journal, 20(3), 613–

623. 

Samad, S. (2018). Examining the effects of environmental strategy and competitive 

advantage on business performance. Management Science Letters, 8(9), 891–

902. 



124 

 

 

 

Samad, S., Yusuf, S., Ahmed, W., & Yakub, M. (2015). Modelling strategic 

planning, transformational leadership and organizational performance: The 

integration of strategic management theories. Australian Journal of Basic and 

Applied Sciences, 9(2), 94–99. 

Sangiorgi, D., & Siboni, B. (2017). The disclosure of intellectual capital in Italian 

universities: What has been done and what should be done. Journal of 

Intellectual Capital, 18(2), 354–372. 

Sanusi, A. (2011). Metode Penelitian Bisnis. Salemba Empat. 

Saqib, M., Zarine, R., & Udin, Z. M. (2018). Exploring the technology orientation 

influence on the innovativeness-performance relationship of manufacturing 

SMEs. International Journal of Innovation and Learning, 24(3), 277–300. 

Sarjono, H., & Julianita, W. (2015). Structural Equation Modeling (SEM). Salemba 

Empat. 

Schnaars, S. P. (2002). Managing imitation strategies. Simon and Schuster. 

Shah, S. Q. A., Lai, F.-W., Shad, M. K., Konečná, Z., Goni, F. A., Chofreh, A. G., 

& Klemeš, J. J. (2021). The Inclusion of Intellectual Capital into the Green 

Board Committee to Enhance Firm Performance. Sustainability, 13(19), 

10849. https://doi.org/10.3390/su131910849 

Sheng, M. L., & Chien, I. (2016). Rethinking organizational learning orientation on 

radical and incremental innovation in high-tech firms. Journal of Business 

Research, 69(6), 2302–2308. 

Shenkar, O. (2010). Copycats: how smart companies use imitation to gain a 

strategic edge. Strategic Direction, 26(10), 3–5. 

https://doi.org/10.1108/02580541011080474 

Sirinon, J., & Sirinon, W. (2022). THE EFFECT OF THE VALUE CHAIN 

MANAGEMENT ON THE COMPETITIVE ADVANTAGE OF THE 

COMMUNITY ENTERPRISES PRODUCING THE SILK. 21(3), 1–5. 

Somjai, S., Vasuvanich, S., Laosillapacharoen, K., & Jermsittiparsert, K. (2020). 

The impact of the greening of the supplier on competitive advantage: Does 

green innovation matter in Thai auto industry. International Journal of Supply 

Chain Management, 9(1), 54–61. 

Song, Z. (2015). Organizational learning , absorptive capacity , imitation and 

innovation. 9(09), 97–113. https://doi.org/10.1108/CMS-05-2014-0092 

Sriphong, C., Esor, A., & Kachonkitiya, N. (2022). Value Chain Management and 

Business Performance of One Tambon One Product Businesses in the 

Southernmost Province of Thailand. Journal of Positive School Psychology, 



125 

 

 

 

6(4), 8706–8720. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R & D Metode. 

Alfabeta. 

Suharman, H., Hapsari, D. W., Hidayah, N., & Saraswati, R. S. (2023). Value chain 

in the relationship of intellectual capital and firm’s performance. Cogent 

Business & Management, 10(1). 

https://doi.org/10.1080/23311975.2023.2199482 

Taouab, O., & Issor, Z. (2019). Firm performance: Definition and measurement 

models. European Scientific Journal, 15(1), 93–106. 

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic 

management. Strategic Management Journal, 18(7), 509–533. 

Thuku, N. W. (2019). Effect of value chain management practices on peformance 

of medium and large scale retail outlets in Nakuru County, Kenya. Egerton 

University. 

Tsai, W. (2001). Knowledge transfer in intraorganizational networks: Effects of 

network position and absorptive capacity on business unit innovation and 

performance. Academy of Management Journal, 44(5), 996–1004. 

Udriyah, U., Tham, J., & Azam, S. (2019). The effects of market orientation and 

innovation on competitive advantage and business performance of textile 

SMEs. Management Science Letters, 9(9), 1419–1428. 

Van de Ven, A. H. (2007). Engaged scholarship: A guide for organizational and 

social research. Oxford University Press, USA. 

Walters, D., & Rainbird, M. (2007). Cooperative innovation: a value chain 

approach. Journal of Enterprise Information Management, 20(5), 595–607. 

Wu, J., Harrigan, K. R., Ang, S. H., & Wu, Z. (2019). The impact of imitation 

strategy and R&amp;D resources on incremental and radical innovation: 

evidence from Chinese manufacturing firms. The Journal of Technology 

Transfer, 44(1), 210–230. https://doi.org/10.1007/s10961-017-9621-9 

Wu, J., Zhang, X., Zhuo, S., Meyer, M., Li, B., & Yan, H. (2020). The imitation-

innovation link, external knowledge search and China’s innovation system. 

Journal of Intellectual Capital, 21(5), 727–752. https://doi.org/10.1108/JIC-

05-2019-0092 

Zahra, S. A., & George, G. (2002). Absorptive capacity: A review, 

reconceptualization, and extension. Academy of Management Review, 27(2), 

185–203. 



126 

 

 

 

Zameer, H., Wang, Y., & Yasmeen, H. (2022). Green innovation as a mediator in 

the impact of business analytics and environmental orientation on green 

competitive advantage. 71873064, 488–507. https://doi.org/10.1108/MD-01-

2020-0065 

Zapata-Cantu, L., Rialp, J., & Rodríguez, A. O. (2020). Relative absorptive capacity 

as a booster of innovation in an automotive cluster. Competitiveness Review: 

An International Business Journal, 30(2), 175–193. 

https://doi.org/10.1108/CR-12-2018-0086 

Zhou, K. Z. (2006). Innovation, imitation, and new product performance: The case 

of China. Industrial Marketing Management, 35(3), 394–402. 

 

  


