DAFTAR PUSTAKA

Aini, E., Nurlaily, F., & Asmoro, P. (2021). Pengaruh Opportunity Recognition Dan
Inovasi Model Bisnis Pada Kinerja Bisnis Industri Modest Fashion. Jurnal
Inovasi Penelitian, 2(3), 805-814. Https://D0i.0rg/10.47492/Jip.\VV2i3.765

Aisyah, H., Puspita, S., dan Elizamiharti, E. (2022). Resource-Based View: Strategi
Umkm Di Sumatera Barat Untuk Mencapai Keunggulan Kompetitif. JMD :
Jurnal Riset Manajemen dan Bisnis Dewantara, 5(2), 109 - 120.
https://doi.org/10.26533/jmd.v5i2.1029.

Asrar-ul-Haqg, M., Ali, H. Y., Anwar, S., Igbal, A., Igbal, M. B., Suleman, N., Sadiq,
I., & Haris-ul-Mahasbi, M. (2019). Impact of organizational politics on

employee work outcomes in higher education institutions of Pakistan:
Moderating role of social capital. South Asian Journal of Business Studies,
8(2), 185-200. https://doi.org/10.1108/SAIBS-07-2018-0086

Azhar, N. (2023). Perkembangan Startup Tahun 2023, Siapa yang Baru Dapat Dana

Segar?. https://ids.ac.id/perkembangan-startup-tahun-2023/
Baron, Reuben M., & Kenny, David A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and

Statistical Considerations. Journal of Personality and Social Psychology, 51..

Creswell, John W. (2009). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches. Newbury Park: Sage Publications.

Cao, Z. (2022). Brand equity, warranty costs, and firm value. International Journal
of Research in Marketing, XXXX.
https://doi.org/10.1016/j.ijresmar.2022.02.002

Dihni, V. A. (2022). Ragam Permasalahan yang Dihadapi Startup di Indonesia
(2021). https://databoks.katadata.co.id/datapublish/2022/05/25/ini-ragam-
permasalahan-yang-dihadapi-startup-di-indonesia

Faria, Vinicius Figueiredo de., Pereira Santos, V., & Zaidan, F. H. (2021). The
Business Model Innovation and Lean Startup Process Supporting Startup
Sustainability. Procedia Computer Science, 181, 93-101.

88


https://doi.org/10.26533/jmd.v5i2.1029
https://doi.org/10.1108/SAJBS-07-2018-0086
https://ids.ac.id/perkembangan-startup-tahun-2023/

89

Garcia-Rodriguez, F. J., Dorta-Afonso, D., & Gonzalez-de-la-Rosa, M. (2020).
Hospitality diversity management and job satisfaction: The mediating role of
organizational commitment across individual differences. International
Journal of Hospitality Management, 91(April).
https://doi.org/10.1016/j.ijhm.2020.102698

Ghozali, 1., & Hengky, L. (2015). Konsep, Teknik, Aplikasi Menggunakan SEM-
AMOS Untuk Penelitian Empiris. BP Undip.

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2010).
Multivariate Data Analysis (7th ed.). New Jersey: Pearson.

lyer, P. (2020). Market orientation, brand management processes and brand
performance. February. https://doi.org/10.1108/JPBM-08-2019-2530
Jamun, Y. M. (2018). Dampak teknologi terhadap pendidikan. Jurnal Pendidikan

dan Kebudayaan Missio. Jurnal Pendidikan Dan Kebudayaan Missio,
10(1)(1), 48-52.
http://jurnal.unikastpaulus.ac.id/index.php/jpkm/article/view/54

Jyoti, J., & Kour, S. (2017). Factors affecting cultural intelligence and its impact
on job performance and perceived social support. 46(4), 767-791.
https://doi.org/10.1108/PR-12-2015-0313

Kalhor, R., Khosravizadeh, O., & Kiaei, M. Z. (2020). Role of service quality, trust
and loyalty in building patient-based brand equity: Modeling for public
hospitals. International Journal of Healthcare Management, 0(0), 1-8.
https://doi.org/10.1080/20479700.2020.1762053

Kumar, V., Alfredo, J., & Panduro, T. (2023). Adoption of ICTs as an emergent
business strategy during and following COVID-19 crisis : evidence from
Indian MSMEs. https://doi.org/10.1108/B1J-11-2021-0685

Lin, Y. (2021). A study on the relationship between project management
competency , job performance and job motivation in e-commerce industry.
25(1), 24-57. https://doi.org/10.1108/MBE-10-2020-0144

Malhotra. (2010). Marketing Research: An Applied Orientation. (6th ed). USA:
Pearson Education Inc. Malhotra, Naresh K. (2009). Riset Pemasaran. Jakarta:
PT.


https://doi.org/10.1016/j.ijhm.2020.102698
https://doi.org/10.1108/JPBM-08-2019-2530

90

Manajemen, J., Magister, P., & Universitas, M. (2021). J-MAS. 6(2), 491-496.
https://doi.org/10.33087/jmas.v6i2.315

Manyanga, W., Makanyeza, C., & Muranda, Z. (2022). Cogent Business &
Management The effect of customer experience , customer satisfaction and
word of mouth intention on customer loyalty: The moderating role of
consumer demographics The effect of customer experience , customer
satisfaction and word of mouth intention on customer loyalty : The moderating
role of consumer demographics. Cogent Business & Management, 9(1).
https://doi.org/10.1080/23311975.2022.2082015

Mukhtar, S., Dewi, A., Dini, A., & Sebayang, K. D. A. (2020). Exploring the Impact
of selected Macro-Economic Variables on GDP of Indonesia. 1179-1186.

Nadia Azalia Putri. (2022). Pengaruh Literasi Keuangan Dan Kapabilitas Inovasi
Terhadap Keunggulan Bersaing Dan Kinerja Umkm Kerajinan Tangan Di
Kabupaten Jember. Opinia De Journal, 2(1), 1-13.
Https://Doi.0rg/10.35888/0pinia.VV2i1.18

Oh, S. T., & Park, S. (2016). A Study of the Connected Smart Worker’s Techno-
stress. Procedia Computer Science, 91(Itgm), 725-733.
https://doi.org/10.1016/j.procs.2016.07.065

Prasojo, A. (2024). Application of Content Marketing in Building Brand Awareness
on Instagram. 2(2).

Rini, T. H. C., Effendi, M. I., & Suprato, H. (2021). Pengaruh Lingkungan Eksternal
dan Lingkungan Internal terhadap Kinerja UMKM melalui Keunggulan
Bersaing pada UMKM di Kota Sorong. Jurnal Administrasi Bisnis, 19(1), 40—
48.

Saepulloh, A., & Susila, E. (2021). Analisis Enterpreneur Leadership Dan Digital
Inovasi Terhadap Keunggulan Bersaing Dan Dampaknya Pada Kinerja
Organisasi Dalam Menghadapi Industri 4.0. Revitalisasi : Jurnal llmu
Manajemen, 10(1), 39-56. Doi:10.32503/Revitalisasi.\VV10i1.1658

Sabili, A. A., Khalisa, A., & Dewi, R. K. (2024). The effect of applying artificial
intelligence in brand marketing strategies to improve company effectiveness
and efficiency ( case study : j . co coffee & donuts Indonesia ). 13(01), 317—



91

330.

Sekaran, U. & Bougie, R. (2009). Research Methods for Business A Skill Building
Approach, Fifth Edition. United Kingdom: John Wiley

Sekaran, U. & Bougie, R. (2016). Research Methods for Business A Skill Building
Approach, Seventh Edition. United Kingdom: John Wiley

Siregar, S. (2013). Metode Penelitian Kuantitatif Dilengkapi dengan Perbandingan
Perhitungan Manual dan SPSS. Jakarta: Kencana

Siregar, A. P., Wibowo, T. S., & ... (2022). Marketing Mixture Analysis On Product
Sales Increase. Enrichment ..., 12(3), 2469-2476.

Ulfah, A. A. (2023). Digital Marketing dan Social Media Untuk Startup.

https://cubic.id/journals/digital-marketing-dan-social-media-untuk-startup

Veretennik, E. (2020). The impact of trust and information networks on teachers ’
job satisfaction. https://doi.org/10.1108/K-04-2019-0298

Warta Ekonomi. (2022). Kinerja Keseluruhan Startup Indonesia Masih Moncer.
https://wartaekonomi.co.id/read467888/kinerja-keseluruhan-startup-
indonesia-masih-moncer

Wijaya, L. D., dan Simamora, V. . (2022). Pengaruh Kapabilitas Teknologi
Informasi Dan Kapabilitas Inovasi Terhadap Strategi Dan Dampaknya
Terhadap Keunggulan Bersaing Umkm Kuliner. Jurnal Iimiah Akuntansi Dan
Bisnis, 7(1), 51-65. https://doi.org/10.38043/jiab.v7i1.3474.

Xing, Z. L. (2009). Impact of university’s optimal human resource management
practice on organizational performance. Xitong Gongcheng Lilun Yu
Shijian/System Engineering Theory and Practice, 29(11), 112-122.
https://doi.org/10.1016/51874-8651(10)60084-1

Zatia Zatia, Fitri Kumalasari, & Almansyah Rundu Wonua. (2023). Pengaruh
Kapabilitas Dinamis Dan Kapabilitas Inovasi Terhadap Keunggulan
Kompetitif. Manajemen Kreatif Jurnal, 1(4), 176-188.
https://doi.org/10.55606/makreju.v1i4.2168



https://cubic.id/journals/digital-marketing-dan-social-media-untuk-startup
https://doi.org/10.38043/jiab.v7i1.3474
https://doi.org/10.55606/makreju.v1i4.2168

