DAFTAR PUSTAKA

Abdennebi, H. Ben. (2023). M-banking adoption from the developing
countries perspective: A mediated model. Digital Business, 3(2).
https://doi.org/10.1016/j.digbus.2023.100065

Acharya, N., Sassenberg, A. M., & Soar, J. (2023). Consumers’ Behavioural
Intentions to Reuse Recommender Systems: Assessing the Effects of
Trust Propensity, Trusting Beliefs and Perceived Usefulness. Journal of
Theoretical and Applied Electronic Commerce Research, 18(1), 55-78.
https://doi.org/10.3390/jtacr1 8010004

Aditya, I. M. F., & Dwiana Putra, I. M. P. (2021). Persepsi Manfaat, Persepsi
Kemudahan, Norma Subjektif, Kualitas Informasi dan Minat
Penggunaan: Studi pada Pengguna E-commerce. E-Jurnal Akuntansi,
31(5), 1318. https://doi.org/10.24843/eja.2021.v31.105.p18

Agardi, 1., & Alt, M. A. (2022a). Do digital natives use mobile payment
differently than digital immigrants? A comparative study between
generation X and Z.  Electronic  Commerce  Research.
https://doi.org/10.1007/s10660-022-09537-9

Agardi, 1., & Alt, M. A. (2022b). Do digital natives use mobile payment
differently than digital immigrants? A comparative study between
generation X and Z.  Electronic  Commerce  Research.
https://doi.org/10.1007/s10660-022-09537-9

Agustino & Yousida 2024. (n.d.).

Almaiah, M. A., Al-Otaibi, S., Shishakly, R., Hassan, L., Lutfi, A., Alrawad,
M., Qatawneh, M., & Alghanam, O. A. (2023). Investigating the Role of
Perceived Risk, Perceived Security and Perceived Trust on Smart m-
Banking Application Using SEM. Sustainability (Switzerland), 15(13).
https://doi.org/10.3390/su15139908

Amofah, D. O., & Chai, J. (2022). Sustaining Consumer E-Commerce
Adoption in Sub-Saharan Africa: Do Trust and Payment Method Matter?
Sustainability (Switzerland), 14(14). https://doi.org/10.3390/su14148466

An, S., Eck, T., & Yim, H. (2023). Understanding Consumers’ Acceptance
Intention to Use Mobile Food Delivery Applications through an Extended
Technology Acceptance Model. Sustainability (Switzerland), 15(1).
https://doi.org/10.3390/su15010832

Anaza, N. A., Bennett, D. H. S., Andonova, Y., & Anaza, E. (2022). DPS 2.0:
on the road to a cashless society. Marketing Letters, 33(4), 693-704.
https://doi.org/10.1007/s11002-022-09641-8

Arli, D., & Bakpayev, M. (2023). Exploring the role of innovation attributes
on mobile payment adoption. Journal of Consumer Marketing, 40(7),
826—841. https://doi.org/10.1108/JCM-04-2021-4630

Bartram, D. (2021). Cross-Sectional Model-Building for Research on
Subjective Well-Being: Gaining Clarity on Control Variables. Social
Indicators Research, 155(2), 725-743. https://doi.org/10.1007/s11205-
020-02586-3

Bradford, H., McKernan, C., Elliott, C., & Dean, M. (2022). Consumer
purchase intention towards a quick response (QR) code for antibiotic

120



121

information: an exploratory study. Npj Science of Food, 6(1).
https://doi.org/10.1038/s41538-022-00136-4

Brahanta & Wardhani, (2021). (n.d.).

Chawla, D., & Joshi, H. (2019). Consumer attitude and intention to adopt
mobile wallet in India — An empirical study. International Journal of
Bank Marketing, 37(7), 1590—-1618. https://doi.org/10.1108/1JBM-09-
2018-0256

Chopdar, P. K., Korfiatis, N., Sivakumar, V. J., & Lytras, M. D. (2018).
Mobile shopping apps adoption and perceived risks: A cross-country
perspective utilizing the Unified Theory of Acceptance and Use of
Technology. Computers in Human Behavior, 86, 109-128.
https://doi.org/10.1016/j.chb.2018.04.017

Dai, D., Fu, M., Ye, L., & Shao, W. (2023). Can Digital Inclusive Finance
Help Small- and Medium-Sized Enterprises Deleverage in China?
Sustainability (Switzerland), 15(8). https://doi.org/10.3390/sul15086625

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models.
Management Science, 35(8), 982-1003.
https://doi.org/10.1287/mnsc.35.8.982

Desi Anggraini Silalahi, Y., Petra Sitorus, A., Widya Zalianty, M., Nayla
Shaumy, S., Anugraha, A., Karo Karo Sitepu, R., Faizatul Luthfiah, N.,
& Pertanian Bogor, [. (n.d.). Stratégo: Jurnal Manajemen Modern
ANALISIS PREFERENSI PEMBAYARAN DIGITAL QUICK RESPONSE
CODE INDONESIA STANDARD (QRIS) OLEH MAHASISWA
SEKOLAH VOKASI IPB. https://journalpedia.com/1/index.php/jmm

ElSayad, G. (2024). Online customers’ attitudes and intentions towards e-
payment usage in Egypt during the COVID-19 pandemic: the serial
mediation roles of perceived usefulness, perceived trust, and attitude.
Journal of Science and Technology Policy Management.
https://doi.org/10.1108/JSTPM-02-2023-0024

Emili, S., & Galli, F. (2022). Self-perceptions and perceptions of peers: their
role in understanding expenditure behaviours. Quality and Quantity,
56(6), 4573-4597. https://doi.org/10.1007/s11135-022-01324-w

Emilia Kurniawati, & Sulastri Rini Rindrayani. (2025). Pendekatan Kuantitatif
dengan Penelitian Survei: Studi Kasus dan Implikasinya. SOSIAL :
Jurnal Illmiah Pendidikan IPS, 3(1), 65-69.
https://doi.org/10.62383/sosial.v3il1.596

Franque, F. B., Oliveira, T., & Tam, C. (2021). Understanding the factors of
mobile payment continuance intention: empirical test in an African
context. Heliyon, 7(8). https://doi.org/10.1016/j.heliyon.2021.e07807

Fugkeaw, S. (2022). Enabling Trust and Privacy-Preserving e-KYC System
Using Blockchain. IEEE Access, 10, 49028—-49039.
https://doi.org/10.1109/ACCESS.2022.3172973

Geber, S., Baumann, E., Czerwinski, F., & Klimmt, C. (2021). The Effects of
Social Norms Among Peer Groups on Risk Behavior: A Multilevel
Approach to Differentiate Perceived and Collective Norms.



122

Communication Research, 48(3), 319-345.
https://doi.org/10.1177/0093650218824213

Geroldinger, M., Verbeeck, J., Thiel, K. E., Molenberghs, G., Bathke, A. C.,
Laimer, M., & Zimmermann, G. (2024). A neutral comparison of
statistical methods for analyzing longitudinally measured ordinal
outcomes in rare diseases. Biometrical Journal, 66(1).
https://doi.org/10.1002/bim;j.202200236

Ghani, E. K., Ali, M. M., Musa, M. N. R., & Omonov, A. A. (2022). The Effect
of Perceived Usefulness, Reliability, and COVID-19 Pandemic on Digital
Banking Effectiveness: Analysis Using Technology Acceptance Model.
Sustainability (Switzerland), 14(18).
https://doi.org/10.3390/su141811248

H Pontoh, M. A., Worang, F. G., Tumewu, F. J., Andriani Halimah Pontoh,
M., Worang, F. G., & Tumewu, F. J. (2022). THE INFLUENCE OF
PERCEIVED EASE OF USE, PERCEIVED RISK AND CONSUMER
TRUST TOWARDS MERCHANT INTENTION IN USING QRIS AS A
DIGITAL PAYMENT METHOD. 10(3), 904-913.

Handayani, M. M., Luh, N., & Rahmantari, L. (n.d.). Motivasi Dan Tantangan
Adopsi  Mobile Payment: Perubahan Perilaku Konsumen Dan
Transformasi Industri Keuangan. https://s.id/JISSiwirabuda

Hidayatullah, N. M., Bani, B., Angelia, C., Nurhidayati, H., & Ningrum, S. A.
R. (2024). Analisis bibliometrik: Penelitian technology acceptance model
tahun 2014-2023 menggunakan Bibliometrik dan Vosviewer. Comdent:
Communication Student Journal, 2(1), 138—158.
https://doi.org/10.24198/comdent.v2i1.58290

Hidayat-Ur-Rehman, 1., Alzahrani, S., Rehman, M. Z., & Akhter, F. (2022).
Determining the factors of m-wallets adoption. A twofold SEM-ANN
approach. PLoS ONE, 171 January).
https://doi.org/10.1371/journal.pone.0262954

Hilal, A., & Varela-Neira, C. (2022). Understanding Consumer Adoption of
Mobile Banking: Extending the UTAUT2 Model with Proactive
Personality. Sustainability (Switzerland), 14(22).
https://doi.org/10.3390/su142214708

Homepage, J., Nafa, T., Zahro, A., Novia, N., Kunci, K., Konsumen, K., &
Printku, C. V. (n.d.). Journal of Innovative and Creativity Pengaruh
Kepercayaan Konsumen Terhadap Pembayaran Digital QRIS pada CV
Printku Universitas Muhammadiyah Surabaya, Indonesia. In Journal of
Innovative and Creativity (Vol. 5, Issue 2).

Hongsuchon, T., Alfawaz, K. M., Hariguna, T., & Alsulami, O. A. (2022). The
effect of customer trust and commitment on customer sustainable
purchasing in e-marketplace, the antecedents of customer learning value
and customer purchasing value. Frontiers in Environmental Science, 10.
https://doi.org/10.3389/fenvs.2022.964892

Hopali, E., Vayvay, O., Kalender, Z. T., Turhan, D., & Aysuna, C. (2022).
How Do Mobile Wallets Improve Sustainability in Payment Services? A
Comprehensive Literature Review. In Sustainability (Switzerland) (Vol.



123

14, Issue 24). MDPI. https://doi.org/10.3390/sul142416541

Hu, W, & Li, X. (2023). Financial Technology Development and Green Total
Factor Productivity. Sustainability (Switzerland), 15(13).
https://doi.org/10.3390/su151310309

Ishtiaq, M. (2019). Book Review Creswell, J. W. (2014). Research Design:
Qualitative, Quantitative and Mixed Methods Approaches (4th ed.).
Thousand Oaks, CA: Sage. English Language Teaching, 12(5), 40.
https://doi.org/10.5539/elt.v12n5p40

Kaewkitipong, L., Chen, C., Han, J., & Ractham, P. (2022). Human—Computer
Interaction (HCI) and Trust Factors for the Continuance Intention of
Mobile Payment Services. Sustainability (Switzerland), 14(21).
https://doi.org/10.3390/su142114546

Kelly, A. E., & Palaniappan, S. (2023). Using a technology acceptance model
to determine factors influencing continued usage of mobile money
service transactions 1in Ghana. Journal of Innovation and
Entrepreneurship, 12(1). https://doi.org/10.1186/s13731-023-00301-3

Kilay, A. L., Simamora, B. H., & Putra, D. P. (2022). The Influence of E-
Payment and E-Commerce Services on Supply Chain Performance:
Implications of Open Innovation and Solutions for the Digitalization of
Micro, Small, and Medium Enterprises (MSMEs) in Indonesia. Journal
of Open Innovation: Technology, Market, and Complexity, 8(3).
https://doi.org/10.3390/joitmc8030119

Kinis, F., & Tanova, C. (2022). Can I Trust My Phone to Replace My Wallet?
The Determinants of E-Wallet Adoption in North Cyprus. Journal of
Theoretical and Applied Electronic Commerce Research, 17(4), 1696—
1715. https://doi.org/10.3390/jtaer1 7040086

Kljucnikov, A., Civelek, M., Polach, J., Mikolas, 7., & Banot, M. (2020). How
do security and benefits instill trustworthiness of a digital local currency?
Oeconomia Copernicana, 11(3), 433-465.
https://doi.org/10.24136/0C.2020.018

Li, A.,Sun, Y., Yang, X., & Guo, J. (2019). Exploring the relationship between
perceived ease of use and continuance usage of a mobile terminal:
Mobility as a moderator. Sustainability (Switzerland), 11(4).
https://doi.org/10.3390/sul1041128

Li, J., Wang, J., Wangh, S., & Zhou, Y. (2019). Mobile Payment with Alipay:
An Application of Extended Technology Acceptance Model. [EEE
Access, 7, 50380-50387.
https://doi.org/10.1109/ACCESS.2019.2902905

Li, K. (2023). Determinants of College Students’ Actual Use of Al-Based
Systems: An Extension of the Technology Acceptance Model.
Sustainability (Switzerland) , 15(6). https://doi.org/10.3390/su15065221

Liao, C., Palvia, P., & Chen Liao, J.-L. (2009). Information Technology
Adoption Behavior Life Cycle: Toward a Technology Continuance
Theory (TCT). In International Journal of Information Management
(Vol. 29, Issue 4).
http://www.sciencedirect.com/science/article/pii/S0268401209000292



124

Liébana-Cabanillas, F., de Luna, I. R., & Montoro-Riosa, F. (2017). Intention
to use new mobile payment systems: A comparative analysis of SMS and
NFC payments. Economic Research-Ekonomska Istrazivanja , 30(1),
892-910. https://doi.org/10.1080/1331677X.2017.1305784

Liesa-Orus, M., Latorre-Cosculluela, C., Sierra-Sanchez, V., & Vazquez-
Toledo, S. (2023). Links between ease of use, perceived usefulness and
attitudes towards technology in older people in university: A structural
equation modelling approach. Education and Information Technologies,
28(3), 2419-2436. https://doi.org/10.1007/s10639-022-11292-1

Lim, W. M., Kumar, S., Pandey, N., Verma, D., & Kumar, D. (2023).
Evolution and trends in consumer behaviour: Insights from Journal of
Consumer Behaviour. In Journal of Consumer Behaviour (Vol. 22, Issue
1, Pp- 217-232). John Wiley and Sons Ltd.
https://doi.org/10.1002/cb.2118

Liu, T. L., Lin, T. T., & Hsu, S. Y. (2022). Continuance Usage Intention
toward E-Payment during the COVID-19 Pandemic from the Financial
Sustainable Development Perspective Using Perceived Usefulness and
Electronic Word of Mouth as Mediators. Sustainability (Switzerland),
14(13). https://doi.org/10.3390/sul4137775

Ma, C., Wu, J., Sun, H., Zhou, X., & Sun, X. (2023). Enhancing user
experience in digital payments: A hybrid approach using SEM and neural
networks. Finance Research Letters, 58.
https://doi.org/10.1016/j.1r1.2023.104376

Malika, M., Maheswaran, D., & Jain, S. P. (2022). Perceived financial
constraints and normative influence: discretionary purchase decisions
across cultures. Journal of the Academy of Marketing Science, 50(2),
252-271. https://doi.org/10.1007/s11747-021-00814-x

Malter, M. S., Holbrook, M. B., Kahn, B. E., Parker, J. R., & Lehmann, D. R.
(2020). The past, present, and future of consumer research. Marketing
Letters, 31(2-3), 137-149. https://doi.org/10.1007/s11002-020-09526-8

Mareta, Y. (2023). Determinants Of Interest Using Qris As A Payment
Technology For E-Wallet By Z. Generation In Indonesia, 8(2).
https://doi.org/10.36418/syntax

Martinez-Navalén, J. G., Fernandez-Fernandez, M., & Alberto, F. P. (2023).
Does privacy and ease of use influence user trust in digital banking
applications in Spain and Portugal? International Entrepreneurship and
Management Journal, 19(2), 781-803. https://doi.org/10.1007/s11365-
023-00839-4

Masa’deh, R., Al-Badi, A., Rashaideh, A., Abu-Zahra, J., & Alsmadi, J.
(2017). Factors Influencing Continuous Intention to Use of Event
Management Electronic Portals in 4 and 5 Star Hotels. Journal of
Management and Strategy, 8(3), 1. https://doi.org/10.5430/jms.v8n3pl

Meileny and Wijaksana (2020). (n.d.).

Najib, M., & Fahma, F. (2020). Investigating the adoption of digital payment
system through an extended technology acceptance model: An insight
from the Indonesian small and medium enterprises. International Journal



125

on Advanced Science, Engineering and Information Technology, 10(4),
1702—-1708. https://doi.org/10.18517/ijaseit.10.4.11616

Ngubelanga, A., & Duffett, R. (2021). Modeling mobile commerce
applications’ antecedents of customer satisfaction among millennials: An
extended tam perspective. Sustainability (Switzerland), 13(11).
https://doi.org/10.3390/sul3115973

Nguyen, G. Do, & Dao, T. H. T. (2024). Factors influencing continuance
intention to use mobile banking: an extended expectation-confirmation
model with moderating role of trust. Humanities and Social Sciences
Communications, 11(1). https://doi.org/10.1057/s41599-024-02778-z

Nguyen, H. V., Vu, T. D., Nguyen, B. K., Nguyen, T. M. N., Do, B., &
Nguyen, N. (2022). Evaluating the Impact of E-Service Quality on
Customer Intention to Use Video Teller Machine Services. Journal of
Open Innovation: Technology, Market, and Complexity, 8(3).
https://doi.org/10.3390/joitmc8030167

Nusrida, H., Bahar, M., Duhriah, D., & Andeska, M. N. (2024). Transformasi
Perilaku Konsumen Muslim Berbelanja Di Pasar Modern Dan Pasar
Online. Jurnal Ekonomi Syariah Pelita Bangsa, 9(02), 369-387.
https://doi.org/10.37366/jespb.v9i102.1844

Odusanya, K., Aluko, O., & Lal, B. (2022). Building Consumers’ Trust in
Electronic Retail Platforms in the Sub-Saharan Context: an exploratory
study on Drivers and Impact on Continuance Intention. Information
Systems Frontiers, 24(2), 377-391. https://doi.org/10.1007/s10796-020-
10043-2

Pangestika et al 2025. (n.d.).

Patil, P., Tamilmani, K., Rana, N. P., & Raghavan, V. (2020). Understanding
consumer adoption of mobile payment in India: Extending Meta-UTAUT
model with personal innovativeness, anxiety, trust, and grievance
redressal. [International Journal of Information Management, 54.
https://doi.org/10.1016/j.ijinfomgt.2020.102144

Perry, L. R., Moorhouse, T. P., Jacobsen, K., Loveridge, A. J., & Macdonald,
D. W. (2022). More than a feeling: Cognitive beliefs and positive—but
not negative—affect predict overall attitudes toward predators.
Conservation Science and Practice, 4(2).
https://doi.org/10.1111/csp2.584

Pham Thi, T. D., Pham, V. K., & Duong, N. T. (2024a). Why Do Users Adopt
Mobile Payment? An Integrated Model. Journal of the Knowledge
Economy. https://doi.org/10.1007/s13132-024-02118-1

Pham Thi, T. D., Pham, V. K., & Duong, N. T. (2024b). Why Do Users Adopt
Mobile Payment? An Integrated Model. Journal of the Knowledge
Economy. https://doi.org/10.1007/s13132-024-02118-1

Purwandari, B., Suriazdin, S. A., Hidayanto, A. N., Setiawan, S., Phusavat, K.,
& Maulida, M. (2022). Factors Affecting Switching Intention from Cash
on Delivery to E-Payment Services in C2C E-Commerce Transactions:
COVID-19, Transaction, and Technology Perspectives. Emerging
Science Journal, 6(Special Issue), 136—150. https://doi.org/10.28991/es;j-



126

2022-SPER-010

Putu Yohanes Agata Sandopart, D. L., Sidik Permana, D., Syahda Pramesti,
N., Pramudya Ajitama, S., Tri Mulianingsih, A., Nur Septia, D., Aldi
Firmansyah, M., & Febriyanti Juman Fakultas Ekonomi, M. (2023).
ANALISIS EFISIENSI BIAYA PRODUKSI PADA KEGIATAN
PERUSAHAAN MANUFAKTUR DENGAN TEKNOLOGI ARTIFICIAL
INTELLIGENCE (Vol. 3, Issue 1).

Rahman, S. ur, Nguyen-Viet, B., Nguyen, Y. T. H., & Kamran, S. (2024).
Promoting fintech: driving developing country consumers’ mobile wallet
use through gamification and trust. International Journal of Bank
Marketing, 42(5), 841-869. https://doi.org/10.1108/1JBM-01-2023-0033

Ramadan, C. S., & Efnita, Y. (2024). Pengaruh Technology Acceptance Model
(TAM) terhadap Customer Satisfaction dalam  Bertransaksi
menggunakan Layanan Mobile Payment Dana (Studi Kasus: Seluruh
Pengguna Dana di Kota Pekanbaru). A/ Qalam: Jurnal Ilmiah
Keagamaan Dan Kemasyarakatan, 18(1), 193.
https://doi.org/10.35931/aq.v18i1.2993

Raman, P., & Aashish, K. (2021). To continue or not to continue: a structural
analysis of antecedents of mobile payment systems in India. International
Journal of Bank Marketing, 39(2), 242-271.
https://doi.org/10.1108/IJBM-04-2020-0167

Rosli, M. S., Saleh, N. S., Md. Ali, A., & Abu Bakar, S. (2023). Factors
Determining the Acceptance of E-Wallet among Gen Z from the Lens of
the Extended Technology Acceptance Model. Sustainability
(Switzerland), 15(7). https://doi.org/10.3390/sul5075752

Sanderson, E. (2021). Multivariable mendelian randomization and mediation.
Cold Spring Harbor Perspectives in Medicine, 11(2), 1-12.
https://doi.org/10.1101/cshperspect.a038984

Saputra, D. E. E., Rahma, V. M., Eliyana, A., Pratama, A. S., Anggraini, R.
D., Kamil, N. L. M., & Ismail, 1. (2023). Do system quality and
information quality affect job performance? The mediation role of users’
perceptions. PLoS ONE, 18(6 JUNE).
https://doi.org/10.1371/journal.pone.0285293

Shamsuddin, N. E., Nyandang, J., Abd Malik, A. N., Syed Annuar, S. N.,
Yacob, Y., Pakasa, U. 1., Ali, J. K., Gregory, M., & Enchas, C. A. (2023).
The Effect of Perceived Usefulness, Perceived Ease of Use, Perceived
Risk and Reward Towards E-wallet Usage Intention: A Moderating Role
of Trust. International Journal of Academic Research in Business and
Social Sciences, 13(9). https://doi.org/10.6007/ijarbss/v13-19/17879

Sharma, S. K., & Sharma, M. (2019). Examining the role of trust and quality
dimensions in the actual usage of mobile banking services: An empirical
investigation. International Journal of Information Management, 44, 65—
75. https://doi.org/10.1016/j.ijinfomgt.2018.09.013

Sostar, M., & Ristanovi¢, V. (2023). Assessment of Influencing Factors on
Consumer Behavior Using the AHP Model. Sustainability (Switzerland),
15(13). https://doi.org/10.3390/sul151310341



127

Sulaiman, S. N. A., & Almunawar, M. N. (2022). The adoption of biometric
point-of-sale terminal for payments. Journal of Science and Technology
Policy Management, 13(3), 585—609. https://doi.org/10.1108/JSTPM-11-
2020-0161

Svenningsson, J., Host, G., Hultén, M., & Hallstrom, J. (2022). Students’
attitudes toward technology: exploring the relationship among affective,
cognitive and behavioral components of the attitude construct.
International Journal of Technology and Design Education, 32(3), 1531—
1551. https://doi.org/10.1007/s10798-021-09657-7

Taryanda et al 2024. (n.d.).

Tounekti, O., Ruiz-Martinez, A., & Skarmeta Gomez, A. F. (2022). Research
in Electronic and Mobile Payment Systems: A Bibliometric Analysis.
Sustainability (Switzerland), 14(13). https://doi.org/10.3390/sul4137661

Tounekti, O., Ruiz-martinez, A., & Skarmeta-gémez, A. F. (2021). Users’
evaluation of a new web browser payment interface for facilitating the
use of multiple payment systems. Sustainability (Switzerland), 13(9).
https://doi.org/10.3390/sul13094711

Tverskoi, D., Guido, A., Andrighetto, G., Sanchez, A., & Gavrilets, S. (2023).
Disentangling material, social, and cognitive determinants of human
behavior and beliefs. Humanities and Social Sciences Communications,
10(1). https://doi.org/10.1057/s41599-023-01745-4

Wanner, J., Herm, L. V., Heinrich, K., & Janiesch, C. (2022). The effect of
transparency and trust on intelligent system acceptance: Evidence from a
user-based  study.  Electronic  Markets, 32(4), 2079-2102.
https://doi.org/10.1007/s12525-022-00593-5

Ward, C., Gale, J., Staerklé, C., & Stuart, J. (2018). Immigration and
Multiculturalism in Context: A Framework for Psychological Research.
Journal of Social Issues, 74(4), 833-855.
https://doi.org/10.1111/josi.12301

Wicaksono, A., & Maharani, A. (2020). The Effect of Perceived Usefulness
and Perceived Ease of Use on the Technology Acceptance Model to Use
Online Travel Agency. Journal of Business Management Review, 1(5),
313-328. https://doi.org/10.47153/jbmr15.502020

Witek, L., & Kuzniar, W. (2021). Green purchase behavior: The effectiveness
of sociodemographic variables for explaining green purchases in
emerging market. Sustainability  (Switzerland), 13(1), 1-18.
https://doi.org/10.3390/su13010209

Wottrich, V. M., van Reijmersdal, E. A., & Smit, E. G. (2019). App Users
Unwittingly in the Spotlight: A Model of Privacy Protection in Mobile
Apps.  Journal of Consumer  Affairs, 53(3), 1056—1083.
https://doi.org/10.1111/joca.12218

Yamin, M. A. Y., & Abdalatif, O. A. A. (2024). Examining consumer behavior
towards adoption of quick response code mobile payment systems:
transforming mobile payment in the fintech industry. Humanities and
Social Sciences Communications, 11(1). https://doi.org/10.1057/s41599-
024-03189-w



128

Yan, L. Y., Tan, G. W. H., Loh, X. M., Hew, J. J., & Ooi, K. B. (2021). QR
code and mobile payment: The disruptive forces in retail. Journal of
Retailing and Consumer Services, 58.
https://doi.org/10.1016/j.jretconser.2020.102300

Yang, M., Al Mamun, A., Mohiuddin, M., Nawi, N. C., & Zainol, N. R.
(2021). Cashless transactions: A study on intention and adoption of e-
wallets. Sustainability (Switzerland), 13(2), 1-18.
https://doi.org/10.3390/sul13020831

Zahra Izdiar, S., & Meiranto, W. (2024). PENGARUH INTEGRASI UTAUT
DAN D&M IS SUCCESS MODEL TERHADAP NIAT PERILAKU
PENGGUNAAN E-WALLET GOPAY PADA GENERASI Z DIKOTA
SEMARANG. DIPONEGORO JOURNAL OF ACCOUNTING, 13(3),
1-14. http://ejournal-s1.undip.ac.id/index.php/accounting

Zhang, Y. (2024). Impact of perceived privacy and security in the TAM model:
The perceived trust as the mediated factors. International Journal of
Information Management Data Insights, 4(2).
https://doi.org/10.1016/j.jjimei.2024.100270

Zhao, C., Li, X., & Yan, J. (2024). The effect of digital finance on Residents’
happiness: the case of mobile payments in China. Electronic Commerce
Research, 24(1), 69—104. https://doi.org/10.1007/s10660-022-09549-5

Zhong, Y., & Moon, H. C. (2022). Investigating Customer Behavior of Using
Contactless Payment in China: A Comparative Study of Facial
Recognition Payment and Mobile QR-Code Payment. Sustainability
(Switzerland), 14(12). https://doi.org/10.3390/su14127150

Zoellick, J. C., Kuhlmey, A., Schenk, L., Schindel, D., & Bliiher, S. (2019).
Amused, accepted, and used? Attitudes and emotions towards automated
vehicles, their relationships, and predictive value for usage intention.
Transportation Research Part F': Traffic Psychology and Behaviour, 65,
68—78. https://doi.org/10.1016/j.tr£.2019.07.009



