
 
 

43 
 

BIBLIOGRAPHY 

Baktash, L., & Talib, M. A. (2019). Green Marketing Strategies: Exploring Intrinsic and 

Extrinsic Factors towards Green Customers’ Loyalty. Environmental Management, 

127–134. 

Bandyopadhyay, S., & Martell, M. (2007). Does attitudinal loyalty influence behavioral 

loyalty? A theoretical and empirical study. Journal of Retailing and Consumer 

Services, 14(1), 35–44. https://doi.org/10.1016/j.jretconser.2006.03.002 

Botha, E., Creaven, G., & Mandy, J. (2020). Conveniently healthy: The impact of health 

endorsements on brand trust, brand loyalty and brand equity in Fast Moving 

Consumer Goods convenience versus shopping goods. South African Journal of 

Business Management, 51(1). https://doi.org/10.4102/sajbm.v51i1.1535 

Chan, E. S. W. (2013). Gap analysis of green hotel marketing. International Journal of 

Contemporary Hospitality Management, 25(7), 1017–1048. 

https://doi.org/10.1108/IJCHM-09-2012-0156 

Chaudhuri, A., & Holbrook, M. B. (2001). The Role of Brand Loyalty / 81 The Chain of 

Effects from Brand Trust and Brand Affect to Brand Performance: The Role of 

Brand Loyalty. In Journal of Marketing (Vol. 65). 

Chen, Y. S. (2010). The drivers of green brand equity: Green brand image, green 

satisfaction, and green trust. Journal of Business Ethics, 93(2), 307–319. 

https://doi.org/10.1007/s10551-009-0223-9 

Davis, J. J. (1994). Consumer Response to Corporate Environmental Advertising. 

Journal of Consumer Marketing, 11(2), 25–37. 

https://doi.org/10.1108/07363769410058902 



44 
 

 
 

Delmas, M. A., & Toffel, M. W. (2008). Organizational responses to environmental 

demands: Opening the black box. In Strategic Management Journal (Vol. 29, Issue 

10, pp. 1027–1055). https://doi.org/10.1002/smj.701 

Dick, A. S., & Basu, K. (1994). Customer Loyalty: Toward an Integrated Conceptual 

Framework. Journal of the Academy of Marketing Science, 22, 99–113. 

Gelderman, C. J., Schijns, J., Lambrechts, W., & Vijgen, S. (2021). Green marketing as 

an environmental practice: The impact on green satisfaction and green loyalty in a 

business-to-business context. Business Strategy and the Environment, 30(4), 2061–

2076. https://doi.org/10.1002/bse.2732 

Han, H., Hsu, L. T. (Jane), & Lee, J. S. (2009). Empirical investigation of the roles of 

attitudes toward green behaviors, overall image, gender, and age in hotel customers’ 

eco-friendly decision-making process. International Journal of Hospitality 

Management, 28(4), 519–528. https://doi.org/10.1016/j.ijhm.2009.02.004 

Hartmann, P., & Apaolaza-Ibáñez, V. (2012). Consumer attitude and purchase intention 

toward green energy brands: The roles of psychological benefits and environmental 

concern. Journal of Business Research, 65(9), 1254–1263. 

https://doi.org/10.1016/j.jbusres.2011.11.001 

Henion, K. E., & Kinnear, T. C. (1976). Ecological Marketing. American Marketing 

Association. 

Karjaluoto, H., & Chatterjee, P. (2009). Green brand extension strategy and online 

communities. Journal of Systems and Information Technology, 11(4), 367–384. 

https://doi.org/10.1108/13287260911002503 



45 
 

 
 

Khare, A., & Pandey, S. (2017). Role of green self-identity and peer influence in 

fostering trust towards organic food retailers. International Journal of Retail and 

Distribution Management, 45(9), 969–990. https://doi.org/10.1108/IJRDM-07-

2016-0109 

Lee, J. S., Hsu, L. T., Han, H., & Kim, Y. (2010). Understanding how consumers view 

green hotels: How a hotel’s green image can influence behavioural intentions. 

Journal of Sustainable Tourism, 18(7), 901–914. 

https://doi.org/10.1080/09669581003777747 

Lin, J., Lobo, A., & Leckie, C. (2017). Green brand benefits and their influence on brand 

loyalty. Marketing Intelligence and Planning, 35(3), 425–440. 

https://doi.org/10.1108/MIP-09-2016-0174 

Martínez, P. (2015). Customer loyalty: Exploring its antecedents from a green marketing 

perspective. International Journal of Contemporary Hospitality Management, 

27(5), 896–917. https://doi.org/10.1108/IJCHM-03-2014-0115 

McIntosh, A. (1991). The impact of environmental-issues on marketing and politics in 

the 1990s. Journal of the Market Research Society, 33(3), 205–217. 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63, 33–44. 

Peattie, K., & Crane, A. (2005). Green marketing: Legend, myth, farce or prophesy? 

Qualitative Market Research: An International Journal, 8(4), 357–370. 

https://doi.org/10.1108/13522750510619733 

Polonsky, M. J. (1994). Green marketing regulation in the US and Australia: the 

Australian checklist. Greener Management International, 5(1), 44–53. 



46 
 

 
 

Rahbar, E., & Wahid, N. A. (2011). Investigation of green marketing tools’ effect on 

consumers’ purchase behavior. Business Strategy Series, 12(2), 73–83. 

https://doi.org/10.1108/17515631111114877 

Rex, E., & Baumann, H. (2007). Beyond ecolabels: what green marketing can learn from 

conventional marketing. Journal of Cleaner Production, 15(6), 567–576. 

https://doi.org/10.1016/j.jclepro.2006.05.013 

Sammer, K., & Wüstenhagen, R. (2006). The influence of eco-labelling on consumer 

behaviour - Results of a discrete choice analysis for washing machines. Business 

Strategy and the Environment, 15(3), 185–199. https://doi.org/10.1002/bse.522 

Sarstedt, M., Hair, J. F., Ringle, C. M., Thiele, K. O., & Gudergan, S. P. (2016). 

Estimation issues with PLS and CBSEM: Where the bias lies! Journal of Business 

Research, 69(10), 3998–4010. https://doi.org/10.1016/j.jbusres.2016.06.007 

Shearer, J. W. (1990). Business and the new environmental imperative. Business 

Quarterly, 54(3), 48–52. 

Tucker, W. T. (1964). The Development of Brand Loyalty. Journal of Marketing 

Research, 32–35. 

Tzschentke, N., Kirk, D., & Lynch, P. A. (2004). Reasons for going green in serviced 

accommodation establishments. International Journal of Contemporary 

Hospitality Management, 16(2), 116–124. 

https://doi.org/10.1108/09596110410520007 

Uncles, M. D., Dowling, G. R., & Hammond, K. (2002). Customer Loyalty and 

Customer Loyalty Programs. Journal of Consumer Marketing. 



47 
 

 
 

Wüstenhagen, R., & Bilharz, M. (2006). Green energy market development in Germany: 

effective public policy and emerging customer demand. Energy Policy, 34(13), 

1681–1696. https://doi.org/10.1016/j.enpol.2004.07.013 

Yoo, M., & Bai, B. (2013). Customer loyalty marketing research: A comparative 

approach between hospitality and business journals. International Journal of 

Hospitality Management, 33(1), 166–177. 

https://doi.org/10.1016/j.ijhm.2012.07.009 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 


