
 
 

116 
 

DAFTAR PUSTAKA 

Abid, M. F., Shamim, A., Thaichon, P., Quach, S., Siddique, J., & Awan, M. I. 
(2025). Holistic Customer Experience: Interplay Between Retail Experience 
Quality, Customer In-Shop Emotion Valence And In-Shop Involvement 
Valence. Marketing Intelligence And Planning. Https://Doi.Org/10.1108/Mip-
09-2023-0478 

Al-Omoush, K. S., & Shuhaiber, A. (2024a). Predicting User Behavior On S-
Commerce Platforms: A Novel Model. Kybernetes. 
Https://Doi.Org/10.1108/K-04-2024-1040 

Al-Omoush, K. S., & Shuhaiber, A. (2024b). Predicting User Behavior On S-
Commerce Platforms: A Novel Model. Kybernetes. 
Https://Doi.Org/10.1108/K-04-2024-1040 

Alwafi, F., Magnadi, R. H., & Manajemen, J. (2016). Pengalaman Berbelanja 
Terhadap Minat Beli Secara Online Pada Situs Jual Beli Tokopedia.Com. 
Diponegoro Journal Of Management, 5(2), 1–15. Http://Ejournal-
S1.Undip.Ac.Id/Index.Php/Dbr 

Alzarog Salmah. (2013). Aninvestigation Into The Challenges Faced By Libyan 
Phd Students In Britain: [A Study Of Thethree Universities In Manchester And 
Salford]. 

Arshad, R. (N.D.). Perceived Service Quality And Customer Satisfaction With 
Mediating Effect Of Purchase Intention. In Academy Of Contemporary 
Research Journal V Iii. Http://Aocrj.Org/Archive/ 

Aubrey Wijaya, William Vincent, & Mangihut Tampubolon. (2024). Pengaruh 
Customer Experience Terhadap Keputusan Pembelian Produk Karung Goni 
Dan Kotak. Journal Of Trends Economics And Accounting Research, 4(3), 
640–646. Https://Doi.Org/10.47065/Jtear.V4i3.1027 

Becker, L., & Jaakkola, E. (2020). Customer Experience: Fundamental Premises 
And Implications For Research. In Journal Of The Academy Of Marketing 
Science (Vol. 48, Issue 4, Pp. 630–648). Springer. 
Https://Doi.Org/10.1007/S11747-019-00718-X 

Bianchi, C., & Wickramasekera, R. (2016). Antecedents Of Sme Export Intensity 
In A Latin American Market. Journal Of Business Research, 69(10), 4368–
4376. Https://Doi.Org/10.1016/J.Jbusres.2016.02.041 

Blut, M., Chaney, D., Lunardo, R., Mencarelli, R., & Grewal, D. (2023). Customer 
Perceived Value: A Comprehensive Meta-Analysis. Journal Of Service 
Research. Https://Doi.Org/10.1177/10946705231222295 

Brown, T. A. (2006). Confirmatory Factor Analysis For Applied Research. 
New York: Guilford Press. 



 

 

117 

Calderón Urbina, S. D., Stamatogiannakis, A., & Goncalves, D. (2021). 
Consumers’ Choices Between Products With Different Uniqueness Duration. 
European Journal Of Marketing, 55(13), 148–176. 
Https://Doi.Org/10.1108/Ejm-01-2020-0050 

Chen, N., & Yang, Y. (2021a). The Impact Of Customer Experience On Consumer 
Purchase Intention In Cross-Border E-Commerce——Taking Network 
Structural Embeddedness As Mediator Variable. Journal Of Retailing And 
Consumer Services, 59. Https://Doi.Org/10.1016/J.Jretconser.2020.102344 

Chen, N., & Yang, Y. (2021b). The Impact Of Customer Experience On Consumer 
Purchase Intention In Cross-Border E-Commerce——Taking Network 
Structural Embeddedness As Mediator Variable. Journal Of Retailing And 
Consumer Services, 59. Https://Doi.Org/10.1016/J.Jretconser.2020.102344 

Chen, N., & Yang, Y. (2021c). The Impact Of Customer Experience On Consumer 
Purchase Intention In Cross-Border E-Commerce——Taking Network 
Structural Embeddedness As Mediator Variable. Journal Of Retailing And 
Consumer Services, 59. Https://Doi.Org/10.1016/J.Jretconser.2020.102344 

Chen, S. C., & Lin, C. P. (2014). The Impact Of Customer Experience And 
Perceived Value On Sustainable Social Relationship In Blogs: An Empirical 
Study. Technological Forecasting & Social Change, 76, 1–11. 

Chen, S. C., & Lin, C. P. (2015). The Impact Of Customer Experience And 
Perceived Value On Sustainable Social Relationship In Blogs: An Empirical 
Study. Technological Forecasting And Social Change, 96, 40–50. 
Https://Doi.Org/10.1016/J.Techfore.2014.11.011 

Creswell. (2018). Research Design: Qualitative, Quantitative, And Mixed Methods 
Approaches (5th Ed.). 

Darwin Muhammad, Mamondol Marianne, & Sormin Salman. (2021). Metode 
Penelitian Pendekatan Kuantitatif. 
Https://Www.Researchgate.Net/Publication/354059356 

Databoks. (2023). 
Databoks.Katadata.Co.Id. (2023, November 17). Nike, Produk Pakaian Dengan 

Nilai Merek Terbesar Global Pada 2023. 
Https://Databoks.Katadata.Co.Id/Produk-
Konsumen/Statistik/F27451e67654af9/Nike-Produk-Pakaian-Dengan-Nilai-
Merek-Terbesar-Global-Pada-2023. 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease Of Use, And User 
Acceptance Of Information Technology. Mis Quarterly: Management 
Information Systems, 13(3), 319–339. Https://Doi.Org/10.2307/249008 

Dhameria, V., & Abstraksi, S. (2014). Analisis Pengaruh Keunikan Desain 
Kemasan Produk, Kondusivitas Store Environment, Kualitas Display Produk 



 

 

118 

Terhadap Keputusan Pembelian Impulsif (Studi Pada Pasaraya Sri Ratu 
Pemuda Semarang). In Jurnal Sains Pemasaran Indonesia: Vol. Xiii (Issue 1). 

Epilson. (2018, January 9). New Epsilon Research Indicates 80% Of Consumers 
Are More Likely To Make A Purchase When Brands Offer Personalized 
Experiences. Https://Www.Epsilon.Com/Us/About-Us/Pressroom/New-
Epsilon-Research-Indicates-80-Of-Consumers-Are-More-Likely-To-Make-
A-Purchase-When-Brands-Offer-Personalized-Experiences. 

Favier, M., Jaud, D. A., & Saintives, C. (2024a). Make It Unique! Why Embossed 
Product Labels Increase Purchase Intentions And Willingness To Pay. Journal 
Of Product And Brand Management. Https://Doi.Org/10.1108/Jpbm-09-2023-
4748 

Favier, M., Jaud, D. A., & Saintives, C. (2024b). Make It Unique! Why Embossed 
Product Labels Increase Purchase Intentions And Willingness To Pay. Journal 
Of Product And Brand Management. Https://Doi.Org/10.1108/Jpbm-09-2023-
4748 

Ferdinand. (2006). Metode Penelitian Manajemen. 
Fikri, M., Silvianita, A., Kunci, K., Pelanggan, P., Pelanggan, P., & Pembelian, K. 

(2021a). Influence Of Customer Behaviour And Customer Experience On 
Purchase Decision Of Urban Distro. Business Journal: Jurnal Bisnis Dan 
Sosial, 07(02). Http://Journals.Telkomuniversity.Ac.Id/Business 

Fikri, M., Silvianita, A., Kunci, K., Pelanggan, P., Pelanggan, P., & Pembelian, K. 
(2021b). Influence Of Customer Behaviour And Customer Experience On 
Purchase Decision Of Urban Distro. Business Journal: Jurnal Bisnis Dan 
Sosial, 07(02). Http://Journals.Telkomuniversity.Ac.Id/Business 

Fuchs, C., Kaiser, U., Schreier, M., & Van Osselaer, S. M. J. (2022). The Value Of 
Making Producers Personal. Journal Of Retailing, 98(3), 486–495. 
Https://Doi.Org/10.1016/J.Jretai.2021.10.004 

Gahler, M., Klein, J. F., & Paul, M. (2023). Customer Experience: 
Conceptualization, Measurement, And Application In Omnichannel 
Environments. Journal Of Service Research, 26(2), 191–211. 
Https://Doi.Org/10.1177/10946705221126590 

Ganguly, B., Dash, S. B., Cyr, D., & Head, M. (2010). Journal Of International 
Consumer Marketing, Marketing Intelligence And Planning. In Online 
Information Review And Journal Of Information Science And Technology. He 
Has (Vol. 8, Issue 5). Http://Www.Business.Mcmaster.Ca/Is/Head 

Ghozali. (2017). Model Persamaan Struktural: Konsep Dan Aplikasi Dengan 
Program Amos 24. 

Gómez-Díaz, J. A. (2016). Reviewing A Consumer Decision Making Model In 
Online Purchasing: An Ex-Post-Fact Study With A Colombian Sample. 



 

 

119 

Avances En Psicologia Latinoamericana, 34(2), 273–292. 
Https://Doi.Org/10.12804/Apl34.2.2016.05 

Guo, C., & Zhang, X. (2024). The Impact Of Ar Online Shopping Experience On 
Customer Purchase Intention: An Empirical Study Based On The Tam Model. 
Plos One, 19(8 August). Https://Doi.Org/10.1371/Journal.Pone.0309468 

Guo, J., & Li, L. (2022). Exploring The Relationship Between Social Commerce 
Features And Consumers’ Repurchase Intentions: The Mediating Role Of 
Perceived Value. Frontiers In Psychology, 12. 
Https://Doi.Org/10.3389/Fpsyg.2021.775056 

Hair, J. F. , B. W. C. , B. B. J. , & A. R. E. (2010). Multivariate Data Analysis (7th 
Ed.). Pearson. 

Hair, J. F. ., Hult, G. T. M. ., Ringle, C. M. ., & Sarstedt, Marko. (2017). A Primer 
On Partial Least Squares Structural Equation Modeling (Pls-Sem). Sage. 

Han, W. (2021). Purchasing Decision-Making Process Of Online Consumers 
Based On The Five-Stage Model Of The Consumer Buying Process. 

Hanaysha, J. R. (2018a). An Examination Of The Factors Affecting Consumer’s 
Purchase Decision In The Malaysian Retail Market. Psu Research Review, 
2(1), 7–23. Https://Doi.Org/10.1108/Prr-08-2017-0034 

Hanaysha, J. R. (2018b). An Examination Of The Factors Affecting Consumer’s 
Purchase Decision In The Malaysian Retail Market. Psu Research Review, 
2(1), 7–23. Https://Doi.Org/10.1108/Prr-08-2017-0034 

Hanjani, G. A., & Widodo, A. (2019). Consumer Purchase Intention. Journal Of 
Secretary And Business Administration, 3(1), 39. 
Https://Doi.Org/10.31104/Jsab.V3i1.90 

Helkkula, A., & Kelleher, C. (2010). Circularity Of Customer Service Experience 
And Customer Perceived Value. Journal Of Customer Behaviour, 9(1), 37–
53. Https://Doi.Org/10.1362/147539210x497611 

Isiyaku, D. D., Ayub, A. F. M., & Abdulkadir, S. (2015). Empirical Modeling Of 
Information Communication Technology Usage Behaviour Among Business 
Education Teachers In Tertiary Colleges Of A Developing Country. South 
African Journal Of Education, 35(4). 
Https://Doi.Org/10.15700/Saje.V35n4a1101 

Jaeger, S. R., Cardello, A. V., Jin, D., Hunter, D. C., Roigard, C. M., & Hedderley, 
D. I. (2017). Product Uniqueness: Further Exploration And Application Of A 
Consumer-Based Methodology. Food Quality And Preference, 60, 59–71. 
Https://Doi.Org/10.1016/J.Foodqual.2017.03.013 

James, G. , M. S. , & B. J. (2006). Structural Equation Modeling With Amos. 
Keller, K. L., & Kotler, P. (2016). Marketing Management (15th Ed.). 
Kementerian Perdagangan Republik Indonesia. (2024, August 14). Kemendag 

Dorong Transformasi Ritel Modern Di Era Digital. 



 

 

120 

Https://Www.Kemendag.Go.Id/Berita/Siaran-Pers/Kemendag-Dorong-
Transformasi-Ritel-Modern-Di-Era-Digital. 

Khohar, N. E., & Hermanto, B. (2024). Pengaruh Perceived Quality, Price 
Sensivity, Dan Store Image Terhadap Purchase Intention. Pengaruh Perceived 
Quality, Price Sensivity, Dan Store Image Terhadap Purchase Intention, 16. 

Klaus, P., & Maklan, S. (2013). Towards A Better Measure Of Customer 
Experience. International Journal Of Market Research, 55(2), 227–246. 
Https://Doi.Org/10.2501/Ijmr-2013-021 

Komalasari, F., Christianto, A., & Ganiarto, E. (2021a). Factors Influencing 
Purchase Intention In Affecting Purchase Decision: A Study Of E-Commerce 
Customer In Greater Jakarta. Bisnis & Birokrasi: Jurnal Ilmu Administrasi 
Dan Organisasi, 28(1). Https://Doi.Org/10.20476/Jbb.V28i1.1290 

Komalasari, F., Christianto, A., & Ganiarto, E. (2021b). Factors Influencing 
Purchase Intention In Affecting Purchase Decision: A Study Of E-Commerce 
Customer In Greater Jakarta. Bisnis & Birokrasi: Jurnal Ilmu Administrasi 
Dan Organisasi, 28(1). Https://Doi.Org/10.20476/Jbb.V28i1.1290 

Kotler, P. (2016). Dasar-Dasar Pemasaran. Bumi Aksara. 
Kotler, P., & Armstrong, G. (2012). Principles Of Marketing (14th Ed.). Prentice 

Hall. 
Kotler, P., Armstrong, G., Harris, L. C., & He, H. (2020). Principles Of Marketing 

Eight European Edition. Pearson. 
Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran (E. Ke 13, Ed.). 

Erlangga. 
Lee, P.-Y., & Jaeger, S. R. (2017). Product Uniqueness And Consumer Response. 
Lemon, K. N., & Verhoef, P. C. (2016). Understanding Customer Experience 

Throughout The Customer Journey. Journal Of Marketing, 80(6), 69–96. 
Https://Doi.Org/10.1509/Jm.15.0420 

Londoño, B., Prado, Y., & Salazar, V. (2017). Calidad Del Servicio, Valor 
Percibido, Satisfacción E Intención De Pago En Los Servicios Teatrales. 
Academia Revista Latinoamericana De Administracion, 30(2), 269–286. 
Https://Doi.Org/10.1108/Arla-01-2016-0022 

Manajerial, J., Kewirausahaan, D., Lombongkaehe, A. C., & Firdausy, C. M. 
(2023). Faktor-Faktor Yang Mempengaruhi Purchase Intention Pelanggan 
Produk Kecantikan Love Beauty And Planet Di Jakarta Barat. 05(03), 568–
575. 

Martinez, B., & Kim, S. (2012). Predicting Purchase Intention For Private Sale 
Sites. Journal Of Fashion Marketing And Management, 16(3), 342–365. 
Https://Doi.Org/10.1108/13612021211246080 



 

 

121 

Maulana, L. H. (2023). Smes Culinary Purchase Decisions Determine By Brand 
Image, Price, And Product Uniqueness. In International Journal Of Science. 
Http://Ijstm.Inarah.Co.Id 

Mckinsey & Company. (2023, May 30). What Is Personalization? 
Https://Www.Mckinsey.Com/Featured-Insights/Mckinsey-Explainers/What-
Is-Personalization#/. 

Meli, N., Arifin, D., & Permata Sari, S. (2022). Senakota-Seminar Nasional 
Ekonomi Dan Akuntansi. 

Nike.Com. (2024, June 2). Bill Bowerman: Nike’s Original Innovator. 
Https://About.Nike.Com/En/Stories/Bill-Bowerman-Nike-S-Original-
Innovator. 

Pektas, S. Y., & Hassan, A. (2020). The Effect Of Digital Content Marketing On 
Tourists’ Purchase Intention. Journal Of Tourismology, 6(1), 79–88. 
Https://Doi.Org/10.26650/Jot.2020.6.1.0011 

Pham, Q. T., Tran, X. P., Misra, S., Maskeliunas, R., & Damaševičius, R. (2018). 
Relationship Between Convenience, Perceived Value, And Repurchase 
Intention In Online Shopping In Vietnam. Sustainability (Switzerland), 10(1). 
Https://Doi.Org/10.3390/Su10010156 

Poli, V., Kindangen, P., Ogi, I., Manajemen, J., Ekonomi, F., & Bisnis, D. (2015). 
The Analysis Of Quality, Promotion And Unique Influences To Purchasing 
Decision In Souvenir Amanda Collection. 

Pradana, D., & Hudayah, S. (2017). Pengaruh Harga Kualitas Produk Dan Citra 
Merek Brand Image Terhadap Keputusan Pembelian Motor. 14(1), 16–23. 

Prasetya, M., & Susilo, D. (2022). The Effect Of Content Marketing On Purchase 
Intention Through Customer Engagement As Variable Mediation. Jurnal 
Komunikasi Profesional, 6(5), 423–434. 
Https://Doi.Org/10.25139/Jkp.V6i5.5192 

Purbohastuti, A. W., & Hidayah, A. A. (2020). Meningkatkan Minat Beli Produk 
Shopee Melalui Celebrity Endorser. Jurnal Bisnis Terapan, 4(1), 37–46. 
Https://Doi.Org/10.37715/Jp.V6i3.2528 

Ragatirta, L. P., & Tiningrum, E. (2020). Pengaruh Atmosphere Store, Desain 
Produk, Dan Citra Merek Terhadap. Excellent, 7(2), 143–152. 

Raimondo, M. A., Cardamone, E., Miceli, G. “Nino,” & Bagozzi, R. P. (2022). 
Consumers’ Identity Signaling Towards Social Groups: The Effects Of 
Dissociative Desire On Brand Prominence Preferences. Psychology And 
Marketing, 39(10), 1964–1978. Https://Doi.Org/10.1002/Mar.21711 

Retailwire. (2017, October 6). Nike Can Make You Custom Sneakers In Under An 
Hour. Https://Www.Forbes.Com/Sites/Retailwire/2017/09/27/Nike-Can-
Make-You-Custom-Sneakers-In-Under-An-Hour/. 



 

 

122 

Rohanah Ana. (2022). Pengaruh Perceived Value Terhadap Loyalitas Pelanggan 
Dengan Kepuasan Sebagai Variabel Intervening Dalam Perspektif Ekonomi 
Islam (Studi Pada Pengguna Scarlet Di Lampung). 

Salehzadeh, R., & Pool, J. K. (2017). Brand Attitude And Perceived Value And 
Purchase Intention Toward Global Luxury Brands. Journal Of International 
Consumer Marketing, 29(2), 74–82. 
Https://Doi.Org/10.1080/08961530.2016.1236311 

Santoso. (2011). Structural Equation Modeling: Konsep Dan Aplikasi Dengan 
Amos 18. 

Sarah, S., Ilmi, N., Usman, O., & Fidhyallah, N. F. (2024). The Influence Of 
Perceived Value, Perceived Usefulness, And Perceived Price On Purchasing 
Decisions And Its Impact On Customer Satisfaction Among Generation Z 
(Study On Premium Dating App Bumble Features). 

Schmitt, B., Joško Brakus, J., & Zarantonello, L. (2015). From Experiential 
Psychology To Consumer Experience. Journal Of Consumer Psychology, 
25(1), 166–171. Https://Doi.Org/10.1016/J.Jcps.2014.09.001 

Serdianus, S. (2022). Metodologi Penelitian. 
Https://Www.Researchgate.Net/Publication/364291395 

Sitorus, T. B., & Purwanto, E. (2019). The Effect Of Service Quality And Website 
Quality Of Zalora.Com On Purchase Decision As Mediated By Purchase 
Intention Quality Management 87. 
Https://Iprice.Co.Id/Insights/Mapofecommerce/#Iema 

Statista Research Department. (2024, September 9). Size Of The Activewear Market 
Worldwide From 2021 To 2028. 
Https://Www.Statista.Com/Statistics/613169/Size-Of-The-Global-
Sportswear-Market/. 

Stone, M., & Laughlin, P. (2016). How Interactive Marketing Is Changing In 
Financial Services. Journal Of Research In Interactive Marketing, 10(4), 338–
356. Https://Doi.Org/10.1108/Jrim-01-2016-0001 

Sugiyono. (2015). Metode Penelitian Kuantitatif Kualitatif Dan R&D. Bandung: 
Alfabeta. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: 
Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: 
Alfabeta. 

Sutandi, S., Yendri, O., Erwin, Syafruddin, Nuvriasari, A., Hartini, Widyawan, B., 
& Saktisyahputra. (2024). Buku Ajar Studi Kelayakan Bisnis. 

Sweeney, J. C., & Soutar, G. N. (2001). Consumer Perceived Value: The 
Development Of A Multiple Item Scale. 



 

 

123 

Tynan, C., Mckechnie, S., & Chhuon, C. (2010). Co-Creating Value For Luxury 
Brands. Journal Of Business Research, 63(11), 1156–1163. 
Https://Doi.Org/10.1016/J.Jbusres.2009.10.012 

Vargo, S. L., Lusch, R. F., Vargo Is Visiting Professor Of Marketing, S. L., Smith, 
R. H., Hunt, S., Laczniak, G., Malter, A., Morgan, F., & O’brien, M. (2004). 
A New Dominant Logic / 1 Evolving To A New Dominant Logic For 
Marketing. In Journal Of Marketing (Vol. 68). 

Wydyanto, W., & Ilhamalimy, R. R. (2021). Determination Of Purchasing 
Decisions And Customer Satisfaction: Analysis Of Service Quality And 
Product Quality (Marketing Management Literature Review). 2(3). 
Https://Doi.Org/10.31933/Dijemss.V2i3 

Yamin & Kurniawan. (2009). Structural Equation Modeling: Belajar Lebih Mudah 
Teknik Analisis Data Kuesioner Dengan Lisrel-Pls. 

Yazgan Pektas, S., & Hassan, A. (2020). The Effect Of Digital Content Marketing 
On Tourists’ Purchase Intention. Journal Of Tourismology, 79–88. 
Https://Doi.Org/10.26650/Jot.2020.6.1.0011 

Zeithaml, V. A. (1988). Consumer Perceptions Of Price, Quality, And Value: A 
Means-End Model And Synthesis Of Evidence. 

Zheng, S., Wang, L., & Yu, Z. (2024). The Impact Of Multidimensional Perceived 
Value On Purchase Intentions For Prepared Dishes In China: The Mediating 
Role Of Behavioral Attitudes And The Moderating Effect Of Time Pressure. 
Foods, 13(23). Https://Doi.Org/10.3390/Foods13233778 

 


