
 

 

The Influence of TikTok Fashion Content on Gen 

Z’s Fashion Brand Awareness and Purchase 

Intention 

 
UNDERGRADUATE THESIS 

 

 
Submitted as a Partial Fulfillment of the 

Requirements for the Degree of Bachelor (S1) 

at the Undergraduate, Faculty of Economics and Business 

Diponegoro University 

Presented by: 

HAIKAL AZKA ARSAPUTRA 

NIM. 12010121190095 

 

 

 

FACULTY ECONOMICS AND BUSINESS 

DIPONEGORO UNIVERSITY 

SEMARANG 

2025 


