DAFTAR PUSTAKA

Agha. (2014). Effect of core competence on Competitive Advantage and
Organizational Performance. International Journal of Business and
Management, 07, 192-204.

Ali. (2018). Measurement of Service Quality Perception and Customer Satisfaction
inlslamic Banks of Pakistan: Evidence from Modified SERVQUAL Model.
Munich Personal RePEc Archive (MPRA) Paper, No. 64039., 03, 99-115.

Biswas. (2021). Augmenting bank service quality dimensions: moderation of
perceived trust and perceived risk. International. Journal of Productivity and
Performance Management, Ahead-Ofprint(Ahead-of-Print)., 09, 51065.
https://doi.org/https://doi.org/10.1108/IJPPM-04-2021-0196

Chayanan. (2019). The Effect of Service Leadership, Market Orientation and
Service Quality on Business Performance: Empirical Evidence from the
Tourism Industry of Thailand. International Journal of Innovation, Creativity
and Change, 10, 1-19.

Cooper. (2017). Metode Penelitian Bisnis, Edisi 12, Jilid 1, Terjemahan oleh
Rahma Wijayanti dan Gina Gania (4th ed.). Salemba Empat Karya.

Dahari. (2017). Measuring Service Quality in Islamic Banking: Importance-
Performance Analysis Approach. Asian Journal of Business Research, 03, 66—
77.

Davcik. (2017). No TitleMarketing resources, performance, and competitive
advantage: A review and future research directions. Journal of Business
Research, 12, 12-24.

Emmanuel. (2020). Market Orientation, Service Quality Perception, and Customer
Satisfaction: The Role of Market-sensing Capabilities. Business Perspectives
and Research, 34, 1-16.

Freixanet. (2020). The impact of managers’ global orientationon SME export and
economic performance. Management International Review, 11, 117-131.
https://doi.org/. https://doi.org/10.1007/s11575-018-0358-y

Hammound. (2017). ). Measuring the Quality of Islamic Banks’ Services and Its
Impact on Customers’ Satisfaction - A Survey Study on the Islamic Banks’
Customers in Lattakia, Syria. International Journal of Business, Economics
and Management, 03, 1-17.

Herman. (2018). The Influence of Market Orientation and Product Innovation on
the Competitive Advantage and Its Implication toward Small and Medium
Enterprises (UKM) Performance. International Journal of Science and

119



120

Engineering Invention, 08, 1-22.

Hussain. (2020). Effects of sustainable brand equity and marketing innovation on
market performance in the hospitality industry: Mediating effects of
sustainable competitive advantage. Sustainability (Switzerland), 12, 1-25.

Jawel. (2019). Market Orientation, Service Quality and Customer Satisfaction in
the Public Utility Companies. European Journal of Business and
Management, 09, 22-43.

Joshi. (2015). Factors Affecting Green Purchase Behaviour and Future Research
Directions. In International Strategic Management Review, 03, 17-25.

Jun Cul-Ha. (2019). Sustainable Competitive Advantage through Entrepreneurship,
Market-Oriented Culture, and Trust. Susitainability, 21, 1-25.

Kotler, G. A. (2012). Prinsip-Prinsip Pemasaran (12th ed.). PT Erlangga.

Kumar. (2018). Is Market Orientation a Source of Sustainable Competitive
Advantage or Simply the Cost of Competing? Journal of Marketing, 75, 11—
25.

Lightelm. (2010). Market orientation and export performance: A Ghanaian study of
export firms. Journal African Review, 02, 1-15.

Madhani. (2009). Resource Base View (RBV) of Competitive Advantage:
Importances, Issues, and Implications. Indian Management Research Journal,
01(676), 1-15.

Makanyeza. (2017). Mediators of The Relationship Between Service Quality and
Customer Loyalty. International Journal of Bank Marketing, 35, 12-23.

Narentheren. (2018). Market orientation and performance: The mediating effect of
service quality and moderating effect of star rating system. Journal of Business
and Retail Management Research (JBRMR), 11, 21-41.

Narver. (2000). The Effect of Market Orientation on Business Profitability. Journal
of Marketing, 03, 1-18.

Raodatul Jannah. (2022). The Effect of Innovation, Market Orientation, and
Business Environment Through Competitive Advantages on The Marketing
Performance of The Weaving Industry Of Troso in Jepara. Journal Of
Economic Education, 14, 1-22.

Rusmahafi. (2020). The Effect of Brand Image, Service Quality, and Customer
Value on Customer Satisfaction. International Review of Management and
Marketing, 10, 68-77.



121

Saraswati, E. (2021). Market Orientation, Service Quality on Customer Satisfaction
and Loyalty: Study on Sharia Banking in Indonesia. Golden Ratio of
Marketing and Applied Psychology of Business, 2(1), 26-41.
https://doi.org/10.52970/grmapb.v2i1.157

Seo, J.-l., Namwamba, G. W., & Rouge, B. (2014). The Investigation of Product
Involvement in Shopping Behaviors among Male College Students. Atlantic
Marketing Journal, 3(3), 81-101.
http://ezproxy.deakin.edu.au/login?url=http://search.ebscohost.com/login.asp
x?direct=true&AuthType=ip,ss0&db=bth&AN=116462692&site=ehost-
live&scope=site

Syaiful, B. (2018). Metode Penelitian Bisnis - Lengkap Dengan Teknik Pengolahan
Data SPSS (1st ed.). ANDI Press Publihser.

Syapsan. (2018). The effect of service quality, innovation towards competitive
advantages and sustainable economic growth. Benchmarking: An
International Journal, 22, 11-26.

Tasci. (2020). Evaluation of Lifelong Learning Centers in Higher Education: A
Sustainable Leadership Perspective. Sustainability (Switzerland), 22, 1-19.

Untari. (2022). The Influence Of Education And Entrepreneurship Skills On
Business Sustainability; Self-Efficacy as an Intervening Variable In Tourism
Service Business. Journal Pendidikan Sosial Dan Agama, 06, 1-24.

Youn Kue. (2019). The Effect of Market Orientation on Performance of Sharing
Economy Business: Focusing on Marketing Innovation and Sustainable
Competitive Advantage. Susitainability, 22, 12-32.

Young. (2014). Sustainable consumption: green consumer behaviour when
purchasing products. Sustainable Development, 18, 20-31.

Yu, s., & Zhao, R. (2012). Sustainability and Firm valuation: an international
investigasi. Bumi Aksara.



