DAFTAR ISI

COVER .. e a e e i
PERSETUJUAN SKRIPSI .. ..ottt I
LEMBAR PENGESAHAN UJIAN KELULUSAN.......cccoooviiiiiiiiiiiieeeeee e i
PERNYATAAN ORISIONALITAS SKRIPSI......cooooeeeee v
MOTTO DAN PERSEMBAHAN.......cc e Y
AB ST RA C T ..o e e e e e e e Vi
AB ST RAK ... e a e vii
KATA PENGANTAR ...t e a e viii
DAFTAR ISI ..t e e e e e s e r e e e e e e e e X
DAFTAR TABEL .....oooiii s enasnsnnnnnnnnnnnes Xiii
DAFTAR GAMBAR ... Xiv
DAFTAR LAMPIRAN ..ottt sttt XV
BAB | PENDAHULUAN .....ccoiiiiiie ittt 1
1.1, Latar BelaKang .........coouveeiiieecie et 1
1.2. Rumusan Masalah ..o 13
1.3. Tujuan dan Manfaat Penelitian ............cccccoovveiiie i 15
1.3.1. Tujuan Penelitian.........ccvveiiiee e 15
1.3.2. Manfaat PENEIItIAN .........ccviiiiiiiiiiie s 15

1.4, Sistematika PeNUIISAN .........ccveiiuiiiiiiiieic e 17
BAB Il TELAAH PUSTAKA ..ottt 19
2.1, LaNdaSaN TEOMI.....uviiuvieiiieiiie et esieeasiee st stee et e st e st e e et e st e anaeenree s 19
2.1.1. Brand AmDasSador ..........cocveiiiiiiiiiieiiie e 19
2.1.2. Promosi Penjualan ...........cccooviriiiiic i 24
2.1.30 NIAE DI ..cveeeieie e e 27

2.2. Penelitian Terdahulu .............oooiiiiiiiie e 29
2.3. Kerangka PemIKIran.............cooiiiiiiiec e 33
2.3.1. Pengaruh Brand Ambassador terhadap Niat Beli................cccvvveennnee. 33



2.3.2. Pengaruh Promosi Penjualan terhadap Niat Beli .............cccceevvenne 35

2.4, MOdel PENEIILIAN .....ceciiiieeie e 38
2.5. HIpOtesiS PENEIIIAN ........ooiiiiiiiiiie e 38
BAB I METODE PENELITIAN ..ot 40
3.1. Variabel Penelitian .........ccoooiviiiiie e 40
3.1.1. Definisi Operasional Variabel dan Indikator Pengukuran ................. 41
3.2. Populasi dan SAMPEL........ccui i 42
3.2.1. POPUIBST ... 42
3.2.2. SAMPEL ... 43
3.3. Jenis dan SUMDBEr Data..........ccceeiiieeiiiie e 43
TR 0 BN (< 013 I 7 - PSSR TR 43
3.3.2. SUMDEEN DAA.....cccvvieeiiiieeciie ettt e e e ee e 43
3.4. Metode Pengumpulan Data ............ccceeiuieiiiiiiieiiiesieesiee e 44
B4 L. KUBSIONET ..ttt ettt 44
3.4.2. StUI PUSEAKA .......ueieiiiiiie e 45
3.5, ANALISIS DALA ....ccuvveiieieiie ittt 45
3.5.1. Tahap Analisis Data.........ccccccvvieriiireiiiee e e e 45
3.5.2. Analisis Kuantitatif............cccoiviriieiiieiiiesie e 46
3.6. Metode ANaliSIS Data..........cccvieiiiiiiieiiieiie et 47
3.6.1. Evaluasi Model Pengukuran (Outer Model) .........ccccovvvveviieeiinnnne, 48
3.6.2. Evaluasi Model Struktural (Inner Model) ........ccccccoveeviieeiiiieiiee, 48

K AR O I 11010 (= 1 PRSP 50
BAB IV HASIL DAN ANALISIS ..ot 52
4.1. Gambaran Objek Penelitian .............cccveeiiiiiiiie e 52
4.1.1. Profil NewJeans sebagai Brand Ambassador Produk Indomie.......... 52
4.1.2. Analisis Outer MOEl ..........c.ooiiiiiieiiiiie e 53
4.1.2.1. Uji Convergener Validity............cccocveivieeiiiee e 55
4.1.2.2. Uji Validitas DisKriminan ............cccceevveeiiiee i 57
4.1.2.3. Composite Reliability ...........coooiiieiiiiii e 60

Xi



4.1.3. ANaliSiS INNEr MOAEI ....ooeeeeeeeee e 61

4.1.3.1. Uji R-SQUAIE (R2) ...cvvieieiiiieeiieie ettt 62
4.1.3.2. Uji Q-square (Q2) dan GOF .........cccocveiiiiiiiiiieniie e 63

414, UJEHIPOTESIS. ... eiiiiiiiiiiiiiesiee ettt 64

A 1011 1= g - 7 T o PSP 65
4.3. Interpertasi Hasil .........cccooiiiiiiii e 65
4.3.1. Brand Ambassador Berpengaruh Positif terhadap Niat Beli.............. 65
4.3.2. Promosi Penjualan Berpengaruh Positif terhadap Niat Beli .............. 66

4.4. Deskripsi Responden Penelitian............cccooiieiiiiiiiiiieieee e 68
4.4.1. Karakteristrik Responden Berdasarkan Jenis Kelamin..................... 68
4.4.2. Karakteristik Responden Berdasarkan Usia..............cccooeeviieiiieninnn, 69

4.5, Metode ANALISIS.......ccvieiiiee ettt 70
BAB V PENUTUPR ..o ssssssnnnnsnnnnne 72
5.1, KESIMPUIAN ..ottt e e 72
oI [10]0] 1126 S I =T PSSR 73
5.3. Implikasi Manajerial............ccccveiiiieiiiie e 74
5.4. Keterbatasan Penelitian............ccocveiiieiieiiiiiie e 75
5.5. Saran Penelitian Mendatang............ccccveeiieeeiiie e 76
DAFTAR PUSTAKA ...ttt ettt 77
LAMPIRAN-LAMPIRAN ..ottt sttt 81

Xii



	DAFTAR ISI

