DAFTAR ISI

HALAMAN PERSETUJUAN SKRIPSI....ccuooiiiiiiieieeeeeee et il
PENGESAHAN KELULUSAN UJTAN ....cooiioiieiiiteitee et sae e s il
PERNYATAAN ORISINALITAS SKRIPSI .......coiiiiiiiieieieiieeeeeeee e v
MOTTO DAN PERSEMBAHAN ......coiiiiiiieieieeie sttt st s aesne e sneesneenneas v
ABSTRACT ....... 4F.... g xS ......... S ..., # 7 0.. . .............. vi
ABSTRAK... @F..... &8 % ...... Dr A S ... €. . ... vii
KATA PENGANTERE ......4.. A S 7 0. U . h.... Y g W ... viii
DAFTARAS] ... cunlil....... S0 SN W .. L 0)..... BN NI ... o). W.. X
DAFTARRTAREDY ... 70 . | 1. D 0 4. ... B Xiii
DAFTAR GAMBAR ...ttt sttt ettt e e e siE e Sttt eate b eneeeaaaane XV
DAFTAR LAMPIRAN....... . s, et B0 0t il e hine XVi
BAB I PENDAHULUAN L.ttt ettt ettt sie et sit et ettt eaneseee bt eneens 1
1.1 Lat§&Belakang ..... 0.0 ... oo e 1
1.2 Rumusan Masalah ..ottt ettt 13
1.3 Tujuan Penelitian.........c..coiiiiiiiiiiiiiniie ettt 14
1.4 Manfaat PeNelitian....cooieuueioiieriiiiieiie ettt et 15
1.5 Batasan Pencllitian ..™%:. W . SV E Sl '8 Bl §. 0.0 ... 0. ............... 15
1.6  Sistematika Penulisan...... ... 16
BAB II LANDASAN TEORI ... .oiiiiuiiiiei ittt et te b et e ste e snne e et e eees 18
2.1 Intergrated Marketing Communication (IMC) Theory ...........cccceevveeeeveeennnennns 18
2.2 Model AIDA (Attention, Interest, Desire, ACtion)........cccceeveeercreeercveeerieeenneenns 19
2.3 KonSep Pemasaran ..........c.ooccvieiiiiiiieiiiiiee et 20
2.4 Social Media Marketing ..........ccccveeviiiiiiieeiiieeieecee e e 23



2.5 TWIET (X)) eeitiieeiieeeiee ettt e et e et e et e e et e e s ba e e e reeesateeeeareeenaeeeenneeen 25

B N (1] 72 o4 1 1 (TP PRPRRRTRR 27
2.7 TIKTOK ottt sttt et sbe et et ns 28
2.8 Consumer Behavior (Perilaku Konsumen)........ccceevveeeiiiiiiiiiiiiie e 30
2.9 Brand Awareness (Kesadaran Merek)..........cceecvvieveeieeeiiieeiineeeniie e 33
2.10 Brand Image (Citra METEK).........eeeiueieiieeeeiiieeieeeeteeeseeeeveeessseesereeesnneeennneeens 35
2.11 Penelitian Terdahulu............cocooiiiiiii st 37
2.12 Desain Penelitian ...........cooiiuieiiiiniieiie ettt ettt st et she e eesneeeeeens 42
BAB IIIl METODE PENELITIAN......ccoiitiiit it ete st siae s e seaeneessteeseensesnnenees 43
3.1 NBlode'Feaclitianh N0 B9F T . LU ... A YN Ve ... . 4 B 43
3.2 IikastRemelitiafiim X W——— |11 .. SEE— ... W 44
3.3 ODbJek Penelitian ..eeeueeciueieiiieeeiieeie et sttt stee e estaesbeesnaesbeeseeeenseensneennaans 44
3.4 Jenis dan Sumber Data ..........cociiiiiiiiieiiiiiii e 45
3.5 Metode Pengumpulan Data ..........ccccoooiiiiiiiiiiiiieieeeceee e 45
BAB IV PEMBAHASAN ..ottt ettt ettt ettt neesae e seenee e 48
4.1 Gambaran Umum Perusahaan ............ccccoeiiiiiiiiiiinniniinieeccee e 48
4.1.1 Visi GIMDADLICIUS ....eeveeuiieiieriiesiieieeiest ettt e b e 49
4.1.2 Misi GIMBabIICIUS......c..ci bt siieneeseeemenueensssie e ietueteneneenneesueenseesbesaeensessenmeenne 49
4.1.3 Log0o GIMDBABICIUS .....eovveeiiiiiiiiiiiiiieii s st 50
4.2 Analisis LINGKUNZAN.........coiiiiiiiii et 52
4.2.1 Aspel@Broduli__.. BB ....... . N S BN BN U BN B E ... 52
4.2.2 Aspek Pasar dan Pemasaran ............cccooeoieiiiiiieiieniceeeeee e 54
4.2.3 Aspek Sumber Daya Manusia GIimbabliCIUS ..........ccceevieriieriieniieniienieeens 60
4.2.4 Aspek Operasional..........ccceecuierieiiieniieniieiie ettt 64
4.2.5 Aspek Legalitas GImbabliCIUS ........cccceeviuiiiriiieeiiieeciie e e 74

X1



4.2.6 ASPek KEUANGAN .......eeiiiiiiieiieiiecieeite ettt s seee s ns 76
4.2.7 Hasil Observasi Lapangan ..........ccccceevuieriieniienieeniienieenieeseeeieesneeseesneeenens 89
4.3 Pembahasan .......c.ccooiiiiiiiiiiiee e 91

4.3.1 Analisis Pengaruh Strategi Pemasaran Melalui Media Sosial Twitter (X),
Instagram, dan TikTok Terhadap Peningkatan Penjualan Gimbablicius ...... 91

4.3.2 Analisis Pengaruh Strategi Pemasaran Melalui Media Sosial Twitter (X),
Instagram, dan TikTok Terhadap Kinerja Keuangan Bisnis Gimbablicius... 96

4.3.3 Analisis Perbandingan Efektivitas Penggunaan Media Sosial Twitter (X),
Instagram, dan TikTok Terhadap Peningkatan Penjualan dan Jumlah

Konsumen Bisnis GIMbabliCius .........cc.ccoooieiiiiiiiieiiieiiieisie e, 102

434 ctign Pon ... SR BE W . 180 O SN EAN ... ... 108
BAB V PENUTUP ...ttt ta st site st asata st eeetesabeesaeeenseenns 111
5.1 K@simpulan...... e W .....of f8.\...... o7 .- . ............ 0 111
52 S@hn.................\SEEE af  § T — —— 114
DAFTAR PUSTAKA ...ttt ittt it sttt ettt et s nee et 116
DAFTAR LAMPIRAN ...ttt ittt it tsite st b ene it este e tontesseeeesaeesaeenseeneeshaenses 121

xii



