DAFTAR ISI

PERSETUJUAN SKRIPST ...ooiiiiiiieeiee ettt vaee e e i
PENGESAHAN KELULUSAN UJIAN. .. oottt iii
PERNYATAAN ORISINALITAS SKRIPSI ........oiiiiiiieniienieeeiieeeeeeeeeeeieeee v
MOTTO DAN PERSEMBAHAN ......cooooiiiitiiiteciee et eiesite e \
ABSTRACT ......40..... . QP ool RN vi
ABSTRAK . 4F.... 0l ........ d S ......... #F ... W ............. vii
KATA PENGANTAR ...ttt sttt et st et et eibe e taeneeaeensasntesseeneens viii
DAFTAIR TABRLY......... . A S . ........ C2% ... Q... Xiv
DAFTAR GAMBAR .....coiiiiitee ettt ste et e sanne s et e e sasstineeneesneannaenes XV
DAFTARTLAMPIRAN. . ..cco o tieeit b s e sfinanseeesanneb sdoedihe e oo usianteneeavensbanh XVi
BAB I PENDAHULUAN ..ottt ettt sttt st s aesiae e astssbae e enes e 17
1.1 Latar Belakang Masalah............ccooooiiiiiiiiiiniii i 17
1.2 Rumusan Masalah ... 31
1.3 Tujuan dan Kegunaan Penelitian ............ccoceeiiienieiiiniiicniicieeeee 32
1.4 Manfaat Penelitian ...........cocoooiiiiiiiiiii e 32
1.5 Sistematika PenuliSan.........c..ccoeeiireeiienienienecieneiceee e 33
BAB II TELAAH PUSTAKA ..ottt sttt 35
2.1, Landasan TeOTl.....coiiriiiiiiiiiitieiie ettt 35
2.1.1  Service Dominant LOZIC .....ccccccouieiiiiriieriieiieeie et serre e 35
2.1.2  Electronic Word of Mouth.......cc.ccooniiiiiiiiiiiiiiiiieieeee 37
2.1.3  Beauty Influencer (Influencer Kecantikan)...........ccccoevereveenieniieennnne 39
2.1.4  Value Co-Creation (Penciptaan Nilai Bersama)............cc.ccoceeveenene. 41
2.1.5  Purchase Decision (Keputusan Pembelian)............ccceeocveeervuneennnnens 43

2.2, EERCHtEETCrdRirT ....... 0 .. . SN BN . .. 45
2.3.  Pengaruh Antar Variabel...........cccooiiiiiiiniiniiinieeeeceee 48

2.3.1 Pengaruh Electronic Word of Mouth terhadap Value Co-Creation .. 48
2.3.2 Pengaruh Beauty Influencer terhadap Value Co-Creation................ 49
2.3.3 Pengaruh Electronic Word of Mouth terhadap Purchase Decision .. 51
2.3.4 Pengaruh Beauty Influencer terhadap Purchase Decision................ 52

xi



2.3.5 Pengaruh Value Co-Creation Terhadap Purchase Decision............. 53

2.4,  Kerangka PemiKiran..........cccccoovieriiiiiieniieiieeieeee e 55
0 T & 11010 ] 11 1SRRI 56
BAB III METODE PENELITIAN....ctiiiiiitiinieieeieeiteseeie e 57
3.1 Variabel Penelitian dan Definisi Operasional Variabel ........................ 57
3.1.1  Variabel Penelitian ..........ccoooueiiiiiiiiiiiiiiiieenieeiieiie e 57
3.1.2  Definisi Operasional............ccccccveveieeiiiiiieeiiie it 58
3.2 Populasi dan Sampel .......ccocooiiiiiiiiiinniiiie i 59
3.2.1 FPopilasiy,.-...... A . S ... W 59
3.28F Safpcl....... A0 AT S ... 2. WM. 60
33 Jenis dan Sumber Data............ccoooiiiiiiiiiiiiie i 60
3.1 T PrghiGr P .. L B 8. 0 S Wa .. .~ 0w W 61
B.3.20, [Iata SSKTCCENE————  { 11.... SE— " 4. ... L. ... 61
34 Metode Pengumpulan Data............coccooiiiiiiiiiiiiiiieiiceceeeeee 62
3.5 Metode Analisis Data...........ocoiiiiueniesiien it estsste st 63
3.5.1  Analisis Deskriptif........cccooiiiiiiiiiiiiiie e 63
3.5.2  Analisis Kuantitatif..........cooooiiiiiiiie 63
BAB IV HASIL DAN PEMBAHASAN .....oooiiiiiiiieiesieeceecee et 75
4.1.  Deskriptif Objek Penelitian..........c.ccccvieeiiiieiiiienieece e 75
4.1.1 Gambaran Umum Objek Penelitian ...............cccoevevrevieniienieniiiencnns 75
4.2 Gambaran Umum Responden Penelitian .............ccccoeviiiiiiiieninnnenne. 75
4.2.1 Deskripsi Responden Berdasarkan Jenis Kelamin........................... 76
4.2.2 Deskripsi Responden Berdasarkan Usia ..............ccooveeriienieniieenen. 77
4.2.3  Deskripsi Responden Berdasarkan Pekerjaan................ccocoeeieine 77
4.2.4 Deskripsi Responden Berdasarkan Rata-Rata Pengeluaran Pembelian
Skinciiligegia] disgatu BRial®......... N.... .. SUE B . B NS BN B AW 78
4.3 Uji AsumsT SEM ..ot s 79
4.3.1  UjJi NOIMAlItaS...cccuvieeiiieeiiieeiieeeieeeeiee et e e e e sere e e eesereeeeaee s 79
4.3.2  Uji ValIditas ....coovieiieeiieiiecieeiee ettt 81
4.3.3 Uji Reliabilitas dan Variance EXtract...........ccccceevveeeviieeiiieenreeennen, 82
4.3.4  UJL OULHETS.cccuvvieeiiieeiieeeiee ettt ettt e e veeesaeeeeaeeessaeeessaeenneeeas 83

Xii



4.3.5  Uji MultikolIn€aritas .......c..ceecueeeriieeriieeriie et 85
4.3.6  Uji Nilai Residual........c.cccoeiiiiiiiiiiiiieieeeeeee e 86
4.3.7 Uji CFA Variabel EKSOZEN .......ccccveeveiiiiiiiieciieecie e 87
4.3.8 Uji CFA Variabel ENdOgen........ccccoeevieiiieiiieniieieeieeeeeie e 89
4.3.9 Analisis Full Model Structural Equation Model (SEM) ................... 92
4.3.10  Hasil Pengujian Hipotesis .......ccceeevuriiirrieniieeinieeniieesieeeevee e 94
4.3.11  Analisis Direct Effects, Indirect Effects, dan Total Effect ............ 96

4.4 Interpretasi Analisis Data......ccoeeveeiieniiininiiiiiiecie s 98
4.5.1 Pengaruh Electronic Word of Mouth terthadap Value Co-Creation .. 98
4.5.2 Pengaruh Beauty Influencer terhadap Value Co-Creation.............. 100
4.5.3 Pengaruh Electronic Word of Mouth terhadap Purchase Decision 101
4.5.4  Pengaruh Beauty Influencer terhadap Purchase Decision.............. 102
4.5.5 Pengaruh Value Co-Creation terhadap Purchase Decision............ 103
4.5.6  Analisis Pengaruh Mediasi..........cccceeviiiiiiiiinniiiniiieeeeeeee 104
BARIV PENUTUR e, N, .. Y\ 7 ... B 106
5.1 KeSImpulan ... e 106
5.2 Implikasi........... S S N B W ... 108
52.1  ImPliKasi TEOTILIS ....oeviereiiiiiieeieeiiiriieeiie et esbee et eiee e saeesbee e 108
5.2.2 Implikasi Manajerial ...........ccoooeiiiiiiiiiin e 111

53 Keterbatasan Penelitian.........ccoeoeriiiiniiniinieinieecceceeeee 114
54 STHATL.........coneeriereeiererieeereres B e eereereeeersereeeesenreeneessonees feceneerone 115
DAFTAR PUSTAKA L. i i it e isstne e 85 e Dathe e an e asieeeveenseedaasnsensesnnenseas 116
LAMPIRAN.. . B ... AW A e ... 126

Xiii



