DAFTAR PUSTAKA

Adeniyi, O. I., & James, A. A. (2023). AN EMPIRICAL REVIEW OF KEYNES
CONSUMPTION FUNCTION. Confluence Journal of Economics and Allied
Sciences, 6(2), 176-185.

Afida, A., & Zamzami, M. T. (2020). Perspektif Hukum Islam Terhadap Praktik
Jual Beli Menggunakan Potongan Harga (Diskon) Dengan Berjangka Waktu
di Pusat Perbelanjaan Ramayana Kota Salatiga. J-HES: Jurnal Hukum
Ekonomi Syariah, 04(2), 96-111.

Akhter, S. H. (2009). Niches at the edges: Price-value tradeoff, consumer behavior,
and marketing strategy. Journal of Product and Brand Management, 18(2),
136-142. https://doi.org/10.1108/10610420910949031

Alamsyah, I. E., & Intan, N. (2023). Survei: 82 persen Konsumen Pilih Belanja
Elektronik lewat E-Commerce daripada Offline. Republik.

Alvira, R. (2023). Moderating (Studi Kasus Pengguna Tiktok di Kalangan
Mahasiswa FEBI UINSU). Journal of Student Development Informatics
Management (JoSDIM) e-ISSN, 3(2), 2774-8219.

Amrizal. (2006). Teori Ekonomi Mikro. STMT-Trisakti, 1, 1-208.

Anggraini, N. P. (2022). PENGARUH HARGA, PROMOSI DAN KEMUDAHAN
CARA PEMBAYARAN TERHADAP GAYA HIDUP KONSUMTIF PADA
APLIKASI BELANJA ONLINE SHOPEE. Jurnal Illmu Dan Riset
Manajemen.

Annafila, H., & Zuhroh, L. (2022). Pengaruh Kontrol Diri Terhadap Perilaku
Konsumtif pada Mahasiswa Universitas Islam Raden rahmat Malang.
Psikodinamika - Jurnal Literasi Psikologi, 2(1), 20-27.
https://doi.org/10.36636/psikodinamika.v2i1.894

Annur, C. M. (2023). Sebelum Tutup di Indonesia, Pangsa Pasar TikTok Shop
Diprediksi Melesat pada 2023. Databoks Web Site.
https://databoks.katadata.co.id/datapublish/2023/10/04/sebelum-tutup-di-
indonesia-pangsa-pasar-tiktok-shop-diprediksi-melesat-pada-2023

Aprilia, 1., & Nugroho, D. S. (2023). The Influence of Digital Payments and
Financial Stressors on Consumptive Behavior of MNC University Students.
The ES Accounting And Finance, 1(03), 143-149.
https://doi.org/10.58812/esaf.v1i03.102

Ariani, D., Novia Nasution, Y., & Yuniarti, D. (2017). Perbandingan Metode
Bootstrap dan Jacknife Resampling dalam Menentukan Nilai Estimasi dan
Interval Konfidensi Parameter Regresi. Jurnal Eksponensial, 8(1), 43-50.
http://jurnal.fmipa.unmul.ac.id/index.php/exponensial/article/view/74%0Ahtt
p://jurnal.fmipa.unmul.ac.id/index.php/exponensial/article/download/74/44

161


http://jurnal.fmipa.unmul.ac.id/index.php/exponensial/article/view/74%0Ahtt

162

Arum, D., & Khoirunnisa, R. N. (2021). Hubungan Antara Kontrol Diri Dengan
Perilaku Konsumtif Pada Mahasiswa Psikologi Pengguna E-Commerce
Shopee. Jurnal Penelitian  Psikologi, 8, 92-102.
https://ejournal.unesa.ac.id/index.php/character/article/view/42541

Auf, M. A. A., Meddour, H., Saoula, O., & Majid, A. H. A. (2018). Consumer
buying behaviour: The roles of price, motivation, perceived culture
importance, and religious orientation. Journal of Business and Retail
Management Research, 12(4), 177-186.
https://doi.org/10.24052/jbrmr/v12is04/art-18

Aviso, A. (2025). 30 TikTok Shop Statistics to Know in 2025. Fit Small Business
Website. https://fitsmallbusiness.com/tiktok-shop-statistics

Azhari, R., Nirwana, H., & Iswari, M. (2021). Student Consumptive Lifestyle and
Its Implications in Guidance and Counseling. International Journal of Applied
Counseling and Social Sciences, 2(1), 41-47.
https://doi.org/10.24036/005395ijaccs

Bakar, R., Fauziyah, N., & Rahmat, A. (2025). Do Consumers Perceive Impulsive
Buying and Pain of Payment? E-Commerce Transactions Using Pay Later, E-
Wallet, and Cash-On-Delivery. Gadjah Mada International Journal of
Business, 27(1), 31-59. https://doi.org/10.22146/gamaijb.81568

Bakti, I. S., Anismar, A., & Amin, K. (2020). Pamer Kemewahan: Kajian Teori
Konsumsi Thorstein Veblen. Jurnal Sosiologi USK (Media Pemikiran &
Aplikasi), 14(1), 81-98. https://doi.org/10.24815/jsu.v14i1.18109

Besanko, D., & Braeutigam, R. R. (2016). Microecomics. In Revista Brasileira de
Linguistica Aplicada (Vol. 5, Issue 1). Wiley.

Bhuvaneswari, D. T. S., & Mani, D. S. (2023). Digital Wallet Development in India:
A Learning on Consumers’ Pleasure. Tuijin Jishu/Journal of Propulsion
Technology, 44(5), 765—771. https://doi.org/10.52783/tjjpt.v44.i15.2667

BPS. (2024). Rata-Rata Pengeluaran per Kapita Sebulan Untuk Makanan dan
Bukan Makanan di Daerah Perkotaan dan Perdesaan Menurut Provinsi
(rupiah), 2011-2023. BPS Web Site. https://www.bps.go.id/id/statistics-
table/1/OTQ1LIzE=/rata-rata-pengeluaran-per-kapita-sebulan-untuk-makanan-
dan-bukan-makanan-di-daerah-perkotaan-dan-perdesaan-menurut-provinsi--
rupiah---2011-2023.html

Carroll, C. D., & Kimball, M. S. (1996). On the Concavity of the Consumption
Function. Econometrica: Journal of the Econometric Society, 64(4), 981.
https://doi.org/10.2307/2171853

CNBC Indonesia. (2023). TikTok Shop Makin Ngeri, Shopee-Lazada Pantas
Khawatir. CNBC Indonesia Web Site.
https://www.cnbcindonesia.com/tech/20230608120525-37-444155/tiktok-
shop-makin-ngeri-shopee-lazada-pantas-khawatir

Cooper, D. R., & Schindler, P. S. (2019). Metode Penelitian Bisnis. Salemba.


http://www.bps.go.id/id/statistics-
http://www.cnbcindonesia.com/tech/20230608120525-37-444155/tiktok-

163

Creswell, J. W., & Creswell, J. D. (2018). Research Design Qualitative,
Quantitative, and Mixed Methods Approaches. SAGE Publications.

Creswell, W. J.,, & Creswell, J. D. (2018). Research Design: Qualitative,
Quantitative adn Mixed Methods Approaches. In Journal of Chemical
Information and Modeling (Vol. 53, Issue 9).

Daily Social. (2022). Laporan Populix: 86% Masyarakat Belanja Melalui Platform
Media Sosial. Daily Social Website. https://cms.dailysocial.id/post/laporan-
populix-86-masyarakat-belanja-melalui-platform-media-sosial/

Emami-Naeini, P., Dixon, H., Agarwal, Y., & Cranor, L. F. (2019). Exploring how
privacy and security factor into 10T device purchase behavior. Conference on
Human Factors in Computing Systems - Proceedings, 1-12.
https://doi.org/10.1145/3290605.3300764

Fauziah, N., & Nurhasanah, N. (2020). the Effect of the Perception of Electronic
Money on Consumptive Behavior of Stei Sebi Students. Jurnal Ekonomi Dan
Perbankan Syariah, 8(1), 63-84. https://doi.org/10.46899/jeps.v8il.176

Fide, S., Suparti, S., & Sudarno, S. (2021). Analisis Sentimen Ulasan Aplikasi
Tiktok Di Google Play Menggunakan Metode Support Vector Machine (Svm)
Dan  Asosiasi.  Jurnal  Gaussian, 10(3), 346-358.
https://doi.org/10.14710/j.gauss.v10i3.32786

Garuda. (2025). Data Pengguna TikTok di Indonesia 2024 Update Terbaru. Garuda
Website. https://www.garuda.website/blog/data-pengguna-tiktok-di-
indonesia-2024/#sumber

Guijarati, D. N. (2004). Basic Econometrics, Fourth edition. McGraw-hill Inc.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data
Analysis Seventh Edition. In Pearson Prentice Hall.
https://doi.org/10.3390/polym12123016

Handoyo, S. (2024). Purchasing in the digital age: A meta-analytical perspective on
trust, risk, security, and e-WOM in e-commerce. Heliyon, 10(8), e29714.
https://doi.org/10.1016/j.heliyon.2024.29714

Harahap, D. (2022). Factors Affecting People’s Consumption Behavior Using
Online Shops with Islamic Economic Perspective in Padangsidimpuan City.
Jurnal limiah Ekonomi Islam, 8(02), 1532-1540.

Hardadi, E. T., & Trianasari, N. (2021). Penggunaan Media Sosial Tiktok Melalui
Hashtag #samasamabelajar Terhadap Pemenuhan Kebutuhan Informasi Pada
Masyarakat Di Jawa Barat. E-Proceeding of Management, 8(6), 8127-8134.

Haryana, R. D. T. (2020). Pengaruh Life Style, Self Control Dan Financial Literacy
Terhadap Perilaku Konsumtif Mahasiswa Melakukan Online Shopping.
Equilibrium:  Jurnal Ekonomi Manajemen Akuntansi, 16(1), 29.
https://doi.org/10.30742/equilibrium.v16i1.805

Haryanto, A. T. (2024). APJII: Jumlah Pengguna Internet Indonesia Tembus 221
Juta Orang. DetikInet.


http://www.garuda.website/blog/data-pengguna-tiktok-di-

164

Honeybill, R. (2025). TikTok Shop Statistics: 2025 Data Analysis. Root Website.
https://rootdigital.co.uk/blog/tiktok-shop-statistics

Howe, S. (2024). Social Media Statistics for Indonesia [Updated 2024]. Meltwater
Website. https://www.meltwater.com/en/blog/social-media-statistics-
indonesia

Huete-Alcocer, N. (2017). A literature review of word of mouth and electronic word
of mouth: Implications for consumer behavior. Frontiers in Physiology,
8(JUL), 1-4. https://doi.org/10.3389/fpsyg.2017.01256

Ishomi, M. D., & Sulistyowati, R. (2024). Pengaruh Konten Media Sosial Dan
Persepsi Harga Terhadap Perilaku Konsumtif Pada Mahasiswa UNESA.
Jurnal Pendidikan Tata Niaga (JPTN), 12(1), 20—26.

Kencana, D. S., & Wardhani, S. L. (2023). ... Social Media Marketing, Online
Customer Review, Impulse Buying, and Price Discount on Purchasing
Decisions on TikTok Shop. Entrepreneurship, Economics, and ....

Keynes, J. M. (1936). The General Theory of Employment, Interest and Money. In
Modern Economic Classics-Evaluations Through Time.
https://doi.org/10.4324/9781315270548-13

Khrishananto, R., & Adriansyah, M. A. (2021). Pengaruh Intensitas Penggunaan
Media Sosial Instagram dan Konformitas Terhadap Perilaku Konsumtif di
Kalangan Generasi Z. Psikoborneo: Jurnal limiah Psikologi, 9(2), 323-336.
https://doi.org/10.30872/psikoborneo.v9i2.5973

Korn, J. (2023). TikTok Shop is now open for business. CNN Business Website.
https://edition.cnn.com/2023/09/12/tech/tiktok-shop-us/index.html

Kotler, P., & Armstrong, G. (2018). Principles of Marketing. In Pearson Education.
Pearson Education Limited. https://doi.org/10.1093/0seo/instance.00295839

Kumar, B., Bagozzi, R. P., Manrai, A. K., & Manrai, L. A. (2022). Conspicuous
consumption: A meta-analytic review of its antecedents, consequences, and
moderators. Journal of Retailing, 98(3), 471-485.
https://doi.org/10.1016/j.jretai.2021.10.003

Kumparan. (2022). Survei: 45% Masyarakat Indonesia Doyan Belanja di TikTok
Shop. Kumparan Tech Web Site. https://kumparan.com/kumparantech/survei-
45-masyarakat-indonesia-doyan-belanja-di-tiktok-shop-1yuKNSdz T2z/full

Kusnandar, V. B. (2022). Transaksi Digital Kian Marak, Uang Elektronik Capai
594 Juta Unit pada Februari 2022. Databooks.

Laborda, J., & Suarez, C. (2024). Heterogeneity in household consumption
behavior: The role of inequality and financial instability. Journal of
Evolutionary Economics, 34(1), 63-88. https://doi.org/10.1007/s00191-024-
00853-x

Larosa, N. Y., Gimin, & Haryono. (2023). Studi Perbandingan Minat Belajar
Antara Mahasiswa Laki-laki Dengan Perempuan Program Studi PPKn FKIP
Universitas Riau. INNOVATIVE: Journal Of Social Science Research Volume,


http://www.meltwater.com/en/blog/social-media-statistics-

165

3(2), 5475-5488.

Livermore, T., Mulqueeney, J., Nguyen, T., & Watson, B. (2023). The Evolution
of Consumer Payments in Australia: Results from the 2022 Consumer
Payments  Survey.  Research  Discussion Papers, November.
https://www.rba.gov.au/publications/rdp/2023/2023-08/non-technical-
summary.html

Marchelin, T. (2025). Behind the Indonesian TikTok paradox: Largest number of
users, limited global penetration. Campaign Website.
https://www.campaignindonesia.id/en/article/di-balik-paradoks-tiktok-
indonesia-jumlah-pengguna-terbesar-penetrasi-global-terbatas/1903192

Marlina, V., & Lusia, A. (2023). Pengaruh Ulasan Produk, Pengendalian Diri,
Influencer dan Shopping Lifestyle Terhadap Perilaku Konsumtif Berbelanja
Online di Tiktokshop. Sanskara Manajemen Dan Bisnis, 2(01), 1-15.
https://doi.org/10.58812/smb.v2i01.119

Mason, R. (2000). The social significance of consumption: James Duesenberry’s
contribution to consumer theory. Journal of Economic Issues, 34(3), 553-572.
https://doi.org/10.1080/00213624.2000.11506294

Maulana, N., Juliana Saftari, I., Lumban Batu, R., Singaperbangsa Karawang, U.,
& Tadulako, U. (2021). Pengaruh Electronic Word Of Mouth terhadap
Keputusan Pembelian Dimediasi Oleh Brand Trust Pada Bukalapak. Jurnal
limiah MEA, 5(3), 2021.

Mizdawati, Basukiyanto, & Fr, D. A. (2023). THE INFLUENCE OF SHOPPING
PRICE DISCOUNTSONLINE ON CONSUMPTIVE BEHAVIOR (CASE
STUDY OF APPLICATION USERSSHOPEESTUDENTS OF THE FACULTY
OF TEACHING AND EDUCATIONAL SCIENCES AT PANCASAKTI
UNIVERSITY OF TEGAL). 172-176.

Mothersbaugh, D. L., Hawkins, D. I., & Kleiser, S. B. (2019). Consumer Behavior:
Building Marketing. McGraw-Hill Education.

Mulamba, K. C. (2022). Relationship between households’ share of food
expenditure and income across South African districts: a multilevel regression
analysis. Humanities and Social Sciences Communications, 9(1), 1-11.
https://doi.org/10.1057/s41599-022-01454-4

Mussaffa, S. S., Kashira, F. B., Praya, M., Hakim, K., Fayadh, R. I., & Maesaroh,
S. S. (2023). Analisis Perilaku Konsumtif Terkait Dengan Penggunaan Flash
Sale Dan Pembayaran Spaylater di Kota Tasikmalaya. Jambura, 6(2), 593—
600.

Napolitano, E. (2023). TikTok officially debuts shopping platform, TikTok Shop, to
U.S. consumers. CBS News Website. https://www.cbsnews.com/news/tiktok-
shop-e-commerce-us-debut/

Nathiya, S. (2024). The Role of Consumer Behaviour Analytics in Product Pricing
Strategy : A Systematic Review Trends and Challenges. Journal of Scientific
and Engineering Research, 11(12), 50-65.


http://www.rba.gov.au/publications/rdp/2023/2023-08/non-technical-
http://www.campaignindonesia.id/en/article/di-balik-paradoks-tiktok-
http://www.cbsnews.com/news/tiktok-

166

Nicholson, W., & Snyder, C. (2007). Microeconomic Theory: Basic Principles and
Extensions (Tenth Edit). Thomson South-Western.

Nuratika, O., Mukhtar, S., & Kuncara, H. (2022). the Effect of Using Digital
Wallets and Financial Literacy on Consumptive Behavior of Students in DKI
Jakarta. Jurnal Pendidikan Ekonomi, Perkantoran, Dan Akuntansi, 1-12.

Nurcahyani, I. (2023). Populix: 72 persen masyarakat Indonesia gunakan internet
untuk belanja. Antaranews Kantor Berita Indonesia.

Nurkhasanah, U., & Saifuddin. (2021). Pengaruh Keputusan Pembelian Konsumen,
Produk, Harga Dan Promosi Melalui Situs Belanja Online (Shopee) Terhadap
Perilaku Konsumtif Mahasiswa Stainim Sidoarjo. Ico Edusha, 2(1), 475-485.

Nurzianti, R. (2022). The Effect of Islamic Financial Literacy on Consumptive
Behavior of Students of Islamic Economics Study Program IAIN Takengon.
Gorontalo Development Review, 5(1), 49.
https://doi.org/10.32662/golder.v5i1.2025

Oktaviani, A. A., Komsiah, S., & Syaifuddin. (2022). Uses And Gratification: Uji
Pengaruh Konten dalam Fitur TikTok Shop Terhadap Perilaku Konsumtif
Belanja. IKRA-ITH HUMANIORA : Jurnal Sosial Dan Humaniora, 6(1), 100—
107. https://doi.org/10.37817/ikraith-humaniora.v6i3.2192

Pindyck, R. S., & Rubinfeld, D. L. (2013). Microeconomia. Pearson Prentice Hall.

Pohan, M., Azhar, M. E., Purnama, N. I., & Jasin, H. (2022). Model Perilaku
Konsumtif Mahasiswa Fakultas Ekonomi Dan Bisnis Universitas Swasta Di
Kota Medan. Owner, 6(2), 1498-1508.
https://doi.org/10.33395/owner.v6i2.777

Putrinda Ratu, E., & Tulung, J. E. (2022). The Impact of Digital Marketing, Sales
Promotion, and Electronic Word of Mouth on Customer Purchase Intention at
TikTok Shop. Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis Dan
Akuntansi, 10(4), 149-158.

Rahmana, P. N., Putri, D. A., & Damariswara, R. (2022). Pemanfaatan Aplikasi
TikTok Sebagai Media Edukasi di Era Generasi Z. Akademika : Jurnal
Teknologi Pendidikan, 11(02), 401-410.
https://doi.org/10.4324/9781003490548-32

Rahmawati, V. E., & Surjanti, J. (2021). Analisis Faktor Perilaku Konsumtif
Berbelanja Online Produk Fashion Saat Pandemi Pada Mahasiswa.
JEKPEND, Jurnal Ekonomi Dan Pendidikan, 4(2), 11-18.
https://doi.org/10.26858/jekpend.v4i2.21122

Rajan, R., & Oswal, K. (2020). A RESEARCH STUDY ON THE INFLUENCE
OF PRICING ON CONSUMER BUYING BEHAVIOR. International
Journal of Creative Research Thoughts (IJCRT), 8(3), 2767-2779.

Rifta Alvira. (2023). Moderating (Studi Kasus Pengguna Tiktok di Kalangan
Mahasiswa FEBI UINSU). Journal of Student Development Informatics
Management (JoSDIM) e-ISSN, 3(2), 2774-8219.



167

Salam, G., Alase, G., Lamidi, S., & Joseph, T. (2022). Determinants of Household
Food Expenditure: Does Engel Law Hold in Nigeria? African Economic and
Management Review, 2(3), 11-17. https://doi.org/10.53790/aemr.v2i3.65

Santika, E. F. (2023). Kelompok Anak Muda Jadi Pengguna Terbesar TikTok, Usia
Berapa Mereka? Databoks Web Site.
https://databoks.katadata.co.id/media/statistik/3997760dd2e3fd3/kelompok-
anak-muda-jadi-pengguna-terbesar-tiktok-usia-berapa-mereka

Sasmita, A. S., & Achmadi, N. S. (2022). The Popularity of TikTok and the
Implementation of the AISAS Model on Marketing Communications Through
TikTok. Manajemen Bisnis, 12(01), 62-76.
https://doi.org/10.22219/mb.v12i101.17863

Sekaran, Uma. Bougie, R. (2017). Metode penelitian untuk bisnis jilid 1 (6th ed.).
Salemba Empat.

Sekaran, U., & Bougie, R. (2017). Metode Penelitian unruk Bisnis: Pendekatan
Pengembangan-Keahlian (6th ed.). Salemba Empat.

Shafa, P. M., & Hariyanto, J. (2020). Pengaruh Harga, Ulasan Produk, dan Metode
Pembayaran terhadap Keputusan Pembelian dalam Berbelanja Online melalui
Aplikasi Shopee (Studi Kasus pada Pengguna Aplikasi Shopee di Bekasi).
Jurnal Sekolah Tinggi IImu Ekonomi Indonesia, 1-18.

Solimun. (2017). Metode Statistika Multivariat Pemodelan Persamaan Structural
(SEM) Pendekatan WrapPLS. UB Press.

Sudirman, A., Wardhana, A., & Hartini, H. (2022). Manajemen Pemasaran (Era
Revolusi Industri  4.0). PENERBIT MEDIA SAINS INDONESIA.
https://www.researchgate.net/publication/359467184

Sugiyono. (2018). Statistika untuk Penelitian. Alfabeta.

Suva, A. (2021). The Influence of Security and Electronic Word of Mouth (E-Wom)
on Consumer Purchase Decision on the Tokopedia Buying and Selling Site
with Trustasan .... ... On Economics Education, Economics, Business and ...,
192(Piceeba), 607-613.

Tagwa, Y. S. S., & Mukhlis, I. (2022). Faktor Yang Mempengaruhi Perilaku
Konsumtif Pada Generasi Z. E-Jurnal Ekonomi Dan Bisnis Universitas
Udayana, 11(07), 831. https://doi.org/10.24843/eeb.2022.v11.i07.p08

Tibshirani, R., & Efron, B. (1993). An Introduction to the Bootstrap. Chapman and
Hall.

Tjahjono, H. K., Basuki, A. T., & Palupi, M. (2021). Aplikasi SEM dalam Studi
Perilaku Organisasional. UPP STIM YKPN.

Waninghiyun, A. H. (2018). Peran Promo Diskon Online Terhadap Perilaku
Konsumtif Mahasiswa Ditinjau Dari Prinsip Konsumsi Islam (Studi Kasus
Mahasiswa Ekonomi Syari’ah IAIN Kediri Angkatan 2015). |1AIN Syekh
Wasil Kediri.

Were, S. O. (2023). An Engel-Kollat—Blackwell model application on restaurant


http://www.researchgate.net/publication/359467184

168

clientele purchase decision-making processes in commercial eateries in
Kakamega County, Kenya. Research in Hospitality Management, 13(3), 153
159. https://doi.org/10.1080/22243534.2024.2322220

Whateley, D. (2024). How TikTok has shaken up e-commerce in the US. Business
Insider ~ Website.  https://www.businessinsider.com/how-tiktok-shop-is-
changing-e-commerce

Widianto, S. (2024). YouTube and Shopee partner in Southeast Asia e-commerce
tie-up. Reuters Website. https://www.reuters.com/business/retail-
consumer/youtube-shopee-partner-southeast-asia-e-commerce-tie-up-2024-
09-18

Wuwungam, K. E., Himpong, M. D., & Lotulung, L. J H. (2022).
PEMANFAATAN MEDIA SOSIAL TIKTOK SEBAGAI SARANA
EDUKASI BAGI MAHASISWA. Acta Diurna Komunikasi, 4(2), 1-7.
https://ejournal.unsrat.ac.id/v3/index.php/actadiurnakomunikasi/article/view/
40129

Xue, J., &Lin, L. (2019). Analysis of the Influence of Mobile Payment onConsumer
Behavior. 328(Ichssd). https://doi.org/10.2991/ichssd-19.2019.24

Yustati, H. (2019). Kontribusi E-Wom Terhadap Perilaku Konsumtif. Jurnal
BAABU AL-ILMI: Ekonomi Dan Perbankan Syariah, 3(2), 47-57.
https://doi.org/10.29300/ba.v3i2.1537

Zhao, H., Yao, X,, Liu, Z., & Yang, Q. (2021). Impact of Pricing and Product
Information on Consumer Buying Behavior With Customer Satisfaction in a
Mediating Role.  Frontiers in Psychology, 12(December), 1-11.
https://doi.org/10.3389/fpsyg.2021.720151


http://www.businessinsider.com/how-tiktok-shop-is-
http://www.reuters.com/business/retail-

