DAFTAR PUSTAKA

Abbasi, G. A., Kumaravelu, J., Goh, Y. N., & Dara Singh, K. S. (2021).
Understanding the intention to revisit a destination by expanding the theory
of planned behaviour (TPB). Spanish Journal of Marketing - ESIC, 25(2),
282-311. https://doi.org/10.1108/SIME-12-2019-0109

Akoglu, H. E., & Ozbek, 0#(2022). The effect of brand experiences on brand
loyalty through petceived quality and brand trust: a study on sports
consumers. Asia Pacifie.Journal of Marketing.and Logistics, 34(10), 2130—
2148. httpsi//doi.org/10.1108/APJIML-05-2021-0333

Al-hilou, M.y & Suifan; T. (2023). The mediating effect of patient trust on the
relationship between service quality and patient satisfaction. /nternational
Journal of Health Care Quality Assurance, 36(1-2),1-16.
https://derorg/10.1108/1IJHCQA-05-2023-0028

Aristyanto, Ei;, Nanda, A. S., & Hasan, A. F. (2019). Pengaruh-Komitmen dan
Kepercayaan terhadap Kepuasan Nasabah Bank Syariah di Surabaya.
Perisai : Islamic Banking.and-Finance Journal, 3(1), 1-18.
https://doi.org/10:21070/perisai.v3il.1981

Arthur, E.; Agbemabiese, G. C., Amoako, G. K., & Anim, P. A. (2024).
Commitment, trust, relative dependence, and customer loyalty in the B2B
setting: the role of customer satisfaction: Journa! of Business & Industrial
Marketing, 39(5), 933-948. https://doi.org/10.1108/JBIM-08-2022-0375

Cabanelas, P., Mezger, A., Lopez-Miguens, M. J., & Riidiger, K. (2024). How can
green suppliers boost customernloyalty? Model proposition for energy

markets. InternationalJournal of Energy Sector Management, 18(6), 1687—
1708. https://doi.org/10.1108/IJESM-01-2022-0020

Cankiil, D., Kaya, S«:& Kaziltas, M. C.(2024a). The effect of gastronomic
experience on restaurant image, customer perceived value, customer
satisfaction and customer loyalty. International Journal of Gastronomy and

Food Science, 36, 100908. https://doi.org/10.1016/j.ijgfs.2024.100908

Cankiil, D., Kaya, S., & Kiziltag, M. C. (2024b). The effect of gastronomic
experience on restaurant image, customer perceived value, customer
satisfaction and customer loyalty. International Journal of Gastronomy and
Food Science, 36, 100908. https://doi.org/10.1016/].ijgfs.2024.100908

Carrizo Moreira, A., Freitas, P. M., & Ferreira, V. M. (2017). The effects of
brand experiences on quality, satisfaction and loyalty: an empirical

100



101

study in the telecommunications multiple-play service market. Innovar,
27(64), 23-36. https://doi.org/10.15446/innovar.v27n64.6236

Chang, Y., Wang, X., Su, L., & Cui, A. P. (2021). B2B brand orientation,
relationship commitment, and buyer-supplier relational performance. Journal
of Business & Industrial Marketing, 36(2), 324-336.
https://doi.org/10.1108/JBIM-10-2019-0454

Fukuyama, F. (1995). Social Capital andthe Global Economy. Foreign Affairs,
74(5), 89. https://doi.org/10.2307/20047302

Gefen, D. (2000). E-commerce; the role of familiarity and trust. Omega, 28(6),
725-737. https://do1.org/10.1016/S0305-0483(00)00021-9

Harianto, E. F. E.,«& Ellyawati, J. (2023). The Influence of Perceived Usefulness,
Trust, and Risk on Leyalty in the TikTok Shop: Test'of Consumer
Satisfaction as‘a,Mediation Variable. Journal of Entrepreneurship &
Business, 4(1),,13-23. https://doi.org/10.24123/jeb.v411.5390

Hogevold,N., Svensson, G., & Roberts-Lombard, M. (2020). Antecedents and
postcedents,of satisfaction in seller-business relationships: positive and

negative alter egos. European Business Review, 33(4),537-565.
https://doi.org/10.1108/EBR-04-2020-0108

Indrajit, R.(2002). Electronic Commerce Strategi Dan Konsep Bisnis Di Dunia.
Aptikom.

Juliana, J., Putri, F. F., Wulandari, N. S Saripudin, U., & Marlina, R. (2022).
Muslim tourist perceived value on revisit intention to Bandung city with
customer satisfaction as intervening variables. Journal of Islamic Marketing,
13(1), 161-176. https://doi.org/10.1108/JIMA-08-2020-0245

Malau, H., & Sitanggang,J. K-E. (2024). The impact of trust and service quality
on customer loyalty.in e-commerce. JPPI (Jurnal Penelitian Pendidikan
Indonesia), 10(3), 366. https://doiorg/10:29210/02024403 1

Matsuoka, K. (2022a). Effects of revenue management on perceived value,
customer satisfactiony and.customesloyalty. Journal of Business Research,
148, 131-148. https://doi.org/10.1016/j.jbusres.2022.04.052

Matsuoka, K. (2022b). Effects of revenue management on perceived value,
customer satisfaction, and customer loyalty. Journal of Business Research,
148, 131-148. https://doi.org/10.1016/].jbusres.2022.04.052

Mehdi, M. M., Kler, A., & Nafees, L. (2024a). Factors influencing m-loyalty and
customer reuse intention toward mobile instant messaging services. Journal
of Business & Industrial Marketing, 39(1), 66—84.
https://doi.org/10.1108/JBIM-01-2023-0021



102

Mehdi, M. M., Kler, A., & Nafees, L. (2024b). Factors influencing m-loyalty and
customer reuse intention toward mobile instant messaging services. Journal
of Business & Industrial Marketing, 39(1), 66—84.
https://doi.org/10.1108/JBIM-01-2023-0021

Mulyapradana, A., Anjarini, A. D., & Harnoto, H. (2020). Pengaruh Kualitas
Pelayanan Terhadap Kepuasan Pelanggan di PT. Tempo Cabang Tegal. Jesya
(Jurnal Ekonomi & EkonomiSyariah), 3(1), 26-38.
https://doi.org/10.36778/jesya.v3il.115

Mungra, Y., & YadavyP. K.(2020): The mediating effeet of satisfaction on trust-
commitment.and relational outcomes in manufacturer—supplier relationship.
Journal of Business.and Industrial Marketingy35(2), 219-230.
https://doi.org/10.1108/JBIM-09-2018-0268

Olsen, S. Q., Wilcox, J.,.& Olsson, U. (2005). Consequences.of ambivalence on
satisfaction and loyalty. Psychology and Marketing, 22(3), 247-269.
https://dot.org/10.1002/mar.20057

Rawashdeh, A7(2024). A deep learning-based SEM-ANN analysis of the impact
of Al-based audit services on client trust. Journal of Applied Accounting
Research, 25(3), 594—622 “https://doi.erg/10.1108/JAAR-10-2022-0273

Schneider, G. (2015). Electronic Commerce (Eleventh). Cengage Learning.

Simanjuntak, D. C. Y., & Purba, P. Y.(2020). PERAN MEDIASI CUSTOMER
SATISFACTION DALAM CUSTOMER EXPERIENCE DAN
LOYALITAS PELANGGAN. Jurnal Bisnis Dan Manajemen, 7(2), 289-300.
http://jurnal.unmer.ac.id/index.php/jbm

Soliha, E., Maskur, A., Widyasari, S., & Ariyani, E. (2021),The Effect of Trust
and Customer Value on Loyalty: An Empirical Study in Indonesia First
Author and Corresponding. Journal of AsianiFinance, 8(5), 1001-1010.
https://doi.org/10.13106/jafeb.2021.vol8.n05.1001

Uzir, Md. U. HiAl Halbusiy H., Thurasamy, R., Thiam Hock,R. L., Aljaberi, M.
A., Hasan, N., & Hamid, M. (2021). The effects of service quality, perceived
value and trust in home delivery service personnel on customer satisfaction:

Evidence from a developing country. Journal of Retailing and Consumer
Services, 63, 102721. https://doi.org/10.1016/j.jretconser.2021.102721

Verawaty, Islah Imam, & Pakkung Abigail Jaya. (2021). Analisis Customer
Oriented Terhadap Kepuasan Pelanggan Del Manggo Makassar. Jurnal
Manajemen Perbankan Keuangan Nitro (JMPKN), 4(2).



