DAFTAR ISI

HALAMAN JUDUL ..ottt nsssssssnsssssnsssssnsnsnnnsnnns i
SURAT PERNYATAAN KEASLIAN TESIS ... i
HALAMAN PERSETUJIUAN ...t nn e ii
AB ST RA T .. ettt e e e e e e e e e e e e e e e e \Y]
A B S T R A KK e e e e e e e \
KATA PENGANTAR ..ottt tiiine e e e e e e e eeitareaaaeae e s s s snnstanneeeaeeeeanns Vi
DAFTARISI............. @ o 0a?... . &FFMD M. ..., vii
DAFTAR TABEL ... €N."..... . ...... L@ .. N e XI
DAFTAR GAMBAR ... e iteeaabie ineeatin e asfons feessrasheseseeesreeesteesseessnens Xiii
BAB | PENDAHULUAN L i et e e e at e et e aaeesnveesaeeenns 1
1.1 / Latar-Belakang Masalah.............ccor i i, 1

1.2 Perumusan Masalah ..........cccoi i bt b, 10

1.3 Tujuan dan Kegunaan Penelitian i i, 11

1.3.1 Tujuan PenlItIAN ... .ociiiiie ettt 11

1.3.2. Kegunaan Penelitian..........ccciimasm e ovveeiieneesicbee e cieeesieee e 12

BAB Il TELAAH PUSTAKA DAN PENGEMBANGAN MODEL ............... 14
2.1  Telaah Pustaka AWaL......cieaiteii i 14

2.1.1" Theory of Planned Behavior ..............sieeeeviveeiiie v, 14

2.1.2  SocialInfluence Theory ... e 15

2.1.3  Perceived UniqUeNESS it ... vee et e e 17
2.1.4Perceived Quality .. B0 M . L. 17

2.1.5 Source Credibility ... 18

2.1.6 Intention to ReCOMMENd .......cccovviiiiiiiiiiie e 19

2.1.7 Opinion Leadership.......coccveiieiiiiiiee i e 20

2.1.8 Behavioral Engagement ...........cccccoovveiviic i 21

2.1.9 Repurchase INtention.............ccccovveiiiee e 22

2.2  Pengembangan Hipotesis dan Penelitian Terdahulu..................... 22

2.2.1 Pengaruh Perceived Uniqueness terhadap
Opinion Leadership.......ccccvveeiiiiiiic e 22
2.2.2 Pengaruh Perceived Quality terhadap

vii



Opinion Leadership ... 24
2.2.3 Pengaruh Perceived Quality terhadap

Behavioral Engagement ...........ccoooveiiiiiie e 25
2.2.4 Pengaruh Source Credibility terhadap

Behavioral Engagement ...........ccoooveviiiiieiiie i 27
2.2.5.0 Pengarih Opinion Leadership terhadap

Intention t0 RECOMMENE.............coovvveiiiiiiiiiieiiee e 28
2.2.6 Pengaruh Intention to Recommend terhadap

Repurchase INtentuon ... ...l i e 29
2.2.7. Pengaruh Opinion Leadership terhadap

Repurchase INtentioN....c..ccouiu.eeeoo it 31
2.2.8.. Pengaruh Behavioral Engagement terhadap

Repurchase INtention .o ...t ittt 33

2.3 Rencana Kerangka Pemikiran TEOMEIS ci............cimteviviiiviennenninnnn 36

BAB Il METODE PENELITIAN i i i caiiiiimine oot 37
3.1 © Jenis Penelitian & Sumber Data ....................c.ccieeeivveevcvee e v, 37

3.2 WPopulasi O8N DAMBERNEL - 8- 4 g B - oooevereeee e 37

3.2 PopulaSARARNNSFEERY . ............ N ... 37

3.2.20 Sampel ... e ol 37

3.3 Teknik PengumpulanData i oo iiere e diee e siee e 38

331 KUBSIOMEE ce ..o EE R ettt e naeeenree e 38

3.3.2. Studi KepUSTAKAAN . s cune . vus» comnn s e ssmmmmn e e esvvvveessnvnnnsessnnnnnas 39

3.4 Definisi Operasional Variabel dan Pengembangan Indikator ....... 39

3.5 TekniK ANAliSIS .....cccviiiiiiiiiicie e 42

3.5.1 Tahapan Dalam ANaliSiS...........cccccveiiiiiiiieiiiiiie e 42

3.6  Uji Kesesuaian dan Uji StatistiK ...........cccceevivieiiiieiiiee e, 47

BAB IV HASIL PENELITIAN ..coooiiie e 51
4.1 Deskripsi Objek Penelitian............ccccovveiiiieiiii e, 51
4.1.1Deskripsi Umum Objek Penelitian..............cccceevvveeiiieeeennn. 51
4.1.2Deskripsi Umum ReSpoNden .........ccccovvvvvveeiiiiieee e e 51

4.2 ANALISIS SEM ..o 55

viii



4.3 ANALISIS DESKIPLIT ..o 66

4.4 Pengujian ASUMST SEM ..ot 75

4.5 Pengujian Kelayakan Model Penelitian ...........ccccooiiiiiiiiennnnnn 78

4.6 Pengujian HIPOTESIS........oiiiiiiieiii e 81

4.7 ANAlISIS PeNgarun ........coooiiiiii 85

4.8 PembaNaSAN ......oviiiiiiie e 87

BAB V PENUTUP........... . S vrrrernneeensnnnannnnenneeessssnssnnnens 97
5.1 Kesimpulggl”.. o Sy ... 000 0. "L oo 97
5.1.1Kesimpulan-Atas Masalah Penelitian.................c.ccccceeeeennn, 97

5.2 IMIPIIKAST TOOTN IS L. eee e it b i at e e snteeenneeeeeneeas 99

5.3 Implikasi Manajerial ..........ie.. it i, 100

54 Keterbatasan Penelitian dan Agenda Penelitian Mendatang ....... 101

55 Saran Untuk Penelitian Mendatang............co e oieiceecceee e, 102
DAFTAR BUSTAKASS ... JAL..... Pl o B, 104
LAMPIRAR .............0 g vt g B 107
RIWAY AT HIDUP .. it et aiaitb et e e ta e e e breeeaeees 169



