
 

97 
 

DAFTAR PUSTAKA 

Abdulkadir Muhammad (2000). Hukum Perdata Indonesia. Bandung: Citra Aditya. 

Ali Arifin (2002). Membaca Saham. Yogyakarta: Andi. 

Alwi, Muchamad Nurdin., Fitriana Bahari, Margaretha Turot, Arison Nainggolan, 

& Ramli Semmawi (2024). Tantangan dan Peluang Perbankan Digital: Studi 

Kasus Inovasi Keuangan dan Transformasi Perbankan. Jurnal Cahaya 

Mandalika.  

Bank Indonesia. (n.d.). QRIS — Quick Response Code Indonesian Standard. 

Retrieved from https://www.bi.go.id/id/fungsi-utama/sistem-

pembayaran/ritel/qris/Default.aspx 

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of 

Management, 17(1), 99–120. https://doi.org/10.1177/014920639101700108 

Barney, J.B (2002). Gaining and Sustaining Competitive Advantage, Second 

Edition. New Jersey: Prentice Hall. 

Berry, L. L. (1995). Relationship marketing of services—growing interest, 

emerging perspectives. Journal of the Academy of Marketing Science, 23(4), 

236–241. https://doi.org/10.1177/009207039502300403 

Chaharbaghi, Kazem, Richard Lynch, and Richard Lynch (1999). Sustainable 

Competitive Advantage: Towards a Dynamic Resource-Based Strategy. 

Management Decision. Vol. 37 No. 1, 45–50. 

Chase, R. B., & Aquilano, N. J. (2006). Operations management for competitive 

advantage (11th ed.). McGraw-Hill/Irwin. 

Collins, D.J dan C.A Montgomerry (2011). Corporate Strategy A Resources Based 

Approach. New York: McGraw Hill. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, 13(3), 319–340. 

https://www.jstor.org/stable/249008 

Fudenberg, D., & Tirole, J. (1999). The firm as a multistore organization: an 

empirical analysis of diversification behavior. RAND Journal of Economics, 

30(2), 274–293. 

Gultom, Jamson Frans (2022). Mekanisme dan Sifat Kredit Dalam Sistem Financial 

Technology (Fintech). DIKMAS: Jurnal Pendidikan Masyarakat dan 

Pengabdian, Vol. 2 No. 2, 413-424. 

https://www.bi.go.id/id/fungsi-utama/sistem-pembayaran/ritel/qris/Default.aspx
https://www.bi.go.id/id/fungsi-utama/sistem-pembayaran/ritel/qris/Default.aspx
https://doi.org/10.1177/014920639101700108
https://doi.org/10.1177/009207039502300403
https://www.jstor.org/stable/249008


98 
 

 

Imam Prayogo Suryahadibroto (1990). Surat Berharga Alat Pembayaran dalam 

Dunia Modern. Jakarta: Bina Aksara. 

Kim, H. W., & Malhotra, N. K. (2005). A multi-stage model of consumer adoption 

of new technologies. Information Systems Research, 16(1), 1–20. 

Klemperer, P. (1995). Competition when consumers have switching costs. The 

Economic Journal, 105(433), 182–197. https://www.jstor.org/stable/2235152 

Krishna, A., Lamberton, C., & Aydin, S. (2002). Effects of price format on 

consumer judgment and purchase behavior: An experimental investigation. 

Journal of Retailing, 78(4), 273–282. 

Kumar, V., & Reinartz, W. (2016). Customer relationship management: Concept, 

strategy, and tools (3rd ed.). Springer. 

Kusuma, Hendra & Wiwiek Kusumaning Asmoro (2020). Perkembangan Financial 

Technologi (Fintech) Berdasarkan Perspektif Ekonomi Islam. ISTITHMAR: 

Journal of Islamic Economic Development, Vol. 4 No. 2, 141-163. 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience 

throughout the customer journey. Journal of Marketing, 80(6), 69–96. 

https://doi.org/1509/jm.15.0420 

Lestari, B.A., B. Suharjo & I. Muflikhati (2015). Minat Kepemilikan Kartu Kredit 

(Studi Kasus Kota Bogor). Jurnal Aplikasi Bisnis Dan Manajemen, Vol. 3 No. 

1, 143–151. https://doi.org/10.17358/jabm.3.1.143 

M. Djumhana (2006). Perkembangan Doktrin dan Teori Perlindungan Hak 

Kekayaan Intelektual. Bandung: Citra Aditya Bakti.  

McKinsey & Company. (2022). Buy now, pay later: The new consumer lending 

battleground. Retrieved from 

https://www.mckinsey.com/industries/financial-services/our-insights/buy-

now-pay-later-the-new-consumer-lending-battleground 

Mugoni, E., Nyagadza, B. and Hove, P.K. (2023) Green reverse logistics technology 

impact on agricultural entrepreneurial marketing firms’ operational efficiency 

and sustainable competitive advantage. Sustainable Technology and 

Entrepreneurship, Vol. 2 No. 2, 100034. 

https://doi.org/https://doi.org/10.1016/j.stae.2022.100034. 

Munir Fuady (2006). Hukum Kontrak dari Sudut Pandang Hukum Bisnis. Bandung: 

Citra Aditya. 

Novendra, Bayu & Sarah Safira Aulianisa (2020). Konsep dan Perbandingan Buy 

Now, Pay Later dengan Kredit Perbankan di Indonesia: Sebuah Keniscayaan 

https://www.jstor.org/stable/2235152
https://doi.org/10.1509/jm.15.0420
https://www.mckinsey.com/industries/financial-services/our-insights/buy-now-pay-later-the-new-consumer-lending-battleground
https://www.mckinsey.com/industries/financial-services/our-insights/buy-now-pay-later-the-new-consumer-lending-battleground


99 
 

 

di Era Digital dan Teknologi. Jurnal Rechts Vinding: Media Pembinaan 

Hukum Nasional. Vol. 9 No. 2, 183-201. 

Otoritas Jasa Keuangan (2020). Peraturan Otoritas Jasa Keuangan POJK No.13/ 

POJK.03/2020 Penyelenggaraan Layanan Perbankan Digital oleh Bank 

Umum. 

Otoritas Jasa Keuangan. (2022). POJK 10/POJK.05/2022 tentang Layanan 

Pendanaan Bersama Berbasis Teknologi Informasi. Retrieved from 

https://www.ojk.go.id/id/kanal/iknb/regulasi/pembiayaan-multifinance-dan-

pembiayaan-infrastruktur/Pages/POJK-Nomor-10-POJK.05-2022.aspx 

Otoritas Jasa Keuangan. (2023). POJK 22/POJK.07/2023 tentang Pelindungan 

Konsumen dan Masyarakat di Sektor Jasa Keuangan. Retrieved from 

https://www.ojk.go.id/id/kanal/edukasi-dan-perlindungan-

konsumen/Pages/POJK-Nomor-22-Tahun-2023.aspx 

Panginan, Erga Kandly & Irwansyah (2020). Fenomena Aplikasi Kredit dan 

Pinjaman Online Kredivo di Indonesia. Jurnal Komunikasi dan Kajian 

Media, Vol. 4 No. 1, 12-26. 

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1988). SERVQUAL: A multiple-

item scale for measuring consumer perceptions of service quality. Journal of 

Retailing, 64(1), 12–40. 

https://www.researchgate.net/publication/225083670_SERVQUAL_A_Mult

iple-

Item_Scale_for_Measuring_Consumer_Perceptions_of_Service_Quality 

Pierce, A dan Richard B Robinson (1995). Manajemen Strategis – Formulasi, 

Implementasi dan Pengendalian. Jakarta: Salemba Empat. 

Rahayu, Fitri., Irmawati & Sri Hermuningsih (2011). Perkembangan Kartu Kredit 

di Indonesia. Jurnal Manajemen, Vol. 1 No. 1, 5-13. 

Rochet, J.-C., & Tirole, J. (2003). Platform competition in two-sided markets. 

Journal of the European Economic Association, 1(4), 990–1029. 

https://doi.org/10.1111/1542-4774.00036 

Spence, M. (1973). Job market signaling. The Quarterly Journal of Economics, 

87(3), 355–374. https://doi.org/10.2307/1882010 

Tax, S. S., Brown, S. W., & Chandrashekaran, M. (1998). Customer evaluations of 

service complaint experiences. Journal of Marketing, 62(2), 60–76. 

https://doi.org/10.1177/002224299806200201 

Thaler, R. H. (1985). Mental accounting and consumer choice. Marketing Science, 

4(3), 199–214. https://doi.org/10.1287/mksc.4.3.199 

https://www.ojk.go.id/id/kanal/iknb/regulasi/pembiayaan-multifinance-dan-pembiayaan-infrastruktur/Pages/POJK-Nomor-10-POJK.05-2022.aspx
https://www.ojk.go.id/id/kanal/iknb/regulasi/pembiayaan-multifinance-dan-pembiayaan-infrastruktur/Pages/POJK-Nomor-10-POJK.05-2022.aspx
https://www.ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/POJK-Nomor-22-Tahun-2023.aspx
https://www.ojk.go.id/id/kanal/edukasi-dan-perlindungan-konsumen/Pages/POJK-Nomor-22-Tahun-2023.aspx
https://www.researchgate.net/publication/225083670_SERVQUAL_A_Multiple-Item_Scale_for_Measuring_Consumer_Perceptions_of_Service_Quality
https://www.researchgate.net/publication/225083670_SERVQUAL_A_Multiple-Item_Scale_for_Measuring_Consumer_Perceptions_of_Service_Quality
https://www.researchgate.net/publication/225083670_SERVQUAL_A_Multiple-Item_Scale_for_Measuring_Consumer_Perceptions_of_Service_Quality
https://doi.org/10.1111/1542-4774.00036
https://doi.org/10.2307/1882010
https://doi.org/10.1177/002224299806200201
https://doi.org/10.1287/mksc.4.3.199


100 
 

 

Thaler, R. H., & Sunstein, C. R. (2008). Nudge: Improving decisions about health, 

wealth, and happiness. Yale University Press. 

Todericiu, R and A. Stăniţ (2015). Intellectual Capital – The Key for Sustainable 

Competitive Advantage for the SME’s Sector. Procedia Economics and 

Finance, Vol. 27 No. 15, 676–681. https://doi.org/10.1016/S2212-

5671(15)01048-5 

Venkatesh, V., & Davis, F. D. (2000). A theoretical extension of the technology 

acceptance model. Management Science, 46(2), 186–204. 

https://doi.org/10.1287/mnsc.46.2.186.11926 

Verplanken, B., & Wood, W. (2006). Interventions to change behavior: A self-

regulation perspective. Journal of Applied Psychology, 91(2), 346–355. 

https://doi.org/10.1037/0021-9010.91.2.346 

World Bank. (2021). The Global Findex Database 2021. Retrieved from 

https://www.worldbank.org/en/publication/globalfindex 

Yusuf, Zainul Arifin (2011). Perbandingan Kartu Kredit dan Kartu Kredit Berbasis 

Syariah di Indonesia. Al-Iqtishad, Vol. 3 No. 2, 255-272. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.1287/mnsc.46.2.186.11926
https://doi.org/10.1037/0021-9010.91.2.346
https://www.worldbank.org/en/publication/globalfindex

